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ABSTRACT 

Migration can be a transformative life event, offering both opportunities and challenges that vary widely among 

individuals. This study examines how addiction exacerbates physical and psychosocial vulnerabilities, 

impacting health outcomes among migrant youth. Data were collected from 400 migrant youths who relocated 

to Mumbai from various regions of India. Employing a mixed-methods approach, the research integrates 

quantitative data from surveys with qualitative insights from focus group discussions (FGDs) involving migrant 

youth and their support networks. The findings highlight the current conditions faced by Indian migrant youth, 

focusing on the effects of urban living on socio-economic status and psychosocial vulnerability. By exploring 

these factors, the study aims to provide valuable insights for policymakers and practitioners to design targeted 

interventions addressing addiction issues, ultimately enhancing the psychosocial health and well-being of 

migrant youth. 

Keywords: Addiction, Physical Health, Psychosocial Vulnerability, Migrant Youth, Health Outcomes 

INTRODUCTION 

The youth population is rapidly declining in the developed world, leading to higher dependency ratios. In 

contrast, India benefits from having 70% of its population under the age of 35. Currently undergoing a 

significant demographic transition, one in every three Indians is a young person. Over the coming decades, 

India is expected to have the largest number of young people globally, positioning it as the youngest country in 

the world. 

Migration has been integral to human survival and prosperity, as people have historically moved to escape 

insecurity, poverty, and seek new opportunities. Economist J.K. Galbraith described migration as "the oldest 

action against poverty." Today, approximately 175 million people, or just under 3% of the global population, 

live outside their country of birth. 

Evidence suggests that migrants are generally younger and healthier than the populations in their home 

communities. Migration often involves a selective process driven by the pursuit of better economic 

opportunities in urban areas with strong social networks. However, the term "migrants" encompasses a diverse 

group with varied characteristics, and the relationship between migration and health can differ based on factors 

such as age. 

Migration exposes individuals to diverse socioeconomic, environmental, and cultural contexts. It is more than 

just physical movement; it is also a socially, economically, and politically mediated experience. Health is not 

merely a medical issue, and understanding the health experiences of migrants requires examining the complex 

interplay of various factors. Migration reflects shifting socioeconomic and political conditions at multiple levels 

and highlights the disparities between places of origin and destination. Typically, migration is age- and sex-

selective, with younger and working-age groups being more represented. 

REVIEW OF LITERATURE 

Research on the relationship between adult migration and health emphasizes the lack of access to care, migrant 

self-selectivity in terms of education and health status, specific health risks associated with migrant labour, 

housing conditions, and the importance of social networks. The effects of other aspects of the migration process 

on health are more ambiguous. Migration may disrupt access to and the utilization of local health services, 

thereby creating health risks, which may be exacerbated by a lack of knowledge or access to resources in 

destination areas. However, migration is often a survival strategy when economic opportunities are not 

favourable at home (Ghosh, 2010). 

Although the causes of migration are debated, recent work has focused on migration from a family perspective 

and its impact on life satisfaction.  



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

2 

ISSN 2394 - 7780 

Bakina (2018) found in a study on life satisfaction and migration intentions among youth that those who are less 

satisfied with their current place of residence are more likely to migrate out of the city. 

In post-industrial societies, the growing uncertainty witnessed over the past four decades has underscored the 

importance of studying vulnerability from a life-course perspective (Beck, 1992; Castel, 2009; Sapin, Spini, & 

Widmer, 2007). The recognition of mental health as a public health crisis is widespread across the world. Mucci 

(2019) conducted a study to explore the psychological health conditions of migrant workers in metropolitan 

cities. The study identified major psychological issues faced by this vulnerable working group, particularly 

those in the most hazardous occupations. Mucci noted that migration has led to an increase in serious mental 

health disorders, such as psychosis, anxiety, and post-traumatic stress disorder, as well as a loss of social status, 

discrimination, and separation from family. Other significant issues include depressive syndrome, anxiety, 

substance abuse, and sleep disorders. The study also found that migrant youth workers are often subject to 

verbal and physical abuse and are engaged in risky and unhealthy jobs. Mucci emphasized the need for 

increased intervention from occupational medicine and welfare promotion for these vulnerable migrant youths. 

Reddy and Birkner (2020) analyzed the interests of young people in metropolitan cities, seeking to understand 

what motivates them to live in these areas. The authors highlighted factors that directly and indirectly impact 

their socio-economic and psychological conditions. The study also examined the opinions of migrant youth 

regarding their psychological connection to their native places and the positive and negative effects of migrating 

to metropolitan cities. Reddy and Birkner suggested that in order to retain young people in their villages or 

towns, there must be availability of interesting and well-paid jobs in their native places. They also called for 

effective industrial development plans for villages or towns to reduce the rate of migration from rural to urban 

areas. 

Ajaero and Onokala (2013) examined the psychological and socio-economic effects of migration on rural youth 

migrants in Nigeria. They found that migration is often adopted by youth as a survival strategy. The study 

pointed out that rural youth migration to big cities contributes to the development of their villages through 

monetary remittances. 

Additionally, the authors focused on the psycho-social status of migrant youths and noted that many are 

involved in developmental activities for their rural communities of origin, which provides them with 

psychological satisfaction. Despite being away from their families, these migrants generally do not express 

dissatisfaction with their situation. 

Shaha (2013) conducted a study to examine the effects of metro life and urbanization on the psychological 

conditions of migrant people in India. Shaha explored the relationship between living environment and 

psychological health, focusing on the impact of metro-city life and mental disorders. The study observed that 

rural migrants experience a very stressful lifestyle in metropolitan cities and have poor social support systems. 

Shaha concluded that migration negatively affects the psychological health of rural and urban youth migrants, 

especially those who migrate from one big city to another. 

Jhon and Jacob (2020) conducted a study to explore the social security, psychological conditions, and health 

rights of interstate migrant young workers. They found that the lack of basic facilities, services, and portability 

of social security for migrant laborers creates serious concerns regarding their vulnerabilities. The study also 

discussed the responsibilities of government, district, and local institutions in addressing the physical and 

psychological health issues and social security of youth migrants. The authors concluded that there is a need for 

effective strategies to strengthen the involvement of migrant youths in social protection. 

Schultz (2015) focused on the physical and psychological health problems of rural youth migrants. The author 

discussed urbanization, migration rates, and social determinants of health, focusing on how migration and 

mobility affect the psychological conditions of youth migrants in India. Schultz highlighted how specific social 

determinants for health in metropolitan cities interact and mutually define migrants‘ vulnerability to disease. 

The study also discussed government policies and legal frameworks that impact the physical and psychological 

health of young migrants. 

From the available literature, it is evident that the majority of experts have focused on the socio-economic, 

physical, and psychological factors influencing the lives of youth migrants in metropolitan areas. Many have 

observed that migrant youth struggle to adapt to the high standards of living and cultural milieu of big cities. 

Despite these challenges, they often have no alternative but to reside in metropolitan areas, leading to a 

significant number of youth migrants developing addictions to substances such as alcohol and drugs. 
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Experts have highlighted specific problems faced by youth migrants, including health and living conditions, 

limited financial resources, social and political exclusion, and psychological disorders. Additionally, some have 

explored the peculiar behaviours exhibited by youth as a consequence of migration. 

Researchers have also explored literature concerning the psychosocial and vulnerability factors among migrant 

youth. Numerous studies address the social and psychological issues, as well as vulnerable factors, prompting 

youth to migrate from their native places. 

These studies have identified manifestations of vulnerability in migrant workers, particularly those in hazardous 

occupations. Authors have pointed to an increase in psychotic, anxiety, and post-traumatic disorders, as well as 

a loss of social status and heightened social discrimination due to migration. Specific attention has been given to 

issues such as depressive syndrome, anxiety, substance abuse, and sleep disorders, all attributed to vulnerable 

factors among migrant youth. 

Addiction significantly impacts the physical and psychosocial well-being of migrant youth, with various 

contributing factors leading to increased vulnerability and health issues. In summary, the impact of addiction on 

migrant youth is multifaceted, involving significant physical health deterioration and a range of psychosocial 

vulnerabilities. Addressing these issues requires a comprehensive understanding of the unique challenges faced 

by this demographic, alongside targeted interventions that consider both their physical and mental health needs. 

OBJECTIVES 

1. To study the major Health issues faced by Migrant Youth. 

2. To examine the leading factors impacting the Health of migrant youth. 

3. To explore how addiction contributes to Health issues among Migrant Youth. 

4. To study the vulnerability of Migrant Youth due to physical and psychosocial factors. 

RESEARCH METHODOLOGY 

The present study is exploratory in nature. A survey method was employed to collect the required primary data. 

The primary data was gathered through a questionnaire administered to youth migrants aged 18 to 29 years 

living in Mumbai. A simple random sampling method was used for sample selection. Secondary information 

was collected from research papers and articles published in national and international journals, periodicals, etc. 

The collected primary data was analysed using a simple percentage method. Data analysis was conducted using 

a bivariate method. 

RESULT AND DISCUSSION 

Table No. 1 Health Issues identified after migration in Youth 

Health Issues of Youth after Migration Yes % 

Persistent illness 110 27.5 

Continuous tiredness 225 56.3 

Allergic problem 74 18.5 

Severe body pain 118 29.5 

No any negative impacts 15 3.8 

Multiple Answer Question Only ‘Yes’ 

Source: Field Study, 2022 

Table No. 1 presents the negative health impacts experienced by migrant youth. The most commonly reported 

issue was continuous tiredness, affecting 56.3% of respondents. Severe body pain was reported by 29.5%, while 

27.5% experienced persistent illness. Additionally, 18.5% reported allergic problems. Only 3.8% of the 

respondents indicated that they did not experience any negative health impacts after migration. This data 

highlights continuous tiredness, severe body pain, persistent illness, and allergic problems as significant health 

concerns for migrant youth. 

Table No. 2 Types of Disease identified in Migrant Youth 

 
Source: Field Study, 2022 
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Table No. 2 illustrates the types of diseases currently affecting migrant youth. The majority, 59%, reported 

suffering from skin diseases, followed by 54% with high blood pressure, and 5% with diabetes as the major 

health issue. This indicates that skin diseases, high blood pressure, and diabetes are the most prevalent health 

concerns among migrant youth and may lead to severe physical and psychological problems in the future. 

Table No. 3 Factors Responsible for Migration and suffering from kind of Disease 

Factors Responsible 

for Migration 

Only 

Yes 

Kind of disease 

 Skin Disease Asthma Diabetes BP 

(%) N (%) N (%) N (%) N 

Indebtness 41.0 Y 28.7 115 0.0 0 0.0 0 24.3 97 

N 12.3 49 41.0 164 41.0 164 16.8 67 

Better Job 

Opportunity 

93.0 Y 58.0 232 0.0 0 3.8 15 54.0 216 

N 35.0 140 100. 372 89.0 357 39.0 156 

Improving Quality of 

life 

81.5 Y 48.8 195 0.0 0 3.8 15 52.3 209 

N 32.8 131 81.5 326 77.8 311 29.3 117 

Economic 

Development 

29.3 Y 9.0 36 0.5 2 0.0 0 9.3 37 

N 20.3 81 28.7 115 29.3 117 20.0 80 

Source: Field Study, 2022 

Table No. 3 depicts the factors influencing migration and the types of diseases prevalent among migrant youth. 

The analysis reveals that skin diseases and high blood pressure (BP) are the predominant health issues across all 

reasons for migration. This trend is concerning due to its potential ramifications. Unaddressed skin diseases may 

lead to severe conditions such as sexually transmitted infections (STIs), leprosy, and other major dermatological 

ailments, potentially contributing to psychological issues. Similarly, elevated BP levels among young migrants, 

who are typically energetic and creative, are alarming. While BP-related health issues affect all age groups, the 

focus here is on understanding the reasons behind the high BP rates among youth, as the data did not show 

prevalence of asthma, diabetes, tuberculosis (TB), or heart disease. 

In conclusion, there is an urgent need to address the rising instances of skin diseases and elevated blood 

pressure among migrant youth. Further research and targeted interventions are essential to uncover the 

underlying causes and mitigate the potential long-term health impacts on this crucial population segment. 

Factors such as the pursuit of better job opportunities, improving quality of life, indebtedness, and economic 

development contribute significantly to these health issues. 

 
Graph No. 1 Opinion regarding addiction indulges after migration 

Source: Field Study, 2022 Multiple Answer Question Only „Yes‟ 

Graph No. 1 depicts that migrated youth tend to engage in addictive behaviours after migration. The majority, 

55%, reported chewing Gutka, followed by 53% consuming alcohol, 51% smoking, and 27% chewing tobacco 

as the predominant types of addiction after migrating to Mumbai. This indicates that a significant proportion of 

migrant youth are engaging in addictions such as chewing Gutka, consuming alcohol, smoking, and chewing 

tobacco, which pose potential risks for severe physical and psychological health issues in the future. 
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Graph No. 2 illustrates the factors contributing to addictive behaviours among migrated youth. The majority, 

51%, identified loneliness as the primary factor leading to addiction, followed by 48% attributing it to financial 

problems, 39% citing peer pressure, and 33% pointing to anxiety as major influences on youth engaging in 

addiction after migrating to Mumbai. This underscores that addiction is a significant societal concern, with 

loneliness, financial problems, peer pressure, and anxiety being key factors driving migrant youth toward 

addictive behaviours. These prevalent addictions may result in severe physical and psychological health issues 

in the future. 

 
Graph No.2 Factors responsible indulge in addiction 

Source: Field Study, 2022 Multiple answer questions only „Yes‟ 

This issue is further supported by findings from the Focus Group Discussion (FGD) on Addictions, 

Habits, and Entertainment. 

It was found that 90% of participants consume alcohol, Gutka, and 

pan. This suggests that they use these substances as a means of coping 

with stress and tension, indicating a reliance on these addictions. 

Source: Field Study, 2022 FGD Summary 

Table No. 4 Negative impact of migration on personality 

Negative impact of migration on personality Yes % 

Loss of self-confidence 13 3.3 

Mental instability 107 26.8 

Attraction towards addiction 285 71.3 

Constant awareness about loneliness 79 19.8 

All the above 14 3.5 

No any negative impact 43 10.8 

Multiple Answer Question Only ‘Yes’ 

Source: Field Study, 2022 

Table 4 illustrates the adverse effects of migration on the personal lives of migrant youth. The majority, 

comprising 71%, reported an increased attraction to addiction after migrating to Mumbai, followed by 27% 

reporting a loss of mental stability. Additionally, 20% reported constant awareness of loneliness, while only 3% 

reported a loss of self-confidence. This suggests that, following migration, attraction to addiction, mental 

instability, and heightened awareness of loneliness are the major negative impacts on the personal lives of 

youth. 

In terms of physical and mental health, FGD participants shared the following insights: 
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Physical and Mental Health: Participants expressed experiencing stress 

due to the physical demands of their jobs, particularly those working as 

electricians and rickshaw drivers, where earnings are irregular. To cope 

with this stress, some reported turning to alcohol and other substances. 

However, some participants mentioned being content, noting that their 

employers provide all the necessary facilities. In terms of healthcare, 

participants indicated that they rely on government hospitals or Primary 

Health Centres (PHCs), with the Udaan Trust actively supporting them. 

They emphasized that, aside from the Udaan Trust, no other non-

governmental organizations are currently providing assistance. 

Source: FGD Summary, Field Study, 2022 

In conclusion, the findings underscore the urgent need to address the increasing prevalence of skin diseases and 

elevated blood pressure among migrant youth, particularly given their age demographic. Further research and 

targeted interventions are essential to uncover the underlying causes and mitigate the potential long-term health 

impacts on this dynamic and vital population segment. 

Table No. 5 Measures followed to overcome the psychological problems 

Measures followed to overcome the 

psychological problems 

Y % N % 

Spends time with peer group 54.8 45.3 

Watch movies 19.5 80.5 

Engage more time in working 86.3 13.8 

Goes for a long walk 41.3 58.8 

Chatting through mobile phone 15.8 84.3 

Source: Field Study, 2022 

Table 5 provides insights into the measures that youth use to overcome psychological problems. The majority, 

86%, reported engaging more in work, followed by 55% who spend time with their peer group. Additionally, 

41% mentioned going for a long walk, 19.5% reported watching movies, and 16% noted chatting on mobile 

phones as strategies to address psychological issues. This indicates that the majority employ various measures—

such as engaging in work, spending time with peers, walking, watching movies, and chatting on mobile 

phones—to cope with psychological problems. 

SUMMARY OF THE FINDINGS 

Psycho-Social and Vulnerability Factors Among Youth Migrants: 

Physical and Mental Health: According to FGD participants, youth migrants experience stress due to the 

physical demands of their work, particularly those employed as electricians and rickshaw drivers, where 

earnings are irregular. Some individuals resort to alcohol and other substances for relief. While access to 

government hospitals and support from the Udaan Trust were noted, there was limited support reported from 

other NGOs. 

Entertainment: During their free time, participants engage in various activities such as resting, washing 

clothes, socializing with friends, and online activities. Some reported visiting prostitutes, while others, 

particularly those who are married, periodically visit their villages. 

Addictions, Habits, and Entertainment: A concerning finding was that 90% of participants engage in alcohol, 

Gutka, and pan consumption as a means of relieving stress and tension. 

Health Issues: After migration, major health issues identified among migrant youth include continuous 

tiredness, severe body pain, persistent illness, and allergic problems, which adversely affect their health. Other 

prevalent health issues include skin diseases, diabetes, and high blood pressure. These conditions may lead to 

severe physical and psychological health problems in the future. 

Psychological Problems: Migrant youth face various psychological challenges, including difficulty adjusting to 

the metropolitan environment, feelings of isolation, helplessness, anxiety, and low self-esteem. After migrating 

to Mumbai, many reports experiencing depression, anxiety about family, loneliness, alienation, adjustment 

anxiety, emotional deprivation, and increased abstinence.  



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

7 

ISSN 2394 - 7780 

Key factors contributing to health issues among migrant youth include better job opportunities, improved 

quality of life, indebtedness, and economic development. Social factors driving migration include financial 

insecurity, the desire to improve financial conditions, and discrimination based on caste and religion in their 

native areas. 

Addiction: Addiction is a significant issue affecting migrant youth, with substances such as Gutka, alcohol, 

smoking, and chewing tobacco being common. Understanding the roots and effects of addiction is crucial for 

addressing this issue. Emotional triggers, such as stress, anxiety, or trauma, and social triggers, such as peer 

pressure, play significant roles in perpetuating addictive behaviours. Environmental triggers, including specific 

locations associated with substance use, can reinforce addiction. Addiction can lead to physical health 

deterioration, organ damage, and increased disease vulnerability, as well as mental and emotional issues such as 

cognitive impairment, mood disorders, anxiety, and depression, which negatively impact social connections. 

Addressing Issues: To overcome physical and psychosocial health problems, the majority of youth engage in 

activities like working, spending time with peers, going for long walks, watching movies, and chatting through 

mobile phones. When facing health problems, most seek support from friends, followed by family members and 

counsellors from NGOs. Youth often share their emotions with friends, family, and counsellors when dealing 

with physical and psychosocial issues. 

CONCLUSION 

Youth migrants face significant psycho-social vulnerabilities and health challenges. Physical demands of their 

work, irregular earnings, and lack of comprehensive support contribute to stress and substance abuse, with 90% 

engaging in alcohol and tobacco use. Health issues such as continuous tiredness, severe body pain, skin 

diseases, diabetes, and high blood pressure are prevalent, potentially leading to severe long-term effects. 

Psychologically, they struggle with adjusting to urban environments, feelings of isolation, and low self-esteem, 

exacerbated by factors like financial insecurity and caste-based discrimination. Addressing these issues requires 

targeted interventions to manage addiction, provide better health support, and enhance coping mechanisms. 

RECOMMENDATIONS 

1. Conduct further research on the impact of environmental factors on addiction over the decades, emphasizing 

the significance of family, peers, and substance availability. 

2. Addressing environmental factors can help create a society that promotes well-being and resilience, thereby 

reducing the prevalence and impact of addiction. 

3. Understanding the role of environmental factors in addiction is crucial not only for individuals struggling 

with addiction but also for policymakers, healthcare professionals, and communities working towards a 

healthier and addiction-free future. 

4. Public health facilities should be integrated with workplaces to ensure that health services reach migrants, 

rather than requiring migrants to travel to health facilities. 

5. The Migrant Welfare Board should enhance its outreach to ensure effective utilization of all health services 

provided by the board. 

6. Develop and implement guided interventions and prevention strategies that target environmental influences 

contributing to addiction. 

7. Social Sciences Research Institutions should further investigate migration as a phenomenon and explore the 

application of social work interventions to promote the well-being of migrants, with a particular focus on 

physical and psychosocial health. 
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ABSTRACT 

India’s vibrant civilizational legacy is reflected in its monuments, cultural practices, and religious traditions. 

Balancing economic development with heritage preservation has been a key governance challenge. The 

Government of India, under the leadership of Prime Minister Narendra Modi, introduced the cultural policy 

vision “Vikas Bhi, Virasat Bhi” (Development as well as Heritage), highlighting the simultaneous pursuit of 

infrastructural growth and cultural conservation. This paper explores flagship government schemes such as 

PRASAD, HRIDAY, and Digital India initiatives that serve this dual goal. Using data from the Press 

Information Bureau (PIB), Ministry of Culture, and the Archaeological Survey of India (ASI), it evaluates the 

socio-economic and cultural of these programs and provides recommendations for a sustainable heritage 

conservation model. 

1. INTRODUCTION 

India, with over 5,000 years of documented history, is home to 42 UNESCO World Heritage Sites (as of 2023) 

and thousands of archaeological landmarks, intangible cultural assets, and pilgrimage destinations. However, 

globalization, climate threats, and rapid urban development have endangered many of these sites. Recognizing 

the importance of cultural heritage in nation-building, the Government of India launched the vision ―Vikas Bhi 

Virasat Bhi‖ to ensure a synergistic approach toward economic modernization and cultural conservation. The 

dual-track policy promotes sustainable tourism, artisan employment, urban heritage renewal, and digital 

preservation. 

2. KEY GOVERNMENT SCHEMES UNDER “VIKAS BHI VIRASAT BHI” 

2.1 Pilgrimage Rejuvenation and Spiritual Augmentation Drive (PRASAD Scheme) 

The Pilgrimage Rejuvenation and Spiritual Augmentation Drive (PRASAD) was launched in 2014 by the 

Ministry of Tourism with the aim of promoting integrated and holistic development of pilgrimage destinations 

across India. As of May 2023, a total of 45 projects have been sanctioned under this scheme, with a cumulative 

approved budget of ₹1,584.42 crore. These projects span key spiritual and cultural centers such as Kedarnath in 

Uttarakhand, Varanasi in Uttar Pradesh, Ajmer in Rajasthan, and Puri in Odisha. The PRASAD scheme has 

played a vital role in transforming these locations by upgrading local infrastructure, enhancing sanitation 

facilities, and improving amenities for visitors. As a result, there has been a significant boost in spiritual 

tourism, along with the creation of employment opportunities for local communities, especially in Tier-2 and 

Tier-3 towns. This scheme exemplifies the government‘s commitment to preserving India‘s spiritual heritage 

while catalyzing regional development through sustainable tourism initiatives. 

2.2 Heritage City Development and Augmentation Yojana (HRIDAY) Scheme (2015–2020) 

The Heritage City Development and Augmentation Yojana (HRIDAY), launched in 2015 by the Ministry of 

Housing and Urban Affairs, was designed to bring focused attention to the integrated development of heritage 

cities in India. With an allocated budget of ₹500 crore, the scheme covered 12 culturally significant cities, 

including Varanasi, Amritsar, Ajmer, Dwarka, Mathura, and others. HRIDAY aimed to promote heritage-linked 

urban development by preserving the cultural identity of cities while simultaneously upgrading infrastructure. 

Key outcomes included the development of pedestrian-friendly pathways, modernization of drainage systems, 

and detailed cultural mapping of heritage assets. The initiative successfully created a synergy between heritage 

conservation and urban renewal, thereby enhancing the living environment for residents and enriching the 

cultural experience for visitors. HRIDAY stood as an example of how heritage preservation can be 

harmoniously integrated with smart and sustainable city planning. 

2.3 National Mission on Cultural Mapping (NMCM) 

The National Mission on Cultural Mapping (NMCM), launched by the Ministry of Culture, aims to digitally 

document and map India‘s vast reservoir of cultural resources. As of 2023, over 14 lakh artists from rural, tribal, 

and semi-urban areas have been registered through this initiative. The mission plays a vital role in preserving 

diverse folk art traditions, many of which are at risk of fading due to lack of visibility and patronage. By 

identifying and cataloguing artists and art forms across the country, the NMCM seeks to promote local talent, 

enable focused policy support, and create employment through cultural festivals, workshops, and collaborations 

with state governments.  
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This digital mapping initiative not only conserves India's intangible cultural heritage but also brings 

marginalized artists into the national cultural mainstream, fostering inclusivity and cultural pride. 

2.4 Digital Heritage Initiatives 

In an effort to modernize heritage preservation, the Archaeological Survey of India (ASI), in collaboration with 

the National Informatics Centre (NIC), has initiated several digital projects under the broader Digital India 

campaign. One of the key advancements has been the use of 3D scanning and laser technology to digitally 

archive historic monuments, ensuring accurate documentation and preservation for future generations. By 2023, 

QR-coded guide systems were introduced at 116 ASI-protected monuments across the country. These codes, 

when scanned by visitors, provide detailed historical information, audio guides, and virtual walkthroughs, 

significantly enhancing the tourist experience. Additionally, ASI launched a virtual museum project, which 

offers online access to thousands of artefacts, manuscripts, and curated cultural exhibitions. These digital 

interventions not only preserve India‘s heritage more effectively but also make it more accessible to global 

audiences, promoting inclusive cultural education and engagement. 

3. CULTURAL AND ECONOMIC IMPACT 

The cultural preservation initiatives undertaken by the Government of India have yielded significant economic 

and societal benefits. According to the Ministry of Tourism‟s Annual Report 2022–23, cultural tourism has 

emerged as a powerful economic driver, contributing 12.6% to India‟s total tourism revenue. The strategic 

restoration of iconic spiritual and heritage sites, such as the Kashi Vishwanath Corridor and the Char Dham 

pilgrimage circuit (including Kedarnath and Badrinath), has led to a sharp increase in visitor footfall. This, in 

turn, has catalyzed growth in ancillary sectors such as hospitality, transport, and religious merchandise. 

Furthermore, the development of cultural hubs and tourism infrastructure has spurred local entrepreneurship 

and generated employment for a diverse group of stakeholders—ranging from artisans and heritage tour 

guides to folk performers and small-scale business owners. These efforts not only reinforce India‘s cultural 

identity but also contribute to inclusive regional development and livelihood generation. 

4. INTERNATIONAL CULTURAL DIPLOMACY 

India has significantly advanced its global cultural presence by leveraging soft power diplomacy rooted in its 

ancient traditions and artistic heritage. A key example is the observance of International Yoga Day on 21st 

June, which is now celebrated in over 190 countries, symbolizing the universal appeal of India‘s wellness 

traditions. The Indian Council for Cultural Relations (ICCR) plays a central role in promoting Indian culture 

abroad by organizing classical dance and music performances, Sanskrit and Hindi language classes, and 

literary symposiums at Indian embassies and cultural centers worldwide. In 2023, during India‘s G-20 

Presidency, the country utilized this global platform to highlight its rich cultural mosaic through tribal and 

folk art exhibitions, craft bazaars, and cultural showcases. These efforts have not only strengthened India‘s 

diplomatic ties but also reaffirmed its unique cultural identity on the international stage, positioning it as a 

global center for spiritual, artistic, and civilizational wisdom. 

5. CHALLENGES IN HERITAGE CONSERVATION 

Despite notable achievements in heritage preservation under initiatives like PRASAD, HRIDAY, and Digital 

India, several challenges continue to hinder the effective conservation of India‘s cultural assets. Urban 

encroachment and unauthorized constructions near protected sites pose serious threats to their structural 

integrity and historical authenticity. Many heritage towns, particularly in Tier-2 and Tier-3 cities, suffer from 

insufficient funding and bureaucratic delays, which slow down critical restoration and infrastructure projects. 

Furthermore, climate change has emerged as a new threat—coastal monuments such as the Konark Sun 

Temple face the risk of erosion and weather-induced degradation. Additionally, poor tourism management 

often results in overcrowding, littering, and strain on local infrastructure, diminishing the cultural experience 

and accelerating the deterioration of monuments. Addressing these challenges requires a coordinated approach 

involving technology, community participation, policy reform, and sustained financial investment. 

6. RECOMMENDATIONS FOR SUSTAINABLE HERITAGE CONSERVATION 

To maintain and build upon the progress achieved under the ―Vikas Bhi Virasat Bhi‖ framework, several 

forward-looking strategies are essential. First, the promotion of Public-Private Partnerships (PPPs) can play a 

vital role in ensuring better upkeep of monuments and enhancing the overall visitor experience through private 

sector innovation and efficiency. Second, the integration of heritage education into school curricula can foster a 

sense of cultural pride and awareness among younger generations, cultivating future custodians of India's 

legacy. Third, adopting community-led conservation models, which empower local artisans, residents, and 

traditional stakeholders, can enhance the sustainability and inclusivity of heritage preservation efforts. Lastly, 

strategic collaboration with international bodies such as UNESCO and ICOMOS will facilitate the application 
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of global best practices in monument restoration, climate resilience, and heritage-driven tourism planning. 

These recommendations aim to balance development with cultural continuity, ensuring that India's heritage 

thrives in the modern age. 

7. CONCLUSION 

The ―Vikas Bhi Virasat Bhi‖ framework offers a balanced and inclusive model of development that preserves 

the cultural soul of India while promoting sustainable growth. Through a strategic mix of investment, 

technology, and public participation, the Indian government has revitalized heritage conservation. As India 

continues to rise on the global stage, this policy model can serve as a blueprint for other developing nations 

seeking to preserve their cultural identity in an age of rapid modernization. 

REFERENCES 

1. Press Information Bureau, Govt. of India (2023). Preserving India’s Rich Heritage. https://pib.gov.in 

2. Ministry of Tourism. PRASAD Scheme Guidelines and Project Reports (2023). 

3. Ministry of Housing and Urban Affairs. HRIDAY Scheme Final Report (2020). 

4. Ministry of Culture. Annual Report 2022–23: National Mission on Cultural Mapping. 

5. Archaeological Survey of India (ASI). Annual Reports 2022–2023. 

6. Digital India Portal. Digital Heritage Initiatives, Government of India. 

7. UNESCO World Heritage Centre. India Section. 

  



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

12 

ISSN 2394 - 7780 

IMPACT OF REMOTE WORK CULTURE ON STARTUP PRODUCTIVITY AND INNOVATION 

Yogesh Shrikant Kolhatkar 

Research Scholar, Department of BMS, Guru Nanak Khalsa College of Arts, Science and Commerce, Matunga, 

Mumbai 

ABSTRACT 

This study explores the impact of remote work culture on startup productivity and innovation, focusing on 

Indian startups in the technology and service sectors. The research aims to examine how remote work affects 

task productivity, innovation frequency, digital tool effectiveness, and employee satisfaction. A cross-sectional 

research design was employed, involving 100 employees selected through stratified random sampling from 4 

startups. Data was collected through structured questionnaires, performance metrics analysis, and innovation 

logs. Key productivity metrics revealed a 15.9% increase in task completion and a 50% reduction in 

absenteeism under remote work conditions. However, innovation frequency declined by 34.1%, with patents 

filed dropping by 40.9%, indicating collaboration challenges. Digital tools like Miro and Slack significantly 

boosted productivity and innovation, mitigating some remote work hurdles. Employee satisfaction and retention 

improved, with better work-life balance contributing to higher job contentment. Statistical analysis, including t-

tests and regression models, validated the significance of these trends. Despite improved productivity and 

employee well-being, the study highlights the need to address innovation challenges and enhance digital 

collaboration. Future research could explore long-term impacts, hybrid work models, and industry-specific 

adaptations to optimize remote work practices. This research provides valuable insights for startups aiming to 

balance flexibility with sustained innovation. 

Keywords: Remote Work Culture, Startup Productivity, Innovation in Startups, Digital Collaboration Tools, 

Employee Satisfaction and Retention. 

1. INTRODUCTION 

The global transition to remote work, accelerated by the COVID-19 pandemic, has significantly impacted 

organizational cultures and practices. This transformation is particularly relevant for startups, where agility, 

innovation, and productivity are key to survival and growth. Remote work culture, with its inherent flexibility 

and technological reliance, has reshaped how startups function, offering both opportunities and challenges. 

Understanding how remote work influences startup productivity and innovation is essential, as startups must 

adapt to rapidly changing environments while fostering creativity and maintaining operational efficiency. 

This paper aims to explore the impact of remote work culture on two critical aspects of startup performance: 

productivity and innovation. Startups face unique challenges in balancing flexibility with effective collaboration 

and maintaining organizational culture while navigating the complexities of a dispersed workforce. The 

following three dimensions will be examined in detail: 

The Effect of Remote Work on Startup Productivity 

Remote work has introduced a range of productivity-related outcomes for startups. On one hand, it provides 

employees with autonomy, potentially leading to increased efficiency and better work-life balance (Beckel & 

Fisher, 2022). However, as Grawitch et al. (2023) argue, the remote work environment is nuanced, and its 

impact on productivity varies across individuals and organizations. Startups, which often operate with smaller 

teams and less formalized structures, must find ways to ensure seamless communication and collaboration to 

maintain productivity levels. Technology and leadership strategies are pivotal in ensuring that remote work does 

not lead to inefficiencies or communication breakdowns. 

Innovation and Remote Work in Startup Environments 

Innovation is a cornerstone of startup success, but remote work can both hinder and foster creative output. 

Eriksson and Santesson (2021) suggest that informal communication, a critical factor for innovation, may be 

stifled in remote work settings, reducing spontaneous idea generation. However, other research highlights that 

startups utilizing digital collaboration tools and encouraging virtual brainstorming sessions have maintained 

innovation momentum (Budhwar et al., 2023). By understanding how to replicate the collaborative energy of in-

office environments in virtual spaces, startups can leverage remote work as an opportunity to cultivate 

innovation while navigating its challenges. 

Organizational Culture in Remote Startups 

Organizational culture plays a crucial role in how remote work affects both productivity and innovation. 

Startups thrive on strong cultural values that align employees with the organization‘s mission and goals. Remote 
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work can challenge these cultural norms, as employees may feel disconnected or less engaged without physical 

interaction (Bradley et al., 2023). However, companies that prioritize communication, transparency, and regular 

check-ins can maintain a cohesive culture even in a remote setting (Hill et al., 2022). By fostering a remote-

friendly culture, startups can enhance employee satisfaction and productivity, ensuring that innovation remains 

a priority despite physical distance. 

2. LITERATURE REVIEW 

The shift to remote work has significantly altered workplace dynamics, influencing both productivity and 

innovation in startups. As organizations adapt to flexible work arrangements, understanding how remote work 

culture impacts startup performance is critical. This literature review explores the effects of remote work 

through three key dimensions: productivity, innovation, and organizational culture. 

Remote Work and Startup Productivity 

Remote work has had mixed effects on startup productivity. Beckel and Fisher (2022) highlight that telework 

can enhance worker well-being and performance by providing flexibility, which boosts employee motivation 

and efficiency. However, Grawitch et al. (2023) argue that the nuances of remote work create unpredictable 

outcomes; while some employees thrive, others struggle with isolation and decreased focus. For startups, where 

agility is essential, managing these disparities is challenging (Stone et al., 2024). DeFilippis et al. (2020) found 

that remote collaboration tools increased asynchronous work but sometimes led to communication bottlenecks, 

delaying project timelines. Thus, the impact on productivity is context-dependent, with leadership and 

technological infrastructure playing crucial roles. 

Remote Work and Innovation in Startups 

Innovation thrives on collaboration and spontaneous interactions, which remote work can hinder. Budhwar et al. 

(2023) argue that startups leveraging generative AI and digital tools have maintained innovation despite 

physical distance. However, Eriksson and Santesson (2021) found that remote settings limit informal 

knowledge-sharing, often reducing the creative synergy needed for innovation. Similarly, Karatsivos and 

Nkandu (2022) emphasized that innovation is harder to sustain when employees feel disconnected from their 

teams. Nonetheless, startups that intentionally create virtual brainstorming sessions and reward creativity have 

managed to preserve innovative momentum (Dias et al., 2023). 

Organizational Culture and Remote Work 

Organizational culture is pivotal in how remote work shapes productivity and innovation. Bradley et al. (2023) 

noted that remote working challenged cultural cohesion in startups, especially in maintaining shared values and 

motivation. Hinds and Elliott (2021) suggested that corporate culture need not dilute in remote setups if leaders 

foster continuous communication and shared purpose. Furthermore, Hill et al. (2022) found that startups 

promoting work-life balance and autonomy in remote work reported higher employee satisfaction and lower 

turnover, indirectly boosting productivity. Strong remote cultures where employees feel valued and connected 

can thus sustain startup performance. 

3. RESEARCH OBJECTIVES 

1. To examine how remote work influences task productivity in startups. 

2. To evaluate the impact of remote work on the frequency and quality of innovation. 

3. To explore how digital tools mitigate challenges in remote team innovation. 

4. To assess employee satisfaction and retention in remote versus office settings. 

4. METHODOLOGY 
This study investigates the impact of remote work culture on startup productivity and innovation through a 

quantitative research design. A combination of surveys, performance metrics analysis, and statistical hypothesis 

testing was used to draw data-driven conclusions. 

Research Design 

A cross-sectional research design was employed to gather data at a single point in time from employees working 

in Indian startups across technology and service sectors. The study focused on the correlation between remote 

work, productivity, and innovation metrics. 

Sample Selection 

The population for this study comprised employees from 4 startups across India, representing various sectors, 

including technology and services. A sample of 100 employees was randomly selected to ensure adequate 

representation. Stratified random sampling was employed to achieve proportional representation from key 
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departments such as marketing, development, and operations. This method ensured diversity in perspectives, 

capturing how remote work impacts productivity and innovation across different functional areas within 

startups. 

Data Collection Methods 

Data collection involved multiple methods to ensure comprehensive insights. Structured questionnaires were 

distributed via Google Forms, covering productivity metrics (task completion rates, absenteeism), innovation 

metrics (product ideas, patents), and employee satisfaction (1–10 Likert scale). Performance reports were 

analyzed to track KPIs such as task duration, error rates, and innovation frequency. Innovation logs provided 

data on new product features and patents filed. Additionally, digital tool analysis examined usage statistics and 

employee feedback on collaboration tools like Slack, Zoom, Miro, and Trello. 

Variables 

The study focused on the work environment (remote vs. onsite) as the independent variable to examine its 

impact on key organizational outcomes. Dependent variables included productivity metrics such as task 

completion rates, absenteeism, and error rates, providing insights into efficiency. Innovation metrics, including 

the number of innovations, patents filed, and idea submissions, measured creativity and innovation output. 

Additionally, employee satisfaction was assessed through work-life balance and retention rates, reflecting 

overall well-being and organizational commitment. 

Data Analysis Techniques 

The study employed both descriptive and inferential statistical methods to analyze data. Descriptive statistics, 

including mean, median, and standard deviation, summarized productivity and innovation metrics, offering a 

clear overview of performance trends. Inferential statistics provided deeper insights; a t-test was used to 

compare productivity levels in remote versus onsite work. Regression analysis assessed the impact of remote 

work on innovation, while Pearson‘s correlation measured the relationship between digital tool usage and 

innovation output, revealing significant interaction patterns. 

Ethical Considerations 

Ethical considerations were prioritized throughout the study. Informed consent was obtained from all 

participants to ensure voluntary participation. Confidentiality was maintained by anonymizing responses, 

preventing the identification of individuals. Additionally, data was securely stored to protect it from 

unauthorized access, ensuring compliance with ethical research standards. These measures upheld participant 

privacy and data integrity, fostering trust and reliability in the research process. 

5. HYPOTHESIS 

 H1: Remote work improves task productivity in startups. 

 H2: Remote work negatively impacts innovation frequency. 

 H3: Digital tools mitigate innovation challenges in remote setups. 

6. RESULTS AND DISCUSSION 
The Results and Discussion section presents key findings on how remote work impacts startup performance 

across multiple dimensions. Productivity metrics reveal significant differences in task completion rates and 

absenteeism between remote and onsite setups. Innovation output analysis highlights fluctuations in idea 

submissions and patent filings. The effectiveness of digital collaboration tools is examined to assess their role in 

mitigating remote work challenges. Finally, the hypothesis testing summary validates the statistical significance 

of observed trends, offering data-driven insights. 

Productivity Metrics 

Table 1 presents the productivity metrics comparing remote and office work environments. The data indicates a 

15.9% increase in weekly task completion under remote work (42.3 vs. 36.5 tasks), suggesting higher 

efficiency. The average task duration decreased by 17.1%, indicating faster task completion remotely (3.4 vs. 

4.1 hours). The error rate dropped significantly by 32.4%, reflecting improved accuracy. Additionally, 

absenteeism was reduced by 50% in remote settings (1.2 vs. 2.4 days/month), indicating better attendance and 

flexibility. These findings demonstrate remote work's positive impact on productivity. 

 

 

 



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

15 

ISSN 2394 - 7780 

Table 1 Productivity Metrics 

Parameter 
Remote 

Work 

Office 

Work 

Difference 

(%) 

Tasks Completed (per week) 42.3 36.5 15.90% 

Average Task Duration (hrs) 3.4 4.1 -17.10% 

Error Rate (%) 4.8 7.1 -32.40% 

Absenteeism (days/month) 1.2 2.4 -50% 

Innovation Output Analysis 

Table 2 highlights the innovation output analysis comparing remote and onsite teams. The data shows a 34.1% 

decline in new product features per quarter for remote teams (2.7 vs. 4.1), indicating reduced innovation 

frequency. Patents filed annually decreased by 40.9% (1.3 vs. 2.2), reflecting a significant drop in formal 

innovation outcomes. The idea submission rate was also lower by 18.5% (58.2% vs. 71.4%) in remote setups. 

These findings suggest that remote work may negatively impact innovation due to reduced collaboration and 

idea exchange. 

Table 2 Innovation Output Analysis 

Metric Remote Teams Onsite Teams Variance (%) 

New Product Features/Quarter 2.7 4.1 -34.10% 

Patents Filed (Annual) 1.3 2.2 -40.90% 

Idea Submission Rate (per team) 58.20% 71.40% -18.50% 

Effectiveness of Digital Collaboration Tools 

Table 3 examines the effectiveness of digital collaboration tools in enhancing innovation, productivity, and user 

satisfaction. Miro demonstrated the highest innovation uplift of 18.5% and productivity uplift of 12.6%, 

indicating its strong impact on creative collaboration. Slack showed a notable 14.2% innovation uplift and 9.7% 

productivity increase, reflecting its effectiveness in communication. Zoom improved innovation by 11.8% and 

productivity by 7.1%, with high user satisfaction (8.1/10). Trello had the lowest metrics, with a 9.1% innovation 

uplift and 5.3% productivity increase, though satisfaction remained reasonable (7.6/10). 

Table 3 Effectiveness of Digital Collaboration Tools 

Tool 
Innovation Uplift 

(%) 

Productivity Uplift 

(%) 

User Satisfaction 

(1-10) 

Slack 14.2 9.7 8.4 

Zoom 11.8 7.1 8.1 

Miro 18.5 12.6 8.7 

Trello 9.1 5.3 7.6 

Employee Satisfaction and Retention 

Table 4 presents findings on employee satisfaction and retention, comparing remote and onsite work 

environments. Job satisfaction was higher in remote work, with a 12.1% increase (8.3 vs. 7.4), indicating 

improved employee contentment. Employee retention also rose by 6.7% (85.4% vs. 78.7%), suggesting greater 

loyalty and reduced turnover. Notably, work-life balance showed the most significant improvement, with a 

20.8% increase (8.8 vs. 7.0), reflecting the flexibility benefits of remote work. These results emphasize the 

positive impact of remote work on employee well-being. 

Table 4 Employee Satisfaction and Retention 

Factor Remote Work Onsite Work Difference (%) 

Job Satisfaction (1-10) 8.3 7.4 12.10% 

Employee Retention (%) 85.4 78.7 6.70% 

Work-Life Balance (1-10) 8.8 7 20.80% 

Challenges in Remote Work 

Table 5 outlines the key challenges in remote work, as reported by employees. Communication gaps were the 

most frequently cited issue, with 41.7% reporting difficulties in maintaining clear and timely communication. 

Collaboration difficulty was reported by 34.5%, reflecting struggles with teamwork and idea exchange. 

Loneliness and isolation affected 28.3%, indicating mental well-being concerns. Time management issues were 

mentioned by 23.4%, highlighting challenges in maintaining work discipline. These findings emphasize the 

need for better support systems to address remote work hurdles. 
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Table 5 Challenges in Remote Work 

Challenges Frequency Reported (%) 

Communication Gaps 41.7 

Collaboration Difficulty 34.5 

Loneliness/Isolation 28.3 

Time Management Issues 23.4 

Hypothesis Testing Summary 

Table 6 summarizes the hypothesis testing results for the study. H1, examining the impact of remote work on 

productivity, was accepted (t = 2.87, p = 0.004), indicating a statistically significant positive effect. H2, 

assessing remote work's influence on innovation, was rejected (t = 1.72, p = 0.089), suggesting no significant 

impact. However, H3 confirmed that digital collaboration tools mitigate innovation loss (t = 3.15, p = 0.002), 

indicating a strong positive relationship. These findings highlight the nuanced effects of remote work. 

Table 6 Hypothesis Testing Summary 

Hypothesis Test t / F-Value p-Value Result 

 H1: Remote work → Productivity t-test 2.87 0.004 Accepted 

 H2: Remote work → Innovation Regression 1.72 0.089 Rejected 

  H3: Tools mitigate Innovation loss Regression 3.15 0.002 Accepted 

7. CONCLUSION 

This study aimed to examine the impact of remote work on productivity, innovation, employee satisfaction, and 

retention in Indian startups. It also explored how digital collaboration tools mitigate innovation challenges in 

remote setups. A cross-sectional quantitative research design was employed, collecting data from 100 

employees across 4 Indian startups in the technology and service sectors. Data was gathered through 

performance metrics, innovation logs, and structured questionnaires, with key variables including task 

productivity, absenteeism, innovation output, and employee satisfaction. The hypothesis testing revealed mixed 

results. H1, proposing that remote work improves productivity, was accepted (t=2.87, p=0.004). Weekly task 

completion increased by 15.9%, while absenteeism dropped by 50%, indicating greater flexibility. Conversely, 

H2, suggesting a negative impact of remote work on innovation, was rejected (Regression t=1.72, p=0.089). 

Innovation metrics, such as new product features (-34.1%) and patents filed (-40.9%), declined, reflecting 

limited creative collaboration. H3, proposing that digital tools mitigate innovation loss, was accepted (t=3.15, 

p=0.002), with Miro showing the highest innovation uplift (18.5%). Employee satisfaction improved, with a 

12.1% increase in job satisfaction and a 20.8% boost in work-life balance. Despite remote work's benefits, 

challenges such as communication gaps (41.7%) and collaboration difficulties (34.5%) persisted. Overall, the 

study concludes that remote work enhances productivity and satisfaction but requires stronger collaboration 

frameworks to sustain innovation. 

FUTURE SCOPE 

 Study the sustained effects of remote work on productivity, innovation, and employee well-being. 

 Analyze remote work impact across sectors like healthcare, education, and manufacturing. 

 Explore how emerging technologies (AI, VR) improve remote collaboration and innovation. 

 Investigate how combining remote and onsite work affects performance and satisfaction. 
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To define present-day ‗agricultural geography‘ is a matter of considerable debate among professional 

geographers. Etymologically, agricultural geography deals with the art and science of domestication of plants 

and animals. Its definitions are numerous which have changed over the period of time. 

"The meaning of Agricultural land use refers to the management and allocation of land for farming activities, 

encompassing crop cultivation, livestock rearing, and related activities crucial for food production and supporting 

the food supply chain". 

Objectives of Agricultural Geography 

1) To examine the spatial distribution of crops, livestock and other agricultural activities. The cropping patterns 

and crop and livestock combinations very in space and time. 

2) To ascertain the spatial concentration of agricultural phenomena. 

3) Crop associations and crop-livestock Combination Change in space and time. 

4) The performance of various crops in a country or region is not uniform. There are inter-regional, intra-

regional, intra-Village and intra-farm variations in the production and productivity of different crops. 

5) A part from the given objectives 

Agriculture encompasses the Science, art and practice of cultivating the soil, producing crops, and raising 

livestock, with the preparation and marketing of the resulting products. It's crucial sector, particularly in India 

playing a crucial role in food security rural livelihood and economic growth and development. 

Here's more detailed look at agriculture. 

Key Aspects of Agriculture. 

Agriculture involves the cultivation of crops and the raising of livestock for food and other purposes. 

Importance 

1) Food Security: 

Agriculture is essential for producing food and ensuring food security, especially in regions like India Where a 

large portion of the population relies on farming. 

2) Livelihood: 

It provides livelihoods for a significant portion of the world‘s population particularly in rural area. 

3) Economic Development: 

Agriculture contributes to economic growth through trade, the provision of raw materials, and the creation of 

jobs. 

4) Raw Materials: 

It provides raw materials for various industries, including food processing textiles pharmaceuticals. 

Types of Agricultural Activities 

1) Crop Production : 

Growing various crops, including grains, fruits, Vegetables, and other plants. 

2) Animal Husbandry : 

Rasing livestock for meat, milk, eggs and other products. 

3) Aquaculture : 

Farming aquatic organisms, such as fish and shellifish. 

4) Forestry : 

Cultivating and managing forests for timber and other forest products. 

5) Sustainable Agriculture : 

Practice that aim to minimize environment impact. Conserve resources, arid prop long-term productivity. 
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Factors Influencing Cropping Pattern : 

1) Climate: 

Rainfall, tempreture, and sunlight availability are crucial determinant's. 

2) Soil Type: 

Different crops thrive in different soil types, influencing the choice of crops. 

3) Market Demand: 

The demand for specific crops can influence the cropping pattern. 

4) Technology: 

Technological advancement like high yielding varieties and fertilizer can impact Cropping patterns. 

5) Economic, Historical, social and Governmental Policies: 

These factor also play a role in shaping cropping patterns. 

Examples of Cropping Patterns 

1) Monaculture: 

Growing a single crop repeatedly on the same land. 

2) Mixed Cropping: 

Growing two or more Crops simultaneously on the same Land. 

3) Intercropping: 

Planting two or more crops in a definite pattern (eg. Alternating rows) 

4) Crop Rotation: 

Growing different crops in a planned sequence on the same lani 

Importance of cropping patterns 

1) Resource Management : 

Cropping pattern help optimize resource use, like water and nutrients. 

2) Increased Productivity: 

Effective cropping patterns can lead to higher yields. 

3) Soil Health: 

crop rotation and intercropping can improve soil feritility and structure. 

4) Risk Management: 

Diversifying crops can reduce the risk of crop failure due to pests, diseases, or Weather events. 

Near solapur, Maharashtra, agriculture land uses of characterized by significant portion of land dedicated to 

food crops, primarily jowar (Sorghum) with wheat and other food grains also cultivated, alongside cash crops 

like sugarcane and oilseeds. 

Key Crops and Cropping Patterns: 

1) Food Crops: 

Jowar is the leading crop, Followed by wheat and other food grains. 

2) Cash Crops: 

Sugarcane is a significant cash crop, particularly in areas with guaranteed irrigations. 

3) Oilseeds: 

Groundnut and safflower are important non-food crops. 

4) Kharif vs. Rabi: 

1) Kharif : (summer season) 

Bajra (pearl millet) is a Common Kharif crop, especially in drought - prone areas. 
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2) Rabi : (Winter season) 

Jowar is also grown as a rabi crop, along with wheat, gram and safflower. 

5) Follow Land: 

A substantial porition of land remains fallow, especially in areas with rainfall variability. 

* Land use statistics 

1) Agricultural Land: 

Approximately 65.50% of the total geographical area is used for agricultural, with 63.50% being the net 

sown area. 

2) Cropping Intensity: 

The cropping, intensity, which is the percentage of area sown more than once in year is 118.93%. 

3) Forest Area: 

The Forest area in Solapur district is 33100 ha (2.19%) 

4) Fallow land: 

A significant portion of land is fallow, with an average of 10.83% of the total geographical area. 

Factors Influencing land use: 

1) Drought Prone Area: 

Solapur is a drought prone region, which influences crop choices and land use patterns. 

2) Irrigation: 

The availability of irrigation plays a crucial role in determining crops can be grown and the intensity of 

cultivation. 

3) Soil Types : 

Different soil types in the region crops are suited for different crops. 

4) Rainfall: 

Rainfall variations significantly impact agricultural land use and cropping patterns in the district. 

In solapur district, agriculture dominates land use, with a significant portion of the area dedicated to cultivation. 

The agricultural land use pattern in solapur district. 

1) Dominance of Agriculture: 

A large percentage of the district's land is used for agriculture purposes, with a substantial portion being net 

sown area. 

2) Food Crops: 

Food crops, especially sowar Wheat and Bajra occupy a significant portion of the cultivated area. 

3) Cash CROPS: 

Sugarcane is a majar cash crop cultivated in irrigated Creas. While other non-food crops like groundnut and 

safflowar also play a role. 

4) Cropping Intensity: 

The district exhibits a high cropping intensity meaning that the same land is used for multiple crops in year with 

118.93 percent 

Land- 

A significant portion of the land is follow, meaning it is not Cultivated, Which is particularly, noticeable in 

drought prone areas. 

Land use Categories: 

1) Net Area Sown: 

The actual area under crops sown in the same year only once which occupies the largest share of the region 

geographical area. 
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2) Forest Cover: 

A relatively small percentage of the total Area 

3) Area Put Under Non Agriculture uses: 

Land use for purposes other than agriculture such as settlements and infrastructure. 

4) Barren Lands, Permanent Pastures and other Grazing Land: 

Land that is not suitable for cultivation. 

5) Culturable Wasteland, Current fallow Land and other fallow Lands: 

Land that is currently not being cultivated but could potentially be. 

India has three main cropping season 

1) Kharif (June-september) 

2) Rabi (octomber-march) and 

3) Zaid (march-april to June) 

The cropping patterns in India diverse, reflecting the countrys climate, soil types and agricultural practices. 
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Solapur district with a total geographical area of 14895 sq.km. is characterized by flat or undulating terrain with 

some scattered hills, and is known for its drought-prone nature, with 65.92% of its area used for agriculture. 

Here's a more detailed ailed geographical review of Solapur district 

1) Geography and Topography : 

A) Terrain: 

The district generally features flat or undulating terrain. 

B) Geomorphology: 

It is characterized by typical Deccan trap geomorphology with fine- grained dark grey basaltic constituting the 

high country and weathered Vesicular and zeolitic basalts in the valleys. 

C) Hills: 

There are a few scattered hills in Karmala, Madha, and Malshiras talukas. 

D) Rivers: 

The district is traversed by rivers like Bhima and Seena, which act as a Watershed between the two. 

E) Drought Prone:  

Solapur district is one of the identified 72 drought- prone districts in 

India. 

2) Land use Pattern: 

 Total Geographical Area: 14895 sq. Km. 

 Agricultural Area: 980786.1 hectares, Covering 65.92% of the total geographical area 

 Net sown Area: 63.50% of the agricultural area. 

 Area used Twice: 2.42% of the agricultural area. 

 Forest Cover: Limited, with, mostly arid and scrub forest patches in Barshi and Malshiras talukas. 

 Fallow Land: Solapur district has a substantial proportion of fallow land. 

 Cultivable Land: 65.92% of the total geographical area. 

 Non-Agricultural Land: 690 sq kms. 

 Grass Lands and Herbs: 720 sq. kms. 

 Wastelands: 1260 sq. kms. 

 Drought prone Areas: All eleven talukas are drought-prone. 

3) Cropping pattern:- 

A) Food Crops: 

Foods crops cover most of the cultivated area, crop followed by wheat and other food grains. 

B) Sugarcane: 

Sugarcane has gained Significant importance as a cash crop, mainly cultivated in irrigated areas. 

C) Non-Food Crops: 

Groundnut, safflower, and fodder are also important non-food crops. 
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4) Irrigation : 

A) Irrigation Projects: 

Irrigation projects play a major role in agriculture in Solapur district. 

B) Major Irrigation Projects: 

Bhima and Sina Kolegaon irrigation projects are major projects in the district. 

C) Minor Irrigation Projects: 

Minor irrigation projects help to promote irrigation area. 

5) Groundwater Depletion: 

The decline of groundwater is a serious concern in the region necessitating strategies for groundwater recharge. 

Form a geographical perspective, land use refers to the diverse ways humans utilize land. 

Encompassing activities like agriculture, forestry, urbanization and recreation, which are influenced by Factors 

like climate, soil and water availability. 

Land use Definition: 

Land use describes the purpose for which land is used by humans, encompassing both the activities conducted 

on the land and the management actions undertaken. 

Importance: 

Land use is a crucial aspect of geography, as it reflects how humans interact with and modify landscapes, and it's a 

significant factor in the interactions between society and nature. 

Examples: 

Common land use Categories include / Types of Land use. 

1) Agricultural: 

Cultivating crops and raising livestock. 

2) Forestry: 

Managing and utilizing forests for timber and other resources. 

3) Urban: 

Development of cities and towns including residential, Commercial and Industrial areas. 

4) Recreational: 

Parks, sports facilities, and other area used for leisure activities. 

5) Transportation: 

Roads, railways, and airports. 

6) Conservation: 

Areas designated for protecting natural resources and biodiversity. 

7) Mining: 

Extraction of minerals and resources from the earth. 

8) Industrial: 

Areas used for manufacturing and other industrial activities. 

Solapur district land use is predominantly agricultural, with a significant portion dedicated to crop cultivation 

but also includes areas for non-agricultural purposes, grass lands and forests, with a notable amount of land 

classified as fallow due to drought-prone conditions. 

Here's a more detailed geographical review of land use in Solapur district. 

1) Agricultural Land : 

A) Dominant Land use : 

Agriculture is the dominant land use in Solapur district with a large portion of the total area dedicated to crop 

cultivation. 
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B) Net sown Area: 

A substantial portion of the agricultural land is under net sown Area, meaning it's actively used for cultivation. 

C) Cropping Intensity: 

The district exhibits a high cropping intensity indicating that some areas are Cultivated more than once a year. 

D) Major CROPS: 

The main crops grown in the region include jowar (a type of millet), wheat, sugarcane, groundnut and bajra ( 

another type of millet). 

E) Irrigation Dependence: 

Irrigation plays a vital role in agriculture, with major and minor irrigation project contributing to the cultivation 

of crops, especially sugarcane. 

2) Non-Agricultural Land: 690 kms 

A portion of the land is used for non-agricultural purposes, including settlements roads and other infrastructure. 

The built-up area, including Urban areas and settlements, is increasing in Solapur city and other areas. 

3) Forest Cover: 

Solapur district has a very limited area under forest cover, with mostly arid and scrub forest patches. The forest 

cover is primarily concentrated in certain talukas like Barshi and Malshiras. 

4) Wastelands: 

A portion of the land is classified as barren and uncultivable. There are also areas of cultivable waste. 

Changes in Land use – 

1) Increased Barren and Uncultivable Land : 

There has been an increase in barren and uncultivable land over time, potentially due to factors like drought and 

land degradation. 

2) Changes in Cultivable Land: 

There have been changes in the area under Cultivable land with some areas being converted to non-agricultural 

uses or becoming follow. 

3) Impact of Urbanization: 

Urbanist and infrastructure development have led to changes in land use patterns, with some agricultural land 

being convert to built-up areas. 

4) Shifting Patterns: 

The land use pattern in Solapur district has been changing over time. with some areas shifting from cultivation to 

fallow land, and vice versa. 

5) Factors influencing Change: 

Factors such as rainfall patterns, irrigation availability and socio- economic conditions of farmers play a role in 

these Changes. 

6) Migration: 

Migration of rural people to urban areas has also led to a decrease in cultivated land. 

7) Land use and Land Cover: 

Land Cover refers to the physical materials on the surface of the earth ( eg. water, vegetables, soil ) while land 

use describes how humans utilize the land. 

8) GIS and Land Use: 

Geographic information systems(GIS) are used to analyze and map land use data allowing for the tracking of land 

use changes and the planning of future development. 
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ABSTRACT 

Rural sanitation is pivotal in ensuring public health, reducing disease transmission, and enhancing the quality 

of life in developing nations. Despite significant efforts by governments and international organizations, many 

rural communities continue to suffer from inadequate sanitation facilities. This article examines rural sanitation 

as a key factor in healthy living. It identifies the impact of improved sanitation and suggests practical strategies 

for sustained implementation. 

Keywords: Rural sanitation, Sustain, Public Health, community, Disease Transmission. 

INTRODUCTION 

Sanitation is a critical component of public health, contributing directly to disease  prevention  and  improving  

quality  of  life.  In  rural  areas,  where infrastructure and resources are often limited, ensuring access to 

safe and sustainable sanitation systems presents unique challenges. Rural sanitation refers to the provision of 

facilities and services for the safe disposal of human urine and feces in non-urban settings. It encompasses a 

wide range of activities, including the construction and maintenance of toilets, waste treatment, hygiene 

promotion, and behavior change communication. 

Globally, an estimated 3.5 billion people lack access to safely managed sanitation, with a significant proportion 

residing in rural areas (World Health Organization [WHO] & United Nations Children's Fund [UNICEF], 

2023). Poor sanitation is directly linked to the spread of diseases such as diarrhea, cholera, and typhoid, which 

disproportionately affect children and vulnerable populations in rural communities. According to the WHO, 

inadequate sanitation contributes to approximately 432,000 deaths annually due to diarrhea alone (WHO, 2022). 

The barriers to effective rural sanitation include poverty, lack of awareness, cultural beliefs, geographical 

constraints, and weak governance. Many rural households rely on unimproved sanitation facilities, such as open 

pits or shared toilets, which do not adequately separate human waste from human contact. In some cases, open 

defecation remains prevalent due to the absence of affordable and culturally appropriate sanitation solutions. 

Efforts to improve rural sanitation often involve community-led approaches, such as Community-Led Total 

Sanitation (CLTS), which empower local populations to end open defecation and take ownership of their 

sanitation practices. Technological innovations, financial incentives, and policy reforms also play a key role in 

advancing rural sanitation goals. Sustainable Development Goal 6 (SDG 6) emphasizes the importance of 

achieving universal access to clean water and sanitation by 2030, underscoring the need for targeted 

interventions in rural settings (United Nations, 2015). 

Addressing rural sanitation requires a multi-sectoral and inclusive approach that  prioritizes  health,  dignity, 

and environmental sustainability. 

Collaboration between governments, non-governmental organizations, local communities, and international 

agencies is essential to create long-lasting and equitable sanitation solutions in rural areas. 

Sanitation is more than just access to toilets; it encompasses the safe disposal of human waste, cleanliness, 

hygiene education, and access to clean water. In rural areas, where infrastructure is often lacking, the absence of 

adequate sanitation contributes to a high burden of disease, particularly diarrheal diseases, stunting in children, 

and parasitic infections (UNICEF, 2023). This article aims to explore how rural sanitation is critical for healthy 

living and evaluates progress made through various national and international initiatives. 

OBJECTIVES 

The objectives of this study are: 

1. To analyze the relationship between rural sanitation and public health. 
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2. To identify challenges in the implementation of rural sanitation programs. 

3. To suggest strategies for sustainable sanitation practices in rural communities. 

METHODOLOGY 

This article adopts a secondary data approach, relying on published reports, surveys, and databases from 

credible sources, including the World Health Organization (WHO), UNICEF, and national sanitation reports 

(e.g., Swachh Bharat Mission - Government of India). 

DISCUSSION 

 Objective 1- To identify challenges in the implementation of rural sanitation programs. 

The link between rural sanitation and public health is strong and well- established. Inadequate sanitation in 

rural areas directly contributes to the spread of waterborne and hygiene-related diseases such as diarrhea, 

cholera, dysentery, and intestinal worm infections. These diseases are among the leading causes of illness and 

death, particularly among children under five. 

Improved rural sanitation reduces human exposure to pathogens by safely managing human waste. This not only 

decreases disease transmission but also enhances nutrition and cognitive development, as frequent infections 

impair nutrient absorption. For example, access to basic sanitation can reduce the incidence of diarrhea by up to 

36% (WHO, 2022). 

Public health also benefits indirectly through improved dignity, reduced healthcare costs, and increased school 

attendance—especially for girls who often drop out due to lack of privacy and hygiene facilities during 

menstruation. Furthermore, clean environments promote better mental health and reduce the social stigma 

attached to poor hygiene. 

Investing in rural sanitation is, therefore, a cost-effective public health strategy that contributes to broader 

development outcomes, including poverty reduction and economic growth. 

 Objective 2- To identify challenges in the implementation of rural sanitation programs. 

Sanitation is a critical component of public health and human dignity, especially in rural areas where 

infrastructure and resources are often limited. Rural sanitation programs aim to provide access to safe and 

hygienic sanitation facilities for rural populations. However, the successful implementation of these programs is 

often hindered by several challenges. This objective seeks to explore and understand the various obstacles that 

affect the effective execution of rural sanitation initiatives. 

1. Infrastructural Limitations 

One of the most significant challenges in implementing rural sanitation programs is inadequate infrastructure. 

Many rural areas lack the basic facilities and logistical support required to build and maintain sanitation units 

such as toilets, sewage systems, and waste disposal mechanisms. Poor road connectivity and lack of water 

supply further hamper the construction and usability of sanitation facilities. 

2. Financial Constraints 

Limited funding is a persistent issue in rural sanitation efforts. Governments and local authorities often face 

budgetary limitations that restrict the scope of sanitation projects. Additionally, many rural households cannot 

afford to build or maintain proper sanitation facilities, even with subsidies or partial government assistance. 

3. Cultural and Social Beliefs 

Deep-rooted cultural practices and traditional beliefs can significantly hinder the adoption of sanitation 

facilities. In some communities, open defecation is not just a necessity but a longstanding practice, and 

changing such behavior requires more than just infrastructure—it needs extensive education and behavior 

change campaigns. 

4. Lack of Awareness and Education 

Many rural residents are unaware of the health implications of poor sanitation. Without adequate knowledge 

about hygiene practices, the importance of sanitation, and how to properly use and maintain facilities, even 

well-built infrastructure can go unused or misused. 

5. Institutional and Administrative Gaps 

The coordination between various governmental and non-governmental stakeholders is often weak. Inconsistent 

policies, bureaucratic delays, lack of accountability, and poor monitoring mechanisms lead to inefficiencies and 

failures in program implementation. 
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6. Maintenance and Sustainability Issues 

Building toilets is only the first step. Maintaining them is equally important. In many cases, sanitation units are 

built without plans for maintenance, resulting in disuse after a short period. The lack of regular cleaning, repair, 

and waste management systems renders facilities unhygienic and unusable. 

7. Gender-Specific Barriers 

Sanitation needs differ by gender, and rural programs often fail to consider these nuances. Women and girls 

require safe and private facilities, particularly during menstruation. Without gender-sensitive planning, programs 

risk excluding half the population from benefiting fully. 

8. Resistance to Behavior Change 

Changing sanitation habits requires time, trust, and consistent efforts. Many rural communities resist change due 

to a lack of understanding, mistrust of external interventions, or simply due to the comfort of familiar habits. 

9. Environmental and Geographic Challenges 

Geographical terrain such as rocky soil, flood-prone areas, or remote locations makes sanitation construction 

difficult and costly. In some areas, traditional construction methods may not be suitable, requiring innovative 

and adaptive approaches. 

 Objective 3- To suggest strategies for sustainable sanitation practices in rural communities. 

The objective of suggesting strategies for sustainable sanitation practices in rural communities is rooted in the 

recognition that merely providing sanitation infrastructure is not enough. Sustainability implies that the 

sanitation systems are not only functional but also culturally acceptable, economically viable, environmentally 

friendly, and capable of being maintained over time. This objective aims to explore practical, long-term 

solutions that ensure improved sanitation translates into lasting health, social, and environmental benefits. 

1. Community-Led Total Sanitation (CLTS) Approach 

A powerful strategy for sustainability is the Community-Led Total Sanitation (CLTS) approach. It focuses on 

triggering collective behavior change rather than just toilet construction. By involving the entire community in 

recognizing the health risks of open defecation, this method fosters a sense of ownership and responsibility, 

leading to greater long-term commitment to maintaining sanitation facilities. 

2. Integration of Hygiene Education 

Sanitation must go hand-in-hand with awareness and hygiene education. Educating rural populations—

especially women and school-aged children—about handwashing, menstrual hygiene, water purification, and 

safe waste disposal helps reinforce the importance of sanitation. Educational programs in schools and 

community centers can serve as ongoing platforms for promoting healthy practices. 

3. Affordable and Locally Appropriate Technologies 

Introducing low-cost, eco-friendly, and locally suitable sanitation technologies is crucial for sustainability. 

Examples include: 

 Composting toilets that require little or no water. 

 Twin pit latrines, which are easy to maintain and cost-effective. 

 Use of local materials to reduce construction and maintenance costs. These options not only make sanitation 

affordable but also allow rural households to manage and maintain them independently. 

4. Gender-Inclusive and Disability-Friendly Designs 

Sustainable sanitation must address the needs of all community members, including women, girls, the elderly, 

and persons with disabilities. Facilities should ensure: 

 Privacy and safety for women. 

 Provision for menstrual hygiene management. 

 Accessibility features like ramps or handrails. By making facilities inclusive, their usage and maintenance 

become more widespread and consistent. 

5. Strengthening Local Governance and Capacity Building 

Local institutions and governance structures play a pivotal role in sustaining sanitation efforts. Training 

panchayat members, village health workers, and local masons to plan, construct, and monitor sanitation 

systems builds local capacity. Moreover, involving local leadership encourages better accountability and quicker 

problem-solving. 
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6. Financial Incentives and Microfinancing 

Rural families often struggle with the upfront cost of constructing toilets. Providing microfinance options, 

subsidies, or incentives for toilet usage and maintenance can promote adoption. Financial support must be 

transparent, targeted, and easy to access. 

7. Monitoring, Feedback, and Continuous Improvement 

Regular monitoring and evaluation of sanitation projects ensure issues are addressed promptly. Involving the 

community in feedback mechanisms helps tailor solutions to local needs. Technologies like mobile apps or 

community scorecards can track progress and identify areas for improvement. 

8. Safe Waste Management Systems 

A sustainable sanitation strategy also includes proper fecal sludge management and waste treatment 

systems. Establishing local solutions such as small-scale bio-digesters, community composting, and safe 
disposal pits helps protect the environment and prevents contamination of water sources. 

9. Behavioral Change Campaigns 

Sustainability is ultimately about habit formation. Long-term campaigns using visual tools, folk media, radio, 

or drama can deeply influence social norms. Celebrating behavior change publicly (e.g., "open defecation free" 

declarations) reinforces positive behaviors. 

10. Partnership with NGOs and Private Sector 

Collaborating with non-governmental organizations (NGOs) and private companies can bring in expertise, 

innovation, and resources. NGOs often have better community reach, while private players can introduce 

technological and managerial efficiency. 

CONCLUSION 

Sanitation is a cornerstone of healthy living, particularly in rural areas where the risk of disease is amplified by 

poor infrastructure. While commendable progress has been made globally and in countries like India, much 

remains to be done to ensure universal access to sustainable and culturally appropriate sanitation solutions. 

Strengthening policy implementation, community engagement, and education are critical to achieving health 

and dignity for all. 

REFERENCES 

Ministry of Jal Shakti. (2022). Swachh Bharat Mission Grameen: Status Report. Government of India. 

NFHS-5. (2021). National Family Health Survey – 5 (2019-21). Ministry of Health and Family Welfare, 

Government of India. 

WHO. (2023). Sanitation. World Health Organization. https://www.who.int/news- room/fact-

sheets/detail/sanitation 

World Bank. (2023). World Development Indicators – Access to sanitation. 

https://data.worldbank.org/indicator 

World Health Organization. (2022). Sanitation. 

 https://www.who.int/news- room/fact-sheets/detail/sanitation 

World Health Organization & United Nations Children‘s Fund. (2023). Progress on household drinking water, 

sanitation and hygiene 2000–2022: Special focus on gender. https://washdata.org/reports 

UNICEF. (2023). Progress on household drinking water, sanitation and hygiene 2000–2022: Special focus on 

gender. New York: United Nations Children's Fund and World Health Organization. 

United Nations. (2015). Transforming our world: The 2030 Agenda for Sustainable Development. 

https://sdgs.un.org/2030agenda 

 

  

https://www.who.int/news-room/fact-sheets/detail/sanitation
https://www.who.int/news-room/fact-sheets/detail/sanitation
https://www.who.int/news-room/fact-sheets/detail/sanitation
https://data.worldbank.org/indicator
https://www.who.int/news-room/fact-sheets/detail/sanitation
https://www.who.int/news-room/fact-sheets/detail/sanitation
https://washdata.org/reports
https://sdgs.un.org/2030agenda


International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

30 

ISSN 2394 - 7780 

A STUDY OF PASSENGERS SATISFACTION REGARDING FOOD SUPPLY BY IRCTC IN 

CENTRAL RAILWAY SOLAPUR DIVISION 

1
Asim Salim Nadaf and 

2
Dr. Jainoddin K. Mulla

 

1
D.A.V. Velankar College of Commerce, Solapur 

2
Professor, (S.S.A Arts & Commerce College, Solapur) 

ABSTRACT 

The Indian Railway operates with a single management and it is the second largest system in the world under. 

Indian Railway has become the largest commercial employer in the world with millions of employees. In India it 

is the most preferred mode of transportation for long distance travelers. Along with running, the Indian railway 

supplies food at the stations and also on trains. It serves more than a million meals per day; hence it is also 

considered the largest caterer in the world. This study has been conducted to get an insight on the food supply 

services available at Solapur division railway station with respect to passenger's satisfaction. In this study 

analysis of passenger’s satisfaction has been done with the comparison of catering services provided in the 

Solapur division railway stations. 

Keywords: Food supply service by IRCTC, passengers’ satisfaction, Solapur railway division. 

INTRODUCTION 

Indian Railway Catering and Tourism Corporation Limited was incorporated as a public limited company on 27 

September 1999 under the Companies Act 1956 and were granted a certificate of incorporation of the 

representative Registrar of Companies N.C.T. Delhi and Haryana. The main services provided by IRCTC are 

Book Ticket, Foreign Tourist reservation, connecting travel reservations and IRCTC TRAINS. Group booking. 

Entitlement to travel insurance Process, cancel ticket. E-tickets. Counter, PNR inquiry and train schedule, track 

your train. IRCTC was incorporated on 27 September 1999 as a public sector enterprise wholly owned by the 

Government of India through Indian Railways. It is the only entity authorized to provide certain services to 

Indian Railways, including online ticketing, catering, and selling drinking water on trains and at railway 

stations. In May 2008 it was classified as a public company Miniratna, which allowed it a certain degree of 

financial autonomy. It is one of Mini Ratna Society of Central Government of India. Before its establishment, 

Indian Railways passengers had few options for quality food on the go. Passengers have to get off the trains at 

the stations and buy a non-standard an unsanitary food available. The short stops at the stations and the sudden 

increase in the crowd at the stalls contributed to this panic. After the advent of IRCTC, pantry cars were 

introduced in the long or medium distance trains that catered by serving freshly cooked quality food to 

passengers, revolutionizing train travel in India. He was an internet pioneer booking railway tickets through 

its website, but also from mobile phones via Wi-Fi, GPRS or SMS. It also provides SMS function to check PNR 

status and current train status. Apart from e-ticketing, Indian Railways Catering and Tourism Corporation also 

offers I-tickets, which are essentially like regular tickets except that they are booked online and delivered by post. 

PNR ticket status is also available. Passengers on the suburban railway can also book the season tickets online. 

It has also launched a loyalty program called Shubh Yatra for frequent travelers. Over in this program, 

passengers can avail discounts on all tickets booked throughout the year by paying an annual fee in advance. 

(http//irctc.co.in) 

Solapur Division is over 140 years old with main line stretching from Raichur to Pune/ Manmad as a part of GIP 

Railway. After formation of Zonal Railways, later it became a part of South Central Railway between 1966 to 

1977, shedding some routes and re-gaining a part later, after it came back to C.Rly. It originally had a 

combination of BG in main routes besides a short Branch of MG towards Bijapur, which is now BG and about 

370 Kms. long stretch of NG connecting Miraj with Latur. This long NG route of Barshi Light Railway (BLR) 

has also recently become a part of history, with the entire length route having been fully converted into BG. 

There are many tall tiled roof buildings throughout the division, posing challenges for maintenance, but providing 

grandeur look and convenience of high ceiling pitched roof. ‗E‘shaped Divisional Offices building with tiled roof 

and grand long Varandah on either side of the row of offices and greenery in between, is definitely a vintage 

stuff. This must be one of the unique Divisional Offices building in the entire Indian Railways. Divisional 

Railway Manager‘s residence is also a landmark building in the entire Solapur city. Solapur which is an 

agglomeration of 16 (Sola) villages to its present status has its great moments in history. Dr. Dwarkanath Kotnis 

is a proud son of Solapur who was chosen and deputed to China to treat wounded Chinese soldiers during Sino-

Japanese War in 1938.Yeomen services rendered by Dr. Dwarkanath Kotnis for 4 years in China till he passed 

away at a young age of only 32 years, is still being remembered strongly by Govt. of China. Solapur Division 
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includes southern Maharashtra region and Kalaburagi District of Karnataka. It forms part of the Main Line 

between Mumbai & Chennai. Solapur division is ushering in a new era of development for this region. Following 

projects which are under way will begin a period of transformation for this region to bring growth and 

prosperity within the next 3 years. 

(Source: Central Railway / Indian Railways Portal CMS Team Last Reviewed: 29-01-2024.) 

Most preferred meals at CR Solapur Division for lunch and dinner include local specialties such as Veg deluxe 

thali, Khara mutton, Senga chutney, Biryani and Aluchya vadya. Favorite breakfast includes Misal pav, Bhakri, 

Kebab, Fried rice among others. For Desserts, Modak, Basundi, Shrikhand, Mango mastani and many more 

sweet dishes. 

Food varieties are available at Solapur Division Railway Station 

- Veg thali and non-Veg thali. 

- Pure veg food. 

- Pure Jain food. 

- South Indian food delivery. 

- Combo meal (Indian and South Indian). 

- Chinese food like noodles, Momo‘s, fried rice, Manchurian etc. 

- Delicious pizza, burger, pasta etc. 

- Group food order at station. 

- Diabetic food on the train. 

- Hot baby milk delivery. 

Railway Stations covered under Central Railway Solapur Division 

S. 

No 

Station Name Code City S. 

no 

Station Name Code City 

1 Solapur SUR Solapur 55 Amalner Bhandyache AMNE Beed 

2 Ahmednagar ANG Ahmednagar 56 Agran Dhulgaon AGDL Sangli 

3 Akalkot Road AKOR Solapur 57 Daund Chord Line DDCC Pune 

4 Akolner AKR Ahmednagar 58 Daund Junction DD Pune 

5 Ausa Road OSA Latur 59 Ganagapur Road GUR Gulbarga 

6 Angar AAG Ahmednagar 60 Hotgi Junction HG Solapur 

7 Arag ARAG Sangli 61 Hunsihadgil HHD Gulbarga 

8 Bablad BBD Gulbarga 62 Sanvatsar SNVR Ahmednagar 

9 Bale BALE Solapur 63 Kalamb Road KMRD Osmanabad 

10 Bamani BMNI Sangli 64 Kanhegaon KNGN Ahmednagar 

11 Barsi Town BTW Solapur 65 Kavathe Mahankal KVK Sangli 

12 Bavi BAVI Beed 66 Kopargaon KPG Ahmednagar 

13 Belanki BKNK Sangli 67 Kurduvadi Junction KWV Solapur 

14 Belapur BAP Ahmednagar 68 Langarpeth LNP Sangli 

15 Belwandi BWD Ahmednagar 69 Mhasoba Dongargaon MSDG Sangli 

16 Bhalwani BLNI Ahmednagar 70 Narayandoho NYDO Ahmednagar 

17 Bhigwan BGVN Pune 71 Nipani Vadgaon NPW Satara 

18 Bolwad BLWD Jalgaon 72 Osmanabad UMD Osmanabad 

19 Boribial BRB Pune 73 Padhegaon PDGN Solapur 

20 Boroti BOT Solapur 74 Pakni PK Solapur 

21 Chitali CIT Ahmednagar 75 Pandharpur PVR Solapur 

22 Dhalgaon DLGN Sangli 76 Pangri PJR Solapur 

23 Dhavalas DHS Solapur 77 Parewadi PRWD Pune 

24 Dhoki DKY Osmanabad 78 Pathrot PTRT Amravati 

25 Dudhani DUD Solapur 79 Pophlaj PPJ Solapur 

https://www.totaltraininfo.com/station/amne/
https://www.totaltraininfo.com/station/ang/
https://www.totaltraininfo.com/station/agdl/
https://www.totaltraininfo.com/station/akor/
https://www.totaltraininfo.com/station/ddcc/
https://www.totaltraininfo.com/station/akr/
https://www.totaltraininfo.com/station/dd/
https://www.totaltraininfo.com/station/osa/
https://www.totaltraininfo.com/station/gur/
https://www.totaltraininfo.com/station/aag/
https://www.totaltraininfo.com/station/hg/
https://www.totaltraininfo.com/station/arag/
https://www.totaltraininfo.com/station/hhd/
https://www.totaltraininfo.com/station/bbd/
https://www.totaltraininfo.com/station/bale/
https://www.totaltraininfo.com/station/kmrd/
https://www.totaltraininfo.com/station/bmni/
https://www.totaltraininfo.com/station/kngn/
https://www.totaltraininfo.com/station/btw/
https://www.totaltraininfo.com/station/kvk/
https://www.totaltraininfo.com/station/bavi/
https://www.totaltraininfo.com/station/kpg/
https://www.totaltraininfo.com/station/blnk/
https://www.totaltraininfo.com/station/kwv/
https://www.totaltraininfo.com/station/bap/
https://www.totaltraininfo.com/station/lnp/
https://www.totaltraininfo.com/station/bwd/
https://www.totaltraininfo.com/station/msdg/
https://www.totaltraininfo.com/station/blni/
https://www.totaltraininfo.com/station/nydo/
https://www.totaltraininfo.com/station/bgvn/
https://www.totaltraininfo.com/station/npw/
https://www.totaltraininfo.com/station/blwd/
https://www.totaltraininfo.com/station/umd/
https://www.totaltraininfo.com/station/umd/
https://www.totaltraininfo.com/station/brb/
https://www.totaltraininfo.com/station/pdgn/
https://www.totaltraininfo.com/station/pk/
https://www.totaltraininfo.com/station/cit/
https://www.totaltraininfo.com/station/dlgn/
https://www.totaltraininfo.com/station/pjr/
https://www.totaltraininfo.com/station/dhs/
https://www.totaltraininfo.com/station/prwd/
https://www.totaltraininfo.com/station/dky/
https://www.totaltraininfo.com/station/ptrt/
https://www.totaltraininfo.com/station/dud/
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26 Gaudgaon GDGN Gulbarga 80 Puntamba Junction PB Ahmednagar 

27 Harangul HGL Latur 81 Rahuri RRI Ahmednagar 

28 Hatola HTLA Beed 82 Ranjangaon Road RNJD Pune 

29 Hirenanduru HQR Gulbarga 83 Ridhore RID Solapur 

30 Jath Road JTRD Sangli 84 Sainagar Shirdi SNSI Ahmednagar 

31 Javla JVA Osmanabad 85 Salgare SGRE Sangli 

32 Jeur JEUR Solapur 86 Sarola SRL Ahmednagar 

33 Jinti Road JNTR Satara 87 Sawalgi SVG Gulbarga 

34 Kada KDAA Beed 88 Shahabad SDB Gulbarga 

35 Kashti KSTH Pune 89 Shendri SEI Solapur 

36 Kem KEM Solapur 90 Shrigonda Road SGND Ahmednagar 

37 Kulali KUI Bagalkot 91 Solapurwadi SPWI Beed 

38 Latur LUR Latur 92 Taj Sultanpur TJSP Gulbarga 

39 Laul LAUL Solapur 93 Taklimiya TKMY Ahmednagar 

40 Madha MA Solapur 94 Tikekarwadi TKWD Solapur 

41 Mahisgaon MGO Solapur 95 Tilati TLT Solapur 

42 Malikpeth MKPT Solapur 96 Uplai UPI Solapur 

43 Malthan MLM Pune 97 Vakav WKA Solapur 

44 Martur MR Gulbarga 98 Vambori VBR Ahmednagar 

45 Modnimb MLB Pune 99 Vilad VL Ahmednagar 

46 Mohol MO Solapur 100 Visapur VPR Ahmednagar 

47 Mundhewadi MVE Solapur 101 Wadi Junction WADI Gulbarga 

48 Murud MRX Latur 102 Wadsinge WDS Solapur 

49 Nagansur NGS Solapur 103 Washimbe WSB Solapur 

50 New Ashti NAHT Beed 104 Wasud WSD Akola 

51 New Dhanora NDNR Beed 105 Wetalwadi WTWI Beed 

52 New Loni NLNI Beed 106 Yedshi YSI Osmanabad 

53 Sangola SGLA Solapur 107 Yeola YL Nashik 

54 Kalaburagi Junction 

(Gulbarga) 

KLBG Gulbarga     

LITERATURE REVIEW 

1. (Namkung & Jang 2008) The most important thing in service quality is to meet guests' expectations, and 

the level of service quality depends on what percentage you meet those expectations. 

2. Al-Khattab and Aldehayyat (2011) measured the performance service quality of star hotels from the 

customer's perspective by administering only the performance measurement scale (SERVPERF) to 

customers staying at three-, four- and five-star hotels in Aqaba and Petra. Despite the importance of service 

quality and the measurement of service quality, contribution focused on the structure and antecedents of the 

hotel industry star concept has been limited. 

3. Bhuvaneswaran & Vijayarangam (2013) noted that the Indian aerospace industry is one of the fastest 

growing industries in the world. Due to the monopoly of public airlines in its operation until 1991, it dictated 

its own terms to passengers, as they had no choice but to accept whatever was offered, regardless of the 

quality of service, prices, hospitality and comfort. 

4. Sheeba & Kumuthadevi (2013) recognized the major factors determining passenger satisfaction with 

service quality provided by Indian Railways. Factors that largely affect passenger satisfaction are basic 

amenities, safety and security, catering services, punctuality, hygiene and medical facilities. Indian Railways 

have become an integral part of daily life and are gaining popularity day by day. Indian Railway has made 

various attempts to improve the quality of service provided at railway stations and in trains to enrich the 

passenger experience. 

5. Snježana et al. (2013) stated that the effectiveness of a restaurant largely depends on its management, which 

is responsible for educating and training its employees to meet the needs, wants and expectations of 

customers. But unfortunately, managers know little about how service quality, restaurant image, guest 

expectations and satisfaction affect customer behavior. 

 

https://www.totaltraininfo.com/station/gdgn/
https://www.totaltraininfo.com/station/pb/
https://www.totaltraininfo.com/station/hgl/
https://www.totaltraininfo.com/station/htla/
https://www.totaltraininfo.com/station/rnjd/
https://www.totaltraininfo.com/station/hqr/
https://www.totaltraininfo.com/station/jtrd/
https://www.totaltraininfo.com/station/snsi/
https://www.totaltraininfo.com/station/jva/
https://www.totaltraininfo.com/station/sgre/
https://www.totaltraininfo.com/station/jntr/
https://www.totaltraininfo.com/station/kdaa/
https://www.totaltraininfo.com/station/ksth/
https://www.totaltraininfo.com/station/kem/
https://www.totaltraininfo.com/station/kui/
https://www.totaltraininfo.com/station/lur/
https://www.totaltraininfo.com/station/laul/
https://www.totaltraininfo.com/station/ma/
https://www.totaltraininfo.com/station/mgo/
https://www.totaltraininfo.com/station/mkpt/
https://www.totaltraininfo.com/station/mlm/
https://www.totaltraininfo.com/station/mlb/
https://www.totaltraininfo.com/station/mo/
https://www.totaltraininfo.com/station/mve/
https://www.totaltraininfo.com/station/mrx/
https://www.totaltraininfo.com/station/ngs/
https://www.totaltraininfo.com/station/naht/
https://www.totaltraininfo.com/station/ndnr/
https://www.totaltraininfo.com/station/nlni/
https://www.totaltraininfo.com/station/umd/
https://www.totaltraininfo.com/station/klbg/
https://www.totaltraininfo.com/station/klbg/
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6. Ferus-Comelo (2014) tried to shed light on the current corporate social responsibility in the Indian tourism 

industry and attempted to analyze the community impact of two Indian five-star hotels operating in Goa. The 

author used the case study method to examine employment and the environmental practices of Vivanta by 

Taj and Leela Kempinski. Application of qualitative research methods, including required interviews with 

management, community leaders and workers data was collected. It has been found that corporate social 

responsibility in the Indian tourism industry was currently limited to corporate self-reporting on indicators 

selected by companies or the minimum required by regulatory authorities. 

7. Sik & Medi (2015) evaluated service quality in fast food establishments and proposed a service quality 

model with eight dimensions. This model was specifically aimed at Islamic food. 

8. Kukoyi Ibraheem Adesina and Iwuagwu Chinonso (2015) According to this portion of creator, it goes 

like. ―Administrative Sender and Consumer loyalty in Divine Fountain Hotel Limited was examined for 

learning progress and that it seemed amazing to get out of the same thing. The exam influenced the use of the 

survey and a key witness who will talk about the strategy of gathering significant data for the investigation 

and discoveries on the same. The convenient examination technique was used for the selection respondents 

that contain men and women without diversity and in fact well. Information collected were examined using 

repetition, rate and chart controls. End of a discoveries reveal that on normal responders such as Divine 

specialists Fountain Hotel and their state of mind at work is well felt without a single second of pause. 

OBJECTIVES 

1. To study IRCTC facilities available in CR Solapur Division. 

2. To analyze food quality service provided by IRCTC in CR Solapur Division. 

3. To study the passenger‘s satisfaction levels of catering services provided by IRCTC in CR Solapur Division. 

4. To give suggestions to improve catering services of IRCTC in CR Solapur Division. 

RESEARCH METHODOLOGY 

The objective of this study was to measure the expectations and perceptions of passengers who dine at CR 

Solapur Division food outlets at railway platforms. Therefore, an extensive literature review was conducted and 

selected railway stations were also visited to identify the attributes used in the study. In this study Descriptive 

type of research design was used, Sample size was taken of 70 passengers and Convenience sampling method 

applied. A structured questionnaire used and to represent data pie chart was used. 

Primary Data 

Primary data was collected by visiting railway stations of CR Solapur Division to rate the passenger‘s 

satisfaction regarding service provided. Opinions of the several passengers was also taken regarding the food 

supply services. Out of total railway stations of CR Solapur Division only ten percent railway stations were 

selected for the research study. 

Secondary Data 

Secondary data was obtained through published and unpublished sources from national and international 

journals, research papers, research articles, theses, books and electronic resources on Indian literature Railways, 

IRCTC, Tourism, Hospitality etc., published and unpublished reports on Ministry of Railways, Government of 

India and Indian Railway Catering and Tourism Corporation. 

DATA ANALYSIS & INTERPRETATION 

The data was gathered by selecting 70 passengers (07 passengers from each station) randomly from the 

following 10 railway stations of CR Solapur Division. 

Sr.no Name of Station No of 

Respondents 

1 Solapur (Solapur) 07 

2 Kurduvadi junction (Solapur) 07 

3 Kalburgi junction (Gulbarga) 07 

4 Gangapur road (Gulbarga) 07 

5 Bamani (Sangli) 07 

6 Jinti road (Satara) 07 

7 Ausa road (Latur) 07 

8 Daund junction (Pune) 07 
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9 Dhoki (Osmanabad) 07 

1o Kulali (Bagalkot) 07 

Total 70 

1. Age group 

 

2. How do you find IRCTC dining area? 

 

3. Are the catering staff members are clean, well dressed and have good behavior? 
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4. Do you agree with IRCTC staff seems to be well trained, competent, and experienced? 

 

5. Does the IRCTC outlet staff provides prompt and quick service? 

 

6. Are food & beverage served in time at the station? 
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7. Did you get Pure Drinking Water availability at the station? 

 

8. How would you rate the over all Services of this station? 

 

From the collected data it was found that 34% passengers opinioned good while 31% opinioned average, 23% 

opinioned attractive and 12% opinioned unattractive about dining area of CR Solapur division. In case of 

catering staff behavior & neatness 14% passengers felt excellent while 54% felt good, 20% felt average and 12% 

passengers felt poor. If talk about staff competency and experience 40% passengers agree and 17% strongly 

agree while 33% passengers are neutral and 10% are disagree. 60% passengers satisfied with the prompt & 

quick service and 40% were dissatisfied. According to 69% passengers‘ food and beverages are provided in 

time while 39% passengers are against this. With respect to pure drinking water availability 51% passengers 

given positive response and 49% given negative response. Finally in case of overall service experience at the 

stations 57% passengers rated good, 14% rated excellent, 19% rated average and 10% passengers rated poor. 

FINDINGS 

1. It was found during the research study that; pantry cars are involved to serves the food to all the passengers. 

The kitchen atmosphere of the pantry car becomes very hot and humid during cooking. 

2. IRCTC has taken several steps at CR Solapur division to keep train coaches in properly maintained 

condition. All the prescribed standards and norms provided by Food Safety and Standards Authority of India 

(FSSAI) is followed for providing good hygienic/quality food to passengers. 

3. Several majors initiatives taken by IRCTC at Solapur Division Railway to maintain cleanliness standards in 

trains and to bring noticeable improvement in catering services are as Installation of bio-toilets, Cleaning of 

coaches including toilets, On Board Housekeeping Service (OBHS) in long distance Mail/Express trains, 

Special Cleanliness Campaigns under Swachh Bharat Abhiyan, Upgradation of Base Kitchen/Kitchen Units 

undertaken, Regular and surprise inspections are conducted through Railway officials including Food Safety 

Officers, Deployment of on board IRCTC supervisors on trains. 

4. QR codes system on food packets enabling display of details like name of kitchen, date of packaging etc., 

Customer satisfaction survey is also conducted. 

5. To ensure compliance of Food Safety Norms, Food Safety and Standards Authority of India (FSSAI), 

certification from Designated Food Safety Officers of each catering unit has been made mandatory. 
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6. A dedicated ‗Rail Madad Portal‘ has been established to deal with the passenger complaints/suggestions on 

priority basis on cleanliness and food quality. All complaints received through Twitter handle @IR 

CATERING, E-Mails, SMS etc. are promptly monitored, addressed and resolved on real time basis. 

7. Regular checks/surprise checks on cleanliness including toilets and washrooms and also quality of food is 

conducted at officers/supervisors‘ levels and punitive/corrective action are taken as per the necessity. 

wherever any deficiency is noticed. 

CONCLUSION 

Indian railways have become a crucial part of every citizen's life. Railway department is playing a great role not 

only in transportation but also in many other activities. It has become a huge support in human life. Catering 

service facility is also the most important aspect of Railways. The research study considers passenger satisfaction 

towards catering services at Solapur division railway stations. The study has shown the overall satisfaction 

gained by the passengers towards catering facilities is desirable in nature. 

SUGGESTION 

1. The number of food stalls in the station premises should be enhanced so it will help business as well as job 

opportunities for those who are seeking such opportunities. 

2. There should be a proper and advanced mechanism for the redressal of the complaint and suggestion of the 

passengers. 

3. The railway station should offer more opportunities to the potential caterers and should take efforts to satisfy 

maximum customers by providing them with a variety of food. It should also focus on the price and quantity 

aspect of food supplied in the station. 
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ABSTRACT 

As Elaine Showalter posits three phases in the growth of feminist tradition, "Limitation, Protest, and self-

discovery", Shashi Deshpande's novels are directly related to all these phases. It encapsulates her artistic vision 

of feminity as alienating. In her novel, she explores and exposes the long-suppressed wail of the woman 

imprisoned within the four walls of domesticity. Shashi Deshpande has dealt graphically with the problems that 

confront a middle-class educated woman in the patriarchal Hindu Society. The women portrayed by Shashi 

Deshpande in her novel can be classified into three groups or types who recur with subtle changes. The first 

type belongs to the heroine's mother or mother figure. The second type of suffering woman is the converse of the 

traditional type. Here, the woman is bolder, more self-reliant, and more rebellious. The third type of woman 

characterizes the woman in between. Most of Deshpande’s heroines belong to this category. This woman is 

neither traditional nor radical in her ideas and practices. 

Key Words – Patriarchy, Self –discovery, Modernity etc. 

INTRODUCTION 

Shashi Deshpande is one of the most accomplished contemporary Indian women writers in English. Her novels 

are concerned with a woman's quest for self; an exploration into the female psyche and an understanding of the 

mysteries of life and the protagonist's place in it. Roots and Shadows (1983), her first novel, but published after 

The Dark Holds No Terror (1980) and If I Die Today (1982), marks the beginning of the quest of a woman for 

herself. The theme is continued in her later novel That Long Silence (1988) and Despond‘s concern is the 

woman and her external quest. Her contribution lies in the heightened sensitivity and the fresh insights that she 

brings to bear on the good types and situations. 

FEMINIST READING SHASHI DESHPANDE‟S DARK HOLDS NO TERROR 

As Elaine Showalter posits three phases in the growth of feminist tradition, "Limitation, Protest, and self-

discovery", Shashi Deshpande's novels are directly related to all these phases. It encapsulates her artistic vision 

of feminity as alienating. In her novel, she explores and exposes the long-suppressed wail of the woman 

imprisoned within the four walls of domesticity. Shashi Deshpande has dealt graphically with the problems that 

confront a middle-class educated woman in the patriarchal Hindu Society. 

The present paper is an honest attempt to study the various images of the woman portrayed by Shashi 

Deshpande in her novel Dark Hold No Terror. The women portrayed by Shashi Deshpande in her novel can be 

classified into three groups or types who recur with subtle changes. The first type belongs to the heroine's 

mother or mother figure. Saru's mother (Dark Hold No Terror), as well as Jaya's mother (That Long Silence), 

and Indu's mother (Roots and Shadows), are the representatives of this class. They represent the traditional, 

religious ethos and confirm to the Manu code that the woman should be under the control of the father in 

maidenhood, the husband in her youth, and her sons during her old age. 

In the present novel Kamalatai, Saru's mother is a representative of this class. She is an old-fashioned woman 

who observes the fast and does pooja every day. She is very rigid about her Brahminical rites and rituals. She 

follows Sita's and Savitri's roles. She often hates her daughter, Saru just for she is a daughter. When Saru was 

growing up her mother used to warn her that, she should be careful now about how she behaves, she would tell 

her, don't come out in her petticoat like that, she had to be ashamed of herself even in the presence of her father. 

When Saru is playing in the sun her mother says; 

"Don't go out in the sun you will get even dark. 

Who cares? 

We have to care if you don't. We have to get you married. 

I don‘t want to get married 

Will you live with us all your life? 

Why not? 

You can‘t 
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And  Dhruva? 

He is different. He is a boy. (Dark Holds No Terror   P-45) 

When Saru achieved 1st class in XIIth and wanted to do medicine, her father asked her what subjects will she 

take for B.Sc? And she declares that she will not go to B.Sc. She wanted to do medicine. It was an unexpected 

response to her traditional mother, who replied that 

―And don‘t forget, medicine or no medicine, doctor or no doctor,You still have to get married, spend money on 

her wedding‖ She adds 

―Let her go for a B.Sc. can get her married in two years and our responsibility will be over‖(P44) 

When Saru achieved 1st class in XIIth and wanted to do medicine, her father asked her what subjects will she 

take for B.Sc? And she declares that she will not go to B.Sc. She wanted to do medicine. It was an unexpected 

response to her traditional mother, who replied that 

―And don‘t forget, medicine or no medicine, doctor or no doctor, 

You still have to get married, spend money on her wedding‖ She adds 

―Let her go for a B.Sc. can get her married in two years and our responsibility will be over‖(P44) 

Saru's marriage is a burden for them. But for Saru, to get married and end up doing just what her mother did. It 

seemed her not only terrible but damnable. When Saru's mother is planning her marriage. She falls in love with 

a young writer called Manohar of the other caste. Her mother asks her, 

what caste is he? 

I don‘t know. 

A Brahmin? 

Of course not. 

Then, cruelty. 

His father keeps a cycle shop. 

Oh, so they are low caste people, are they? (P-96) 

When Saru decides to marry Manu, the other caste young poet, mother comments that she knows all these love 

marriages. According to her, it is love for a few days and quarrels all the time. She warns Saru that don't come 

back to them and tell them anything. She did forgive Saru till her death. Even when she was suffering from 

cancer and was suggested to go to her daughter. She replied that "Daughter? I don't have any daughter. I had a 

son and he died. Now I am Childless." 

Mavashi (Sudhir‘s Mother) Mai-kaki calls her a brave woman, a woman of courage as she never complained 

and told anyone what was happening to her like her mother who was a deserted woman by her husband only a 

few years after marriage, who never complained who would accept as "It is my luck, my fate. It was written on 

my forehead (p 70). Saru ironically says that it was so much easy for women in those days to accept, not to 

struggle because they knew there was nothing else for them and they would call, it was their fate. 

The second type of suffering woman is the converse of the traditional type. Here, the woman is bolder, more 

self-reliant, and more rebellious. She can not conform to Sita's version of womanhood and is consciously 

indented toward what could be designated as radical feminist ideology. Like Ibson‘s Nora (Doll's House) kind 

of woman is very rare in Shashi Deshpande's Novel. In the present novel, Saru's friend and classmate Nalu 

holds a feminist ideology of life for the sake of which she chooses to lead an independent life as a spinster. She 

accepts the job of a school teacher. Saru likes Nalu because she never talks about family, children, and family 

problems. 

The third type of woman characterizes the woman in between. Most of Deshpande‘s heroines belong to this 

category. This woman is neither traditional nor radical in her ideas and practices. She might walk out of her 

home in protest against her suffering. But gradually realizes that walking over agonies even after she escapes 

her marital home. Indu in Roots and Shadows leaves her husband to seek refuge in her ancestral home, but she 

is unable to accept her fate as an ordinary woman might do. This heroine suffers more because they are aware of 

the escape routes of two other types of women the traditional and the radical but hesitate to choose those 

options. 
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The novel is written in flashback technique. Years on Sarita still remembers her mother's words uttered when as 

a little girl she was unable to save her younger brother from drowning. Now her mother is dead and Sarita 

returns to the family home, ostensibly to take care of her father. Now she recollects her memories in cinematic 

technique. From childhood itself Saru is rebellious. She does not like her mother's rites rituals and traditions of 

belief. Saru says ―If you are a woman. I don't want to be one (P-63). She thinks that she had to study hard to be 

successful and answer their question ―Why was I alive?‘ When Sarita and Manu were talking about marriage 

and separation from her family. Manu remarks that it must be suffering and painful to you. She tells him that 

she is already detached from her family. It is quite easy to cut the umbilical cord and separate the baby from the 

mother. It's as if nature knows the child must be detached from the parent. So there will be no trauma, no 

bleeding for her. 

Thus, Saru the protagonist of the novel, who is a medical student, is not representing the traditional Sita Image. 

In her day-to-day life also Saru tries to be modern in her thoughts and actions. When she listens to Madhav's 

comment on her mother she is a very old-fashioned woman. She imagines that Will Abhi thinks "My mother is 

old fashioned?" but she says; 

I am not old-fashioned. 

I take great care not to be left behind. 

My legs are weary, my heart is numb, my mind is blank, but I keep marching on. 

I have even cut my hair……….. 

However, at the end of the novel, Saru realizes herself and learns to live up to the challenges. Saru decides to 

face her husband and not run away. Indu and Jaya also decide to confront their husband and talk the matter out 

to arrive at a solution. Thus Saru wish wishes not to be like her mother. She always tries to be not only a wife 

and mother but also a successful lady doctor. The darkness of the past and tradition holds no terror for her. 

CONCLUSION 

While concluding, we can say that Shashi Deshpande has portrayed images of the woman from the middle-class 

Indian Woman. Her writing is deeply rooted in the culture where she lives and it remains sensitive to the 

common everyday events and experiences. The woman characters in her novel are placed between contradictory 

identities of tradition and modernity, family and profession, and culture and nature. 
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ABSTRACT 
Science fiction (SF), literature has long served as a speculative lens through which authors explore the social, 

political, and technological anxieties of their time. In the 21st century, the genre is experiencing a 

transformative shift as it grapples with urgent global issues. This paper examines the current challenges and 

trends influencing contemporary science fiction literature, including increasing demands for diversity and 

representation, the ethical implications of artificial intelligence, environmental degradation, and the rise of 

global sci-fi movements such as Afrofuturism and Indigenous Futurisms. Additionally, the influence of 

generative AI on creative writing processes and the commodification of speculative futures by tech industries 

are critically explored. 

Key words: Artificial Intelligence, Futurism, Literature, Science Fiction, Modern issues. 

INTRODUCTION 

Science fiction (SF), literature serves as a mirror to our society, reflecting contemporary concerns and 

projecting them into imaginative futures. This genre not only entertains but also provokes thought about 

potential trajectories of our social, technological, and environmental landscapes.  Through the analysis of 

literary works, author interviews, and scholarly commentary, this study highlights how SF is evolving as both a 

cultural critique and a visionary tool for imagining alternative realities. The findings underscore the genre’s 

enduring relevance and its capacity to challenge dominant narratives while offering new ways of understanding 

complex modern issues. 

OBSERVATIONS 

As of April 2025, SF is experiencing a dynamic evolution, reflecting and responding to contemporary societal, 

technological, and environmental challenges. several critical issues are shaping the discourse within SF 

literature as follows: 

1. REPRESENTATION AND DIVERSITY 
Historically, SF has been criticized for its lack of diversity, often dominated by white male perspectives. This 

homogeneity has led to the marginalization of women, people of colour, and other underrepresented groups. 

Early narratives frequently portrayed women in secondary roles and depicted people of colour through 

stereotypical lenses. However, a significant shift is underway. Authors like N.K. Jemisin, Samuel R. Delany, 

and Octavia Butler are introducing narratives that challenge traditional norms, exploring themes of race, gender, 

and oppression. This evolution enriches the genre, offering readers a more inclusive and multifaceted view of 

speculative futures. 

2. INTERSECTION OF TECHNOLOGY AND SOCIETY 
SF literature often delves into the complex relationship between technological advancement and societal impact. 

While some narratives present utopian visions of technological harmony, others caution against potential 

dystopian outcomes. The portrayal of artificial intelligence, for instance, varies from benevolent assistants to 

existential threats, influencing public perception and discourse. This duality prompts readers to reflect on the 

ethical dimensions of technological progress and its implications for human identity and societal structures. 

3. ENVIRONMENTAL CONCERNS AND ECO-FICTION 
In response to escalating environmental crises, eco-fiction has emerged as a subgenre that addresses ecological 

issues within speculative contexts. These narratives often depict dystopian futures ravaged by climate change, 

serving as cautionary tales that underscore the urgency of environmental stewardship. By intertwining 

environmental themes with imaginative storytelling, eco-fiction fosters a deeper understanding of our current 

ecological challenges and the potential consequences of inaction. 

4. EXPLORATION OF GENDER AND IDENTITY 
Feminist SF themes have gained prominence, challenging traditional gender roles and exploring diverse sexual 

identities. Works in this realm question societal constructs, offering visions of worlds where gender and 

sexuality are fluid and diverse.  
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This exploration not only broadens the scope of sci-fi narratives but also contributes to ongoing conversations 

about gender equality, reflecting a more nuanced understanding of human identity. 

5. ETHICAL IMPLICATIONS OF ARTIFICIAL INTELLIGENCE 
The rapid development of AI technologies has spurred a plethora of SF narratives examining their ethical 

ramifications. From concerns about AI autonomy to debates over AI rights, these stories grapple with questions 

that are increasingly pertinent in our technologically advancing world. They encourage readers to consider the 

moral boundaries of creation and the responsibilities inherent in wielding such transformative power. 

6. SOCIO-POLITICAL COMMENTARY THROUGH DYSTOPIAN NARRATIVES 
Dystopian SF serves as a powerful tool for social and political critique, extrapolating current societal trends to 

their extreme conclusions. This subgenre addresses issues such as authoritarianism, surveillance, and systemic 

oppression, prompting readers to reflect on the trajectory of current policies and societal norms. By presenting 

exaggerated scenarios, dystopian narratives highlight the potential consequences of complacency and the 

importance of vigilance in protecting democratic values. 

7. INFLUENCE OF SF ON TECHNOLOGICAL DEVELOPMENT 
The symbiotic relationship between SF and technological innovation is evident in how speculative ideas inspire 

real-world advancements. Concepts such as space travel, virtual reality, and AI have transitioned from the pages 

of SF to tangible technologies. However, this influence is not one-sided; the current trend of tech companies 

drawing inspiration from sci-fi raises concerns. Authors like China Miéville caution against treating SF as a 

blueprint for the future, emphasizing its role as a reflective and critical lens rather than a predictive manual. 

8. GLOBAL PERSPECTIVES AND REGIONAL SCI-FI MOVEMENTS 
Sci-fi literature is increasingly embracing global narratives, with movements like African futurism offering rich, 

culturally rooted perspectives. Coined by Nnedi Okorafor, African futurism emphasizes African culture and 

history in futuristic settings, providing a counterpoint to Western-dominated SF tropes. This diversification 

enriches the genre, presenting readers with a broader spectrum of experiences and visions. 

9. IMPACT OF GENERATIVE AI ON CREATIVE WRITING 
The advent of generative AI tools has sparked discussions about their role in creative processes. A study 

focusing on queer and disabled fiction writers reveals concerns about AI's impact on the publishing industry, 

highlighting issues of precarity and the potential for exploitation. Writers‘ express apprehension that AI-

generated content could undermine human creativity and labour, emphasizing the need for ethical 

considerations in the integration of AI into creative fields. 

10. THE ROLE OF SCI-FI IN ADDRESSING GLOBAL CHALLENGES 
Beyond entertainment, SF serves as a platform for exploring solutions to global challenges such as climate 

change, political unrest, and social inequality. By envisioning alternative realities and outcomes, SF stimulates 

critical thinking and problem-solving, inspiring readers and innovators to approach current issues with creativity 

and foresight. 

CONCLUSION 
Science fiction literature stands at a crossroads, reflecting the complexities of our contemporary world while 

projecting potential futures. Its role as both a mirror and a blueprint challenge us to confront our present realities 

and consider the paths we might tread. As the genre continues to evolve, it remains a vital space for exploring 

the multifaceted issues that define our time, encouraging readers to envision and strive for a more informed and 

equitable future. As new technologies like AI, space exploration, and biotechnology become realities, science 

fiction remains a vital tool for exploring their implications.  

In essence, the genre is thriving continuously adapting to a changing world while inspiring innovation, 

introspection, and storytelling that transcends time and space. 
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ABSTRACT 

With the rapid advancement of digital transformation across India, organizations are increasingly exposed to a 

wide array of cyber threats. In response, cyber insurance has emerged as a critical risk mitigation instrument, 

offering financial protection against incidents such as data breaches, ransomware attacks, and other 

cybersecurity events. This study investigates the evolution and growth of the cyber insurance market in India 

through an analysis of secondary data derived from regulatory authorities, industry reports, and market 

research studies. The paper examines key dimensions, including market size, sector-wise adoption patterns, 

policy structures, and prevailing industry challenges. Despite notable growth, the penetration of cyber 

insurance remains limited, largely due to low awareness, underwriting complexities, and regulatory 

uncertainties. The study concludes by offering strategic recommendations aimed at insurers, policymakers, and 

enterprises to enhance the maturity and resilience of India’s cyber insurance ecosystem. 

Keywords- Cybersecurity, cybercrime, cyber insurance, challenges, Digital Risk 

1. INTRODUCTION 

India's rapid digital transformation has unlocked substantial economic potential while simultaneously 

heightening its exposure to cyber threats. With a user base exceeding 850 million internet subscribers and a 

flourishing fintech ecosystem, India has emerged as one of the most targeted nations for cyberattacks. Data 

from the Indian Computer Emergency Response Team (CERT-In) reveals a dramatic increase in reported cyber 

incidents, rising from 208,456 in 2018 to over 1.4 million in 2023. In this context, cyber insurance is gaining 

prominence as a vital risk-transfer mechanism for mitigating the financial consequences of cybersecurity 

breaches. 

Cyber insurance—also known as cyber risk or cyber liability insurance—is designed to cover losses associated 

with cyber incidents, including data breaches, business interruptions, and network security failures. While the 

global cyber insurance market has experienced significant growth and maturity, the Indian market remains in a 

developmental phase. This study aims to explore the current landscape of cyber insurance in India by leveraging 

secondary data to assess growth patterns, sectoral adoption, policy characteristics, prevailing challenges, and 

potential future developments. 

2. OBJECTIVES OF THE STUDY 

 To examine the growth trends of cyber insurance in India. 

 To evaluate the sector-wise adoption of cyber insurance. 

 To identify key challenges in the Indian cyber insurance market. 

 To propose policy and strategic recommendations for stakeholders. 

3. RESEARCH METHODOLOGY 

This paper employs a secondary data analysis approach. Sources include reports from the Insurance Regulatory 

and Development Authority of India (IRDAI), CERT-In, PwC India, KPMG, NASSCOM, and market 

intelligence platforms such as Statista. Scholarly literature from journals and policy briefs supplements the 

industry data. 

4. LITERATURE REVIEW 

Cyber insurance has emerged as a vital component of enterprise risk management strategies, particularly in 

response to escalating cyberattacks and regulatory requirements. Scholars and industry analysts have explored 

the role of cyber insurance in mitigating financial losses from data breaches, ransomware, and other digital 

threats. 

Cyber insurance has emerged globally as an essential tool in managing digital risks. Böhme and Kataria (2006) 

emphasized the challenges in modelling cyber risk due to its dynamic nature. Romanosky et al. (2019) 

highlighted that cyber insurance not only provides financial compensation but also encourages better 

cybersecurity practices. 

In the Indian context, the market is nascent but growing. According to PwC India (2022), cyber insurance 

adoption has seen a compound annual growth rate (CAGR) of over 25%, driven primarily by sectors such as 
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BFSI, IT/ITES, and healthcare. However, the Ponemon Institute (2021) reports that SMEs lag in adoption due 

to a lack of awareness and high premium costs. 

The Insurance Regulatory and Development Authority of India (IRDAI) has initiated efforts to standardize 

personal cyber insurance policies, but corporate coverage remains fragmented. The Digital Personal Data 

Protection Act, 2023, is expected to drive demand for cyber coverage due to mandatory breach reporting and 

penalties. 

IRDAI has taken steps to standardize cyber insurance products for individuals, but coverage for enterprises still 

varies significantly. As of 2024, only a handful of insurers, such as HDFC ERGO, ICICI Lombard, and Tata 

AIG, offer robust cyber insurance products for businesses. 

India has witnessed a sharp rise in cyberattacks, especially during and after the COVID-19 pandemic. 

According to the Indian Computer Emergency Response Team (CERT-In), cyber incidents rose from 208,456 

in 2018 to over 1.4 million in 2023. These figures highlight a pressing need for risk mitigation solutions like 

cyber insurance. 

A report by PwC India (2022) notes that although the Indian cyber insurance market is growing at a CAGR of 

over 25%, penetration remains low, especially among small and medium enterprises (SMEs). The market is 

largely driven by the BFSI sector, followed by IT, healthcare, and retail industries, with high data sensitivity 

and regulatory exposure. 

Table 1: Growth of Reported Cyber Incidents in India (2018–2023) 

Year Reported Incidents (CERT-In) 

2018 208,456 

2019 394,499 

2020 1,158,208 

2021 1,402,809 

2022 1,392,303 

2023 1,442,243 

Source: CERT-In Annual Reports (2018–2023) 

Table 2: Estimated Cyber Insurance Market Size in India 

Year Market Size (INR Crore) CAGR 

2018 120 — 

2019 180 — 

2020 250 — 

2021 330 — 

2022 420 25% 

2023 500 — 

Source: PwC India (2022), KPMG India (2021), IRDAI estimates 

Table 3: Sector-Wise Cyber Insurance Adoption (India, 2023) 

Sector Estimated Share of Policy Uptake (%) 

BFSI 40% 

IT/ITES 25% 

Healthcare 15% 

Retail & E-Commerce 10% 

Others (SMEs) 10% 

Source: PwC India (2022), IRDAI 

Table 4: Typical Inclusions in Indian Cyber Insurance Policies 

Coverage Component Description 

Data Breach Response Cost of notifying affected parties, public relations 

Legal Expenses Fines, penalties, and legal consultancy 

Business Interruption Loss of income due to downtime 

Ransomware/Cyber Extortion Payment to attackers and investigation cost 

Forensics Post-incident forensic services 

Source: IRDAI, HDFC ERGO, ICICI Lombard product brochures 
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5. MARKET TRENDS AND SECTORAL ADOPTION 

Market Trends and Sectoral Adoption 

The Indian cyber insurance market, though relatively young, has shown notable signs of expansion in response 

to the escalating frequency and sophistication of cyber threats. As per industry estimates, the market size has 

increased from approximately INR 120 crore in 2018 to an estimated INR 500 crore in 2023, registering a 

compound annual growth rate (CAGR) exceeding 25% (PwC India, 2022; KPMG India, 2021). Despite this 

growth, the overall penetration of cyber insurance remains limited, primarily concentrated among large 

corporations and highly regulated sectors. 

Sector-Wise Adoption Patterns 

The distribution of cyber insurance uptake across industries in India highlights the influence of regulatory 

pressure, data sensitivity, and digital maturity. The adoption trends are as follows: 

 Banking, Financial Services, and Insurance (BFSI): This sector leads in cyber insurance adoption, 

accounting for approximately 40% of policyholders. Regulatory compliance mandates, high-value 

transactions, and sensitive customer data make cyber insurance a strategic necessity. 

 Information Technology (IT) and IT-Enabled Services (ITES): With extensive reliance on digital 

infrastructure and frequent international client engagements, IT/ITES firms constitute the second-largest 

segment of cyber insurance buyers. 

 Healthcare: The digitization of patient records and growing investments in telemedicine have heightened the 

risk profile of the healthcare sector, driving a moderate but increasing level of adoption. 

 Retail and E-Commerce: Rising digital transactions and growing data breaches have encouraged adoption in 

this sector, albeit at a slower pace than in BFSI or IT. 

 Small and Medium Enterprises (SMEs): Adoption among SMEs remains low due to cost concerns, limited 

awareness, and a perceived lack of necessity. However, this segment represents a significant growth 

opportunity for insurers. 

Policy Features and Coverage Scope 

Cyber insurance policies offered in the Indian market typically include the following components: 

 Data breach response and notification expenses 

 Legal liability and regulatory penalties 

 Business interruption due to cyber incidents 

 Ransomware and cyber extortion costs 

 Forensic investigation and crisis management 

The degree of coverage and pricing varies significantly across insurers, depending on the organization‘s size, 

sector, and risk exposure. 

EMERGING MARKET DYNAMICS 

In recent years, the growing emphasis on digital compliance, particularly with the enactment of the Digital 

Personal Data Protection Act, 2023, is expected to catalyze demand for cyber insurance. Additionally, insurers 

are exploring bundled solutions that combine cyber insurance with risk assessment tools, employee training, and 

incident response services to enhance value offerings. Although the current market remains underpenetrated, the 

consistent increase in cyberattacks, regulatory developments, and digital adoption suggest a strong upward 

trajectory for cyber insurance in India. 

6. CHALLENGES IN THE INDIAN CYBER INSURANCE INDUSTRY 

Despite growth, several challenges hinder the widespread adoption of cyber insurance in India: 

a. Low Awareness: A NASSCOM (2023) study revealed that a majority of SMEs are unaware of cyber 

insurance or perceive it as non-essential. 

b. Underwriting Complexity: Insurers face difficulties in assessing cyber risk due to a lack of actuarial data 

and rapidly changing threat landscapes. This results in conservative underwriting and high premiums. 

c. Policy Ambiguity: Variations in policy language and lack of standardization make it difficult for clients to 

compare and select appropriate coverage. 
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d. Regulatory Gaps: While the Digital Personal Data Protection Act (2023) is a step forward, comprehensive 

cybersecurity legislation is still evolving, creating uncertainty in liability and compliance. 

e. Claims and Dispute Resolution: Slow claims processing and disputes over coverage applicability deter trust 

in cyber insurance. 

7. FUTURE OUTLOOK 

The cyber insurance market in India is poised for significant growth, especially as digital adoption deepens 

across sectors and regulatory requirements become more stringent. Key trends shaping the future include: 

 Regulatory Push: Implementation of stricter data protection laws will compel businesses to seek cyber 

coverage. 

 Bundled Offerings: Insurers may offer cyber insurance bundled with cybersecurity services, improving the 

value proposition. 

 Customized Products for SMEs: Simplified policies with affordable premiums could drive adoption 

among small businesses. 

 Public-Private Partnerships: Government collaboration with insurers could help create robust risk 

assessment frameworks. 

8. RECOMMENDATIONS 

Based on the analysis of secondary data and the observed trends in India‘s cyber insurance sector, the following 

recommendations are proposed to facilitate the growth and maturity of the market: 

1.  For insurers: 

 Develop Risk-Based Pricing Models: Insurers should invest in advanced cyber risk analytics and actuarial 

tools to improve underwriting accuracy and align premiums with actual risk exposure. 

 Standardize Policy Structures: The introduction of clearly defined and standardized cyber insurance policies 

will enhance customer trust and comparability across products. 

 Offer Bundled Services: Insurers can increase value by providing bundled offerings, such as cyber insurance 

with cybersecurity assessments, awareness training, and incident response services, especially tailored for 

SMEs. 

2.  For Regulators (IRDAI and Government Bodies): 

 Promote Regulatory Clarity: There is a need for specific regulatory frameworks governing cyber insurance 

policy design, claims handling, and coverage standards. 

 Encourage Market Participation: Regulatory sandboxes and public-private partnerships can foster innovation 

and bring more insurers into the cyber insurance domain. 

 Enhance Data Reporting Requirements: Mandating breach disclosures and incident reporting across sectors 

will help develop a reliable dataset to support risk modeling. 

3.  For Businesses and Industry Stakeholders: 

 Integrate Cyber Insurance into Risk Management Strategy: Businesses should treat cyber insurance as a 

complement to their cybersecurity infrastructure rather than a standalone solution. 

 Conduct Regular Cyber Risk Assessments: Organizations must assess their digital vulnerabilities regularly to 

select appropriate insurance coverage and minimize exposure. 

 Raise Internal Awareness: Building awareness among leadership and IT teams about the strategic and 

financial benefits of cyber insurance will support informed decision-making. 

9. DISCUSSION 
The findings of this study reveal that while the cyber insurance market in India is witnessing considerable 

growth, it remains at a relatively nascent stage compared to its global counterparts. The data analysed indicates 

a strong correlation between the surge in cyberattacks and the rising interest in cyber insurance, particularly in 

sectors such as banking, financial services, IT, and healthcare. These industries exhibit greater awareness and 

regulatory pressures, which in turn drive policy uptake. 

However, the adoption of cyber insurance across India's broader industrial and SME landscape is hindered by 

several factors. Key among them are limited awareness of cyber risks and insurance solutions, lack of 

standardized policy structures, and difficulties in actuarial modelling due to inadequate historical claims data. 
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Furthermore, the dynamic and evolving nature of cyber threats adds complexity to underwriting and pricing 

mechanisms. 

The implementation of the Digital Personal Data Protection Act, 2023, is a positive regulatory development that 

may influence demand for cyber coverage. However, without clearer enforcement frameworks and sector-

specific guidelines, the act‘s full potential to catalyze insurance adoption remains uncertain.The study‘s reliance 

on secondary data reveals a consistent trend of low penetration but high potential. Reports from PwC, IRDAI, 

and CERT-In collectively underscore that Indian enterprises are beginning to recognize cyber insurance not just 

as a financial safeguard but also as a component of broader cybersecurity resilience strategies. 

10. CONCLUSION 
In conclusion, cyber insurance is gradually emerging as a critical tool in India‘s digital risk management 

ecosystem. The study affirms that while the market has shown encouraging growth, driven by digital 

transformation, increasing cyber threats, and regulatory push, the industry still faces significant challenges. 

These include limited awareness, underwriting complexities, and inconsistent policy structures. To realize cyber 

insurance's full potential in India, coordinated efforts are required from all stakeholders. Insurers must invest in 

data analytics and product innovation to create scalable, affordable offerings, especially for SMEs. Regulatory 

bodies must provide clearer frameworks to standardize policies and promote transparency. Businesses, in turn, 

should integrate cyber insurance into their enterprise risk management practices. As cyber threats continue to 

evolve, the demand for reliable and accessible cyber insurance solutions will become imperative. Building a 

robust cyber insurance ecosystem in India will not only enhance corporate resilience but also contribute to the 

broader goal of securing the nation‘s digital economy. 
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ABSTRACT 

This paper examines the progress and transformation of financial inclusion in India over the last decade (2014–

2024) using secondary data from national and international sources. Initiatives such as the Pradhan Mantri 

Jan Dhan Yojana (PMJDY), the Unified Payments Interface (UPI), and Aadhaar-enabled financial services 

have significantly increased access to banking. Drawing on data from the Reserve Bank of India, Global 

Findex, and NABARD, the paper analyses changes in account ownership, digital payments, credit access, and 

rural- urban inclusion disparities. While financial access has grown impressively, persistent challenges remain 

in account usage, digital literacy, and equitable access. The paper concludes with policy recommendations for 

enhancing inclusive and sustainable financial engagement. 

Keywords: Financial inclusion, Digital banking, PMJDY, UPI, JAM trinity, Rural finance 

2. LITERATURE REVIEW 

The literature on financial inclusion in India highlights several recurring themes: 

1. Access vs. Usage 

A substantial number of studies differentiate between access to financial services and their actual usage. While 

access has improved—evident from the rise in bank accounts and expansion of banking infrastructure—usage 

remains limited. Dormant accounts, low credit uptake, and minimal insurance penetration suggest that formal 

inclusion does not always result in financial empowerment (Demirgüç-Kunt, Klapper, Singer, Ansar, & Hess, 

2018). 

2. Gender and Rural Gaps 

Gender disparities persist in access to and use of financial services. Women, particularly in rural India, face 

structural and social barriers such as lack of documentation, limited mobility, and lower digital literacy (Sarma, 

2008; Sinha & Subramanian, 2015). Similarly, rural populations remain underserved despite schemes like 

Business Correspondents (BCs) and mobile banking, largely due to inadequate infrastructure and financial 

literacy. 

3. Digital Inclusion 

The rise of digital platforms such as the Unified Payments Interface (UPI), Aadhaar- enabled Payment Systems 

(AePS), and mobile wallets has expanded financial access. These technologies have helped reduce transaction 

costs and improved service reach (Gupta & Sharma, 2020). However, the digital divide—especially in rural 

areas with limited internet access and low smartphone penetration—continues to hinder equitable access. 

THEORETICAL FOUNDATION 

1. Financial Intermediation Theory 

Financial Intermediation Theory emphasizes the role of financial institutions in channeling funds between 

savers and borrowers, thereby promoting efficiency and economic growth (Gurley & Shaw, 1960). In the 

context of financial inclusion, this theory underscores the importance of institutional access in enabling resource 

mobilization and capital allocation among underserved populations. 

2. Inclusive Growth Framework 

The Inclusive Growth Framework focuses on broad-based participation in and benefits from economic 

development. Financial inclusion is considered a vital mechanism for promoting inclusive growth by ensuring 

that economically marginalized groups have access to financial tools necessary for income generation and risk 

management (Anand, Mishra, & Peiris, 2013). 

GAPS IN EXISTING LITERATURE 

Despite extensive efforts and research on financial inclusion, the following gaps remain: 

 Overemphasis on Access Metrics: Many studies focus on the number of bank accounts or branches, but do 

not sufficiently evaluate service quality, financial literacy, or account activity (Chakrabarty, 2011). 

mailto:snehalpathak@kpmim.org
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 Underexplored Impact of Post-2016 Digital Financial Innovations: While digital infrastructure has 

expanded rapidly, empirical assessments of its long-term impact on inclusion, particularly in rural and 

marginalized groups, are limited. 

 Lack of Granular and Disaggregated Analyses: Few studies offer a detailed look at regional disparities or 

demographic sub-segments such as caste, occupation, or age. 

 Limited Use of Time-Series and Secondary Data Synthesis: A gap exists in longitudinal studies that use 

secondary data to measure how policy interventions have influenced inclusion trends over time. 

3. METHODOLOGY 

 Research Design: Descriptive analysis using secondary data 

 Data Sources: 

o Reserve Bank of India reports 

o PMJDY official dashboard 

o World Bank‘s Global Findex Database (2014, 2017, 2021) 

o NABARD Financial Inclusion Survey 

o NPCI data (UPI, Aadhaar-based services) 

 Analysis Tools: Trend analysis, comparative tables, and visual graphs 

4. EVOLUTION OF FINANCIAL INCLUSION IN INDIA 

India‘s financial inclusion landscape has transformed significantly over the last decade, shaped by policy 

reforms, technological advancements, and institutional efforts. This section provides a thematic overview of the 

evolution of financial inclusion from 2014 to 2024. 

4.1 Account Ownership Growth 

The launch of the Pradhan Mantri Jan Dhan Yojana (PMJDY) in 2014 marked a milestone in India‘s 

financial inclusion journey. The number of bank account holders rose dramatically—from around 53% of adults 

in 2014 to over 80% by 2023 (World Bank, 2022). The PMJDY scheme alone facilitated the opening of over 

500 million accounts, with a focus on previously unbanked households. Gender and rural-urban disparities 

have narrowed but 

still persist. While women‘s account ownership increased from 43% in 2014 to over 75% in 2021 (Global 

Findex Database), their usage remains comparatively low. Similarly, rural areas saw a significant increase in 

financial access, yet challenges in physical infrastructure and literacy hinder full utilization. 

Table 1: PMJDY Account Growth (2015–2025) 

Year Number of Accounts Opened (in Crores) 

2015 ~12 

2020 ~40 

2025 ~55 

Source: PMJDY Progress Reports 

A persistent issue is the problem of dormant accounts. A considerable percentage of PMJDY accounts—

estimated at around 20% in 2023—remained inactive, highlighting the gap between account access and actual 

financial engagement (RBI, 2023). 

4.2 Digital Financial Services 

The growth of digital financial services has been a defining trend in the last decade. The introduction and 

scaling of the Unified Payments Interface (UPI) revolutionized small- value digital transactions, making real-

time, mobile-based payments accessible to millions. UPI transaction volume surged from 92 million in 2017 to 

over 11 billion per month in 2024 (NPCI, 2024). Other digital tools such as mobile banking, digital wallets, 

and Aadhaar- enabled Payment Systems (AePS) have also expanded reach, particularly in rural and semi- 

urban regions. AePS enables biometric-based banking transactions through Business Correspondents, 

facilitating financial access without physical bank branches.The COVID-19 pandemic accelerated digital 

adoption, as physical banking was disrupted. Government relief funds were disbursed directly into Jan Dhan 

accounts via digital platforms, and contactless payments became a norm. However, the digital divide—
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manifested through low smartphone penetration, unreliable internet, and low digital literacy—continues to 

exclude certain populations, especially in remote and tribal areas. 

4.3 Credit Access and Usage 

While strides have been made in savings and payments, credit access remains a challenge. The expansion of 

microfinance institutions (MFIs) and Self-Help Group (SHG)–bank linkages under the National Rural 

Livelihoods Mission (NRLM) has improved credit outreach to women and rural communities. As of 2023, over 

12 million SHGs were linked to banks.However, reliance on informal credit sources such as moneylenders 

continues, especially among low-income households and in rural areas. Formal borrowing remains low, 

indicating a trust gap and strict eligibility criteria within institutional lending systems (NABARD, 2022). 

Initiatives under Jan Dhan, such as the overdraft facility and access to accident and life insurance, are 

underutilized. A 2022 government report indicated that less than 30% of eligible account holders had availed 

themselves of the overdraft option, suggesting gaps in awareness and procedural complexity. 

Table 2: UPI Transaction Volume and Value (2024–2025) 

Month-Year Transaction Volume (in Mn) Transaction Value (in ₹ Crore) 

Mar-2024 16,730.01 23,24,699.91 

Mar-2025 18,301.51 24,77,221.61 

Source: NPCI Product Statistics 

4.4 Geographic and Demographic Disparities 

India‘s financial inclusion landscape is marked by significant regional disparities. Southern states such as 

Kerala, Tamil Nadu, and Karnataka consistently outperform northern and central states like Bihar, Uttar 

Pradesh, and Madhya Pradesh in financial access and literacy indicators (CRISIL Inclusix, 2023). This North-

South divide reflects variations in infrastructure, education, and administrative efficiency.Women‟s 

participation in formal financial services has improved, particularly through SHGs and digital banking, but 

gender gaps in credit access and digital adoption persist. Cultural norms, safety concerns, and limited financial 

education continue to constrain women‘s financial autonomy. 

Tribal and remote regions, including parts of the Northeast and central India, face compounded challenges 

due to poor infrastructure, linguistic diversity, lack of identification documents, and limited presence of 

financial institutions. Financial inclusion in these areas remains low, despite targeted efforts by the government 

and NGOs. 

KEY FINANCIAL INCLUSION TRENDS IN INDIA (2015–2025) 

This document presents a visual analysis of key financial inclusion indicators in India over the last decade, 

including PMJDY account growth, average deposit balances, and UPI digital transaction trends. 

 
Figure: The graphs show a steady increase in financial inclusion metrics. PMJDY accounts have seen sustained 

growth, average deposits per account have risen significantly, and UPI usage has expanded rapidly in both 

transaction volume and value. 
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5. GOVERNMENT AND POLICY INITIATIVES 

India‘s financial inclusion progress has been largely policy-driven, with several transformative government 

initiatives launched over the last decade. Key interventions include the Pradhan Mantri Jan Dhan Yojana 

(PMJDY), financial literacy campaigns, the Jan Dhan–Aadhaar–Mobile (JAM) trinity, and the strengthening 

of the Direct Benefit Transfer (DBT) ecosystem. 

5.1 PMJDY and Its Impact 

Launched in 2014, the Pradhan Mantri Jan Dhan Yojana (PMJDY) aimed to provide universal access to 

banking facilities. As of 2024, over 500 million bank accounts have been opened under this scheme, with a 

focus on the unbanked population, especially in rural areas and among women (Ministry of Finance, 2024). 

PMJDY accounts come with features such as zero minimum balance, RuPay debit cards, accident insurance, 

and an overdraft facility.The scheme significantly increased the banking footprint across India and acted as a 

foundation for other digital and welfare delivery initiatives. However, concerns remain over the usage of these 

accounts, with a sizable portion still being inactive (RBI, 2023). 

5.2 Financial Literacy Missions 

The Government of India and the Reserve Bank of India have launched several financial literacy initiatives to 

improve public understanding of banking, savings, credit, and insurance products. The National Strategy for 

Financial Education (NSFE) 2020–2025, led by the Financial Literacy and Inclusion Committee (FLIC), 

promotes financial awareness through school curricula, community programs, and digital platforms (RBI, 

2020).Despite these efforts, financial literacy in India remains low—especially among women, rural 

populations, and low-income groups—posing a barrier to effective inclusion and decision- making. 

5.3 Jan Dhan–Aadhaar–Mobile (JAM) Trinity 

The JAM trinity—Jan Dhan accounts, Aadhaar biometric identification, and mobile connectivity—has created 

a robust digital infrastructure for financial inclusion. JAM integration enables seamless authentication, low-cost 

service delivery, and direct benefit transfers. It has helped reduce leakages, ensure targeted subsidy delivery, 

and increase transparency in welfare schemes (Mehta & Datta, 2019). JAM has also facilitated the onboarding 

of low-income and rural populations into the formal financial system, although connectivity and digital literacy 

challenges persist in remote regions. 

5.4 DBT (Direct Benefit Transfer) Ecosystem 

The DBT ecosystem, powered by JAM, has revolutionized the way government subsidies and benefits are 

disbursed. Over 300 central and state government schemes now use DBT to transfer benefits such as LPG 

subsidies, pensions, scholarships, and MNREGA wages directly into beneficiaries' bank accounts (DBT Bharat, 

2024). DBT has significantly reduced administrative costs, minimized fraud, and increased efficiency. 

According to government data, over ₹30 lakh crore has been transferred via DBT since its inception, improving 

the financial inclusion of millions of low-income households (Ministry of Electronics and IT, 2024). 

6. KEY CHALLENGES IN ADVANCING FINANCIAL INCLUSION 

Despite significant progress in improving access to financial services in India, several persistent challenges 

continue to hinder the effectiveness and depth of financial inclusion. These challenges highlight the gap 

between access and active usage, and point toward the need for more targeted policy interventions. 

6.1 Inactive Accounts and Low Usage Rates 

While the Pradhan Mantri Jan Dhan Yojana (PMJDY) has greatly expanded access to banking, a significant 

share of these accounts remain inactive. As per recent RBI data, approximately 20% of Jan Dhan accounts 

showed no transactional activity over a one-year period (RBI, 2023). This reflects a disconnect between account 

ownership and actual financial engagement. 

Contributing factors include: 

 Limited awareness about available services (e.g., overdraft, insurance) 

 Complex banking processes 

 Socio-cultural constraints, especially among women and rural populations 

6.2 Cybersecurity Concerns and Trust Issues 

The rapid digitization of financial services through platforms such as UPI, mobile banking, and Aadhaar-based 

systems has introduced cybersecurity vulnerabilities. Instances of digital fraud, phishing, and identity theft 

have been reported, especially affecting low-literacy users who may not fully understand digital protocols. 

Additionally, trust deficits persist among first-time or low-income users, who may fear financial loss or data 
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misuse. These concerns hinder the full adoption of digital financial services, especially in underserved regions 

(NASSCOM, 2023). 

6.3 Poor Digital Infrastructure in Rural Areas 

A major barrier to inclusive financial services is insufficient digital infrastructure in rural and remote areas. 

Challenges include: 

 Low internet penetration and unstable connectivity 

 Inadequate mobile network coverage 

 Limited access to smartphones and digital devices 

 Poor digital literacy 

These infrastructural deficiencies affect the functioning of mobile banking apps, Aadhaar- enabled Payment 

Systems (AePS), and UPI, limiting the ability of rural populations to use digital financial services effectively 

(MeitY, 2023). 

7. RECOMMENDATIONS 

To deepen the impact of financial inclusion in India, a shift is needed from access-centric policies to strategies 

that ensure meaningful and sustained usage. The following recommendations aim to address current 

challenges and enhance the inclusiveness and effectiveness of financial services. 

7.1 Focus on Active Usage over Mere Access 

While the expansion of account ownership has been impressive, policymakers must now emphasize 

transactional activity, credit access, savings, and insurance usage. Regular monitoring of account activity, 

tailored financial products, and incentive mechanisms (such as cashback or interest bonuses for active usage) 

can encourage greater engagement with the banking system (RBI, 2023). 

7.2 Strengthen Digital Literacy Programs 

Bridging the digital divide requires comprehensive digital and financial literacy efforts, especially in rural, 

tribal, and low-income areas. Community-based training modules, use of vernacular languages, and interactive 

formats (e.g., mobile videos, chatbots) can make digital 

literacy more accessible. Literacy efforts should also address cyber hygiene and build user confidence in digital 

platforms (MeitY, 2023). 

7.3 Promote Fintech Partnerships with Rural Banks 

Fintech companies can serve as catalysts for last-mile inclusion by partnering with Regional Rural Banks 

(RRBs), cooperative banks, and Business Correspondents (BCs). Such collaborations can deliver innovative 

solutions such as: 

 Voice-enabled digital banking apps 

 AI-based credit scoring for small borrowers 

 Micro-insurance and pay-as-you-go products 

This approach would allow underserved populations to access personalized, low-cost financial services 

(NASSCOM, 2023). 

7.4 Data-Driven Policy Formulation 

There is a need for granular, real-time data on financial behavior at the demographic and geographic level. 

Government and regulators should leverage big data analytics to: 

 Identify usage gaps by segment 

 Monitor the effectiveness of inclusion schemes 

 Design responsive, evidence-based policies 

Open data sharing between public and private entities—while ensuring data privacy—can significantly enhance 

policy precision and impact (World Bank, 2022). 

8. CONCLUSION 

In the last ten years, India has witnessed significant advancements in expanding access to financial services, 

largely fueled by major initiatives like the Pradhan Mantri Jan Dhan Yojana (PMJDY), the Jan Dhan–Aadhaar–
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Mobile (JAM) framework, and the Direct Benefit Transfer (DBT) system.However, persistent gaps remain in 

usage rates, digital trust, infrastructure, and financial literacy—especially among rural populations, women, and 

marginalized groups. As the financial ecosystem becomes increasingly digitized, the focus must shift toward 

building capabilities and trust, not just infrastructure. Inclusive finance 

plays a foundational role in enabling sustainable and equitable economic growth. To unlock its full potential, 

India must adopt a holistic approach that integrates technology, human- centric design, behavioral insights, and 

inclusive policy frameworks. The future of financial inclusion will depend not only on how many are 

connected—but on how effectively and meaningfully they participate in the financial system. 
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ABSTRACT 
The adoption of green marketing strategies has become a crucial aspect of business sustainability, particularly 

in the food industry, where consumer demand for eco-friendly products is rapidly increasing. This research 

paper explores the green marketing initiatives undertaken by four leading companies in the Indian food sector: 

ITC Limited (Foods Division), Organic India, Amul, and Nestlé India. Using a case study approach, the paper 

examines how these companies have integrated environmental considerations into their business strategies, 

including sustainable sourcing, eco-friendly packaging, organic product lines, and corporate social 

responsibility (CSR) efforts. 

The study employs both qualitative and quantitative research methods, including interviews with company 

executives, consumer surveys, and analysis of company reports. Key findings highlight that while these 

companies have made significant strides in promoting sustainability, the challenges of cost, consumer 

education, and regulatory compliance remain prominent. ITC’s use of sustainable agriculture, Organic India’s 

commitment to organic products, Amul’s focus on rural sustainability, and Nestlé’s global sustainability 

initiatives offer valuable insights into diverse approaches to green marketing in India’s food industry. 

This research provides a comprehensive analysis of green marketing strategies and offers practical 

recommendations for enhancing their effectiveness in driving both environmental and business success in the 

Indian context. 

Keywords: Green marketing, Sustainable marketing, Food Industry, Environmental Sustainability, Organic 

Food Products 

INTRODUCTION 
In recent years, the growing awareness of environmental sustainability has significantly influenced consumer 

preferences, prompting companies across various sectors to adopt green marketing strategies. The food industry, 

in particular, has witnessed a notable shift towards sustainable practices as both businesses and consumers 

recognize the long-term environmental and health benefits of eco-friendly products. In India, one of the world‘s 

largest food markets, the demand for sustainable food products has accelerated due to factors such as increasing 

environmental consciousness, government regulations, and the rising prevalence of health-conscious consumers. 

Green marketing refers to the strategies and practices that companies implement to promote environmentally 

friendly products and services, while also engaging in practices that reduce environmental harm. For companies 

in the Indian food industry, these strategies include the adoption of sustainable sourcing, eco-friendly 

packaging, organic product development, and corporate social responsibility (CSR) initiatives. 

This paper examines the green marketing strategies adopted by four leading food companies in India: ITC 

Limited (Foods Division), Organic India, Amul, and Nestlé India. Through a case study approach, the 

research explores the various ways in which these companies have integrated sustainability into their marketing 

strategies, the challenges they face, and the impact on consumer behavior. The aim of this study is to provide 

valuable insights into the evolving role of green marketing in India‘s food industry and offer practical 

recommendations for companies seeking to enhance their sustainability efforts. 

OBJECTIVES 

1. To examine the green marketing strategies adopted by leading food companies in India. 

2. To assess the impact of green marketing on consumer behaviour and brand perception in the Indian food 

industry 

3. To identify the challenges faced by Indian food companies in implementing green marketing strategies 

4. To provide recommendations for enhancing the effectiveness of green marketing strategies in the Indian 

food sector. 

STATEMENT OF THE PROBLEM 

In recent years, environmental concerns and consumer awareness have significantly influenced purchasing 

behaviour, prompting companies to adopt green marketing strategies. In India, the food industry—a major 
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contributor to both the economy and environmental impact—has witnessed a growing trend towards 

sustainability. However, the extent to which green marketing strategies are effectively implemented and their 

actual impact on consumer perception and business performance remain unclear. Many food companies claim to 

adopt eco-friendly practices, but there is often a gap between their marketing claims and actual practices. 

Additionally, consumer skepticism, lack of awareness, and price sensitivity may hinder the success of green 

marketing initiatives. 

This study aims to investigate how selected Indian food companies implement green marketing strategies, how 

these strategies influence consumer behavior, and what challenges and opportunities exist in adopting 

sustainable practices in the food sector. By using a case study approach, this research seeks to provide a deeper 

understanding of the practical implications and effectiveness of green marketing in the Indian context. 

SIGNIFICANCE OF STUDY 

This study explores the role of green marketing in promoting sustainability within the Indian food industry. As 

environmental concerns rise, understanding how businesses adopt eco-friendly practices is crucial. By analysing 

real-life case studies, the research provides insights into effective green marketing strategies and their influence 

on consumer behaviour. It benefits businesses seeking to improve their sustainable branding, helps consumers 

identify genuine green initiatives, and contributes to academic knowledge in this emerging field. The findings 

can guide policymakers, marketers, and entrepreneurs in fostering more responsible and environmentally 

conscious practices within India‘s rapidly evolving food sector. 

MEANING OF GREEN MARKETING 

Green marketing refers to the process of selling products and/or services based on their environmental benefits. 

Such a product or service may be environmentally friendly in it or produced and/or packaged in an 

environmentally friendly way. As per Mr. J. Polonsky, GreenMarketing can be defined as, "All activities 

designed to generate and facilitate any exchange intended to satisfy human needs or wants such that satisfying 

of these needs and wants occur with minimal detrimental input on the national environment. ―Green Marketing 

involves developing and promoting products and services that satisfy customers want and need for Quality, 

Performance, Affordable Pricing and Convenience without having a detrimental input on the environment 

FOUR R‟S OF GREEN MARKETING 

Refuse: Refuse means to avoid the use of plastic items which are not needed. 

Reduce: 
Reduce means to minimize the use of plastics and instead use alternatives. It targets at reducing the requirement 

of packing and other material made from man-made or natural fibre for resale or composition. 

Reuse: 
Reuse means to re-utilize the same plastic for same or different purpose. Some firms try to use the discarded 

bottles, containers and cans for packing their products. This amount of reuse of existing product for reselling. 

Shipping cartons are made up of recycled paper boards. 

Recycle: 
It insists on relying on recycled materials and supplies or packing materials. It may mean using materials made 

from already discarded products so that environment can be protected from huge burden of garbage. 

CASE STUDIES 

1. ITC Limited (Foods Division) 

ITC is one of India‘s most sustainability-focused conglomerates. Its food brands like Aashirvaad, Sunfeast, 

Bingo!, and Yippee! are marketed with an eco-conscious image. Following green marketing strategies are 

adopted by ITC Limited (Foods Division) 

 Sustainable Packaging: ITC uses recyclable and biodegradable packaging materials for many of its food 

products. 

 Carbon & Water Positive: ITC has been carbon positive for 18+ years, water positive for 21+ years, and 

solid waste recycling positive for over 15 years. These achievements are proudly shared in marketing 

communications. 

 Farm Linkage Programs: Through e-Choupal and Aashirvaad's Shuddh Atta initiative, ITC promotes 

sustainable and direct sourcing from farmers. 
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 Responsible Advertising: ITC communicates its environmental commitment through advertisements, CSR 

reports, and on packaging. 

 Sustainable Supply Chain: Emphasis on traceability and minimizing the environmental impact of sourcing 

and manufacturing. 

2. Organic India 

A pioneer in organic wellness and food products, Organic India is deeply rooted in sustainability and green 

marketing. Following green marketing strategies are adopted by Organic India: 

 100% Certified Organic Products: Organic India markets its products as free from synthetic pesticides, 

fertilizers, and GMOs. 

 Eco-Friendly Packaging: Uses recyclable and biodegradable materials with minimal plastic use. 

 Sustainable Farming Partnerships: Collaborates with marginal farmers across India using regenerative 

agriculture, and these stories are shared in branding. 

 Herbal Wellness Branding: Aligns marketing with the values of Ayurveda and holistic wellness, appealing 

to environmentally and health-conscious consumers. 

 Carbon-Neutral Operations: The brand invests in renewable energy and carbon offsetting initiatives, 

which are highlighted on their official platforms. 

3. Amul 

India‘s largest dairy brand, Amul, has been promoting sustainability in its operations and brand messaging. 

Following green marketing strategies are adopted by Amul : 

 Renewable Energy Use: Amul uses solar and wind energy in various production plants. 

 Biogas Plants: Promotes the use of cow dung for biogas production among its dairy farmers—contributing 

to rural sustainability. 

 Farm-Level Sustainability: Encourages farmers to follow environment-friendly dairy practices, which are 

highlighted in their CSR and awareness campaigns. 

 Eco-Friendly Transportation: Uses energy-efficient refrigeration and transport systems for milk 

distribution. 

 Social Media & Campaigns: Amul Girl campaigns occasionally feature green/environmental messages to 

raise awareness in a light-hearted and engaging way. 

4. Nestlé India 
Nestlé India, a subsidiary of the global Nestlé brand, has made several eco-conscious moves, especially in 

recent years. Following green marketing strategies are adopted by Nestlé India 

 Plastic Neutrality: Nestlé India claims to have become plastic neutral by collecting and processing as much 

plastic as it uses. 

 Sustainable Sourcing Programs: 

o Nescafé Plan: Promotes responsible coffee farming. 

o Nestlé Cocoa Plan: Supports sustainable cocoa farming with fair practices. 

 Water Stewardship: Promotes water-saving measures in agriculture and production. Nestlé's "Every Drop 

Counts" campaign highlights this. 

 Eco-Friendly Packaging: Phasing out single-use plastics and moving toward recyclable or reusable 

alternatives by 2025. 

 Educational Campaigns: Conducts school programs and digital awareness campaigns on nutrition, 

sustainability, and environmental care. 

IMPACT OF GREEN MARKETING ON CONSUMER BEHAVIOUR AND BRAND PERCEPTION 

1. Increased Consumer Awareness and Preference: 

With increasing environmental concerns and awareness about health, consumers in India are gradually 

preferring brands that focus on sustainability. The demand for organic food, eco-friendly packaging, and 
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products free from harmful chemicals has grown significantly. Indian consumers, particularly in urban areas, are 

more inclined to choose food products that have a green or sustainable image. Brands like Organic India and 

ITC's Aashirvaad have successfully captured this shift by highlighting their eco-friendly practices. Consumers 

associate green products with higher quality and better health benefits. This trend is evident in the rise of 

organic and natural food products like Amul‟s organic dairy range or Nestlé's sustainable sourcing of coffee. 

Consumers are increasingly viewing such brands as healthier and more ethical. 

2. Brand Loyalty and Trust: 

Brands that demonstrate a commitment to the environment tend to build greater trust among consumers. 

Companies like Nestlé India and Amul have built strong reputations around their sustainability efforts, and this 

trust positively impacts consumer loyalty. Green marketing that is authentic and transparent backed by concrete 

actions such as ITC‟s carbon-positive claims or Organic India's sustainable farming initiatives encourages 

long-term consumer loyalty. When customers perceive a brand‘s green initiatives as genuine, they are more 

likely to stick with that brand, even if the product price is slightly higher. 

3. Premium Pricing and Perceived Value: 

Green marketing allows companies to command a premium price for their products. Indian consumers, 

especially in urban areas, are increasingly willing to pay extra for products that align with their values, such as 

organic food or products with sustainable packaging. Brands like Organic India and Tata Consumer Products 

benefit from this premium pricing strategy due to the perceived added value of being environmentally friendly. 

Brands that adopt green marketing strategies are often seen as innovative, forward-thinking, and socially 

responsible. This positive brand image can increase consumer satisfaction and enhance the perceived value of 

the products. 

4. Influence of Social Media and Digital Campaigns: 

Social media platforms play a significant role in shaping consumer perceptions of brands. Green marketing 

campaigns shared through platforms like Instagram, Facebook, and YouTube can rapidly influence consumer 

behavior. For instance, Nestlé India's campaigns on water conservation and sustainable packaging generate 

conversations and influence public perception. Brands are increasingly using social media influencers who 

promote eco-friendly lifestyles, thereby driving awareness of green products. Influencers advocating for green 

food choices can lead to increased consumer interest in sustainable brands. 

5. Behavioral Shift Towards Ethical Consumption: 

The adoption of green marketing encourages consumers to make purchasing decisions based on values beyond 

just price or taste. Many consumers now consider the ethical and environmental impact of their food choices, 

such as whether the company follows fair trade practices, uses sustainable packaging, or adopts eco-friendly 

farming methods. With greater environmental consciousness, consumers are moving away from heavily 

processed foods to natural, organic alternatives. The success of brands like Amul in promoting dairy 

sustainability or Tata Consumer Products with its eco-friendly tea packaging illustrates this trend. 

6. Challenges in Consumer Perception 

One of the significant challenges is the risk of "green washing," where brands make exaggerated or misleading 

claims about their environmental impact. Consumers are becoming increasingly sceptical of marketing claims, 

especially if there‘s a disconnect between what is claimed and what is practiced. Companies must ensure 

transparency in their green initiatives to avoid damaging consumer trust. While urban, affluent consumers may 

pay a premium for eco-friendly products, the broader Indian population, particularly in rural areas, remains 

price-sensitive. Green marketing in this context needs to balance sustainability with affordability. 

CHALLENGES FACED BY INDIAN FOOD COMPANIES IN IMPLEMENTING GREEN 

MARKETING STRATEGIES 

While green marketing has become an essential strategy for food companies looking to appeal to 

environmentally conscious consumers, implementing such strategies in the Indian food industry is not without 

its challenges. Below are some key hurdles these companies face when trying to adopt and execute green 

marketing strategies: 

1. High Cost of Sustainable Practices 

Sourcing eco-friendly packaging materials (e.g., biodegradable or recyclable) and adopting sustainable 

production processes often come at a higher cost. In India, where price sensitivity is high, consumers may not 

always be willing to pay a premium for these products. This puts pressure on companies to balance 

sustainability with affordability, especially in mass-market segments. 
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2. Consumer Awareness and Education 

While urban consumers are increasingly becoming eco-conscious, a significant portion of the Indian population, 

particularly in rural and semi-urban areas, may still lack awareness about the environmental impact of their food 

choices. This lack of education about sustainability makes it challenging for brands to communicate the value of 

green marketing effectively. 

3. Supply Chain and Sourcing Challenges 

Sustainable Sourcing: Sourcing raw materials sustainably in India can be difficult due to limited availability of 

certified organic or eco-friendly inputs. Companies may face challenges in finding local suppliers who can meet 

stringent environmental standards. Implementing transparency in the supply chain can be challenging, 

particularly in a country with a fragmented supply chain system. Companies may struggle to trace the 

environmental impact of ingredients sourced from various regions across the country. Maintaining the quality 

and consistency of eco-friendly raw materials can be challenging, especially in regions where sustainable 

farming practices are still in the early stages. This inconsistency can lead to supply disruptions or increased 

costs. 

4. Regulatory and Compliance Issues 

The absence of clear, standardized regulations and certifications around sustainable practices makes it difficult 

for companies to define and communicate their green marketing strategies. Although initiatives like the India 

Green Building Council (IGBC) and certifications like Fairtrade and USDA Organic exist, they are often not 

uniformly recognized or strictly enforced in the food sector. Companies may face difficulties in meeting the 

environmental or organic certification standards required for marketing their products as eco-friendly. The 

process can be expensive, time-consuming, and administratively complex, which can deter many food 

companies from fully embracing green marketing. 

5. Consumer Price Sensitivity 

India is a price-sensitive market, and many consumers, particularly in rural and low-income segments, prioritize 

cost over sustainability. Even though green marketing efforts might appeal to eco-conscious consumers, 

mainstream buyers may find it difficult to justify paying higher prices for products with green credentials. 

6. Consumer Scepticism and Trust Issues 

For green marketing to be taken seriously, it often requires third-party certifications like organic labels, Fair 

Trade, or eco-certifications. However, not all companies in India are able or willing to obtain such certifications 

due to costs, which could undermine consumer trust in the green marketing message. 

7. Cultural and Behavioural Barriers 

In many parts of India, traditional and established consumer behaviours—such as a preference for local, 

inexpensive, and packaged foods—can be hard to change. Even with an increasing awareness of sustainability, 

habits and preferences for well-known, affordable brands may still dominate consumer choices. Consumers who 

are used to convenient packaging or a particular type of product may be reluctant to switch to more sustainable 

alternatives, especially if they feel it sacrifices quality, taste, or convenience. Convincing consumers to adapt to 

these changes can be a slow process. 

8. Competition from Global Brands 

Global food brands like Nestlé, Unilever, and Coca-Cola have more resources to implement and promote green 

marketing strategies. Indian companies may struggle to compete with multinational giants that can offer similar 

products at a lower price while heavily investing in sustainability initiatives. While global companies often 

adopt internationally recognized sustainability standards, these may not always align with local consumer needs 

or practices. Indian companies may find it challenging to differentiate themselves when competing against 

global competitors using more advanced technologies and global supply chains. 

RECOMMENDATIONS 

To the Food Industry 

1. Food companies should invest in sustainable packaging by using recyclable, biodegradable, or compostable 

materials to reduce environmental impact. 

2. Businesses must adopt sustainable sourcing by partnering with local farmers and promoting organic farming 

practices. 

3. Transparency in operations should be ensured through third-party certifications and clear labelling of eco-

friendly practices on product packaging. 
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4. Companies should launch consumer education campaigns to raise awareness about the benefits of eco-

friendly products and sustainable consumption. 

5. Innovation should be encouraged by developing new product lines made from sustainable ingredients such 

as organic, natural, or plant-based components. 

6. Collaboration with industry peers and environmental organizations can help establish common sustainability 

standards and share best practices. 

7. Companies should aim to make sustainable products affordable by improving operational efficiency and 

optimizing supply chains. 

To the Government 

1. The government should create and enforce clear regulations and certifications to standardize green marketing 

practices in the food industry. 

2. Tax incentives and subsidies should be offered to companies that invest in eco-friendly technologies, 

packaging, and production processes. 

3. Public-private partnerships should be promoted to develop sustainable agriculture, reduce food waste, and 

support green supply chains. 

4. National awareness programs should be launched to educate consumers about the importance of choosing 

environmentally responsible food products. 

5. Funding and grants should be provided to support innovation in sustainable packaging, food production, and 

supply chain solutions. 

6. The implementation of Extended Producer Responsibility (EPR) laws should be strengthened to hold 

companies accountable for packaging waste. 

7. The government should support farmers in adopting sustainable agriculture by offering training, financial 

aid, and access to green farming technologies. 

CONCLUSION 

Green marketing is emerging as a vital strategy in the Indian food industry, driven by growing environmental 

awareness, changing consumer preferences, and global sustainability trends. Through the case studies of ITC 

Limited (Foods Division), Organic India, Amul, and Nestlé India, this study illustrates how companies are 

incorporating eco-friendly practices such as sustainable sourcing, green packaging, and transparent 

communication to build consumer trust and brand loyalty. While these strategies positively influence consumer 

behavior and enhance brand perception, challenges like high costs, regulatory complexities, and consumer 

skepticism persist. Nonetheless, the commitment of these companies sets a benchmark for integrating 

sustainability with business objectives. To ensure long-term success, both businesses and policymakers must 

work collaboratively to make sustainable practices more accessible, affordable, and credible. The findings of 

this research contribute to the growing discourse on green marketing and offer practical insights for fostering a 

more responsible and environmentally conscious food industry in India. 
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ABSTRACT 

The field of commerce is undergoing rapid transformation, driven by technological innovations, evolving 

consumer behaviours, and global economic dynamics. This paper explores the most significant emerging trends 

in commerce, including e-commerce expansion, digital payments, sustainable business practices, artificial 

intelligence in retail, and the rise of social and mobile commerce. By analysing secondary data from academic 

literature, industry reports, and government publications, this research highlights how these trends are 

reshaping traditional business models and creating new opportunities and challenges for stakeholders. The 

study concludes with strategic recommendations for businesses and educators to adapt to the evolving 

commercial landscape. 

Keywords: E-commerce, Digital Payments, Artificial Intelligence, Mobile Commerce, Social Commerce, 

Sustainability 

1. INTRODUCTION 

Commerce, as both an academic discipline and a business practice, is in the midst of a fundamental evolution. 

The increasing digitization of business processes, combined with shifting consumer expectations and regulatory 

changes, has led to the emergence of new models of trade, payment, and customer engagement. This paper 

explore the major trends shaping modern commerce and their implications for businesses, consumers, and 

policymakers. 

2. OBJECTIVES OF THE STUDY 

● To identify and analyze the major emerging trends in commerce. 

● To understand the impact of these trends on traditional business practices. 

● To provide insights for educators and practitioners on how to align with these developments. 

3. RESEARCH METHODOLOGY 

This study adopts a qualitative and exploratory approach grounded in secondary data analysis. Data were 

collected from a wide range of peer-reviewed academic journals, government policy documents, trade 

publications, and market research reports from reputed institutions such as PwC, Deloitte, EY, NITI Aayog, and 

the Reserve Bank of India. The research spans the period from 2018 to 2023. Literature was sourced using 

databases like Google Scholar, JSTOR, and institutional archives. The study emphasizes descriptive analysis 

and conceptual interpretation, acknowledging limitations such as the absence of primary data and potential 

publication bias. The Technology Acceptance Model (TAM) is used as a theoretical lens to understand the 

adoption of digital commerce technologies among consumers and businesses. 

4. KEY EMERGING TRENDS IN COMMERCE 

4.1. Growth of E-Commerce 
The exponential rise of e-commerce has dramatically altered global retail landscapes. Companies like Amazon, 

Flipkart, and Myntra have pioneered online shopping experiences, offering vast product assortments, 

competitive pricing, and the convenience of home delivery. This trend has empowered even small-scale sellers 

to reach wide audiences through digital platforms. In India, the e-commerce sector is projected to reach $200 

billion by 2026, driven by internet penetration and the growing comfort of consumers with online transactions 

(PwC, 2023). Additionally, innovative models like direct-to-consumer (D2C) brands and voice-assisted 

shopping are becoming prominent. 

4.2. Rise of Digital Payments 
Digital payments have witnessed meteoric growth, revolutionizing how transactions occur. The UPI system, 

mobile wallets like Paytm and Google Pay, and QR-code-enabled platforms have made payments faster, more 

secure, and accessible. According to the Reserve Bank of India (2023), over 9,000 crore digital transactions 

were recorded in 2022–23, highlighting a shift away from cash. The COVID-19 pandemic accelerated this 

transition, fostering financial inclusion and prompting both urban and rural populations to adopt digital tools. 

Fintech innovation continues to redefine how individuals and businesses handle money. 
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4.3. Social Commerce and Influencer Marketing 
Social media is transforming from a networking medium into a commerce engine. Platforms like Instagram, 

Facebook, and YouTube now support integrated shopping experiences where users can discover, review, and 

purchase products directly. Influencer marketing plays a pivotal role in this ecosystem, leveraging personal 

brand trust and authenticity to guide purchasing decisions—especially among Gen Z and Millennials. Brands 

increasingly collaborate with micro- and nano-influencers for targeted campaigns, thereby making commerce 

more interactive and personalized (Forbes India, 2022). 

4.4. Sustainable and Ethical Commerce 
There is a marked shift toward conscious consumerism. Modern consumers expect brands to prioritize 

environmental, social, and ethical considerations alongside profit. Companies are responding with eco-friendly 

packaging, carbon-neutral supply chains, and transparent reporting through ESG frameworks. NITI Aayog 

(2022) notes that sustainability is no longer a niche value but a competitive differentiator. This trend is 

encouraging businesses to adopt circular economy principles, sustainable sourcing, and fair labor practices, 

reshaping how products are developed, marketed, and consumed. 

4.5. Artificial Intelligence and Automation 
AI has become integral to modern commerce strategies. From customer segmentation to dynamic pricing and 

inventory forecasting, AI applications optimize business processes and improve customer satisfaction. Retailers 

deploy AI-powered chatbots for 24/7 customer service and recommendation engines to enhance the user 

journey. Automation is also transforming back-end operations like logistics and fraud detection. Deloitte (2022) 

reports that companies integrating AI see measurable increases in efficiency, customer retention, and 

profitability. 

4.6. Mobile Commerce (M-Commerce) 
M-commerce is a cornerstone of the digital economy. As smartphone penetration grows, especially in emerging 

markets, consumers increasingly use mobile apps for shopping, banking, and service bookings. The mobile-first 

approach includes features like one-click checkout, real-time offers, and mobile wallets. IAMAI (2023) 

indicates that over 75% of online retail traffic now originates from mobile devices. Moreover, mobile apps are 

being enhanced with AI and AR technologies to offer richer, immersive shopping experiences. 

4.7. Omnichannel Retailing 
Omnichannel retail integrates online and offline customer touchpoints into a cohesive experience. Consumers 

today demand flexibility—whether shopping in-store, online, or through a hybrid method like click-and-collect. 

Technologies such as real-time inventory tracking, virtual fitting rooms, and personalized in-store 

recommendations support this trend. EY (2023) highlights that omnichannel strategies increase customer 

engagement and conversion rates by creating seamless journeys across platforms. 

4.8. EdTech and E-Learning as Commercial Sectors 
The digital transformation of education has unlocked new commercial opportunities. Platforms like BYJU‘S, 

Coursera, and Unacademy have turned education into a subscription-based, scalable business model. The 

integration of AI for adaptive learning, gamification for engagement, and mobile-first platforms for accessibility 

has revolutionized the sector. KPMG India (2022) reports rapid investment and growth in EdTech, positioning it 

as a vital part of the commercial economy and a tool for national skill development. 

5. CHALLENGES ASSOCIATED WITH EMERGING TRENDS 

● Data privacy and cybersecurity threats 

● Digital divide in rural and underserved areas 

● Regulatory compliance and taxation complexity 

● Increased competition and need for continuous innovation 

6. RECOMMENDATIONS 

● Businesses should invest in digital infrastructure and workforce upskilling. 

● Policy frameworks must support data protection and promote digital literacy. 

● Commerce curricula in academia should be updated to reflect digital trends. 

● Startups should focus on niche markets and technological differentiation. 
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7. CONCLUSION 

The future of commerce is increasingly digital, data-driven, and consumer-centric. The trends explored in this 

study reflect a shift toward a more agile, responsive, and sustainable commercial ecosystem. Stakeholders 

across the spectrum—businesses, educators, policymakers—must collaborate to harness these changes for 

inclusive growth and competitive advantage. Continued innovation and responsible governance will be essential 

to ensuring that the benefits of digital commerce are accessible and equitable. 
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ABSTRACT 

The idea of sanitation is crucial to comprehending "conditions that affect hygiene and health." Additionally, it 

is another monopolistic role that the municipality does. Sanitation job includes sweeping, drain drainage, 

removing trash, sludge, night soil, dead animals, and controlling mosquitoes and tines. "An improvement in 

general sanitation in the inhabited areas of the cities and towns to give beneficial" is evidence that prevention is 

preferable to treatment. The results showed that sanitation workers have a number of mental and physical 

issues. By granting equal rights to other government employees, workplace issues can be resolved. Improving 

the disadvantaged's access to education, rights, power, and work contributes to the nation's progress. Their 

quality of life will undoubtedly be improved by offering safety precautions for sanitation personnel, holding 

frequent medical camps, discouraging manual scavenging, and raising knowledge of government initiatives. 

Social workers might be hired to offer sanitation personnel psychosocial support. 

Index Terms – Issues, awareness, prevention, and sanitation 

INTRODUCTION 
"The provision of facilities and services for safe disposal of human urine and feces" is how the World Health 

Organization defines sanitation. Generally speaking, sanitation is a system that encourages the correct disposal 

of human and animal waste, the use of toilets, and the avoidance of defecation in public areas. In order to satisfy 

the public's needs for physical, spiritual, political, and ecological civilization as well as to implement socially 

sustainable development, sanitation professionals have played a significant role in enhancing the urban and 

semi-urban ecological environment and urban modern civilization. Road sweeping, drain cleaning, garbage 

disposal in designated dumping sites, and rubbish pickup from homes throughout a municipality are all part of 

public sanitation work. Although sanitation workers have a nasty job, most towns cannot function without them. 

Sanitation workers provide their communities with a useful service by gathering trash and transporting it to 

appropriate disposal sites, such landfills or dumps. A sanitation worker needs to be in good physical shape in 

order to lift heavy trash cans and get in and out of big trucks fast. Employees in the sanitation industry 

frequently lift large things and operate in all types of weather. It is a physically tough job.  These individuals are 

exposed to hazardous, poisonous, and damaging substances. However, the legislative system does not 

sufficiently address this issue. The life, health, and dignity of these workers were formerly supported by 

statements made by the Gujarat High Court. "As citizens of this nation, sewerage workers are entitled to the 

fundamental rights outlined in the Indian Constitution. A fundamental tenet of service jurisprudence is that the 

employer must provide for the safety and welfare of his workers. He cannot reveal that an employee is carrying 

out tasks that are hazardous and could endanger his life or health. Therefore, it is the employer's responsibility 

to provide him with all necessary safety precautions; if he is unable to do so, he must not ask the employee to 

perform these tasks. 

REVIEW OF LITRATURE 
Chellamma, P et al (2015) surveyed all sanitation workers in the corporation region in a cross-sectional 

morbidity study.  They investigated the morbidity profile of sanitary workers in Kerala's Thrissur Corporation 

as well as their treatment-seeking tendencies. They examine their people protection measures techniques. A pre-

tested planned timetable was used for the interviews. Once informed consent was obtained, workers were 

interviewed. 

Anbarasu DJ et al (2015). The main obstacles to sanitary workers' advancement and upward mobility within the 

company hierarchy are their attitudes. An initial assessment of Trichy's sanitation staff served as the impetus for 

this investigation. Until they retire, sanitary personnel are not eligible for promotions or career enhancements. 

The problem is addressed in this publication. To find out why, a last study was started. Training for higher-level 

positions is disliked by the sanitary staff. The sanitary personnel, however, are unwilling. However, they aspire 

to be skilled laborers. These female sanitary workers are generally afraid of being trained and promoted. 

France Ncube, et al., (2017). According to this, garbage loaders and truck cabins should be the primary focus of 

exposure assessments for total dust and bioaerosols. Additionally, we found that most waste management 

locations saw mean summer temperatures above 33°C, and employees reported headaches, sunburns, heat 

stress, heavy perspiration, dehydration, and trouble focusing on their assigned jobs. Therefore, our study makes 

the case that, in tropical nations, it is preferable to carry out summer waste collection services during cooler 



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

67 

ISSN 2394 - 7780 

evening or early morning hours. It is important to urge waste workers to rest in cooler areas and take regular 

breaks so they can be refreshed with oral rehydration fluids. Based on the findings of our physical waste 

compositional analysis, our study comes to the conclusion that workers handling municipal solid waste are 

subjected to a variety of infectious, mechanical, and toxic risks that call for effective mitigation strategies. 

METHODOLOGY 
In order to describe the situation of sanitary workers in the research region and to evaluate their working 

circumstances, a descriptive and analytical study based on surveys was conducted. Given the size of the 

population in the study area, an adequate sample size was chosen. A planned interview schedule is used to get 

the necessary information from the respondents. 

DATA ANALYSIS FROM SANITARY WORKERS 
The 500 sanitation workers employed by the Solapur Municipal Corporation provided the basic data. Books, 

journals, research reports, and other published items specifically intended for sanitary personnel were the 

sources of the secondary data. Considering gender, age, educational background, and community The number 

of years spent in the current position, the appointment of sanitary workers, the number of working days and 

hours, the type of work done by long-term and temporary sanitary workers, and the amenities offered to both 

types of workers in Solapur Municipal Corporation. 

Gender wise classification: 
Both temporary and permanent sanitary workers of various genders, including men and women, have been 

employed in the sanitary industry. The table that follows is defined. 

Table 1: Gender Wise Classification of Sanitary Workers 

 
Source: Primary Data 

The gender of the respondents is explained in Table 1 above. Male respondents make up 72.50% of the sample, 

while female respondents make up the remaining 28.50%. Male responses make up 68 percent of the permanent 

workers, while female respondents make up 32 percent. Male respondents make up 74.80 of the Temporary 

Workers, while female respondents make up 25.20%. Among the sample respondents, there are more male 

sanitary workers than female sanitary workers. 

Age Wise Classification of Sanitary Workers 
Age plays a significant role in this project. For females, age is more important because, typically, their roles 

also alter as they get older. As people age, their family status and home duties also change. The table below 

shows the age-based classification of temporary and permanent sanitary personnel. 

Table 2: Age Wise Classification of Sanitary Workers 

Sl. No. Gender Permanent Workers Temporary Workers Total 
 No. % No. % No. % 

1 18 - 28 12 6.00 55 16.67 52 12.40 

2 29 - 39 37 18.50 101 35.33 153 28.60 

3 40 - 49 82 41.00 96 24.67 164 27.80 

4 50 - 59 59 29.50 42 18.00 109 23.80 

5 Above 59 10 5.00 6 5.33 22 7.40 

Total 200 100 300 100 500 100 

Source: Primary Data 

Table 2 above provides information on the sample respondents' age distribution. 27.80% of sanitary workers are 

between the ages of 40 and 49, and 23.80% are between the ages of 50 and 59. Of the permanent employees, 

41% were in the 40–49 age range and 29.50 percent were in the 50–59 age range, of the temporary employees, 

35.33% were in the 29–39 age range and 24.67% were in the 40–49 age range. 
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Educational Qualification wise classification of sanitary workers 
The primary influence of education on a family's and society's overall growth. Primary school, high school, 

higher secondary, illiteracy, and UG and above are the categories for educational qualifications. This clarified 

the table below. 

Table 3: Educational Qualification wise classification 

Sl. 

No. 

Education wise Permanent Workers Temporary Workers Total 

No. % No. % No. % 

1 Illiterate 95 46.50 75 25.33 154 33.40 

2 Primary Level 47 26.00 81 26.67 141 26.80 

3 High School 40 17.50 69 23.33 112 18.80 

4 Higher Secondary 18 10.00 54 19.00 66 15.40 

5 UG and above 0 0.00 21 5.67 25 5.60 

Total 200 100 300 100 500 100 

Source: Primary Data 

Table 3 above indicates that 28.80% of respondents were at the primary level, and 33.40% of sanitary workers 

were classified as illiterate. Of the permanent employees, 26% have only a primary education and 46.50 % are 

illiterate of the temporary employees, 26.67 % had a high school education and 23.33% had a primary level 

education. The fact that 33.40% of the sample respondents are illiterate is obviously the majority. 

Community wise classification of sanitary workers 
According to the current study, the vocations are not entirely rooted in the community. However, it was evident 

that some communities were concentrated in particular occupations. The table below provides an explanation. 

Table 4: Community wise classification of sanitary workers 

Sl. No. Education wise Permanent Workers Temporary Workers Total 

No. % No. % No. % 

1 ST 75 32.00 62 20.00 125 23.60 

2 SC 125 68.00 172 57.00 325 61.60 

3 BC 0 0.00 46 17.33 38 7.20 

4 Others 0 0.00 20 5.67 12 7.60 

Total 200 100 300 100 500 100 

Source: Primary Data 

In the sanitary work, the above SC community accounts for 61.60% of the 500 sample respondents, whereas the 

above ST community accounts for 23.60%. According to the aforementioned data, all permanent employees are 

SC and ST. However, the aforementioned data showed that 57.00% of temporary workers belong to the SC 

community, 17.00% to the ST group, 17.33 percent to the BC community, and 5.67 percent to the Other 

community. The majority of the 200 permanent worker sample respondents are from the SC and ST 

communities. However, the 300 temporary workers who made up the sample are from SC, ST, BC, and other 

communities that work in sanitary construction. The aforementioned data unequivocally demonstrates that the 

bulk of sanitary workers—61.60 percent—come from SC neighborhoods. 

Number of years in the Present Occupation 
In any profession, years of service play a significant impact. The number of years that both temporary and 

permanent sanitary personnel have been employed in the current position is displayed in the following table. 

Table 5: Number of years in the present occupation 

Sl. 

No. 

No. of years in the  Present 

Occupation 

Permanent Workers Temporary Workers Total 

No. % No. % No. % 

1 Less than one year 24 10.00 30 9.67 52 8.80 

2 Two years 31 17.00 32 13.33 80 13.40 

3 Three years 37 18.00 103 35.67 132 22.40 

4 Four years 45 29.00 62 13.33 116 30.40 

5 Above Four years 63 26.00 73 28.00 120 25.00 

Total 200 100 300 100 500 100 

Source: Primary Data 
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The 500 sample responders mentioned above 25.00 percent of those surveyed have more than four years. Those 

employees have 8.80% less experience than a year. In contrast, 22.40% of employees have three years of 

experience. About 30.40% of workers have four years of experience in sanitary work. The more than 200 

permanent employees Of the sample sanitary workers, 26.00 % have worked for more than four years. Of the 

300 temporary employees, 35.67% of the sanitary workers in the sample have three years of experience. The 

stability of the job is shown by the larger percentage of permanent employees with more than four years of 

experience. 

Appointment of Sanitary Workers 
The appointment of both temporary and permanent sanitary staff is displayed in the following table. 

Table 6: Appointment of Sanitary Workers 

Sl. 

No. 

Appointment of Sanitary  

Workers 

Permanent Workers Temporary 

Workers 

Total 

No. % No. % No. % 

1 Municipality 200 100.00 0 0.00 200 40.00 

2 Contractor 0 0.00 300 100.00 300 60.00 

3 Self Help Group / NGO 0 0.00 0 0.00 0 0.00 

Total 200 100 300 100 500 100 

Source: Primary Data 

Of the 300 sample respondents, 200 permanent sanitary workers (40.00%) were chosen by the Municipality 

Corporation, while 60.00% were temporary workers hired by contractors. It is evident that the Municipality 

Corporation and Contractor appointed 100.00% of the sample responses, or the 500 sanitary personnel 

mentioned above. 

Number of Working Days 
The number of working days for sanitary staff is displayed in the following table. 

Table 7: Number of working days 

Sl. No. Number of Days Permanent Workers Temporary Workers Total 

No. % No. % No. % 

1 Less than 5 days 0 0.00 0 0.00 0 0.00 

2 6 days 155 85.00 110 46.00 265 46.00 

3 7 days 45 15.00 190 54.00 236 54.00 

Total 200 100 300 100 500 100 

Source: Primary Data 

Of the 200 permanent employees in the sample, the majority (85.00%) work six days a week, while 15.00% 

work seven days a week. However, of the 300 temporary workers in the sample, the majority (46.00%) work 

seven days a week, and 54.00% work six days a week. Of the 500 sample workers, 54.00% are sanitary workers 

who work seven days a week. 

Number of Working hours in a Day 
The amount of hours that sanitary personnel work in a day is displayed in the following table. 

Table 8: Number of working hours 

Sl. 

No. 

Number of Hours 

work in a Days 

Permanent 

Workers 

Temporary 

Workers 

Total 

No. % No. % No. % 

1 7-8 hours 115 54.50 182 62.33 295 60.60 

2 9-10 hours 55 35.00 84 27.67 135 26.60 

3 More than 10 hours 30 10.50 34 10.00 70 12.80 

Total 200 100 300 100 500 100 

Source: Primary Data 

The aforementioned data indicates that, of the 500 sample sanitary workers, 60.60% of the sample respondents 

work 7-8 hours per day, while 26.60% work 9-10 hours. The aforementioned table additionally demonstrates 

that, of the 200 sample permanent employees, the majority (54.50%) work 7-8 hours per day, 35.00 percent 

work 9-10 hours, and the remainder 10.50 percent work more than 10 hours. The aforementioned data indicates 
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that, of the 300 temporary employees, the majority—62.33% work 7-8 hours per day, followed by 9-10 hours 

(27.67%) and more than 10 hours (10.00%) every day. 

Work performed by the Permanent and Temporary Workers 
Both temporary and permanent sanitary workers do a variety of tasks, including septic tank cleaning, dead 

animal disposal, door-to-door waste collection, sewage removal, and sweeping streets. A statistical Garret 

Ranking Analysis was conducted to determine the types of labor performed by temporary and permanent 

sanitary personnel.  The following tables display the findings of the Garret Rank analysis. 

Permanent Sanitary Workers 
The following types of tasks are performed by permanent sanitary workers. Statistically, a Garret Rank Analysis 

was conducted. The outcomes are listed below: 

Table 9: Work performed by the Permanent Sanitary Workers 

Sl. No. Kind of Works Total Score Average Score Rank 

1 Cleaning Sewage 10015 54.04 IV 

2 Sweeping Street 13380 60.86 I 

3 Door to Door Collecting Waste 9544 45.71 V 

4 Sewage Removal 10295 56.46 III 

5 Cleaning of Septic Tank 9505 44.50 VI 

6 Dead Animal Disposal 11246 58.21 II 

Source: Computed Data 

As can be seen from the above, Sweeping Street has been given priority by the bulk of permanent sanitary staff. 

Dead animal disposal was ranked second, sewage removal and cleaning came in third and fourth, door-to-door 

waste collection came in fifth, and septic tank cleaning came in sixth. 

Temporary Sanitary Workers 
The following types of tasks are carried out by temporary sanitary workers. Statistically, a Garret Rank Analysis 

was conducted. The outcomes are listed below: 

Table 10: Work performed by the Temporary Sanitary Workers 

Sl. No. Kind of Works Total Score Average Score Rank 

1 Cleaning Sewage 16375 55.50 III 

2 Sweeping Street 17261 54.51 I 

3 Door to Door Collecting Waste 13969 48.52 V 

4 Sewage Removal 16824 57.02 II 

5 Cleaning of Septic Tank 13816 45.02 VI 

6 Dead Animal Disposal 15057 52.16 IV 

Source: Computed Data 

As can be seen from the above, Sweeping Street has been given priority by the bulk of temporary sanitary 

personnel. Sewage removal is ranked second, sewage cleaning is ranked third, dead animal disposal is ranked 

fourth, door-to-door garbage collection is ranked fifth, and septic tank cleaning is ranked sixth. 

Facilities Provide to Permanent and Temporary Sanitary Workers 
For both temporary and permanent sanitary personnel, many amenities are offered, including equipment, 

uniforms, and safety and medical facilities. The following tables show the kind of amenities offered to sanitary 

personnel so they can perform their duties. 

Permanent Sanitary Workers 
The table below lists the facilities that Permanent Sanitary Workers have access to in order to do their duties: 

Table 11: Kind of facilities provide to Permanent Sanitary Workers 

 
Source: Primary Data 
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The aforementioned table unequivocally demonstrates that, of the 200 permanent sanitary workers in the 

sample, the majority (69.50 %) strongly agree that they have been provided with equipment facilities for 

performing their duties, and 64.00% of permanent sanitary workers strongly agree that they have been provided 

with safety and medical facilities for performing their duties. 

Temporary Sanitary Workers 
The table below lists the amenities offered to temporary sanitary workers so they can perform their duties: 

Table 11: Kind of facilities provide to Temporary Sanitary Workers 

 
Source: Primary Data 

The aforementioned table makes it evident that, of the 300 temporary sanitary workers in the sample, the 

majority—54.00% of the respondents—agree that they have been given equipment facilities to perform their 

jobs, and 46.67% of them agree that they have been given uniforms to do so. Of the Temporary Sanitary 

Workers in the sample, 29.33% strongly disagree that they have safety and medical facilities for their work, 

while 18.00% disagree that they should be provided with uniforms for their work and 24.00% disagree that they 

have safety and medical facilities for their work. 

FINDINGS 

 There are 31.50% female responders and 68.50% male respondents among the permanent sanitary personnel. 

74.00% are men and the remaining 26.0 percent are women who work as temporary sanitary workers. Males 

are more likely than females to participate in hygienic work. 

 Only 4.00% of permanent sanitary workers are between the ages of 18 and 28, 39.00% of respondents are 

between the ages of 40 and 49, and a very small fraction of temporary sanitary workers are over the age of 

59. However, the majority of respondents 37.33 percent—are between the ages of 29 and 39. 

 The majority of those employed in permanent sanitation The bulk of respondents—28.67% are primary level 

students and temporary laborers, while 43.50% are illiterate. This demonstrates unequivocally that while the 

majority of temporary sanitary workers have greater levels of education, permanent sanitary workers have 

illiterate employees. 

 The majority of sanitary workers in the SC community make up 66.60% of the workforce, with ST sanitary 

workers coming in second at 19.60%. It has been determined that 76% of the permanent sanitary workers are 

from the SC group, while 27.0 percent are from the ST community. The SC community makes up 62.33% of 

the temporary sanitary workers, followed by the ST community (14.67%), the BC community (15.33%), and 

other communities (6.77%). The data unequivocally demonstrates that the majority of permanent sanitary 

workers are members of the SC and ST populations. However, SC, ST, BC, and other communities were 

involved with temporary sanitary personnel. 

 Out of the 200 permanent sanitary workers in the sample, 31% of the respondents have been in their current 

position for more than four years. The majority of sample respondents (31.67%) out of the 300 temporary 

sanitary workers in the sample have worked in their current position for three years. A greater proportion of 

permanent employees with more than four years of experience indicates job stability, whereas temporary 

employees do not. 

 Sweeping the streets and disposing of dead animals are the two most crucial tasks performed by the regular 

sanitary personnel, according to the findings. The second significant type of labor performed by permanent 

sanitary staff is cleaning sewage and septic tanks. 

 Sweeping streets and cleaning septic tanks are the two most crucial tasks performed by temporary sanitary 

workers, according to the findings. The second significant type of job performed by the temporary sanitary 

workers is sewage cleaning and removal. 

 The majority of 67.50% of sample respondents strongly agree that they have provided equipment facilities 

for performing their work among permanent sanitary workers, and 52.00% of sample respondents agree that 

they have provided equipment facilities for performing their work among temporary sanitary workers. 
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CONCLUSION 
The report reveals the type of job performed by sanitary staff as well as their working circumstances. By 

granting workers the same rights as other government employees, workplace issues can be resolved. 

Stigmatization and discrimination in the workplace and society highlight the actions that need to be made by the 

government to improve the social standing of sanitary workers. The status of sanitary workers will improve if 

the poor are given more education, rights, power, and employment opportunities. The quality of life for 

sanitation workers would undoubtedly be improved by offering safety facilities, holding frequent medical 

camps, discouraging manual scavenging, and raising awareness of government initiatives. 
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ABSTRACT 
It is the primary duty of every municipal corporation to provide administrative services and develop 

infrastructure to the society. The Solapur Municipal Corporation has been a remarkable corporation in the 

district. The percentage of urbanization is growing rapidly in a city. There is a mismatch between the revenue 

and expenditure of the corporation. The revenue receipts are significantly low due to lower property taxes and 

road construction. The revenue expenditure is increasing due to administration, architecture section, accounts, 

hospitals management, and construction sector. The capital receipts are significantly lower because of 

integrated health and family welfare receipts. The capital expenditure of the corporation has increased due to 

road repairing and construction, development work, and electricity expenditure. The municipal corporation 

must invest in civic infrastructure such as water supply, sanitation, solid waste and sewerage management, 

roads, public transportation, public gardens, street lights, and markets. Municipal Corporations must manage 

capital expenditure on a sustainable basis for civic infrastructure. It will improve the standard of living of the 

people. 

INTRODUCTION 

India is a country of many beautiful destinations, is one of these destinations. The beautiful city of Solapur.  The 

city  is administered  as  Municipal Corporation.  It is  in the  south eastern  part  of Maharashtra state, near the 

Karnataka border. Solapur is the administrative headquarters of Solapur district, which consists of eleven 

Tahsils. Solapur was famous as a textile capital and was even known as the labor city in ancient times. The city 

is having separate importance because of being on the border of three states namely, Maharashtra, Andhra 

Pradesh and Karanataka. The city is having mix population migrated and settled from these three states and mix 

of community in addition to its native population. According to 1991 census the city was having population of 

620846 which was increased 8, 73,009  in 2001 causing  a population growth of  40% and spread  an area of 

179  Sq. km. Geographically, Solapur is located between 17.100  to 18.320  to the north latitude while it is 

about 74.420 to 76.150  to the east  longitude[8]. Solapur is an important junction situated on the north-south 

railway line and provides connectivity between Maharashtra, Andhra Pradesh and Karnataka. It is also 

connected by both road and rail to most of the cities around and districts and provides easy access to Solapur, 

and the reason for its flourish in industries and fast growth. 

Solapur Municipal Corporation the local body of Solapur city received the status of Municipal Corporation in 

1964. It is governed under the provisions of the Maharashtra Municipal Corporations Act, 2012 (MMC). The 

Solapur Municipal Corporation (SMC) is a statutory municipal body for city administration for Solapur. Solapur 

is a district headquarter, it also houses the head offices of the district level agencies such as Zila Parishad, 

district collector, regional transport service (RTO) etc. SMC is responsible for the provision and maintenance of 

the city‘s civic infrastructure and its administration. The governing structure of SMC consists of political 

(elected) and administrative wings. The political wing is an elected body of councilors headed by a city mayor. 

The Municipal commissioner heads the administrative wing and is responsible for strategic decisions, 

operational planning, and management of the corporation. 

● Nature of work of SMC 

Solapur Municipal Corporation is the administrative body of Solapur City in the Indian state of Maharashtra. A 

Municipal Corporation consists of democratically elected members, is headed by a mayor and manages the 

City's Infrastructure, Public Services etc. 

Under the Solapur Municipal Corporation, various departments are involved in providing various services to 

citizens in the city of Solapur, including City Planning and Urban Planning. Planning for economic and social 

development. Water supply for domestic, industrial and commercial purposes. Providing services like public 

health, sanitation, solid waste management, Housing, Education and Transportation 

●   Developmental area of SMC 

1. Urban planning including Town Planning and Infrastructure Development. 
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2.  Regulation of Land use and construction of buildings and other properties. 

3. Planning for economic development and social justice. 

4. Power to levy, collect taxes as per process. 

5. Water supply for domestic, industrial and commercial purposes. 

6. Public health, sanitation and solid waste management. 

7. Facilitating firefighting services and emergency relief operations. 

8. Promotion of urban forestry, environmental protection and ecological aspects. 

9. Protecting the interests of the disabled and weaker sections of the society. 

10. Provision of civic facilities and amenities like parks, gardens, playgrounds. 

11. Promotion of cultural, educational and aesthetic aspects. 

12. Cemeteries, Crematoriums, Crematoriums and Electric Crematories. 

13. Vital statistics including registration of births and deaths. 

14. Public facilities including street lights, parking lots, bus stops and public facilities. 

15. Implementation of the PM Self Fund Scheme. 

16. Implementation of Pradhan Mantri Awas Yojana / Ramai Awas Yojana.Slum improvement. 

17. Repairing Street lights. 

18. Alleviation of urban poverty. 

19. Regulation of slaughterhouses. 

20. Prevention of cruelty to animals. 

OBJECTIVES 

1.  To study the functions of SMC. 

2.  To know the role of SMC in the city. 

3. To know about the future plan of SMC. 

REVIEW OF LITERATURE 

Mathur, O.P. and Thakur, S. (2004) in their article ―India‘s Municipal Sector: A Study for the Twelfth Finance 

Commission‖ examined the fiscal performance of municipalities and assessed the load on state finances on 

account of the implementation of the State Finance Commission recommendations. The study found that the 

size of the municipal sector, in terms of revenues, was only 3.07 percent of publicly raised resources (by 

municipalities, States and Central Government taken together). The study further found that the expenditure 

levels on services provided by municipalities across states were low when compared to the norms established by 

the Zakaria Committee. 

Rao, M. Nageswara (2005) in his article ―Power and Functional Responsibilities of Urban Local Bodies: 

Potential for Tax and Non Tax Revenues Commensurate with Services Expected‖ presents a descriptive 

analysis of the silent revolution that is going on in Tamil Nadu to break away from the traditional approach to 

more meaningful, scientific and innovative strategy that are resulting in significant result in the urban sector. 

The paper explains that there is a huge gap between the total revenue received and total expenditure. It also 

shows that the non tax revenue does not contribute a satisfactory part in total revenue receipts, and performance 

of ULBs is dissatisfied in the collection of tax. 

Serageldin, M. Jones, D. Vigier, F. and Solloso, E. (2008) in their work on ―Municipal Financing and Urban 

Development ‖ describe the wide range of difficulties in financing urban development and the response of the 

authorities to the challenges of major shift in the economic base resulting from falling trade barriers and 

globalization of the economy. The paper focus on the challenges faced, local financial management and 

performance, partnership to address pressing urban issues, and emerging trends in the financing of capital 

investment. The paper also discusses the emergence of several important new trends: the broadening of locally 

generated revenue sources, the strengthening of local financial management, the growing reliance on the 
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partnership to finance capital investment and enhancement to promote access to long term credit for 

municipalities. 

RESEARCH METHODOLOGY 

Data was collected for the research paper  by approaching some members of Solapur Municipal Corporation.  

The present study is based on secondary source and it mainly focuses on the performances of Municipal 

Corporations. Web source, Books and government reports are taken for the study. Both primary and secondary 

types of data were used for the research paper. 

FINDINGS, CONCLUSIONS, SUGGESTIONS 

1. Reforms to be implemented on priority basis in property tax to improve the coverage and collection 

efficiency; the reform could be policy levels change to streamline the processes of the department to ensure 

improved efficiency in collection of tax. 

2. Water and sewerage tariff structure is to be revised immediately. SMC should explore the volumetric tariff 

structure for the metered water connections. 

3. SMC may levy the user charges on SWM services – SMC may explore this initiative as part of property tax. 

4. SMC may explore the outsourcing of certain functions to reduce establishment expenditure. 

5. SMC should introduce the practice where in the new construction of the critical assets such as WTP, STP, 

and SWM plants are given along with the responsibility of operating and maintaining them for a period of at 

least 5 years. 

6. SMC should curtail the regular capital expenditure over the next 5-10 years and only priority works in wards 

should be taken up. 

7. SMC should explore the PPP route to implement either the projects or project components. 
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जागतिकीकरण आतण मराठी भाषा, सातहत्य व संसृ्किी : ऐक अभ्यास 

पटेल अबु्दल मजीद अजमोतिन 

संशोधक तवद्यार्थी 

S.S.A. arts and commerce College Solapur 

प्रस्तावना -: 

जागततकीकरणामुळे आज सगळे जग जवळ आलेले आहे. त्यामुळे जगाची ज्ञानभाषा झालेल्या इंग्रजी भोषेच्या 

आक्रमणामुळे प्रादेतिक भाषांसमोर अनेक समस्या तनमााण होत आहेत. याबाबतीत अनेक मान्यवरांनी, 

सातहत्यत्यकांनी अनेक सभा-संमेलनातून तचंता व्यक्त केलेली आहे. नुकत्याच पार पडलेल्या ८५ व्या अत्यिलभारतीय 

मराठी सातहत्य संमेलनाचे अध्यक्ष वसंत आबाजी डहाके यांनीही मराठी भाषा आतण सातहत्याच्या संदभाात तचता 

व्यक्त करून अनेक उपाययोजना सुचतवलेल्या आहेत. 

भाषा :- 

तव. वा. तिरवाडकरांनी ८ मे १९६४ रोजी मडगाव (गोवा) येथील मराठी सातहत्य समेलनात मराठी भाषेतवषयी व 

ततच्या भतवतव्यातवषयी तचंता व्यक्त करून १९८९ मधे्य जागततक मराठी पररषदेत त्यांनी मराठी भाषेसंबंधी 

आिावाद व्यक्त केला होता. त्यांच्यामते 'मराठीला लोकभाषा म्हणून सवाात मोठे संकट आहे तिक्षणाच्या के्षत्रात, 

इंग्रजी माध्यमाच्या िाळांचे, त्यामधे्यही कॉन्व्हेंट िाळांचे ! मातृभाषेचा स्पिाही न होता तवद्याथी अंततम पदवी 

परीके्षपयंत पोहोचू िकतो. हा चमत्कार फक्त महाराष्ट्र  राज्यातच घडत असेल. आपली िेजारी राजे्यही याबाबतीत 

अतधक जागरुक अतधक आत्यितािील आहेत.' यावरुन गेल्या वीस बावीस वषाापूवी केलेले तचंतन तकती महत्वपूणा 

आहे हे लक्षात येते. त्याकाळी आजच्या इतके प्रसार माध्यमे प्रभावी नहती, परंतू आज जागततकीकरणामुळे सवा 

जग परस्परांच्या व्यवहार तवनीमयामुळे जवळ आलेले आहे आतण यातूनच इंग्रजीचा प्रभाव वाढलेला तदसतो. 

त्यातून सीबीएसई, आयसीएसई आदी परीक्षामंडळाचा अभ्यासक्रम तिकतवणाऱ्या िाळा वाढल्या आहेत आतण 

येथे मराठीला नगण्य स्थान आहे. 

मराठी माध्यमाच्या अभ्यासक्रमात जी प्रततष्ठा इंग्रजी तवषयाला तदलेली तदसते, तकमान तेवढी प्रततष्ठा इंग्रजी 

माध्यमाच्या अभ्यासक्रमात मराठीला नाही. इंग्रजी माध्यमातून तिक्षण घेणाऱ्या सवाच मुलांची इंग्रजी भाषा फार 

भक्कम होते, असेही तदसून येत नाही. त्यामुळे त्यांचे इतर तवषयाचे आकलन नीट होत नाही पररणामी असे तवद्याथी 

नापास होतात व त्यांच्यात नू्यनगंड तनमााण होण्याचा संभव असतो. असे असले तरी अलीकडच्या काळात इंग्रजी 

िाळांमधील तवद्याथी संख्या वाढत चाललेली असून मराठी, तहंदी, उदूा  कन्नड आतण तातमळ माध्यमातून 

तिकणाऱ्या तवद्यार्थ्ांच्या संकेत घट झालेली आहे. 

याबाबतीत काही िहरातील तवद्याथी संखे्यची आकडेवारी बतघतली तर मंुबई महापातलकेच्या तिक्षण तवभागाकडून 

तमळालेल्या आकडेवारीनुसार ३० सपे्ट २०१० अिेररस मराठी आतण तहंदी माध्यमाच्या पातलका िाळांची संख्या 

आतण तवद्याथी सवाातधक होते. मराठी माध्यमाच्या एकूण ४१३ िाळा असून या िाळेमधून १ लाि २ हजार २१४ 

तवद्याथी तिकत होते. तर तहंदी माध्यमाच्या २३४ िाळांमधून १ लाि १६ हजार ८१९ तवद्याथी तिकत होते. तर 

इंग्रजी माध्यमाच्या िाळांची संख्या केवळ ४९ असूनही २९ हजार ८०८ तवद्याथी तिकत होते. यावरून तवद्याथी व 

पालकांचा इंग्रजी माध्यमाकडे असलेला ओढा अतधक असल्याचे तदसते. त्यामुळेच इंग्रजी माध्यमाच्या िाळा 

अतधक प्रमाणात सुरु होत आहेत, मागीलवषी प्रादेतिक भाषेतून तिकू इत्यिणाऱ्या तवद्यार्थ्ांचे प्रमाण घटून 

इंग्रजीत तिकणाऱ्या तवद्यार्थ्ांची संख्या वाढलेली आहे. 

याप्रमाणे प्रादेतिक भाषांचा हास होत असून याला समाजातील तवद्याथी- पालक-तिक्षक व िैक्षतणक धोरण तसेच 

सरकार जबाबदार आहे. मराठी भाषेच्या संदभाात असेच धोरण रातहले तर येणाऱ्या काळात मराठी भाषा केवळ 

घरात बोलावयाची भाषा राहील. वांतिक, भातषक सांसृ्कततक आक्रमणामुळे भाषांचे तनिळ स्वरुप नष्ट् होत असले 

तरी जागततकीकरणामुळे त्यास जबर धक्का बसत आहे. 

त्याचप्रमाणे जागततकीरणामुळे आपल्या दैनंतदन जीवनात वापरत असलेल्या अनेक वसंु्ची नावे ही इंग्रजीत 

आलेली आहेत. ते इतक्या घट्ट प्रमाणात भाषेत आलेले आहेत की, आपण त्या वसु्चे मराठीतून असलेले नाव 
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तवसरुन जात आहोत. उदा. तट.ही, मोबाईल, तलफ्ट, इंटरनेट, तिज, टेबल, तकचन, हॉल, बेड, मोटार सायकल, 

कार, लाईट, पेन, पप्पा, मम्मी, या सारिे अनेक िब्द जागततकी करणामुळे मराठीत आलेले तदसतात. याप्रमाणे 

मराठी भाषेत अन्य भाषेतील अनेक िब्द तमसळून तमश्र भाषा तयार झालेली आहे. 

आज वेगवेगळ्या तठकाणी होणाऱ्या कायाक्रमात इंग्रजीतून संचलन करण्याची पद्धत इतकी घट्ट रुजलेली आहे की, 

जणू हा कायाक्रम भारतात होत नसून परदेिात सादर करतोय अिी भावना आयोजकाची तदसते. याबाबतीत 

नुकतीच आिा भोसले यांनी िंत व्यक्त करून भारतीय भाषांना प्रोत्साहन देण्याची आवश्यकता असल्याचे 

सांतगतले आहे. 

याबरोबरच आपण दैनंतदन व्यवहारात दुकानदारािी, ररक्षावाल्यासी, बसमधे्य, तकंवा इतर अनेक तठकाणी 

अनोळिी तकंवा आपल्या तमत्रांिी बोलतांना मराठी भाषेचा वापर करताना तहंदी तकंवा इंग्रजी िब्दांचा अतधक 

भरणा असलेल्या तमश्र भाषांचा वापर करतो. त्यामुळे असे िब्द मराठी भाषेतून नष्ट् होण्याचा संभव असतो. कधी-

कधी असे मराठी िब्द आपण उच्चारले तर ते तवद्यार्थ्ांना समजत नाही त्यावेळस त्या िब्दास इग्रजी प्रतत िब्द 

सांतगतल्यावर अथाबोध होतो त्यामुळे तकमान आपण आपल्या तमत्रपररवारात व बाहेर मराठी भाषेचा जास्ीत जास् 

वापर केल्यास मराठी भाषा प्रवाही राहील. नाहीतर त्यात साचेबंदपणा येईल. भाषेसाठी हा साचेबंदपणा योग्य 

नाही. 

सातहत्य :- 

जागततकीकरणाचे वारे ग्रामीण भागापेक्षा िहरात अतधक फैलावले व त्यामुळे माणसाचे वागणे-बोलणे राहणीमान-

तवचारसरणी व िैली यात बदल झाला व त्याचा पररणाम म्हणून सातहत्यातूनही तिाच प्रकारचे तलिान येऊ लागले. 

परंतू मराठी सातहत्याच्या दृष्ट्ीने ग्रामीण आतण िहरी ह्या दोन भुप्रदेिाचा तवचार करतांना असे तदसते की ग्रामीण 

तनमिहरी असलेला भाग िहराच्या तुलनेत जास् सजग आतण सक्रीय आहे. म्हणजेच साठोत्तरी काळात 

िहरातील सातहत्यतनतमातीचा ओघ कमी होत चालला आहे. या मागील कारणाचा तवचार केल्यास असे जाणवते की, 

जागततकीरणामुळे माणवाचे जीवन यांतत्रक स्वरुपाचे झालेले आहे. हे जीवन आपल्या मातीपासून तुटत चाललेले 

आहे त्यामुळे आपल्या लेिणीतून आतवषृ्कत होणारी सातहत्यकृती ही तहणकस ठरणार असल्याची भीती िहरातील 

लेिकांच्या मनात तनमााण झाली. त्याम गेल्या पन्नास वषाापासून ह्या लेिकांच्या लेिनास ओहोटी लागलेली आहे. 

ग्रामीण भागात याच्या उलट त्यस्थती आहे. आजपयंत आपल्या जगण्यास, आपल्या लेिनीस मानाचे स्थान तमळाले 

नाही ते या देिीवादी वातावरणात तमळण्यास पुरेसा वाव आहे, हे लक्षात आल्यामुळे िेड्यापाड्यातून नवीन वगा या 

काळात तलहीता झाला. यांच्या हातून कतवता, कथा व कांदबरी सारिा वाङ् मयप्रकार मोठ्या प्रमाणात तनमााण 

झाला. या सातहत्यातून एकंदरीत समाजमन कवेत घेण्याचा प्रयत्न करून आपल्या परंपरेला उजाळा देऊन 

संसृ्कतीची पाळे मुळे तपासलेली तदसतात. त्यामुळे या सातहत्याला समाजात अनन्यसाधारण महत्व प्राप्त झालेले 

तदसते. 

जागततकीरणामुळे िहराबरोबरच ग्रामीण भागातील जीवनिैलीत बदल झाल्यामुळे अनेक गोष्ट्ी बदलल्या, 

त्याप्रमाणे सातहत्यही बदलायला हवे असे लेिकांना वाटू लागले. आजच्या नवीन तपढीला आपलेसे वाटेल असं 

िहरी जाणीवा असलेले सातहत्य मराठी सातहत्यात योग्य त्या प्रमाणात उपलब्ध नाही. गद्य सातहत्याचा तवचार करता 

भाऊ पाधे्यच्या नंतर त्याच्या तोलामोलाचं तलतहणारा लेिक आज मंुबईमधे्य कमी आहेत. 

या तवषयावर सिोलतवचार केल्यास असे तदसेल की महानगरातील संवेदनक्षम जीवन तदसण्याचे काया थोड्याफार 

प्रमाणात झालेले आहे. याची कारणे थेट इंग्रजी माध्यमामुळे मराठी तवषयीची वाढती अनास्था यातून िोधावी 

लागेल. त्याचबरोबर आपली सातहत्य तनतमाती ही देिीवादी वातावरणात तटकणार नाही, या जातणवेतून आलेला 

नू्यनगंड हे ही एक कारण असू िकते. गेल्या ५० वषाापूवी देिीवादी धोरणांमुळे गावाकडील वातावरण तटपणारा 

लेिक ग्लोबल वातावरणामुळे पुन्हा हळूहळू िहराकडे सरकू लागलेला आहे. ते िहर जेवढे मोठे तेवढेच तेथील 

उद्योग धंदे असतात. त्यामुळे अिा िहरात आिय तवषयाची नेहमीच रेलचेल असते. तेहा नव लेिकांनी काळाची 

पावले ओळिून लेिणी सरसावली पातहजे. आज फेसबुक, ब्लॉग्जसारख्या आधुतनक माध्यमाचा वापरामुळे ई-

लतनंग, ई- लायब्ररी सारिी कल्पना अत्यस्त्वात आलेली आहे. तेहा नवलेिकांनी परंपरांची फारिी तमा न 

बाळगता नवीन जीवनाला कवेत घेऊ पाहणारे सातहत्य तनमााण करण्यासाठी पुढे येण्याची गरज आहे. आतण ही 
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गरज पुणा करण्यासाठी ग्रामीण. तनमिहरी, िहरी, महानगरीय नवीन तपढी जातणवपुवाक एकमेकांच्या जवळ 

सरकतांना तदसते आहे आतण ही नवतनतमातीसाठी जमेची बाजू आहे असे वाटते. 

सातहत्य समीके्षत जागततक स्रावर आतण मराठी सातहत्यातील तनकष सारिेच आहे. सुक्ष्मतेने मनुष्य स्वभावाचे 

वणान करणारे, सिोल अनुभव देणारे, त्याचप्रमाणे वाचनीय वणान करणारे, तवतवध तऱ्हेचे व माणसाचे तचत्रण 

करणारे तवतवध प्रदेिातील पररसर रेिाटणारे, आतण भाषेचा जोरकस वापर करणारे सातहत्य हे नेहमीच वरचढ 

ठरते. ९० च्या आधी जागततक स्रावर तदग्गज असलेल्या लेिकांची भाषा आपल्याला पररचीत नहती. कारण 

त्यांचे लेिन हे आपणास अनुवादीत स्वरुपात तमळत असे. या सवा सातहत्यत्यकांना समथा अनुवादक तमळाले परंतु 

आपल्या मराठीत मोठ्या मानल्या जाणाऱ्या अनेक कथा-कांदबरीकारांना इंग्रजी चांगली येत होती. उदा. भालचंद्र 

नेमाडे, जी. ए. कुलकणी, गंगाधर गाडगीळ, िांता गोिले, यातून नेमाडे यांनी कोसला चा अनुवाद प्रतसद्ध झाला 

आहे. तर ररटा वेलमकर' या आपल्या कादंबरीचा अनुवाद िांता गोिले यांनी केला आहे. 'बनगरवाडी, सातवत्री, 

जीएंच्या कथा, तवजय तेंडूलकर, महेि एलकंुचवार, कसुमाग्रज यांचे सातहत्य आता इंग्रजीत उपलब्ध आहेत. परंतु 

या अनुवादाची दिल जागततक स्रावर तर नाहीच परंतु भारतीय स्रावरही घेतली गेलेली नाही. त्यामानाने तहंदी 

व बंगाली अनुवादाला बऱ्यापैकी दाद तमळते. असा अनुभव आहे. मराठीतील महानायक सारख्या एिाद्या 

अनुवादीत सातहत्यकत्यााचा अपवाद वगळता भाषेचाबारकावा मातहती नसल्यामुळे व समथा असे अनुवादक तमळत 

नसल्यामुळे भारतीय सातहत्य इंग्रजीत येत नाही. त्यामुळे नवलेिकांनी व समीक्षकांनी याची दिलघेऊन मराठी 

भाषेतील ज्ञानतसंधूचा अनुवाद करून परकीय भाषेतील रतसकांना त्याचा आस्वाद घेता येईल, याप्रमाणे समथा व त्या 

सातहत्यकृतीचा मूळ ढाचा न बदलता, आिय न बदलता अनुवाद केल्यास तनतितच त्याचे स्वागत झाल्यातिवाय 

राहणार नाही. 

संसृ्किी :- 

भाषा ही केवळ व्यक्ती-व्यक्तीमंधे्य संवाद साधणारी नसतेेः  तर ती संसृ्कतीची वाहक असते. अनेक तपढ्ांचा 

अनुभव आतण ज्ञानाचा संचय त्यात असतो. याबाबतीत सांगायचे झाल्यास न्व्गुगी वा र्थ्ोगंो यांनी तर संसृ्कती 

आपल्या मौत्यिक आतण तलत्यित सातहत्याच्या माध्यमातून मूल्य समूहाची अतभव्यक्ती करते. त्या मूल्यांमुळे आपल्या 

परंपरेची आपणास ओळि होते, एकंदरीत तवश्वात आपले स्थान काय आहे हे समजण्यास मदत होते, असे म्हटले 

आहे. 

संपूणा जगात भारतीय संसृ्कती ही 'महान' आहे. याबाबत कोणाचे दुमत असण्याचे कारण नाही. भारतीय संसृ्कतीत 

अनेक तविेष पहावयास तमळतात. जागततकीकरणाचे तकतीही वारे आले तरी तहमालयावर आदळून त्याच्यातील 

तहणकसपणा नष्ट् होतो व घेण्यासारख्याच बाबी आपण त्यस्वकारतो. 

जगामधे्य भारत हा एक समृद्ध आतण संपन्न संसृ्कतीचा देि आहे. भारतातील तसंधू संसृ्कती तकंवा मोहंजोदारो-

हडप्पा यांच्या अविेषावरून नगर रचनेचे तविेष पहावयास तमळतात. त्याचप्रमाणे अतजंठा आतण वेरुळ या 

तठकणी कोरलेल्या लेण्यावरून आपणास भारतीय संसृ्कतीचा बोध होऊन ती तकती प्रभावी होती हे लक्षात येते. 

इतकेच नहे तर इ. स. पूवा २५०० मधे्य भारतीयांनी िेती, कंुभारकाम, दातगने, हस्कला आतण धातूकामामधे्य 

केलेल्या कौिल्याबरोबरच नगर रचनेतील नैपुण्यही लक्षात येते. नंतरच्या काळात भर पडत गेली, त्यातूनच मगध 

साम्राज्यामधे्य िहरांचा उदय झाला, 'नाणी' चलन सुरु झाले. मौयांच्या राजवटीत कौतटल्याने 'अथािास्त्र' सारिा 

तवचारगं्रथ तलतहला. राजा अिोकाच्या कालिंडामधे्य भारतीय संसृ्कतीची समृद्धी आतण प्रगती वाढत रातहली आतण 

मौया साम्राज्याचा तवस्ार दूरपयंत पोहोचला. 

भारतीय संसृ्कतीचा तवचार केल्यास भारतावर परकीय आक्रमणे अनेक वेळेस झालेले आहेत. यामधे्य डच, 

पोतुागीज, िें च, तब्रटीि यांची अनेक आक्रमणे झालीत तर िक, कुिान, अरब, मोगल, यांनीही आपल्या घरीने 

भारतावर आपली सत्ता प्रस्थातपत केली. यात ते यिस्वी होऊन अनेक वषा यादेिावर राज्यही केले. असे 

असतांनाही भारतीय संसृ्कतीत पुरातन काळापासुन चालत आलेल्या अनेक बाबी या सत्तातधकाऱ्यांना आपल्या 

राजसते्तत तलवारीच्या बळावर बदलता आल्या नाही. अिी भारतीय संसृ्कती ही पुरातन व संस्कारक्षम आहे. आज 

जागततकीकरणामुळे संपुणा जग जवळ आलेले आहे. भारतात अनेक जाती-पंथ, धमााचे लोक राहतात. आतण 

आजही ते आपापल्या जाती-धमााचे आचरण गुण्या गोतवंदाने करतात. त्यात एिादा अपवाद वगळता आजही ही 
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जनता गुण्या-गातवंदाने नांदते आहे व असे उदाहरण जगाच्या पाठीवर कोणत्याही देिात सापडणार नाही. असेच 

म्हणावे लागेल. 

सारांश: 

मराठी भाषा समृद्ध आतण संपन्न करण्यात अनेक बोलीभाषांचा महत्त्वाचा वाटा आहे. जोपयंत मराठीच्या बोली 

बोलल्या जात आहेत, प्रमाण भाषेत लोक आपापले व्यवहार करीत आहेत, तोपयंत भाषा तटकून राहण्यास मदत 

होते. त्यामुळे आज इंग्रजी भाषेचा प्रभाव वाढत असला तरी मराठीचा त्याग करावा लागणार नाही असे धोरण 

आिून त्याची अंमलबजावणी करणे आवश्यक आहे. 'राज्यभाषा म्हणजे मराठी आतण आंतरराष्ट्र ीय अथवा 

जागततकीकरणाची भाषा इंग्रजी हे दोन भाषांचे धोरण अमलात आणले पातहजे. एवढेच नहे तर पतहलीपासून सवा 

माध्यमाच्या िाळेमधून मराठी अतनवाया करून उच्च तिक्षणापयंत सवा तवद्यािािामधे्य तकमान एक भाषा 

तवषयाचा पेपर ठेवतांना मराठी भाषा अतनवाया करणे आवश्यक आहे. 

जागततकीकरणाचे वारे संपुणा जगात वाहत असतांना भारतीय संसृ्कती आपल्या तविेषांसह आतण परंपरा तटकऊन 

आहे. आगामी काळात तरुण तपढीने हा वारसा जागततकीरणाच्या झगमगाटात तवसरुन न जाता ही परंपरा अिीच 
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ekuokf/kdkj vk;ksx esa efgykvksa dh fLFkfr ¼ cq/kuh ds fo'ks"k lanHkZ esa ½ 

Mk¡ eatqckyk lDlsuk 

Lkg izk/;fidk 

¼ jktuhfr foKku ½ 

Jh lR; lkbZ -fo-fo- iapkek ¼ lhहोj ½ 

lkjka'k &  

fodkl'khy lkekftd ifjis{; esa vf/kdkj 'kCn dh प्रासंगगकता vR;f/kd c<+ tkrh gSA ftl rhozrk ds lkFk 

geus foKku vkSj izks/kkSfxdh ds {ks= esa fodkl fd;k gS] lkekftd lanHkZ esa mruk fodkl ugh gks ik;k gSaA 20 

Okh lnh ds mrjk)Z esa lqpuk dk vf/kdkj] miHkksDrk laj{k.k] [kkn lqj{kk] LokLF; ,ao f'k{kk dk vf/kdkj ekuo 

vf/kdkj vkfn lkekftd 'kCnkokfy;ks vR;f/kd izpyu esa vk;h] ftudk lkekftd ljdkjks ls lh/kk lEidZ 

c<+k vkSj lkekftd fodkl dh izfd;k esa yksxks esa tkx:drk dk izLQqVu gqvk gSA ekuo vf/kdkj ls rkRi;Z 

euq"; ds mu vf/kdkjks ls gS] ftlls mudh O;fDrxr vko';drk] fodkl dh iwfrZ] lkekftd ifjf/k esa gksA 

lkekftd Lrjhdj.k esa mPpkop; dh fLFkfr gksus ds dkj.k fuEu oxZ ,d vojks/kd ds :i esa dk;Z fd;k gSA 

lkekftd fodszUnhdj.k dh izfdz;k esa efgykvksa esa vius vf/kdkjks ds izfr tkx:drk esa o`f) gqqbZ gSA efgykvks 

esa ekuo vf/kdkj ds izfr fdruh tkudkjh gS] ds lkFk vf/kdkj guu] dkj.k funku] orZeku fLFkfr] vf/kdkj 

laj{k.k ds laca/k esa m)s';iw.kZ fun'kZu i)fr ls cq/kuh dh fofHkUu oxksZ dh 50 efgykvks dk p;u dj 

lk{kkRdkj funsZf'kdk }kjk rF;ks dk laxzg.k fd;k x;k gSA lHkh oxksZ ds leku izfrfuf/kRo nsrs gq,s 25%25 ds 

vuqikr esa pqus x;s funsZ'k esa lkekU; oxZ] fiNMk oxZ] vuqlwfpr tkfr vuqlwfpr tutkfr ls v/;;u fd;k 

x;k gSA 

izLrkouk &  

ekuof/kdkj os uSfrd fl)kUr gS tks ekuo O;ogkj ls lacaf/kr dqN fuf'pr ekud LFkkfir djrk gS] ;s 

ekuof/kdkj LFkkuh; rFkk varjk"Vªh; dkuwuksa }kjk fu;fer :i ls  jf{kr gksrs gSA ;s vf/kdkj izk; ,sls 

vk/kjHkwr vf/kdkj gS ftUgs izk; u Nhus tkus ;ksX; ekuk tkrk gS vkSj ;g Hkh ekuk tkrk gS fd ;s vf/kdkj 

fdlh O;fDr ds TkUetkr vf/kdkj gSA O;fDr ds vk;q iztkrh;] ewyfuokl] LFkku Hkk"kk /keZ vkfn dk bu 

vf/kdkjks ij dksbZ izHkqRo ugh gksrk gS ;s vf/kdkj lnk vkSj loZ= ns; gS] rFkk lcds fy, leku gSA 

ekuovf/kdkj laj{k.k vf/kfu;e 1993 dks jk"Vªifr dh vuqefr  ls fnukad 08 tuojh 1994 dks izkIr gq, ;g 

vf/kfu;e lEiw.kZ Hkkjr esa ykxw gSA bl vf/kfu;e dh frfFk 28 flrEcj 1993 gS ;g og frfFk gS tc jk"Vªifr 

}kjk vk/;ns'k Øekad 30 lu 1993 esa LFkkfir fd;k x;k Fkk bl vf/kfu;e ds 8 v/;k;ksa ,o 43 /kkjkvksa esa 

foHkkftr fd;k x;k gSA jk"Vªh; ekuokf/kdkj vk;ksx ds izFke v/;{k U;k;iwfrZ  jaxukFk feJ  cus FksA jk"Vªh; 

ekuokf/kdkj vk;ksx dk eq[;ky; fnYyh esa fLFkfr gSA ekuof/kdkj laj{k.k la'kks/ku vf/kfu;e 2006 dzekad 43 

lu~ 2006 }kjk bl vf/kfu;e esa O;kid la'kks/ku fd;s x;sA mDr la'kks/ku vf/kfu;e frfFk 22 uoEcj 2006 ls 

ykxw gqvk] vk;ksx ds fy;s ekuokf/kdkjksa ds laj{k.k vkSj lao/kZu ls vfHkizk; yksdra= dh j{kk djuk gS] vkSj 

yksdra= dk vFkZ gS fd lHkh ukxfjdks ds fgrks dh j{kk djuk] vk;ksx dHkh Hkh jkT; vkSj mlds vfHkdj.kks dks 

muds mu d`R;ksa Hkwyks द्र<+ पे्रj.kk ;k ykijokgh dh vkSj /;ku vkd`"V djus ds fy, ugh fgpfdpk;k ftuls 

ekuo vf/kdkjks dk mYya?ku gqvk gksA ekuo vf/kdkjks dh fLFkfr esa ekuo vf/kdkjh dk laj{k.k Hkh 'kkfey gSA 
izphu Hkkjr ds bfrgkl ds i`"BHkwfe dh xkSjoe;h dhfrZ ls Hkjs iMs+ gSA gekjs iwoZtks dk dFku gS fd tgk¡  

fL=;ksa dh iwtk gksrh gS] ogk lHkh nsork fuokl  djrs gSA ;gk¡ iwtk ls rkRi;Z dsoy mudh eku e;kZnk dh 

j{kk rFkk muds vf/kdkjks dh j{kk ls gSA mUgs x`g y{eh vkSj x`g nsoh;ks ds uke ls lacksf/kr fd;k tkrk Fkk 

mUgs iq:"kks ds leku f'k{kk feyrh FkhA mUgs iq:"kks ds leku vf/kdkj izkIRk FksA ifjokj esa mudk in vR;Ur 

izfr"Bk iwoZd FkkA x`gLFkh dk dksbZ Hkh dk;Z fcuk mudh lgefr ds ugh fd;k tkrk FkkA thou ds muds 

volj ,sls gksrs gS] ftuesa os ifr ls Hkh vkxs jgrh Fkh thou dk cMs+ ls cMk /kkfeZd dk;Z muds vkHkkr esa 

viw.kZ leझा tkrk FkkA /kkfeZd ;k lekftd dk;ksZ esa gh ugh j.k {ks= esa Hkh vius ifr dks lg;ksx nsrh थी| 
nsoklqj laxkze esa dSd;h u vius vf}fr; dkS'ky ls egkjkt n'kjFk dks Hkh pfdr dj fn;k Fkk, viuh 

;ksX;rk fo}rk vkSj foosdiw.kZ cqf) ds cy ij gh nzkSinh vius ifr;ksa dks ;q) ,o ouokl dky esa Hkh 
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lRijke'kZ nsrh Fkh |ns'k dh ijra=rk ds lkFk lkFk fL=;ksa dh LoaU=rk dk Hkh vigj.k gqvkA fL=;ksa dk isze] 

cfyoku vkSj loZLo leiZ.k dh Hkkouk dkykUrj esa mUgh ds fy;s fo"k cu xbZA lekt dh ?k`f.kr fopkL/kkjk us 

mUgs iq:"kks ds cjkcjh ds in ls gjk fn;kA mudk LFkku lekt esa xks.k gks x;k mudks insZ  es jgus ds fy;s 

foo'k fd;k x;k] mudh f'k{kk dk vf/kdkj Hkh muls Nhu fy;k x;k A muds lkekftd thou dk {ks= 

lhfer dj fn;k x;k vkSj mudh Lora=rk ij izfrca/k yxk fn;k x;k vkt Hkh mudh fLFkfr oSlh gh gSA 

v/;;u dk m}s'; &  bl v/;;u dk eq[; m}s’; ;gk¡ tukuk gS fd ekuokf/kdkj vk;ksx esa efgykvksa dh 

fLFkfr dSlh gSA v/;;u dk m}s'; bl izdkj ls gSA 

Hkkjr dk Lora=rk la?k"kZ  &  Hkkjr dk Lora=rk oLrqr% ekuokf/kdkjks dk la?k"kZ Fkk] ftldk mÌs’; izR;sd 

Hkkjrh; ukxfjdks dks xfjek vkSj lEeku iwoZd thou thu ;ksX; cukuk FkkA blfy, ekuo vf/kdkj fl)kUr 

Hkkjrh; lafo/kku dk vfHkUu vax gSA lafo/kku dh izLrkouk vius lHkh ukxfjdks dks U;k; Lora=rk lekurk dks 

lqjf{kr djus vkSj  ca/kqy dks c<kok nsus ds izfr dfVck) gSA ftlds lHkh ukxfjd dh xfjek vkSj ns'k dh 

,drk ,oa vjo.Mrk lqfuf'pr gksrh gSA 

ekuo vf/kdkjksa ds mYya?ku dh i`"BHkwfe & 

vf/kdkjksa ds i`"BHkwfe esa la;qDr jk"Vª la?k dh LFkkiuk ,d egRoiw.kZ dne FkkA varjk"Vªh; leqnk; us la;qDr 

jk"Vª ?kks"k.kk i= esa mYyf[kr ekuo vf/kdkjksa vkSj ekSfyd LoaU=rk esa Lora=rk ds izfr izfrc)rk dh iqu% iqf"V 

dh gSA ?kks"k.kk i= tkfr] fyax] Hkk"kk vkSj /keZ ds vk/kkj ij HksnHkko fd;s fcuk lHkh ds fy;s ekuokf/kdkjksa vkSj 

ekSfyd Lora=rkvksa gsrq lEeku ds lao/kZu vkSj izksRlkgu esa viuh lg;ksx dh dkeuk djrk gSA 

ekSfyd Lora=rkvksa gsrq lEeku ds lao/kZu  & 

Hkkjr dk lafo/kku ekuo vf/kdkjksa ds izfr ns’k dh n<̀+ izfrc)rk dk ?kksrd gS vkSj ;g euokf/kdjksa ds lao/kZu 

vkSj laj{k.k gsrq ewyHkwr izko/kkuksa dk izfriknu djrk gSA ;g /keZ] uLy] tkfr] fyax] tUe ;k LFkku ;k fdlh 

vU; ckr ds fy, lHkh ukxfjdks dks ewyHkwr ekuo euokf/kdjksa vkSj ewyHkwr Loa=rk dh xkjUVh nsrk gSA 

jk"Vªh; ekuokf/kdkj vk;ksx  & 

jk"Vªh; ekuo ऄगधकार vk;ksx vkSj jkT; ekuo vf/kdkj rFkk ekuo vf/kdkj U;k;y;ksa ds xBu dk izko/kku 

gSA laln }kjk bl vf/kfu;e dks vf/fu;fer djuk bl ckr dh n<̀+ iqf"V djuk gS fd Hkkjr ds ukxfjdks ds 

vf/kdkjksa ds izfr lEeku jk"Vª ds fgr izxfr vkSj v[k.Mrk dk dsUnz fcUnq gSA 

ekuo vf/kdkjksa ds izfr lEeku & 

ekuo vf/kdkjksa ds izfr lEeku ds vHkko esa lkekftd ekgkSy tks lokZxh.k fodkl ds vf/kdkj dks cgky djus 

esa LFkkuh; Lrj ij vuqdwy ,oa laosnu’khy gksus dh vko’;drk gSA v;ksx izR;sd O;fDr dks lHkh ekuo 

vf/kdkjksa dh izkfIr gsrq bl izfØ;k dks izksRlkfgr djus esa lgk;d Hkwfedk fuHkkrk gSA 

v/;;u  dk {ks=  & 

cq/kuh uxj e/;izns’k dh jkt/kkuh Hkksiky ls nf{k.k iwoZ fn’kk esa 74 fd-eh dh nqjh ij gS rFkk lhgksj ftys dk 

;g uxj rglhy eq[;ky; gS i`"; lfyyk unh ds rr ij 20^46 mÙkj v{kka’k ,oa 77^48 iwohZ ns’kka’k ds e/; 

leqnz lrg ls 302 ehVj dh ÅpkbZ ij fLFkr gSA cq/kuh uxj e/; jsYos dh >k¡lh bVkjlh eq[; ykbZo ij ubZ 

fnYyh eqacbZ eq[; jsyekxZ  dk egRoiw.kZ jsYos LVs'ku gSA gksa'kkxkckn laHkko ftyk eq[;ky; ls ek= 6 fd-eh- 

if'pe esa rFkk bVkjlh jsyosa tD'ku ds 23 fd-eh- ij fLFkr gSA jktekxZ dzekad ,oa jk"Vªh; jktekxZ dzekad 

69 ij cq/kuh uxj xqtjrs gSA 

cq/kuh uxj fo/;kapy dh ioZr Jsf.k;ksa ds chpks chp ifo= ek¡ ueZnk unh ds rV ij fLFkr gSA ek¡ ueZnk dh 

dydy & Ny Ny ty dh lqgkouh vkoktks ls eu eksg ysrk gSA 

7½ v/;;u i)fr & lkekkftd vuqla/kku dh i)fr ls  ;g Li"V gksrk gS fd ;g ,d oSKkfud dk;Z iz.kkyh 

gS] ftlesa lkekftd ;FkkFkZ ds v/;;u gsrq oSKkfud fof/k dk iz;ksx fd;k tkrk gSA bUgh oSKkfud fof/k;ks 

}kjk rF;ksa dk ladyu djus ds fy;s vusd fof/k;ka gksrh ह|ै ;s fof/k;k v/;;u fo"k; ds izd`fr ds vuqlkj 

fu/kkZfjr dh tkrh gS A lwpuk L+=ksr ds izk;% nks rjhds viuk;s tkrs gS izkFkfed lqpuk L=ksr ds varxZr 

vuqla/kku drkZ Lo;a lkekftd ?kVuk ;k fujh{k.k djds rFkk mls lacaf/kr O;fDr;ksa ls feydj lwpuk L=ksr 

izkIr djrk gSA f}rh;d lwpuk L=ksr ds varxZr vuqla/kkudrkZ fyf[kr izys[kks }kjk vFkok vizR;{k lwpuk 
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}kjk vizR;{k :i ls lwpuk ,df=r djrk gS izLrqr vuqla/kku dk Lo:Ik o.kkZukRed ,o fo'ys"k.kkRed gS] 

bl v/;;u ds lk{kkRdkj ,ao voyksdu rFkk vuqlwph ds ek/;e ls RkF;ksa dks ,df=r djus ds fy;s cq/kuh 

ds O;fDr;ksa dk p;u funZ'ku i)fr ds }kjk fd;k x;k gSA bl 'kks/k dk;Z esa cq/kuh {ks= esa 50 O;fDr;ksa 

ij v/;;u dj mudh izofÙk;ksa dks tkuus ds fy, lqpuk;s ,df=r dh xbZ vkSj bl lwpukvksa dk fo'ys"k.k 

dj fu"d"kZ fudkyk x;k gSA lk{kkRdkj lkekftd vuqla/kku rFkk losZ{k.k ds varxZr rF; ladyu dh ,d 

izeq[k izfof/k gSA vizR;{k 

v/;;u izfof/k o midYiuk 

lkekftd vuqla/kku izfdz;k dk lokZf/kd egkRoiwokZ i{k lkexzh ;k vkadMks dk lokZf/kd egRoiw.kZ  i{k 

lkekxzkh ;k vakdMks dk  ladyu gSA  lk{kRdkj ds nksjku o voyksdu ls efgykvksa dh :fp ekuokf/kdkj 

vk;ksx esa ns[kh xbZ vf/kdka'krk bl vuqla/kku esa rF; ladyu vuqlwph i)fr ds ek/;e ls gh gqvk gS 

midYiuk  & 

fdlh Hkh dk;Z dks izkjEHk djus ds iwoZ ,d fuf'pr vk;kstuk rS;kj dj yh tkrh gS| ftlesa dk;Z dks ,d 

fuf'pr Lo:प  ,ao vkdkj esa lgh fn'kk esa izLrqr fd;k tk ldsA eS usa vius 'kks/k i= dks rS;kj djus ds 

fy, {ks= esa ekuof/kdkj vk;ksx esa efgykvksa dh fLFkfr dh fn'kk esa ifjdYiuk djds iw.ks djus dk iz;kl 

fd;k gSA bl ifjdYiuk dks iwjk djus eSus iz;kl fd;k rkfd fo"k; esa HkVdko dh fLFkfr ls cpk tk lds 
midYiuk 

,d ,slk iwoZ fopkj  gS tks fdlh leL;k ds laca/k esa cuk fy;k tkrk gS vkSj ftldh lkFkZdrk dh ijh{kk 

ds fy;s vko';d rF;ksa dks ,df=r fd;k tkrk gSA bl rjg midYiuk 'kks/k v/;;u ds laca/k esa ,d 

izkjfEHkd dYiuk ;k foPkkj gS ftldh lR;rk dh tk¡p ladfyr okLrfod rF;ksa }kjk dh tkrh gS 

rkfydk Øekad  &  1 

ekuo vf/kdkj 'kCn ls ifjp; 

vfeer ds fcUnq vfHker vko`fÙk vfHker izfr'kr 

Ifjfpr gS 

Ifjfpr ugh gS 

de ifjfpr gS 

30 

10 

10 

60 

20 

20 

;ksx 50 100 

mijksDr rkfydk dzekad 1 ls Li"V gksrk gS fd ekuokf/kdkj vk;ksxk dh tkudkjh dh 100 izfr'kr mÙkj 

nkrkvks 

ls feyh rks ftles ls 60 izfr'kr mÙkjnkrk ekuo vf/kdkj v;ksx ls ifjfpr gS] rFkk 20 izfr'kr mÙknkrk bl 

vf/kdkj ls vifjfpr feys vkSj 20 izfr'kr mÙkjnkrk ,sls feys ftldks ekuo vf/kdkj dh de tkudkjh FkhA 

rkfydk Øekad  &  2 

ekuo vf/kdkj dh orZeku fLFkfr 

vfeer ds fcUnq vfHker vko`fÙk vfHker izfr'kr 

cgqr vPNk 

vPNk 

-[kjkc 

cgqr [kjkc 

15 

15 

10 

10 

30 

30 

20 

20 

;ksx 50 100 
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mijksDr rkfyd Øekad 2 ls Li"V gkrk gS fd 30 izfr'kr mÙkjnkrk ls izkIr tkudkjh esa ;g irk pyk fd 

ekuo vf/kdkj vk;ksx ds izfr budh cgqr vf/kd tkudkjh gSA blfy;s budk er cgqr vPNk gS rFkk 30 

izfr'kr mÙkjnkrkvksa dk vfHkHkr vPNk ns[kus dks feyk ;s mÙkjnkrk bl vf/kdkj ls ifjfpr gS bl dkj.k 

budk er vPNk gS 20 izfr'kr mÙkjnkrkvksa dk vfHkHkr [kjkc ns[kus dks feyk budks ekuo vf/kdkj ds izfr 

de tkudkjh gS] rFkk 'ks"k 20 izfr'kr mÙkjnkrkvksa dk vfHker cgqr -[kjkc gSSA budks ekuo vf/kdkj ds izfr 

dksbZ tkudkjh ugh gS 

rkfydk Øekad  &  3 

ekuo vf/kdkj guu ds dkj.k 

vfeer ds fcUnq vko`fÙk izfr'kr 

vf'k{kk @ vYif'k{kk 

vf/kdkjks ds izfr de tkx:drk 

ljdkjh O;oLFkk 

lkekftd O;oLFkk 

vU; dkjd 

15 

14 

12 

6 

3 

30 

28 

26 

12 

6 

;ksx 50 100 

12½ mijksDr rkfyd Øekad 3 ls Li"V gksrk gS fd 30 izfr'kr mÙkjnkrk vf'k{kk rFkk vYif'k{kk okys feys 

ftles ls ;s T;kn f'k{kk izkIr u djus ds dkj.k ekuo vf/kdkj ds izfr T;kn tkudkjh ugh j[krs,  

blds dkj.k ekuo vf/kdkj dk guu gks jgk gS rFkk 20 izfr'kr vf/kdkjksa ds izfr de tkx:drk okys 

feys tks iw.kZ :i  ls bl vf/kdkj ds izfr T;knk tkx:d ugh gS  vkSj 26 izfr'kr mÙkjnkrk ljdkjh 

O;oLFkk ds dkj.k T;knk tkudkjh ugh j[krs gS 12 izfr'kr mÙkjnkrk lkekftd O;oLFkk ds dkj.k iw.kZ 

:i ls tkudkjh vkSj 6 izfr'kr mÙkjnkrk vU; dkj.kks dh otg ls tkudkjh ugh j[krs ftlls 

ekuovf/kdkj dk guu gks jgk gS A 

rkfydk Øekad  &  4 

ekuo vf/kdkj guu ds dkj.k 

vfeer ds fcUnq vfHker vkd`fr vfHker izfr'kr 

O;fDr dh izkFkfedRkk 

सekt dh izkFkfedrk 

सjdkj dh izkFkkfedrk 

vU; laxBuks dh प्राkFkfedrk 

20 

12 

14 

4 

40 

24 

20 

8 

;ksx 50 100 

mijksDr rkfydk Øekad 4 ls Li"V gksrk gS fd mÙkjnkrkvksa ls ekuo vf/kdkj izFkfedrk laca/kh er v/;;u 

djus ds nkSjku  izkIr gq;h fd fdldk D;k er  gS] bl vf/kdkj fd izfr 40 izfr'kr mÙkjnkrk ,sls feys 

ftldk er ekuo vf/kdkj esa O;fDr dks izkFkfedrk nsrk gSA bu  O;fDr;ksa  dk er cgqr vPNk gS 24 

izfr'kr esa lekt dh vf/kd izkFkfedrk nsrs gS lekt esa bl vf/kdkj dks iw.kZ :i ls ekuk tkrk gS  28 
izfr'kr ljdkj dh izkFkfedrk ds izkfr mÙkjnkrkvksa ls tkudkjh izkIr gq;h rFkk 8 izfr'kr vU; laxBuks dh 

izkFkfedrk okys feys ftudk er ;g Fkk dh ekuo vf/kdkj ds lkFk & lkFk vU; lHkh laxBuksa dks Hkh 

izkFkfedrk nh tk;sA 
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rkfydk Øekad  &  5 

mÙkjnkrkvksa dh f'k{kk 

Øekad f’k{kk dh LFkfr laLFkk Izfr'kr 

1 izkFkfed 10 20 

2 fefMy 12 24 

3 gkbZLdwy 10 20 

4 gk;j lsds.Mjh 6 12 

5 Lukrd 5 10 

6 LukrdkÙkj 5 10 

7 ,e- fdy 1 2 

8 Ikh-,Pk-Mh   

9 vU; 1 2 

;ksx  50 100 

14½ mijksDr rkfydk dk fo’ys"k.k djus ls Li"V gksrk gS dh v/;u {ks=  esa izkFkfed rF;ksa ds  ladyu ls 

izkIr tkudjh ds vuqlkj mÙkjnkrkvksa esa f’k{kk dk Lrj izFkkfed esa 20 izfr’kr ,gkbZLdwy esa 20 izfr’kr, 

gk;j lsd.Mjh esa 12 izfr’kr L=krd esa 10 izfr’kr, LUkkudksÙkj esa 10 izfr’kr] ,e fQy esa 2 izfr’kr, 

ih-,p-Mh 0 izfr'kr vU; esa 2 izfr’kr gS 

vuqlwphes mÙkjnkrk vksas ls izkIr rF;ksa dks Hkjusa ds ckn fofHkUu rkfydkvks ds lgkjs Øec) :i ls ,d 

lkj.kh cukyh xbZ gS vkSj ml lkj.kh esa gj vkWdMks dks fy[kdj mUgs fo’ys"k.k dj mudk izfr’kr fudkyk 

x;k A lkj.h esa gj vkadMksa dks fy[kdj mUgs fo’ys"k.k djus ds ckn fu"d"kZ izkIr djus dh gksrh gSA bl 

lko/kkuh dks vuqla/kkudkrkZ us fo’ks"k :i ls /;ku esa j[kk gS 

lq>ko ,oa fu"d"kZ  & 

fdlh Hkh lekt esa ifjorZu fodkl ds fy;s efgykvks dk mÙkjnkf;Ro lokZf/kd gksrk gSA mudh lkewfgd lksp 

ds vkxs lHkh ueeLrd gksrs gS nqfu;k ds bfrgkl ij ;fn }f"Vikr fd;k tk; rks Li"V gksxk fd lekt ds 

lekftd vkfFkZd vkfn {ks=ks esa ifjorZu ykus esa efgykvksa dk lokZf/kd ;ksxnku jgk Gsa 

lq/kkjkRed lq>ko & 

1. loZizFke eghykvksa dks viuh f’k{kk iw.kZ djus d s ckn viuh fLFkfr dks lq/kkjuk pkfg;ss D;ksfd ,d lkFkZd 

o f’kf{kr efgyk gh ekuokf/kdkj vk;ksx dks lgh fn’kk iznku dj mfpr dk;Z  jk"Vª o lekt ds fgr esa 

dj ldrh gSA 

2- Ekfgykvksa dks ,sls ltk/kkfj;ksa ls cpuk pkfg;s, tks vius futh  LokLF; ds fy;s mudh fLFkfr dks 

n;uh; cukrs gS ftles efgyk oxZ xyr fn’kk esa mUeq[k gksrh gSA 

3- Ekfgykvksa dks fdlh Hkh lkeqnkf;d Hkkouk ls uk tksMdj jk"Vª fgr ls lacaf/kr djuk pkfg;sA 

4- Ekfgykvksa }kjk jk"Vª o lekt ds fodkl o mUufr esa mÙke dk;Z fd;k tk ldrk gSA vr% efgykvksa dks 

Hkh ekuokf/kdkj vk;ksx ds fy;s mPpre Lrj ij izksRlkfgr djuk pkfg;sA 

Ukohu fuekZ.k lq>ko  &  blds varxZr fuEu lq>ko gS 

1. L=h ‘’kCn ,d 'kfDr dk cks/k djrk gSA vr% bls lkFkZdrk dh }f"V nsdj buds fopkjks o vfHkO;fDr;ksa 

dks ,d eap iznku djuk pkfg;s| 

2.  f’k{kk iz.kkyh esa Hkh ekuokf/kdkj vk;ksx esa lkeF;Z dks tkx`fr djus okyk ikB;Øe tksM+dj efgykvksa dks 

ekuokf/kdkj vk;ksx }kjk ltx o ekuorkoknh dk;ksZ dks djus ds fy;s izsfjr djokuk pkfg;sA 
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3.  Jeeqyd dk;ksZa esa etnqjh dks lEekufor nj ij nsus dk izko/kku gksA 

4.  ;kstukvksa dh LFkkiuk djds mudh leL;kvks dks vf/kdr̀ fd;s tkus dh dk;Zokgh dh tk; 

fu"d"kZ - efgykvks ds vf/kdkj ekuo vf/kdkj gS efgyk,a Hkh balku gS blfy, mUgs Hkh ogh cqfu;knh vf/kdkj 

feyus pkfg, tSls f’k{kk] fglk ls eqDr thou vkSj mfpr osru] efgykvksa vkSj yM+fd;ksa dks vHkh Hkh HksnHkko 

vkSj bu ekuo vf/kdkjksa ds xaHkhj mYya?ku dk lkeuk djuk iM+rk gS iq:"kks dh rqyuk esa vf/kd efgyk,¡ 

t:jr vkSj xjhch esa th jgh gS] laifr Fkk tehu ds LokfeRo ds ekeys esa mUgs vuns[kk fd;k tkrk gSA  esa 

mUgs vuns[kk fd;k tkrk gS ekuo vf/kdkjks ds mYya?ku ds ckjs esa tkx:drk c<kuk gS vkSj ;g lqfuf’pr 

djus es fy, lfØ; :Ik ls dke dj jgk gS fd nqfu;k Hkj esa efgyk,¡ vkSj yM++fd;ks U;k; dk vuqHko djsa 

vkSj lEeku ds lkFk th ldsA 

lanHkZ xzaFk lwph 

 orZeku lanHkZ esa ekuo vf/kdkjksa dh izklafxrk mes’k pUnz vxzoky] ;kstuk Qjojh iz-Ø- 23 

 ekuovf/kdkj laj{k.k }kjk vf/kdkj laiUurk] tks HkkX; y{eh ;kstuk vxLr 2023 i`"V Øekad 39 

 ekuovf/kdkj vkSj efgyk,a] lksuk nhf{kr v:.k dqekj] ekpZ 2004 i"̀V Øekad 21 

 ekuovf/kdkj mnHko vkSj fodkl ;k=k lqj{kk yky JhokLro dq:{ks= ebZ 2004 i`-d- 3- 4- 

 efgyk vf/kdkfjrk cgqr dqN djuk 'ks"k HkkX;y{eh] ;kstuk vxLr 2004 i`-d- 25 

 efgykvks ds ekuo vf/kdkjks dk laj{k.k] lksuk nf{kr] v:.k dqekj dq:{ks= ikpZ 2005 ì"B Ø-  &  9 

 efgyk dfe;ks ds laoS/kkfud rFkk dkuquh vf/kdkj 

 v’kksd dqekj voLFkh] ;kstuk vDVqcj 2020 i"̀B Øekad 9 

 dq:{ks=] fnlEcj 2023 
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गिश्व म ेगहन्दी - सपंकक,सिंाद और बाज़ार की सशक्त भाषा 

डॉ रीना मिेाड़ा 

सीहोर (म॰प्र॰) 

साराशं- 

भाषा हमारी भािनाओं को व्यक्त करती ह,ै भाषा ऄनिरत प्रिाह ह।ै पूरे गिश्व में हहदी ही एकमात्र 

ऐसी भाषा ह ैजो दो गलगपयों में गलखी जाती ह।ै हहदी भाषा एक ऐसी भाषा ह ैजो सरकारी संरक्षण 

की मोहताज नहीं ह।ै पीढढय़ों से हहदी समृद्ध होती चली अ रही ह।ैहहदी को लेकर यढद मन में 

नकारात्मक गिचार हैं तो ईसे त्याग दें। दशे को पहचानना हैं तो हहदी में बात करें। 

गिदशे में लोगों का ऄपनी भाषा के प्रगत राष्ट्रीय स्िागभमान हैं। हमें भी ऄपने ऄंदर आस भािना का 

गिकास करना होगा, आससे हहदी और सशक्त होगी। सरलता और व्यिहाररकता से हहदी को बढ़ािा 

गमलेगा। जनचेतना जाग्रत करनी होगी। ईच्च शैक्षगणक संस्थानों में हहदी भाषा की पढ़ाइ की ऄगनिायकता 

को तय करना होगा। हर हहदी भाषी को हहदी को बढ़ाने का संकल्प लेना होगा। 

भाि के गलए कहना चाहगंी भाि की ईत्पगि कगिता या समूचे सागहत्य मे ह ै , रचनायक प्रढिया में 

गिशे्लषण के रामय प्रायः रचना तत्ि ऄलग कोइ दोनों िे जैसे ह ैजाता दखेा ऐसे को भाषा और संिेदना-

रचना भी कारण जैसे गशल्प और सिंेदना गिधान और गिचार पक्ष-काल पक्ष-भाि हो।के अतररक 

संघटन को स्िांकार नहीं जान पड़ते। एक प्रकार को अरगभक समाकक्षा में यह गिभाजन शायद बहुत कुछ 

ऄगनिायक को भाषा गजसमें .ह ै यह गस्थगत एक की अगे भी आससे पर ह।ै गया हो सा-भािों 

कीऄनुगागमनी माना  जाता ह।ै कभी कभी-सोचती  हूँ ढक यढद आस प्रस्तािना को ईलट कर दखेा जाये 

तो क्या रचनाह ैसकती जा समझी से असानी कुछ प्रढिया-? ऄथाकत् भाषा को भािों को ऄनुगागमनों न 

मानकर चारों  और सिदेनों की प्रकृगत का भाषा जाये। माना होना गनधाररत और ऄनुशागमत ाारा-

िैनागनक-भाषा कुछ होकर न पे्रररत से कहतूहल केिल गिरोध यह का प्रणाली प्रचगलतगििेचना पर 

अधाररत भाषाओं की पररभाषा बदल रही ह,ै आन सबके बािजूद ढकसी भाषा के गिस्ताररत होते दायरे 

के कारण राष्ट्र के सम्बन्ध मज़बूत और सूँिर रह ेहैं तो िह भाषा गहन्दी ह।ै 

की िडक - रचना संिेदना , बहुराष्ट्रीय ,सांस्कृगतक ऄखंडता , भूमंडलीकरण,बाजरिाद 

प्रस्तािना –  

राष्ट्र, एक राष्ट्रभाषा‘ के गसद्धांत में ही भारत की समस्त सांस्कृगतक ऄखंडता मूलक समस्याओं का 

समाधान ह।ै जैसे ढक दशे में क्षेत्रिाद का हल गहन्दी ह,ै नि गत्रभाषा के सूत्र में एक राष्ट्रभाषा के 

माध्यम से क्षेत्रिाद की समस्या हल हो सकती ह।ै जागतिाद पर चोट एक राष्ट्रभाषा होने स ेकी जा 

सकती ह,ै तकक ऄनुसार तो जब राष्ट्र की भाषा एक ह ैतो ढिर भेद कैसा? एक भाषा-एक राष्ट्र की 

पररकल्पना का साकार रूप ही समस्या का समाधान ह।ै जब जागतिाद और क्षेत्रिाद समाप्त हो गया, तब 

तो राष्ट्रीय एकता को ऄन्यत्र कहीं खतरा नजऱ ही नहीं अएगा। और राष्ट्रीय एकता को एक सूत्र में 

बांध सकती ह ैगहन्दी | ढिकेट के मैदान से लकेर बहुराष्ट्रीय कम्पगनयों की कमान संभाल रह ेभारतीय 

मूल के रहन ेिाल ेऄथिा नहकरी के गलए ईस दशे पहुूँचे भारतीय भी हर स्थान पर भारत को मज़बूत 

कर रह ेहैं और िे गतरंगे ध्िज और बहुसंख्यकों की मातृभाषा गहन्दी का ही दामन थाम कर चल रह े

हैं। 

गपछले 25-30 िषों में अधुगनक तकनीढक के गिकास ने अज समस्त गिश्व को एक गाूँि बना ढदया ह।ै 

भूमंडलीकरण के कारण गिश्व के ऄनके दशेों में व्यापार बढ़ा ह।ै भूमंडलीकरण की बढ़ती रफ़तार ने 

बाज़ार शगक्तयों को कािी मज़बूत बना ढदया ह।ै हमारे जन जीिन में बाज़ार के आस बढ़ते दखल ने 

बाज़ारिाद नामक एक नइ सैध्दांगतकी को जन्म ढदया ह।ै बाज़ारिाद से ही ईपभोक्तािाद को बढ़ािा 

गमला ह।ै भूमंडलीकरण सीधा बाज़ारिाद से जुड़ा हुअ ह।ै बाज़ार का सीधा संबंध भाषा से ह।ै बाज़ार 

में ही भाषा के रूप बनत ेगबगड़ते हैं और कालांतर में स्थायी हो पाते हैं। 
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तहन्दी भाषा का वैश्वीकरण - भूमंडलीकरण का केन्द्रीय तत्व  है  .सूचना रर ज्ञान का वैश्वीकरण , सवासुलभता 

वातणयीकरण रर अतधक टेकनॉलॉजी आतश्रत कायामो ंका तवकास॰ भूमंडलीकरण से उत्पन्न इन नई पररत्यस्थततयो ं

के आलोक में तवश्व स्र पर तहन्दी के प्रचार .प्रसार की आवश्यकता की सवोच्च भाषा है  है॰ लगभग एक करोड़ 

बीस लाि भारतीय मूल के लोग तवश्व के 132 देिो ंमें तबिरे हुए हैं तजनमें आधे से अतधक तहन्दी से पररतचत ही नही ं

उसे व्यवहार में भी लाते हैं॰ गत पचास वषों में तहन्दी की िब्द संपदा का तजतना तवस्ार हुआ है उतना तवश्व की 

िायद ही तकसी भाषा में हुआ हो॰ तवदेिो ंमें तहन्दी के पठन -पाठन रर प्रचार-प्रसार का काया हो रहा है॰ भारत के 

बाहर 165 तवश्वतवद्यालयो ं में तहन्दी के अध्ययन की व्यवस्था हैं॰ दूर संचार माध्यमो,ं तफल्ो,ं गीतो ं तहन्दी 

पत्र .पतत्रकाओं आतद ने भी तहन्दी के प्रचार.प्रसार में अपनी अहम भूतमका  अदा की है॰ 

तहन्दी का व्यापक प्रयोग जन संचार माध्यमो ंकी अतनवाया आवश्यकता बन गई है॰ मुक्त बाज़ार रर वैश्वीकरण के 

दबावो ं ने तहन्दी को जरूरत रर मााँग के अनुकूल ढालने में भूतमका तनभाई है॰ तवश्व में अब उसी भाषा को 

प्रधानता तमलेगी तजसका व्याकरण संगत होगा, तजसकी तलतप कम्प्यूटर की तलतप होगी॰ चूाँतक तहन्दी भाषा का 

व्याकरण वैज्ञातनक आधार पर बना है इसतलए देवनागरी तलतप कम्प्यूटर यंत्र की प्रतया के अनुकूल है रर कम्प्यूटर 

युग में तहन्दी सॉफ्टवेयर रर यादा तवकतसत करने की आवश्यकता है॰ 

वैश्वीकरण एवं बाजारीकरण के दौर में टेक्नॉलॉजी की भाषा को आम आदमी तक पहुाँचाने की आवश्यकता है॰ 

कम्प्यूटर के अनुप्रयोगंो ंको तवश्व माकेट में स्वीकाया बनाया जाए॰ हालााँतक तहन्दी में कम्प्यूटर िब्दावली के तनमााण 

में प्रयास तकए जा रहे हैं तफर भी अभी भी तहन्दी तकनीतक दृतष्ट् से पूरी तरह तवकतसत नही ंहै॰ तवश्वस्र के कई 

सॉफ्टवेयरो में अभी तक तहन्दी का समावेि नही ंतकया गया है॰ आज इंटरनेट की 83 प्रततित सामग्री अंगे्रजी में 

उपलब्ध है॰ भारत के तलए आवश्यक है तक इंटरनेट की कर्थ्सामग्री लोगो ंतक तहन्दी एवं भारतीय भाषाओ ंके 

माध्यम से पहुाँचे॰ नये आतवष्कारो ंरर प्रौद्योतगकी से अपने को जोड़े रिे रर नयी तकनीतक को तहन्दी सतहत 

भारतीय भाषाओ ंमें तवकतसत करें ॰ आज हम भूमंडलीकरण के दौर में गुजर रहे हैं जहााँ व्यापार, उदारीकरण, 

बाजारीकरण, तनजीकरण तथा उपभोक्तावादी संसृ्कतत धड़ले्ल से आगे बढ़ रही है रर स्थानीय देसी तथा मौतलक 

संसृ्कतत को चुनौतत दे रही है, ऐसी पररत्यस्थतत में भारतीय संसृ्कतत एवं अत्यिता के प्रतीक के रूप में तहन्दी भाषा 

का संरक्षण आवश्यक है अन्यथा हमारी हजारो ंवषा पुरानी संसृ्कतत लुप्त हो जाएगी॰ तहन्दी भाषा के भंूडलीकरण 

के सामान्य पररवेि में अपनी महत्वपूणा भूतमका को ध्यान में रिकर तवकास के पथ पर इस प्रकार बढ़ाना है 

तजससे तक उसकी संसृ्कतत भी सुरतक्षत रहे तथा वैश्वीकरण एवं बाजारवाद के दौर में हर प्रकार की चुनौततयो ंका 

सामना करने के तलए सक्षम हो॰ मतलब साफ़ है तक आपके वतामान जीवन के तलए आपके तचंतन के मूल में 

संस्कार हैं रर वे संस्कार आपकी मातृभाषा तहन्दी में ही तदए गए हैं क्योतंक अंगे्रज़ी नस्ल तो हमारे यहााँ पैदा नही ं

होती॰ 

जैसे यतद आदमी रर कौवे की भाषा अलग–अलग नही ंहोती तो िायद भारत के कौवे भी गीता रर ऺुरान पढ़ 

रहे होते॰ इसतलए संवाद स्थातपत करने की पहली िता दोनो ंकी भाषा का एक होना है॰ भाषा से संस्कार त जंदा होते 

हैं, संस्कारो ंका पररषृ्कत स्वरूप ही संसृ्कतत का पररचय है, रहन-सहन के अततररक्त संवाद आवश्यक तत्व 

है॰देि में एक भाषा की आवश्यकता क्यो ंहै? इसका महत्त्वपूणा तका  इस बात से सातबत होता है तक जैसे यतद आप 

पंजाबी भाषी हैं रर आप भारत के एक तहसे्स दतक्षण में जाते हैं, रर वहााँ की भाषा ततमल, तेलुगु, मलयाली या 
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कन्नड़ है, रर आप न तो द्रतवड़ भाषाओ ंको जानते हैं, न ही वे पंजाबी॰ ऐसी त्यस्थतत में न आप संवाद कर पाएाँ गे, न 

ही वो॰ रर संवाद न होने की दिा में समय रर काया व्यथा हो जाएगा॰ अब ऐसी ही त्यस्थतत में देि के आंतररक भू 

भागो ंपर भी अलग-अलग भाषाओ ंके होने से समरूपता दृतष्ट्गोचर नही ंहोती॰इसतलए कम से कम भारत की एक 

प्रतततनतधत्व भाषा होनी चातहए, तजसका देि की अन्य भाषाओ ं के साथ समन्रय भी हो रर वो समू्पणा राष्ट्र  में 

अतनवाया हो॰ अब दूसरी महत्त्वपूणा बात तक अब इस एक भाषा का चुनाव कैसे हो? इसके तलए इस तका  को 

समझना होगा तक तकस भाषा का प्रभुत्व जनसंख्याबल के अनुसार अतधक है॰ 

तहन्दी भाषा के तवकास में संतो,ं महात्माओ ंतथा उपदेिको ंका योगदान भी कम नही ंआाँका जा सकता है क्योतंक 

वे आम जनता के अतं्यत तनकट होते हैं॰ इनका जनता पर बहुत बड़ा प्रभाव होता है॰ उत्तर भारत के भत्यक्तकाल के 

प्रमुि भक्त कतव सूरदास, तुलसीदास तथा मीराबाई के भजन सामान्य जनता द्वारा रस के साथ गाए जाते हैं॰ 

इसकी सरलता के कारण ही कई लोगो ंको कंठस्थ हैं॰ इसका प्रमुि कारण तहन्दी भाषा की सरलता, सुगमता तथा 

स्पष्ट्ता है॰ 

संतो-ंमहात्माओ ंद्वारा प्रवचन भी तहन्दी में ही तदए जाते हैं॰ क्योतंक अतधक से अतधक लोग इसे समझ पाते हैं॰ 

उदाहरण के रूप में दतक्षण-भारत के प्रमुि संत वल्लभाचाया, तवल रामानुज तथा रामानंद आतद ने तहन्दी का प्रयोग 

तकया है॰ उसी प्रकार महाराष्ट्र  के संत नामदेव, संत ज्ञानेश्वर आतद, गुजरात प्रांत के नरसी मेहता, राजस्थान के दादू 

दयाल तथा पंजाब के गुरु नानक आतद संतो ंने अपने धमा तथा संसृ्कतत के प्रचार-प्रसार के तलए एकमात्र सिक्त 

माध्यम तहन्दी को बनाया॰ हमारा त फल् उद्योग तथा संगीत तहन्दी भाषा के आधार पर ही तटका हुआ है॰ 

भारत पर प्रत्यक्ष एवं परोक्ष रूप से 200 से 250 वषों तक अंगे्रज़ो का िासन रहा, अल्पावतध तक िांसीतसयो ंएवं 

डच आक्रान्ताओ ंका प्रभाव भी रहा॰ भारत के कुछ भू-भागो ंजैसे केरल, गोवा (मालाबार का इलाका आतद) पर तो 

पुतागातलयो ंका 400–450 वषों तक िासन रहा॰ यह अपनी सभ्यता एवं संसृ्कतत के तलए जुझारूपन हमारे रक्त में 

है, जो कभी समाप्त नही ंहो सकता॰ इसी के कारण हमारी वतामान संसृ्कतत में अधकचरापन आ गया है ‗न पूरी 

ताऺत से तवदेिी हो पाए, न पूरी ताऺत से भारतीय हो पाए, हम बीच के हो गए, त्यिचड़ी हो गए‘॰ 

एक सबसे बड़ा तवकार स्थानीय भाषा एवं बोली के पतन के रूप में आया॰ हम आसाम में, बंगाल में, गुजरात में, 

महाराष्ट्र  में रहते हैं, वही ंकी बोली बोलते हैं, तलिते हैं, समझते हैं परंतु सब सरकारी काया हेतु अंगे्रज़ी ओढऩी 

पड़ती है॰ सरकार के आाँकड़ो ंके अनुसार जब प्राथतमक स्र पर 18 करोड़ भारतीय छात्र तवद्यालय में प्रथम कक्षा 

में प्रवेि लेते हैं तो अंततम कक्षा जैसे उच्च तिक्षा जैसे अतभयांतत्रकी (इंजीतनयररंग), तचतकत्सा (मेतडकल), संचालन 

(मैनेजमेंट) आतद तक पहुाँचते-पहुाँचते तो 17 करोड़ छात्र/छात्राएाँ  अनुतीणा हो जाते हैं, केवल एक करोड़ उत्तीणा हो 

पाते हैं॰ भारत सरकार ने समय–समय पर तिक्षा पर िोध एवं अनुसंधान के तलए मुख्यत: तीन आयोग बनाए, दौ. 

तस. कोठारी (दौलत तसंह कोठारी), आचाया राममूतता एवं एक रर… सभी का यही मत था की यतद भारत में 

अंगे्रज़ी माध्यम की तिक्षा व्यवस्था न हो अतपतु तिक्षा स्थानीय एवं मातृभाषा में हो तो यह जो 18 करोड़ छात्र हैं, सब 

के सब उत्तीणा हो सकते हैं, उच्चतम स्र तक॰ 

तनष्कषभ - भारतीय राज्यो ंमें समन्रय होने के साथ-साथ प्रते्यक भाषा को बोलने वाले लोगो ंके मन में दूसरी भाषा 

के प्रतत भरे हुए गुसे्स को समाप्त करना होगा॰ जैसे द्रतवड़ भाषाओ ंका आयाभाषा, नाग रर कोल भाषाओ ं से 

समन्रय स्थातपत नही ंहो पाया, उसका कारण भी राजनीतत की कलुतषत चाल रही, अपने वोटबैंक को सहेजने के 

चक्कर में नेताओ ं ने भाषाओ ंरर बोतलयो ं के साथ-साथ लोगो ंको भी आपस में तमलने नही ं तदया॰ इतना बैर 

तदमाग़ में भर तदया तक एक भाषाई दूसरे भाषाई को अपना तनजी ितु्र मानने लग गया, जबतक ऐसा नही ंहोना 

चातहए था॰ 

इसी तारतम्य में राष्ट्र भाषा रर राजभाषा के भ्रम को हटाने रर तहन्दी को राष्ट्र भाषा बनाने के साथ ही तहन्दी के 

गौरव की स्थापना हो सकेगी रर इसी के साथ भारत की सांसृ्कततक अिंडता अकु्षण्ण रहेगी॰ आओ तहंद के 

गौरव की पुनस्थाापना की जाए, तमलकर तहन्दी को राष्ट्र भाषा बनाएाँ ॰ चंूतक वैतश्वक आलोक में भारत की प्रतततनतध 

भाषा के रूप में तहन्दी की स्वीकायाता है, इसी दृतष्ट्कोण से हमें अपने देि में भी तहन्दी को अतधकातधक महत्व देना 

चातहए॰ यह नए दौर का भारत है, जो पुन: तवश्व गुरु बनने की राह पर है॰ 
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प्रस्तािना : 

हिामानातील बदल हा मानिा समोरील सिाकत मोठी समस्या अह.े हिामानातील बदलामुळे गनसगक चिात बदल 

झाल्यामुळे पजकन्यमानात अज मोठ्या प्रमाणािर तिाित ढदसत अह.े काही भागात ऄगतिृष्टी तर काही भागात 

ऄिषकणासारखी गस्थती पहाियास गमळते. जगात पडणाया एकूण पािसापैकी 4.8 टके्क पाउस भारतात पडतो. 

गिगिध देशात पडणाया पािसाची तुलना केली ऄसता. भारतात पजकन्यमान समाधानकारक ऄसल े तरी पाणी 

टंचाइ मोठ्या प्रमाणात जाणिते. भारतामध्य ेसरासरी 118 सें.मी. एिढा पाउस पडतो. परंतु यात तिाित 

अह.े खाशी ि जैगतया भागामध्ये सरासरी 1200 सें.मी. एिढा पाउस पडतो. दसुरीकडे राजस्थान सारख्या 

िाळिंटी प्रदेशात 25 ते 50 सें.मी. आतका ऄत्यल्प पाउस पडतो. यामुळे भारतातील 140 कोटी लोकसंख्येपैकी 

64 कोटी लोकांना दरिषी पाणी टंचाइला सामोरे जािे लागते. महाराष्ट्र राज्याची पजकन्याची गस्थती पाहाता 

राज्यात पडणाया पाउसाचे प्रमाण सारखे नाही. भारताच्या पजकन्यमानाच्या तुलनते, महाराष्ट्रातील पजकन्याचे प्रमाण 

कमी अह.े राज्यात अिषकणाची िारंिाररता 22 टके्क अह.े म्हणून राज्याला ऄिषकन प्रिन के्षत्र म्हणता यइेल. 

(एरंडे व्ही. एल.) महाराष्ट्रात सिाकत कमी पजकन्याची सरासरी मराठिाडा या गिभागाची ऄसून 650 गम.मी. 

एिढे अह.े मराठिाड्यात सरासरी िाषीक पजकन्यमान कमी ऄसून 80-85 टके्क पाउस हा जून त ेसप्टेंबर या 

काळात पडतो. ईिकरीत 15 ते 20 टके्क पािसापैकी 5 ते 10 टके्क मान्सून पूिक तर 10 त े15 टके्क मान्सनोिर 

पाउस पडतो. (मराठिाडा कृषी गिद्यागपठ, कृषी दैनंढदनी 2022). 

सशंोधनाची ईढिष्ठ : 

ऄभ्यास क्षेत्रातील पजकन्याचे स्थल-कालसापेक्ष गितरण ऄभ्यासणे. 

ऄभ्यास क्षते्र : 

मराठिाडयातील अठ गजल्मापैकी धाराशीि हा एक गजल्हा ऄसून, त्याचा ऄक्षिृिीय गिस्तार 170 35" ईिर ते 180 

40" ईिर ऄक्षिृि अगण 750 16" पूिक ते 760 40" पूिक रेखािृि या दरम्यान अह.े धाराशीि गजल्माचे एकूण 

क्षेत्रिळ 7512.4 चह. ढक. मी. अह.े एकूण भहगोगलक क्षेत्रिळाच्या 96.79% (7273 चह.ढक.मी) के्षत्र ह ेग्रामीण 

ि 3.21% के्षत्र (241.4 चह.ढक.मी.) ह ेशहरी भागाने व्यापले अह ेमहाराष्ट्रात क्षेत्रिळाच्या दषृ्टीन ेधाराशीि 

गजल्माचा चोगिसािा िमांक लागतो. धाराशीि गजल्माचा पूिक ि पगिम गिस्तार 280 ढक.मी. तर दगक्षणोिर 

गिस्तार सुमारे 240 ढक.मी. अह.े धाराशीि गजल्माच्या ईिरेस बीड, अग्नेयस लातूर तर दगक्षणेस कनाकटक 

राज्यातील गबदर ि गलुबगाक ह ेदोन गजल्ह ेअहते. िायवे्यस ऄहमदनगर ि नऊैत्येस सोलापूर गजल्हा अह.े 

मागहती सकंलन ि सशंोधन पध्दती : 

प्रस्तुत संशोधनासाठी दयु्यम अधार सामग्रीचा िापर करण्यात ऄला अह.े ही अधार सामग्री संकगलत करतांना 

िेगिेगळ्या साधनांचा ईपयोग केला अह.े शासनाने पुस्तकातुन प्रकाशीत केलेली मागहती मराठिाडा गॅझेट, पयकटन 

स्थळािरील स्थागनक मागहती, पुस्तके, गिगिध कायाकलयीन गििरण पते्र, दस्ताएैिज, सामागजक िनीकरण कायाकलय, लघु-

पाटबंधारे कायाकलय (स्थागनक स्तर) गजल्हा िनरक्षण कायाकलय, गजल्हाभूजल सिेक्षण यंत्रना तसेच प्रत्येक 

गजल्यातील अर्थथक सामागजक समालोचन, हसचन ऄहिाल सांगख्यकीय संचालनालय मुंबइ ि शोध गनबंध. 

संगणकीय स्थळे प्रमागणत ि ऄप्रमागणत सागहत्य स्त्रोताचा िापर करण्यात अला. 

 

पजकन्यमानाचा ऄथक : 

पजकन्यमान म्हणजे भूपषृ्ठािर पडणारे पािसाचे पाणी ह े गमलीमीटर, सें.मी., आंच मध्ये मोजल ेजाते. भूपृष्ठाच्या 

ठरागिक क्षेत्रािर गजतक्या जाडीचे पािसाचे पाणी ठरागिक कालािधीत पडत ेत ेत्या संपुणक क्षेत्राचे ि कालािधीचे 

पजकन्यमान समजले जाते. संपुणक िषाकत ठरागिक ढदनांकापयंत ऄशाप्रकारे मोजलले ेपाणी म्हणजे त्या ढदनांकापयंत 

संगचत पजकन्यमान ि संपुणक िषाकत पडलेल्या ऄशाप्रकारे मोजलेल्या पािसाचे एकूण पजकन्य म्हणजे त्या क्षेत्राचे 

िाषीक पजकन्यमान समजले जाते. ऄशाप्रकारे मागील काही िषाकत ईदा. (10, 15, 30) िषाकची पडलेली पािसाची 

सरासरी काढून त्या क्षेत्राचे सरासरी िाषीक पजकन्यमान ठरिले जाते. 

पजकन्याची व्याख्या : 
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“बाष्पयुक्त हिा ईंच जाउन पुरेशी थडं झाल्यािर गतच्यातील बाष्पाचे सांढद्रभिन होउन जलकणांची गनर्थमती होते. 

ह ेजलकण मोठे होउन जलहबदचुी गनर्थमती होते. जलहबद ुएकगत्रत येउन मेघ बनतात. जलहबदचुा व्यास 0.5 

गमलीमीटर पेक्षा मोठा झाला म्हणजे ते िातािरणात तरंगु शकत नाही. तेव्हा ते मोठ्या अकाराचे जलहबद ु

पािसाच्या रुपाने भूपृष्ठािर पडतात.” यालाच पजकन्य ऄसे म्हणतात. 

ऄभ्यास क्षते्रातील पजकन्यमान : 

मानिाच्या अर्थथक ढियांसाठी पजकन्यमान हा घटक ऄत्यंत महत्त्िाची भूगमका बजाित ऄसतो. मानिी जीिनाच्या 

गिकासासाठी मानिाच्या प्राथगमक व्यािसायात म्हणजे कृषी क्षेत्रात पजकन्याचा प्रत्यक्ष पररणाम होत ऄसतो. 

मुख्यत्त्िे धाराशीि गजल्याचे हिामान कोरडे अह.े 

धाराशीि गजल्यातील पजकन्य (गम.मी. मध्ये) सन 1998-2023 

ऄ.ि. िषक पजकन्य 

1 1998 1155.9 

2 1999 648.6 

3 2000 812.5 

4 2001 566.7 

5 2002 621.8 

6 2003 465.2 

7 2004 724.5 

8 2005 813.3 

9 2006 710.2 

10 2007 777.4 

11 2008 754.5 

12 2009 735.3 

13 2010 1053.7 

14 2011 540.2 

15 2012 400.7 

16 2013 726.2 

17 2014 505.2 

18 2015 477 

19 2016 868 

20 2017 880.5 

21 2018 505.1 

22 2019 663.9 

23 2020 760 

24 2021 1046 

25 2022 731 

26 2023 1084 
 

 

 

स्त्रोत : गजल्हा सामाजीक अर्थथक समालोचन ऄहिाल – १९९८ ते २०२३ 
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िरील तक्त्यामध्य े धाराशीि गजल्यातील मागील २६ िषाकतील पजकन्यमानाचा ऄभ्यास करण्यात ऄलाअस्त ऄस े

गनदशकनास अले ढक धाराशीि गजल्यात सन 1998 त े 2023 या कालािधीत सरासरी 731.82 गम.मी. एिढे 

पजकन्यमान झाले तर सिाकत जास्त पजकन्य २०२३ या िषी जाल्याचे अढळून अल ेतर सिाकत कमी पजकन्य ४७७ 

मी.मी. २०१५ मध्य ेझाल्याचे अढळून अले. 
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خدمات یک یحسرت موہان ںیم یجد و جہد آزاد  

ٹر یما ڈاک س ید  اہ  ن

نت و س یک ؤ را  ائ ج ن ال س آف ک نڈ آرٹ امرس ای  ک

یرہ مروڈ نح ے ، ج ڑھ رائ  گ

8830727546 

 ی۔ اے کیث ںیء ه۳۰۹۱عے  یوسعٹیوًیگڑھ  یاہن ًبم ہے۔ اًھوں ًے ػل کیکب ا یزغشت هوہبً ںیه خیتبس یفسبفت ک اسدو

۔ یتھ یک بسیاخت یغیخبسخہ پبل ںیسہٌوب تھے۔ اوس طلجہ کے هغبئل کو زل کشًے ه یهثبل کیوٍ ا نی۔ دوساى تؼلیزبفل ک یڈگش

۔ بیعے پبط ک تیثیز یطبلت ػلن ک یشوًیًے ثاًھوں  ی۔ اے کب اهتسبى ثھ یهشتجہ کبلح عے ًکبلے گئے تھے۔ ث يیاعلئے وٍ ت

کے لئے اخبصت ًبهہ ی  اًھوں ًے 'اسدوئے هؼل شیاهتسبى عے فبسؽ ہوًے کے ثؼذ ًتبئح کب اًتظبس کئے ثغ  (Declaration)  داخل

اوس سعبلہ تزکشٍ ؽؼشاء کے ًبم  کی۔ زغشت ًے ابتھ بیکب پہلا ؽوبسٍ هٌظش ػبم پش آگ ی  اسدوئے هؼل ںیء ه۳۰۹۱ ی۔ خولائبیکش د

سوص ًبهہ اخجبس کے گشد گھوهتے  کیکبسًبهے دوس عبلوں اوس ا یکے توبم فسبفت یتھب۔ اعطشذ زغشت هوہبً بیک یعے خبس

۔ںیہ  

گڑھ  یکشًے کے ثؼذ اًھوں ًے ػل بةیکبه ںیاعکول فتر پوس عے اًٹشًظ کب اهتسبى دسخہ اول ه یگوسًوٌٹ ہبئ ںیء ه ۳۹۰۰

۔  بیپش اہن کشداس ادا ک شیتؼو یک تیؽخق یء تک سہے۔ اى چبس ثشعوں ًے زغشت ک۳۰۹۱۔ خہبں وٍ بیداخلہ ل ںیه یوسعٹیوًی

عدبد  ،یهولاًب ؽوکت ػل ںیاى کے ہن ػقشوں ه ںیگڑھ ه یػل۔اى کے خبؿ اخضاء تھے  يپخوػ ولولہ، ثغبوت اوس ثے پبک 

کے ًؼشوں عے گوًح سہب تھب۔  یپغٌذ تیاوس زش یآصاد یدوس وطي ک ہی۔  یتھ بتیؽخق یغیاوس خبى ثہبدس اثومحمد خ لذسمی ذسیز

عے تھے۔ اوس غبلجب  ںیه يیساکا ی۔ اوس زغشت اط کے ثبًیتھ یلبئن ک یاًدوي اسدوئے هؼل ںیًے کبلح ه لذسمی ذسیعدبد ز

 سکھب۔ یاعلئے اًھوں ًے اپٌے پہلے سعبلے کب ًبم اسدوئے هؼل

پہلا ولفہ  ںیه یصًذگ یک 'یاسدوئے هؼل 'کے ثبوخود زغشت اعے چلاتے سہے ۔ وںیتک ثے ؽوبس د دؽواس ۳۰۹۱ء عے ۳۰۹۱

ء  ۳۰۹۰عضا کبٹ کش زغشت واپظ آئے اوس اکتوثش  یعبل ک ڑھیڈ جب  ی۔ تمشبیگ بیزغشت کو گشفتبس ک ںیه ۳۰۹۹خت  بیاط ولت آ

 یضوبًت طلت ک یسوپے ک ۱۹۹عے  ظیزکوهت ًے زکوهت ًے پش ںیء ه۳۰۳۱۔  بیک یکو پھش عے خبس' یاسدوئے هؼل 'عے

ء عے ۳۰۱۱ یکب دوعشا دوس خٌوس ی  کش عکتے تھے۔ اعلئے سعبلے کو ثٌذ کشًب پڑا۔ اسدوئے هؼل ںی۔ زغشت ضوبًت ادا ًہ

کے  تطشذ اعے چلاتے سہے۔ ًب هٌبعت زبلا یًہ کغ یء تک وٍ کغ۳۰۹۱۔  بیؽشوع ہوا۔ زغشت ًے اعے کبًپوس عے ؽشوع ک

اط ولت اسدو  بیکب پہلا ؽوبسٍ عبهٌے آ' ی  هؼلاسدوئے 'ثب وخود اى کے ػظن و اعتملال ًے اط سعبلہ کو صًذٍ سکھب۔ خظ ولت 

کو لبئن سکھب ۔ ثلکہ  بسیهؼ یًے اع 'ی  اسدوئے هؼل'سعبلے هوخود تھے ۔  ہیثلٌذ پب غےیخ 'صهبًہ 'اوس 'ىضهخ'دل گذاص ،  'ںیادة ه

 يیکب هدبہذ یکبهل آصاد ےیزغشت ًے ہٌذوعتبى کے ل ںیؽوبسے ه یسہب۔ اپٌے پہلے ہ یثھبس ااط کب پلڑ ںیثہت عے هؼبهلات ه

۔ اعلئے اپٌے آغبص یتھ یزشام کش د ںیٌذیً یزکوشاًوں ک یضیؽؼلہ ثبس سعبلہ تھب۔ خظ ًے اًگش کیا 'ی  اسدوئے هؼل '۔ بیًؼشٍ لگب

 کے ػتبة کب ؽکبس سہب۔ ضوںیاًگش ہیعے  یہ

 'کے یمحمدػل 'كیلغبى القذ'۔ اى کب سعبلہ اثوالکلام آصاد کے یتھ یثہت گہش یواثغتگ یعے زغشت ک بعتیفسبفت اوس ع ادة

هٌذ  شتیکب ًؼشٍ لگب چکب تھب۔ زغشت ثہت ثب افول اوس غ'اًملاة صًذٍ ثبد  'عے پہلے 'ٌذاسیصه'خبى کے  یہوذسد، اوس ظفش ػل

دو افولوں پش اوس فسبفت  بعتیع ی۔ اى کیؽکل تھ کیا یک یافولثے  یثھ یهضسکہ پغٌذ کیؽخـ تھے۔ ادة کے ًضد

ہٌذ کے  یالالواه يیعبل تک زغشت اتسبد ث ۱۱ جبیتمش -ہٌذ  یالالواه يیکب افول اوس دوعشا اتسبد ث یکبهل آصاد کی۔ ایلبئن تھ

 بدٍیخلؼ زذ عے ص ںیکہ ہٌذوں اوس هغلوبًوں ه بیدل و خبى عے کبم کشتے سہے۔ اط کے ثؼذ خت اًھوں ًے هسغوط ک ےیل

وٍ  کيیلڑًے لگے۔ ل ےیہو گئے ۔ تو وٍ اط عے دعتجشداس ہو کش هغلوبًوں کے زموق کے تسفع کے ل ذیہے تو وٍ ًب اه یثڑھ گئ

 ہوئے۔ ںیکبهل کے هطبلجہ عے دعتجشداس ًہ یآصاد

 یواثغتگ یعے گہش بعتیزغشت کے روق و ؽوق دوًوں پہلوؤں کو آعودٍ کشتب سہب۔ اى کب ادة عے لگبؤ اوس ع 'یاسدوئے هؼل'

کے تجقشٍ همذهوں  'ی  اسدوئے هؼل 'سعبلوں ًے یبعیاوس ع یادث يی۔ اعلئے اط دوس کے ثہتشبیدوًوں ًے هل کش خوة سًگ خوب

 یًووًے ػوام کے عبهٌے آئے ۔ تو دوعش یسًگ کے ؽؼش ذیو خذ نیلذهکبلوے چھبپے۔  یکے عبتھ ؽبئغ کئے ۔ اچھے ػلو

اى کے  ےی۔ اط لیہ تھًخبسخہ  بعتیع ی۔ زغشت کےیؽبئغ ک يیذ هضبهو تٌ ضیپش پش هؼض اوس ت بعتیع یطشف اط صهبًے ک

آواص  یاپٌ ؼہیرس کے 'یاسدوئے هؼل 'ًے ڈسوںیل یاًملاث غےیثشکت اللہ خ یًکلے۔ چٌذس پبل اوس هولو يیػلن عے ؽؼلہ ثبس هضبه

 ۔یػوام تک پہٌچبئ

ہے کہ اط کے ففسبت  ہیکبسًبهوں کب رکش هٌبعت هؼلوم ہوتب ہے۔ اط سعبلے کب عت عے ثڑا کبسًبهہ  یکے ادث 'ی  هؼل اسدوئے'

 ںیًہ یهسفوظ ہے۔ زغشت ًے فشف هؼشوف اعبتزٍ کے زبلات ہ یزبلات صًذگ یهؼشوف ؽؼشاء ک ٌکڑوںیاسدو کے ع ںیه

۔ اوس اعطشذ ثہت عے اہن ؽؼشاء  یللوجٌذ ک یثھ یزبلات صًذگ یلکھے ثلکہ اى کے ؽبگش داوس دوعشے دسخے کے ؽبػشوں ک

 '۔ یؽہشت زبفل ہوگئ یکہ دائو دئےیعودھ ل ںیاًھ بی۔ زغشت ًے خي اعب تزاٍ کے کلام کب اًتخبة کبیعے ثچب ل یکو گوٌبه

 هبًب خبتب ہے۔ ہیؽبئغ ہو چکب ہے اوس اسدوادة کب اہن عشهب ںیخلذوں ه بسٍیگ 'اًتخبة عخي



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

94 

ISSN 2394 - 7780 

 بضوںیث ی، فبزت روق زضشات اوس خود اپٌ جوںیچھبپٌے کے ػلاوٍ زغشت ًے اہن ؽبػشوں، ادکے کلام کب اًتخبة  ؽؼشاء

۔ خي کے اًتخبة عے ًہ فشف خوداى کے روق کب اًذاص ہوتب ہے ثلکہ اط صهبًے کے توبم زبلات ےیؽبئغ ک یکے اًتخبة ثھ

روق  ںیخوة اًذاصٍ ہوتب ہے۔ خظ کو پڑھ کش لوگوں ه یي کب ثھخع۔ اط دوس کے هضاق  ںیآًکھوں کے عبهٌے پھشًے لگتے ہ

 ہے۔ یہوت ذایپ یاوس عخي فہو یعخي گوئ

 نیلذ ۳۹ بجیؽبئغ گئے۔ اى کے پبط تمش یگلذعتے ثھ نیکے ػلاوٍ اسدو کے لذ بضوںیًے اسدو ؽؼشاء کے تزکشوں اوس ث زغشت

گلذعتے  ہیگلذعتوں کو هکول تؼبسف کے عبتھ ؽبئغ کشًب هوکي ہوا۔  ۱عے فشف  ںیاى ه کيیل۔ یخلذ هوخود تھ یگلذعتوں ک

کشتب ہے ۔ ہن ػقش  یػکبع ی۔ هختلف ؽؼشاء کے کلام کب هدووػہ ، چوسے دوس کے هضاج کںیہ خیتبس یک یؽبػش یاپٌے دوس ک

ػوام کے هضاق عے کشتب ہے ثلکہ  یػکبع یاوس صثبى ک يیؽؼشاء کے کلام کب هطبلؼہ ًب فشف اط دوس کے سخسبًبت، هضبه

۔ یتھ یختن ہو چک یشداسیخب گ ںیو هلکھٌاوس  یدہل ںیاسدو کے علغلے ه ںی۔ زغشت کے صهبًے ه ںیہ یزبفل ہوت تیوالف یثھ

الگ ولبس ثخؾب۔ اہل  کیًے پٌچبة کے اسدو داًوں کو ا تیهمجول یفوست عے اثھش سہبتھب۔ ػلاهہ الجبل ک یهشکض ک کیپٌچبة ا

هضووى خو  کیا ںیء ه۳۰۹۱کے دوعشے ؽوبسے اگغت  ی  کش سہے تھے۔ اسدوئے هؼل یپٌچبة خواہل صثبى ہوًے کب دػو

 ی۔ ػلاهہ الجبل ک یتھ یگئ یپش گشفت ک وںیلغضؽوں اوس کوضوس یاہل پٌچبة ک ںیہوا۔ خظ ه بئغؽ ںیػٌواى اسدو صثبى پٌدبة ه

 ی  علغلہ چل ًکلا ۔ اسدوئے هؼل لیصثشدعت ثسث کب آغبص ہوا۔ اػتشاضبت اوس عوالات کب طو کی۔ اوس ابیگ بیًؾبًہ ثٌب یصثبى کو ثھ

 ی۔ ػلاهہ الجبل کے ػلاوٍ زبل یگئ یک تیزوب یاہل پٌچبة ک ںیه (بدآث ذسیهخضى ) لاہوس ( اوس سہٌوبئے دکي )ز' ںیکے همبثلہ ه

ففسبت آج  ہی یک 'ی  اسدوئے هؼل '۔ یگئ یگٌوائ بںیغلط یعے صثبى ک یک ی۔ خود زبلبیزقہ ل ںیاط ثسث ه یًے ثھ یاوس ؽجل

ہش ثسث اوس عٌہ  تیهسبوسوں اوس تشاک'دلچغپ ہے۔ لفظوں  یثڑ ےیکے ل يیکے ؽبئم یاوس لغت خواً يیکے ؽول بتیلغبً یثھ

 ۔ںیہ یمیاوس تخل یادث تیفشاہن کشًے کب علغلہ ًہب

صثبى پش  یک نیًغ۔ ؽشس ًے ںیہ بدگبسی یہ یک 'ی  اسدوئے هؼل 'هقشػے یاوس چکجغت کے ادثسکے هتؼلك ؽش  نیًغ گلضاس

 ںی۔ اط ثسث هںیکب تؼلك لکھٌو عے ہ تیاوس چکسؽش  نیًغتھب۔  بیاػتشاضبت کئے تھے۔ اوس چکجغت ًے اپٌے اعتبد کب دفبع ک

اوس چکجغت دوًوں کب هواصًہ سعے اًھوں ًے ؽش  تیثیز یک يیک هبہشیخبًجذاس تھے ۔ ا شی۔ وٍ غبیزقہ ل یخود زغشت ًے ثھ

 ۔ںیہ بیک

۔  ںیہ یلغظ واس ؽبئغ ہوئ ںیثثؼض اہن کتب  یہے کہ اط کے ففسبت پش اسدو ک یثھ ہیکبسًبهہ  یاوس ادث کیکب ا ی  هؼل اسدوئے

هکول فوست  'الکبتت یًظن طجغ ک یٌبئیه شیهکبتت، اه یازغبى اللہ خبى ثبلت ک 'شیو دث ظیکب هواصًہ اً یجلؽهثبل کے طوس پش 

 ںیه 'یاسدوئے هؼلں،'کتبة ' هؾبہذات صًذا ی۔ خود زغشت کیثٌ ٌتیص یکے ففسبت ک 'ی  لاسدوئے هؼ'ؽبئغ ہوًے عے پہلے  ںیه

ئغ  ہواکشتی  ؽؼشی تخلیمبت ؽب یدوًوں طشذ ک ذیاوس خذ نیلذ ںیکے زقہ ًظن ه ی  ۔ اسدوئے هؼل یتھ یلغظ واس ؽبئغ ہوئ

وٹی ثڑی عخت تھی۔ خہبں  پبهبل یب فشعودٍ هضووى ًظش آیب۔یب ازومبًہ خذیذیت ًظش آئی زغشت تھی۔لیکي یہبں پش زغشت  کی کغ

ًہیں کیب۔ اوس فشف ایغے کلام کو ؽبئغ کیب خو لذین یب  ًے اعے فوسا سد کش دیب۔ صثبى کی فوت پش اًھوں ًے کجھی عودھوتب 

 خذیذ ہوًے کے ػلاوٍ کچھ ًہ کچھ اًفشادیت سکھتب ہو۔

 یذاسیث یبعیع ںیهلک ه یتھ یلبئن ہوئ ںیء ه۳۹۹۱خو  ظی۔ کبًگش یصثشدعت اًملاة لے کش آئ ےیہٌذوعتبى کے ل یفذ ںیغویث

 یکب آغبص ، پہل یتجبہ یخلافت ک ںیه یؽہبدت ، تشک یکبًپوس هدذ ک ن،یتمغ یثٌگبل ک بم،یکب ل گی۔ هغلن ل یؽشوع کشد یکشً ذایپ

کے  کی۔ اوس عوساج اوس خلافت تسشیؽشوع ک یکشً بسیفضب ت یک یٌیػبم ثے چ کیشٍ ًے ایوالا ثبؽ وغ بىیخٌگ ، خل یػبلو

 هبزول عبصگبس ہوًے لگب۔ ےیل

هغلووں کے دم عے لبئن تھب۔  شیکب عبسا خوػ غ یآصاد کیعے اتشے اط ولت تسش ذاىیفسبفت کے ه یزغشت هوہبً خت

ًشم ًبصک  یک گیهغلن ل بیػہ عودھ سہے تھے۔ تو ؽدش هوٌو بیکو  بعتیاثش ع شیکے ص کیتسش یک ذیهغلوبى اة تک عشع

اًغبى کو زك پشعت اوس فذالت پغٌذ  ی۔ همقذ کب خواص ہبید شخوػ ثھ بیً کیا ںیکے لبئل تھے۔ زغشت ًے هغلوبًوں ه بعتیع

 یک بیہے۔ پھش دً یزبفل ہو وٍ خبت تیہے اعے وٍ تمو یہو خبئے کہ اط کب همقذ فذالت پش هجٌ يیمی ہی غےیہے ۔ خ تبیثٌب د

 بیکب ًؼشٍ ثلٌذ ک ید۔ زغشت ًے پوسے ؽؼوس کے عبتھ آصا یکشعک ںیطبلت اعے اپٌب هولوف تجذل کشًے پش هدجوس ًہ یثھ یکوئ

 هضووى ؽبئغ ہوا تھب۔ یػلو کیکے ػٌواى عے ا  ‘Political Science‘ںیهؽوبسے  یکے پہلے ہ یتھب۔ اسدوئے هؼل

هغلوبًوں کو  ںیهضووى ؽبئغ ہوا تھب خظ ه غبیا کیهغلوبى " کے ػٌواى عے ااوس  ‖Politicsںیء کے ؽوبسے ه۳۰۹۹ یفشوس

اًدوي لبئن کشًب  یبعیع کیتھب کہ هغلوبًوں کو ا بیگ بید یهؾوسٍ ثھ ہی۔ اوس یتھ یگئ یدػوت د یک ٌےیزقہ ل ںیه بعتیع یػلو

 يیکے ػٌواى عے هضبه “ظیهغلوبى اوس کبًگش ںیه لیواوس اپش سذیعے ػل ظیکبًگش یهغلوبًوں ک ںیء ه۳۰۹۹چبہئے ۔ هبسچ 

اوس  ظیکبًگش ؾٌلیهضووى د ً یبعیؽبهل کشًب تھب۔ زغشت کب پہلا ع ںیه ظیهمقذ هغلوبًوں کو کبًگش یبدیؽبئغ ہوئے خي کب ثٌ

 ںیه تیزوب یک ظیؽبئغ ہوا تھب۔ اط کے ثؼذ زغشت ًے کبًگش ںیء کے ؽوبسے ه۳۰۹۹کے عتوجش  ی  اسدوئے هؼل يیاخ ٹکلیپبل

 یثڑ ںیه یسوداد اسدوئے هؼل یؽبهل ہو چکے تھے۔ اط لئے ہش خلغے ک ںیه ظیلکھے۔ وٍ خود کبًگش يیهضبه یخیلگب تبس

ثٌذ  یاسدوئے هؼل ںیء ه۳۰۳۱۔ اًھوں ًے  یک تیصثشدعت زوب یک کیتسش یؾی۔ اًھوں ًے عودیتھ یعے چھپب کشت لیتفق

ثڑے  یثھ ہبںیهٌتمل ہوًے کے ثؼذ  ںی۔ کبًپوس هبیدکبى کھول ل یاعٹوس اط ًبم ک یؾیهوہبى عود ںیه یہ گڑھ یہوًے کے ثؼذ ػل

 ی  تھب۔ اسدوئے هؼل بیًے اہن کشداس ادا ک ی  اسدوئے هؼل ںیه تیزوب یک ںیه کیاعٹوس چلاتے تھے۔ اط تسش یؾیپش عود وبًےیپ

 :ںیہ لیدسج ر يیهضبه یبعیچھے زغشت کے چٌذ ع ںیه

 ظیهغلوبى اوس کبًگش۔1
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Politics 2   هغلوبى اوس۔  

 کبٹیاوس ثبئ کیتسش یؾیعود -3

 بںیظ فہوغلثؼض  یثضم ک كیفش۔4

 کب خبتوہ ظیکبًگش ؾٌلیً۔5

 Politics اوس بعتیع۔6

 وغیشٍ ۔یذیل کلیٹیپبل یک ہٌذوعتبى۔7

 یسوداد ثھ یکب ًفشًظ ک ٹغوًیلکھے ۔اوس کو يیهضبه ںیه تیزوب یک تیعے خڑے تو اًھوں ًے اؽتشاک وًضمیزغشت کو خت

۔ عبئٌظ،  یثٌ ٌتیص یک یاسدوئے هؼل یثھ ںیه يیکے هضبه ذاًوںیکے دوعشے ه یکے ػلاوٍ صًذگ بعتی۔ ادة اوس ع یؽبئغ ک

چھپتے  ںیه یاسدوئے هؼل يیعے هتؼلك ثہت عے هضبه لوںیاوس کھ واًبت، ػلن السی بتی، عوبخ بںی، خغشاف یخی، تبس یهزہج

 ۔ هثلا ںیطشذ واضر کشتے ہ یکو اچھ یغیپبل یک یسہے۔ چٌذ ػٌواًبت اسدوئے هؼل

۔دوساى خوى اوس ہوبسی فست خغوبًی1  

۔2 خواة  

تیثیز یهزہج یعبئٌظ ک ۔3   

وطي في ۔4   

اثتذاء یک ؽطشًح ۔5   

داًت یہبتھ ۔6   

اوس اہل ػشة ہیخغشاف ۔7   

وغیشٍ               کہ۔           هؾتش  خبًذاى ۔8   

سعبلہ اخبصت  ہی۔ چوًکہ بیء عے ًکبلٌب ؽشوع ک۳۰۳۹ یسعبلہ خولائ یعہ هبہ کیا یالاؽؼشاء کے ًبم عے زغشت هوہبً حتزکش

 یاوس ًبهوس ؽؼشاء کب کلام ثھ يیهضبه یوادث یػلو یکجھ یؽؼشاء کب تزکشٍ کے ػلاوٍ کجھ ںیتھب اط سعبلہ ه بیًکبلا گ شیکے ثغ

تھب کہ  بیک بسیبسٍ توء کب پہلا ؽ ۳۰۳۱ء تک هٌظش ػبم پش آئے۔ ۳۰۳۱پش چہ دعوجش  پبًچفشف  ںیچھپب کشتب تھب۔ اط سعبلہ ه

 هٌفشد همبم زبفل ہے۔ کیاط سعبلہ کو ا ںیه خیتبس یگئے۔ فسبفت ک ےیزغشت گشفتبس کش ل

ء تک دوسوصٍ اوس عہ سوصٍ  ۳۰۱۹،۱۱ء تک سوصاًہ اوس ۳۰۱۰تھب۔ خو  بیک یخبس 'هٌتمل 'اخجبس ںیء ه۳۰۱۹ًے  یهوہبً زغشت

عے ثہت هتبثش  تیزغشت اؽتشاک ںی۔ اط صهبًے هبیهبہبًہ ہو گ ہیء عے ۳۰۱۱ یًکلتب سہب۔ خٌوس ںیؽکل ه یاوس ہفتہ واس ک

 یدوعشے کب هؼبوى عودھتے تھے۔ اوس دوًوں کو عبتھ لے کش چلتے تھے۔ زغشت هوہبً کیکو ا تیتھے۔ وٍ اعلام اوس اؽتشاک

 تےیخ ےیعشفہشعت سہے گب خو اپٌے همقذ کے زقول کے ل ںیلوگوں ه غےیثبة ہے ۔ اى کب ًبم ا ںیصس کیاسدو فسبفت کب ا

فسبفت  ی۔ اى ک ںیخذو خہذ کشتے ہ ےیغبلت کشاًے کے ل ںیکشتے ثلکہ اًھ ںیکے غبلت ہوًے کب اًتظبس ًہ بتی۔ اپٌے ًظشںیہ

وٍ  ںیه خیتبس ی۔ خغطشذ اسدو غضل کبیلوں عے عودھوتب کاًھوں ًے اپٌے افو ی۔ اوس ًہ کجھ یکبسوثبس ًہ ثي عک یثھ یثھ

ہو  ںیهکول ًہ شیاى کے رکش کے ثغ خیتبس یکوئ ی۔ ثبلکل اعطشزبسدو فسبفت ک ںیہ کھتےید تیثیز یک لیاہن عٌگ ه کیا

 ۔ یعکت
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शोधतनबंध 

"मराठी मुगस्लम सिूी सतं ि मराठी सतं याच्या परंपरेचा तुलनात्मक ऄभ्यास" 

संदीप महादेव कमळे 

प्रा. डॉ. आय. जे िांबोळी 

प्रमुख, मराठी तवभाग 

एस्. एस्. ए. आट्भस अँड कॉमसभ कॉलेज, सोलापूर 

प्रस्तािना 

महाराष्ट्र हा संत परंपरेचा भूमी म्हणून ओळखला जातो. आथ ेजन्मलेले संत केिळ धार्थमक गिचारांपुरते मयाकढदत रागहल े

नाहीत, तर त्यानंी सामागजक समतेचा, बंधुभािाचा अगण अध्यागत्मक मुक्ततेचा सदंशे ढदला. या भूमीत िारकरी 

संप्रदायाच्या माध्यमातून ईभ्या रागहलेल्या मराठी संत परंपरेबरोबरच, मुगस्लम सूिी संतांचीही एक समांतर ि प्रभािी 

परंपरा अह,े जी बहुधा मुख्य प्रिाहात दलुकगक्षत राहते. या दोन परंपरांनी महाराष्ट्राच्या सामागजक, सांस्कृगतक अगण 

अध्यागत्मक आगतहासात मोलाचे योगदान ढदल ेअह.े 

मराठी संत ह ेमुख्यतः िारकरी संप्रदायाशी संबंगधत ऄसून त्यांची तत्त्िे भक्तीमागाकिर अधाररत अहते. संत नानशे्वर, 

नामदिे, एकनाथ, तुकाराम यांसारख्या संतानंी लोकभाषतेून ऄध्यात्म मांडत एकात्मतेचा संदशे ढदला. त्यांच्या ऄभंग 

ि ओिीसागहत्यातनू लोकसंग्रह झाला अगण सामागजक सधुारणांचा मागक प्रशस्त झाला. 

दसुऱ्या बाजूला, मुगस्लम सूिी संतांनी आस्लामच्या अध्यागत्मक परंपरेतून 'आश्क-ए-हकीकी' (खऱ्या परमेश्वराची भक्ती), 

'िना' (स्ित:च्या ऄगस्तत्िाच ेलय होण)े, 'तहहीद' (एकेश्वरिाद) यासारख्या तत्त्िनानाचा प्रचार केला. हजरत बाळशाह 

िली, हजरत जमजमशहा, बाबा ताजुिीन यांसारख्या सतंांनी मुस्लीम समाजापुरतेच नव्ह ेतर हहद ूसमाजातही मोठा 

प्रभाि गनमाकण केला. त्यांची दरगाह-परंपरा, कव्िाली अगण ईरूस ह ेकेिळ धार्थमक नव्ह,े तर सांस्कृगतक ईपिम बनले. 

या दोन परंपरांचा तुलनात्मक ऄभ्यास केल्यास एकाच भूमीतील गिगिध धार्थमक-अध्यागत्मक प्रिाहांचे ससुंिाद, 

सहऄगस्तत्ि ि परस्पर समृद्धीचे गचत्र ईभे राहते. या शोधगनबंधाचा हतेू हाच अह ेकी मराठी संत परंपरा ि मराठी 

मुगस्लम सूिी संत परंपरेतील तत्त्िनान, सामागजक दगृष्टकोन, सागहत्य, अगण प्रभाि यांचे सखोल गिशे्लषण करणे, अगण 

त्यातून एकात्मतेचा अधुगनक संदभाकत ऄथक लािणे. 

२. मराठी सतं परंपरा: एक गिहगंािलोकन 

महाराष्ट्रातील सतं परंपरा ही १३व्या शतकापासून प्रभािीरीत्या ईदयाला अली. ही परंपरा समाजातील सिक 

स्तरांपयंत पोहोचली अगण गतने धार्थमकतेपेक्षा माणुसकीिर अधाररत अध्यागत्मक मागक दाखिला. या परंपरेच्या 

कें द्रस्थानी अह े – भक्ती. या भक्तीचा अधार िक्त इश्वरपे्रम नव्हता, तर समाजातील ऄन्याय, गिषमता, जागतभेद 

यागिरुद्धचा सशक्त अिाज होता. 

२.१ सतं नानशे्वर (१३िीं शतक) 

संत नानेश्वर ह ेमराठी संत परंपरेचे अद्य प्रणेते मानले जातात. त्यानंी 'भगिद्गीते'चा मराठीत ऄनुिाद 'नानेश्वरी' या 

नािाने केला, ज्यामुळे नान सिकसामान्यांपयंत पोहोचले. त्यांनी ऄातै तत्त्िनान मांडतांना 'गिश्वातील प्रत्येक सजीिात 

दिे अह'े ऄसा गिचार मांडला. समाजातील बगहष्कृत, ऄस्पृश्य, मगहलांना दखेील ऄध्यात्मात सामािून घेतले. 

२.२ सतं नामदिे 

संत नामदिे ह ेभक्तीकाव्याचे एक महान प्रगतगनधी सतं होते. त्यानंी गिठोबाची ईपासना करताना 'नामस्मरण' ह े

मुक्तीचे साधन मांडल.े त्यांच्या रचना महाराष्ट्रीय सीमांच्या पलीकड ेजाउन गुरुगं्रथसागहब मध्येही स्थान प्राप्त करतात. 

ते हहद-ूमुगस्लम ऐक्याचे प्रगतक होते. 

२.३ सतं एकनाथ 
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एकनाथ महाराजांनी जागतभेदागिरुद्ध अिाज ईठिला. 'एकनाथी भागित' या गं्रथाच्या माध्यमातून त्यांनी भागित 

धमाकचा प्रचार केला. त्यांच्या ऄभंगांमध्ये सामागजक न्याय, सगहष्णुता, अगण समतेचा संदशे अह.े ते मुस्लीम 

िकीरांसोबतही संिाद करत ऄसत, ज्यातून त्यांनी धार्थमक सगहष्णुतेचा अदशक मांडला. 

२.४ सतं तकुाराम 

तुकाराम महाराजांचे ऄभंग अजही महाराष्ट्राच्या जनमानसात जागरूक अहते. त्यांनी गिठोबाच्या भक्तीच्या 

माध्यमातून दनैंढदन जीिनातील दःुख, गिषमता अगण दिेाशी ऄसलेला व्यगक्तगत संिाद प्रभािीपणे मांडला. त्यांचे 

ऄभंग स्िानुभिािर अधाररत ऄसून लोकभाषेतील सच्चा अध्यागत्मक भाि प्रकट करतात. 

२.५ िारकरी सपं्रदाय 

ही संत परंपरा िारकरी संप्रदायाच्या माध्यमातून ऄजनू व्यापक झाली. अषाढी अगण कार्थतकी एकादशीच्या िारीाारे 

लोक एकत्र येउन गिठोबा भक्तीचा ईत्सि साजरा करतात. िारकरी संप्रदायात कोणताही जात-पात भेद नाही. गतथ े

‗भक्ती, सेिा, साधु-संग अगण नामस्मरण‘ ह ेचार मुख्य अधार अहते. 

२.६ सागहत्य ि कला योगदान 

मराठी संतांनी लोकभाषतेून ऄध्यात्म मांडून एक प्रकारचे लोकसागहत्य गनमाकण केले. ओव्या, ऄभंग, गिळण, भारूड या 

सागहत्यप्रकारांमध्ये त्यांनी जीिनाचे तत्त्िनान सहजतेन ेसांगगतले. त्यांच्या रचनांमधून सामागजक प्रश्ांना गभडण्याचे 

धैयक ढदसून येते. 

३. मराठी मगुस्लम सिूी सतं परंपरा: एक गिहगंािलोकन 

मुगस्लम सूिी संत परंपरा ही आस्लाम धमाकच्या अध्यागत्मक शाखेमधून गिकगसत झालेली अह.े महाराष्ट्रातील सिूी 

संतांनी िक्त आस्लामच्या चहकटीत राहन काम केल ेनाही, तर गिगिध धार्थमक ि सांस्कृगतक प्रिाहांशी संिाद साधत 

मानितािाद, पे्रम, करुणा अगण एकात्मतेचा संदशे ढदला. त्यांनी दिेत्ि म्हणजे केिळ बाय ईपासना नसून, अत्मशुद्धी 

ि 'आश्क-ए-हकीकी' (इश्वरपे्रम) हचे खरे ऄध्यात्म ऄसल्याचे मांडल.े 

३.१ सिूी तत्त्िनानाच ेमलूभतू गिचार 

सूिी तत्त्िनानाची मुळे कुरअन अगण हदीस या आस्लामी गं्रथांमध्ये ऄसली तरी त्याचा रोख अगत्मक ऄनुभिाकड ेअह.े 

त्यात काही मूलभतू संकल्पना अहते: 

 तहहीद – इश्वर एकच अह,े अगण त्याच्या गशिाय दसुरे कोणतेही सत्य नाही. 

 िना – अप ego ककिा 'स्ि' चे गिसजकन. 

 बका – इश्वरसिा ऄनुभिणे ि त्यात रटकून राहणे. 

 आश्क-ए-हकीकी – परमेश्वराबिलचे गनरपेक्ष पे्रम. 

३.२ हजरत बाळशाह िली (नागपरू) 

हजरत बाळशाह िली ह ेनागपूर भागातील ऄठराव्या शतकातील प्रगसद्ध सूिी सतं. त्यांची गशकिण 'पे्रम हीच खरी 

आबादत' ही होती. त्यांच्या दरग्यािर हहद-ूमुगस्लम दोघेही श्रद्धनेे येतात. त्यांनी समाजातील दाररद्र्य, ऄस्पृश्यता अगण 

कट्टरतेच्या गिरोधात कायक केले. 

३.३ हजरत जमजमशहा (पणुे) 

पुण्यातील जमजमशहा बाबा ह ेसतराव्या शतकातील संत होते. त्यांचा प्रभाि बहुधा गरीब ि दगलत समाजािर ऄगधक 

होता. त्यांच्या कव्िाल्यांमध्ये भक्ती अगण अध्यागत्मकतेचे ऄातै गमश्रण होते. 'माणुसकी हीच खरी धमक' ऄशी गशकिण 

त्यांनी ढदली. 

३.४ हजरत बाबा ताजिुीन (नागपरू) 

१९व्या शतकातील ताजुिीन बाबा यांना 'ऄलहढकक सूिी' ऄसे संबोधल ेजाते. त्यांच्याबिल ऄनेक चमत्काररक कथा 

प्रगसद्ध अहते. त्यांनी धमक, जात, हलग यापलीकड ेजाउन मानितेचा पुरस्कार केला. त्यांच्या दरग्यािर अजही लाखो 

भक्त दरिषी ईरूसला येतात. 

३.५ दरगाह ससं्कृती अगण ईरूस 
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दरगाह म्हणजे सूिी सतंाची समाधी, गजथे भक्त गिगिध धमांतून येतात. दरगाह म्हणज ेिक्त प्राथकनेचे स्थान नाही, तर 

सांस्कृगतक संिादाच ेकें द्र बनते. ईरूस हा त्या संताच्या पुण्यगतथीचा ईत्सि ऄसतो, ज्यात कव्िाली, भजन, लंगर 

(महाप्रसाद) अगण अध्यागत्मक प्रिचन यांचा समािेश ऄसतो. 

३.६ सागहत्य ि ऄगभव्यक्ती 

मराठी सूिी सतंांनी िारसी, ईदूक अगण मराठी भाषामंध्ये ऄध्यात्म मांडल.े त्यांच्या रचनांमध्य े 'कव्िाली', 'समा' 

(संगीताारे ईपासना), अगण संतिाणी यांचा समािेश अह.े ते अपल ेसंदशे गाण्यांच्या माध्यमातून दते, जे लोकांच्या 

ऄंत:करणाला गभडत. 

४. दोन्ही परंपरामंधील साम्य 

मराठी संत परंपरा अगण मराठी मुगस्लम सूिी संत परंपरा या दोन िेगिेगळ्या धार्थमक पद्धतींिर अधारलेल्याही, 

त्यांचे ऄंतमुकख स्िरूप अगण मूलभूत ईढिष्ट े ऄनेक बाबतीत एकमेकांशी सुसंगत अहते. या परंपरांमधील साम्य 

मानितािादी दगृष्टकोन, ऄध्यात्माचे सािकगत्रकीकरण, अगण सामागजक समतेचा अग्रह या स्िरूपात स्पष्टपणे ढदसून 

येते. 

४.१ अध्यागत्मकता ि इश्वरप्रेमाचा मागक 

 मराठी संत परंपरेतील गिठोबा भक्ती अगण सूिी संतांचा आश्क-ए-हकीकी या दोन्ही सकंल्पना इश्वरपे्रमाशी संबंगधत 

अहते. या पे्रमात ऄहकंार नाही, केिळ अत्मा अगण इश्वर यामधील नाते अह.े 

 संत तकुाराम म्हणतात, "दहेाचे दणेे घेउनी, प्रीती िाह ेअत्म्यापाशी", तर सूिी संत म्हणतात, "आश्कमें खुदा ही खुद 

में गमल जाता ह.ै" 

 

 

४.२ लोकभाषतेील ऄध्यात्म 

 दोन्ही परंपरांनी संस्कृत, ऄरबी िा िारसी भाषेऐिजी स्थागनक भाषचेा िापर केला. मराठी संतांनी ओिी अगण 

ऄभंगांचा ईपयोग केला, तर सूिी संतांनी मराठी-ईदूक गमश्र रचना, कव्िाली अगण लोकगीतांच्या माध्यमातून 

ऄध्यात्म लोकांपयंत पोहोचिले. 

 त्यामुळे शहाण्यांपासून सामान्य जनतेपयंत ऄध्यात्माचा प्रिेश झाला. 

४.३ जात-पातगिरोध ि समतचेा सदंशे 

 संत एकनाथांनी ऄस्पृश्यतेच्या गिरोधात लेखन केल,े तर सूिी संतांनी सिक धमांच्या ऄनुयायांना अपल्याशी 

जिळीक ढदली. 

 दोघांनीही इश्वरप्राप्तीसाठी जात, धमक, पंथ यापलीकड ेजाउन "माणूस" या अधारािर एक अदशक समाज रचण्याचा 

प्रयत्न केला. 

४.४ सगंीत, काव्य ि नतृ्य याचंा िापर 

 संतांच्या भारुड, गिळण, अगण ऄभंगांप्रमाणेच सूिी परंपरेत कव्िाली, समा (संगीतधारा) यांचा िापर झाला. 

 ऄध्यागत्मक भािनांच्या प्रकटीकरणासाठी दोघांनीही सगंीताचा प्रभािी िापर केला. त्यातून रगसक श्रोत्यांच े

ऄंत:करण जागृत झाल.े 

४.५ समाजसधुारक दगृष्टकोन 

 या संतांनी धमक केिळ गिधी िा अचारधमक म्हणून न मानता, तो जीिनातील शुद्धता, सातकन अगण पे्रमभाि या 

मूल्यांतून व्यक्त होतो ऄसा गिचार मांडला. 

 ते दोघेही धमाकच्या नािाखाली चालणाऱ्या रूढींचा गिरोध करत होते – तेव्हा ते िांगतकारी ठरतात. 

४.६ मुक्त मागक ि गरुुतत्त्ि 
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 संत परंपरेत 'संत' ही गुरूस्थानी ऄसतात, तर सूिी परंपरेत 'पीर' ह ेअध्यागत्मक मागकदशकक ऄसतात. 

 दोघेही मुक्तीचा मागक गुरूच्या कृपेने ि ऄंत:पे्ररणेाारे साध्य होतो, ऄसे मानतात. 

५. दोन्ही परंपरामंधील भेद 

जरी मराठी संत परंपरा अगण मुगस्लम सूिी संत परंपरा यामध्ये ऄनेक साम्यस्थळे अहते, तरी त्यांच्या मूळ धार्थमक, 

सांस्कृगतक अगण तागत्त्िक ऄगधष्ठानांमुळे काही महत्त्िाचे भेदही ढदसून येतात. या भेदांमुळेच त्यांची ओळख िेगळी 

राहते अगण त्यांचे योगदान बहुअयामी बनते. 

५.१ धार्थमक ऄगधष्ठान 

 मराठी संत परंपरा ही हहद ूधमक गिशेषतः भक्ती मागक या तत्त्िािर अधारलेली अह.े त्यात राम, कृष्ण, गिठोबा, 

अगण दिेीसारख्या दिेतांची ईपासना अह.े 

 मुगस्लम सूिी परंपरा ही आस्लाम धमाकच्या अध्यागत्मक शाखेतून अलेली ऄसनू ती तहहीद (एकेश्वरिाद) या तत्िािर 

कें ढद्रत ऄसते. त्यात मूर्थतपूजचेा गनषेध ऄसून, ऄल्लाहची ईपासना िक्त गनराकार रूपात केली जाते. 

५.२ मरू्थतपजूा गिरुद्ध गनराकार ईपासना 

 मराठी संत मूतीपूजेचा स्िीकार करतात – गिशेषतः गिठोबा, पांडुरंग, कृष्ण यांची भक्ती. मंढदर, िारी, पुजा यांचा 

िापर होतो. 

 सूिी परंपरेत ऄल्लाह गनराकार ऄसनू त्याच्या प्रगतमाचंी पूजा गनगषद्ध अह.े त्याऐिजी ध्यान, गजकीर, कव्िाली 

यांाारे साधना केली जाते. 

५.३ गरुू–गशष्य परंपरेतील भदे 

 मराठी संत परंपरेत गुरू म्हणजे अध्यागत्मक गशक्षक, पण भक्तीमध्य ेभक्त ि दिेाचे संबंध ऄगधक महत्त्िाचे ठरतात. 

 सूिी परंपरेत 'पीर' हा गुरू ऄत्यंत कें द्रस्थानी ऄसतो. त्याला 'मर' मानले जाते अगण त्याच्या मागकदशकनाखालीच 

िना ि बका सारखी तत्त्िे साध्य होतात. 

५.४ साधनचेी पद्धत 

 मराठी संतांची साधना ही नामस्मरण, ऄभंग गायन, िारी यांसारख्या सामूगहक ईपिमांाारे होते. 

 सूिी साधना ऄगधक ऄंतमुकख, ध्यानात्मक अगण महनशील ऄसते – जसे गजकीर, खलित (एकांतिास), ररयाज़ 

(मनन) आत्यादी. 

५.५ सागहगत्यक ऄगभव्यक्तीचा ढंग 

 मराठी संतांनी ऄभंग, ओिी, भारुड, कीतकन ऄशा पारंपररक लोककाव्य प्रकारांतनू अपले गिचार व्यक्त केले. 

 सूिी संतानंी िारसी, ईदूक ि कधी कधी मराठी भाषांमध्य ेकव्िाली, रुबाइ, गझल, ककिा िलीतून अपल ेतत्त्िनान 

मांडल.े 

५.६ सामागजक क्षेत्रातील दषृ्टीकोन 

 मराठी संत परंपरेत समाजसधुारणेचा अग्रह ऄगधक स्पष्टपणे ढदसतो – गिशेषतः जागतभेद, बालगििाह, स्त्रीगशक्षण 

यांगिषयी. ते प्रत्यक्ष कृतीशील होते. 

 सूिी संतांचा समाजसुधारणेकड ेझुकाि ऄसला तरी त्यांचा कल ऄगधक ऄध्यागत्मक ि व्यगक्तगनष्ठ ऄनुभिाकडे 

झुकलेला होता. 

६. एकात्मतचेे प्रतीक म्हणनू या परंपराचंा अधगुनक सदंभाकत ऄथक 
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अजच्या ध्रुिीकरणाच्या, धार्थमक तणािाच्या अगण ऄसगहष्णुतेच्या युगात, मराठी संत परंपरा अगण मुगस्लम सूिी संत 

परंपरा या दोघींचा सखोल ऄभ्यास ऄगधकच महत्त्िाचा ठरतो. कारण या परंपरांनी केिळ धमाकच्या चहकटीत न 

ऄडकता मानिता, पे्रम, सगहष्णुता अगण समता या मूल्यांिर अधाररत ऄध्यागत्मकता मांडली. 

 

 

 

 

६.१ सहऄगस्तत्िाच ेतत्त्ि 

 या दोन्ही परंपरांनी एकमेकांबरोबर संघषक न करता सहऄगस्तत्ि गशकिल.े संत नामदिे अगण सूिी िकीर 

यांच्यातील ससुंिाद ऄसो, िा संत एकनाथांनी मुगस्लम बंधूंशी ऄसलेले स्नेह – या गोष्टींचा अजच्या काळात 

ऄनुकरण होण ेगरजेचे अह.े 

 ह ेसंत अपसातील गभन्नतेपेक्षा सामागजक ऐक्य ऄगधक महत्त्िाचे मानत होते. 

६.२ धमाकचा मानिीकरण 

 त्यांनी धमक म्हणज ेजीिन जगण्याची मूल्यगनष्ठ प्रणाली मानली, केिळ कमककांड नव्ह.े 

 अज धमाकच्या नािािर तणाि गनमाकण होतो, पण ह ेसंत सांगतात की खरी ईपासना म्हणजे सत्य, करुणा, अगण पे्रम 

या गोष्टींचा ऄिलंब. 

६.३ सासं्कृगतक सिंाद ि समदृ्धी 

 सूिी अगण िारकरी परंपरेने महाराष्ट्रात सांस्कृगतक समृद्धी घडिली. संगीत, नृत्य, काव्य, लोकसंस्कृती यांचा 

गिकास झाला. 

 अजही ईरूस अगण िारी यामध्ये गिगिध धमक, जाती, भाषांचे लोक सामील होतात. ही सांस्कृगतक सगहष्णुतचेी 

गजिंत ईदाहरणे अहते. 

६.४ सामागजक समतचेा अग्रह 

 अजही जातीभेद, धार्थमक भेदभाि ऄगस्तत्िात अहते. ऄशा िेळी संत तुकारामांचे ―जातीभेदाचा पळिा करु‖ ह े

अिाहन अगण सूिी सतंांचे ―हर बंदा खुदा का बंदा अह‖े ह ेिचन ऄत्यंत समकालीन िाटते. 

६.५ शातंी ि सिंादाचे तत्त्िनान 

 या संतांनी संघषाकचा मागक न गनिडता संिाद, शांती, अगण अत्मबोध यांचा मागक स्िीकारला. त्यांचा दगृष्टकोन 

अजच्या राजकीय ि सामागजक प्रश्ांिर सुद्धा लाग ूहोतो. 

 शांतीसाठी िक्त राजकारण नव्ह,े तर अध्यागत्मक दषृ्टीकोनही गततकाच गरजेचा अह े– ह ेह ेसतं गशकितात. 

 ७. गनष्कषक 

 मराठी संत परंपरा अगण मराठी मुगस्लम सूिी संत परंपरा या दोन िेगळ्या धार्थमक प्रिाहांतून अलेल्या ऄसनूही, 

त्यांच्या ऄध्यागत्मक साधनचेा ईिशे, समाजप्रती ऄसललेी बांगधलकी, अगण मानिी मूल्यांचा पुरस्कार यामध्ये 

अियककारक साम्य अढळते. या संतांनी धार्थमक सीमारेषा ओलांडून, जाती-धमाकच्या हभती गाळून एक 

मानितािादी ऄध्यात्म घडिले. 

 मराठी संत परंपरेतील संत नानेश्वर, तुकाराम, एकनाथ, नामदिे यांनी जशी नामस्मरण, समाजसुधारणा, अगण 

समानतेिर अधाररत परंपरा गनमाकण केली, तशीच सूिी संत बाळशाह िली, ताजुिीन बाबा, जमजमशहा यांनी 

इश्वरपे्रम, गुरूभक्ती अगण ऄंतमुकख साधना यांचा अधार घेतला. त्यांच्या गशकिणींमध्ये सांस्कृगतक समृद्धी, 

ऄध्यागत्मक एकता अगण सामागजक सलोखा यांचे दशकन होते. 



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

101 

ISSN 2394 - 7780 

 अजच्या सामागजक ि राजकीय संदभाकत, या परंपरांचा ऄभ्यास केिळ ऄकादगमक नव्ह,े तर समाजरचनचे्या 

दषृ्टीनेही ऄत्यंत महत्त्िाचा अह.े धमाकच्या नािािर जेव्हा गिाषे पसरतो, तेव्हा ह ेसतं अपल्याला पे्रम, सगहष्णुता, 

अगण समतेचे मागकदशकन करतात. त्यांचे जीिन म्हणज ेएकात्मतेचा संदशे अह े – जो अजच्या काळासाठी ऄत्यंत 

ईपयुक्त अह.े 

 तरी हा तुलनात्मक ऄभ्यास ह े दशकितो की, जरी त्यांच्या साधनेचे मागक िेगिेगळे ऄसले, तरी गंतव्य एकच – 

अगत्मक शुद्धी अगण मानिी ऐक्य – हचे त्यांचे खरे योगदान अह.े 
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शहरीभागातील मगहलामंध्ये स्तनाच्या ककक रोगाचे िाढते प्रमाण एक जागगतक समस्या 

श्रद्धा गिश्वनाथ तळोल.े 

(BA. MSW. Ph.D. Research Scholar) 

(किे समाज सिेा ससं्था) 

(सागित्रीबाइ िुल ेपणुे गिद्यापीठ, पणुे.) 

स्ितागिषयी मागहती : 

नाि : श्रद्धा गिश्वनाथ तळोल.े 

पिा : ६, K-L, १०५, शाश्वत पाकक -२, माजंकली, बदलापरू, पगिम, ४२१५०३. 

कामाचा ऄनभुि : Medical Social Worker (MSW) 

Department of Preventive Oncology 

Tata Memorial Hospital, Parel, Mumbai. 

साराशं : 

पाश्वकभमूी : स्तनाचा ककक रोग हा एक सामान्य अजार ऄसून, जगातील मगहलांमध्ये स्तनाच्या ककक रोगाचे प्रमाण हे 

सिाकगधक ऄसल्याचे ढदसनू येते. स्तनाचा ककक रोग ह ेमगहलांमधील होणाऱ्या मृत्यूच ेप्रमुख कारण अह ेऄसे म्हणता 

येइल. स्तनाच्या ककक रोगागिषयीची जागरूकता ही मगहलांमधील स्तनाच्या ककक रोगाचे िाढते प्रमाण कमी करण्याचे 

एक प्रभािशाली औषध ठरू शकेल. तर स्तनाच्या ककक रोगाची लक्षणे, कारणे, तपासणी अगण ईपचार पद्धती 

यागिषयीची जागरूकता अरोग्य गशक्षणााारे शहरी मगहलांमध्ये गनमाकण करणे, ह ेशहरी मगहलांमधील स्तनाच्या 

ककक रोगाचे िाढते प्रमाण कमी करण्यासाठी मदतगार ठरू शकेल. 

ईढदष्ट : शहरीभागातील मगहलांमध्ये स्तनाच्या ककक रोगाच ेप्रमाण िाढीच्या कारणांचा ऄभ्यास करणे. 

पद्धती : सदर संशोधनपर लखे हा दयु्यम सागहत्यािर अधाररत ऄसून, यासाठी संशोधनपर लेख, संदभक पुस्तके, आतर 

प्रकागशत सागहत्य अगण आंटरनेट आत्यादी माध्यमांच्या अधारिर गलगहलेला अह.े 

गनष्कषक : स्तनाच्या ककक रोगाचे िाढते प्रमाण लक्षात घेतले ऄसता. जागरुकतेमुळे स्तनाच्या ककक रोगाची गनयगमत 

तपासणी करून, स्तनाच्या ककक रोगाचे लिकर गनदान होउ शकते, अगण त्यामुळे स्तनाच्या ककक रोगािर लिकर ईपचार 

केले जाउ शकतात. म्हणजचे ―लिकर गनदान अगण लिकर ईपचार‖ केल्यामुळे, शहरी मगहलांमधील दीघककालीन 

अरोग्याचे प्रमाण िाढिण्यास मदत दखेील होउ शकेल. 

महत्िाचे शब्द : शहरी भाग, ककक रोग, बदलती जीिनशैली, व्यसनाधीनता, जागरूकता. 

प्रस्तािना : 

स्तनाचा ककक रोग ही एक जागगतक समस्या ऄसनू, हा मगहलांमध्ये होणारा एक सामान्य अजार अह.े तर यामुळे 

मगहलांमध्ये होणाऱ्या मृत्यूचे प्रमाण दखेील ऄगधक अह.े भारतामध्ये दखेील या ककक रोगाचे प्रमाण िाढत ऄसून, ही एक 

गंभीर अरोग्य समस्या म्हणता येइल. 

डॉ. पूर्थिष पाररख यांच्या ―ककक रोगाबाबत सुलभ मागहती‖ या पुस्तकात सांगगतल्या प्रमाणे महाराष्ट्र राज्यात सन 

२००१ ते २०२१ च्या दरम्यान स्तनाच्या ककक रोगाचे प्रमाण ह े(२५%) पंचिीस टक्क्यांनी िाढलेले ढदसून येते. तसेच 

या प्रमाणामध्ये ऄजून (२५%) पंचिीस टक्क्यांनी िाढ दखेील होउ शकते. तसेच २२ मगहलांमध्य ेएका मगहलेला 

स्तनांचा ककक रोग होण्याची शक्यता ऄसते. सिकसाधारणता १६% ककक रोग ह े३० ते ४० ियोगटातील गस्त्रयांमध्ये 

होतात. तर ४५ ते ५० ियोगटातील गस्त्रयांना स्तनाचा ककक रोग होण्याचे प्रमाण सिाकगधक अह.े त्याचप्रमाण ेस्तनाचा 

ककक रोग हा गस्त्रयांमध्ये पाहण्यास गमळतो परंतु हा ककक रोग पुरुषांना दखेील होउ शकतो, कारण स्तनाचा ककक रोग हा 
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एक ऄनुिंगशक अजार दखेील अह.े यािरूनच स्तनाच्या ककक रोगाची कारणे अगण लक्षणे समजून घेण ेदखेील महत्िाचे 

अह.े [४] 

स्तनाचा ककक रोग होण्यामागघल कारण े : स्तनाच्या ककक रोगाची कारणे गिचारात घेतली ऄसता, ती िेगिेगळ्या 

घटकांिर ऄिलंबून ऄसल्याची ढदसून येतात. ते म्हणज े हामोनल अगण प्रजनन घटक, बदलती जीिनशलैी अगण 

पयाकिरणीय घटक, बदलता न येणारे घटक, गिढकरण ककिा ढकरणोत्सगाकच्या सपंकक  अगण ऄनिुगंशकता ह ेऄसल्याचे 

अढळून येताना ढदसते. परंतु प्रत्येक घटक दखेील ऄनेक कारणांिर ऄिलंबून अहते. 

स्तनाच्या ककक रोगाचे सिाकत महत्िपूणक कारण म्हणजे ऄनिुगंशकता अह.े मगहलांच्या अइकडील कुटंुबामधून अइ, 

अइची अइ(अजी), अइची बगहन(मािशी) अगण बगहन जर यांना स्तनाचा ककक रोग ऄसल्यास त्या मगहलेला सुद्धा 

स्तानाच्या ककक रोग होण्याचा धोका गनमाकण होउ शकतो. त्याचप्रमाणे मगहलांच्या िगडलांकडील कुटंुबामधून िगडलांची 

अइ (अजी), अगण िगडलांची बगहन (अत्या) जर यांना स्तनाचा ककक रोग ऄसल्यास त्या मगहलेला सुद्धा स्तनाच्या 

ककक रोग होण्याचा धोका गनमाकण होउ शकतो. [१,२] 

हामोनल अगण प्रजनन घटकाचंा गिचार केला ऄसता, जर लहान ियामध्ये मागसक पाळी येत ऄसेल ककिा रजोगनििृी 

ही ियाच्या ५५ िषाकनंतर होत ऄसेल, तसेच ियाचे ३० िषक पूणक झाल्यािर पगहली गभकधारणा होण,े स्तनपान न करणे, 

गभकगनरोधक गोळीच्या ऄगतररक्त सेिनामुळे अगण हामोनल मेनोपॉझल थेरपीचा िापरामुळे दखेील स्तनाच्या 

ककक रोगाचा धोका गनमाकण होउ शकतो. [१,२] 

बदलती जीिनशलैी अगण पयाकिरणीय घटक या घटकांचा गिचार केला ऄसता, दारूचे सेिन, ऄगतलठ्ठपणा अगण 

शारीररक ढियाकलाप (ऄॅगक्टगिटी) यामुळे दखेील स्तनाच्या ककक रोगाचा धोका गनमाकण होउ शकतो. [१,२] 

बदलता न यणेारे घटक म्हणजेच ईंची ककिा या अधी झालेल्या स्तनाच्या ककक रोगामुळे दखेील स्तनाचा ककक रोग 

होण्याचा धोका गनमाकण होउ शकतो. [१,२] 

बऱ्याचिेळा ज्या मगहला ऄणुबॉम्ब मधून िाचलेले ऄसतात, िैद्यकीय दखेरेखीसाठी कायक करतात, काही अजरासंाठी 

गिढकरण पद्धतीचा ईपचार करतात ककिा िारंिार मॅमोग्रािी करतात, यामुळे दखेील स्तनाच्या ककक रोगाचा धोका 

गनमाकण होउ शकतो. 

स्तनाच्या ककक रोगाची लक्षण े: स्तनाचा ककक रोगाचे िाढत ेप्रमाण लक्षात घेता स्तनाचा ककक रोग  ही जागगतक स्तरािर 

अरोग्याची समस्या गनमाकण झालेली ढदसून येते. म्हणूनच स्तनाच्या ककक रोगाच्या लक्षणाचा गिचार करणे महत्िाच े

अह.े स्तनाच्या ककक रोगाचे महत्िाचे लक्षण म्हणज ेस्तनामध्ये न हलणारी ककिा न दखुणारी गाठ ऄसणे ह ेहोय. त्याच 

बरोबर स्तनाच्या अकारामध्ये बदल होण,े स्तनाग्र अतमधील बाजूस खेचलेल ेऄसणे, स्तनाची त्िचा ही संत्राच्यासाली 

प्रमाणे जाडसर होण ेअगण त्यािर खड ेपडणे, त्याचप्रमाणे स्तनाग्रामधून कोणताही प्रकारचे पाणी ककिा रक्त येणे अगण 

काखेत ककिा मानेमध्ये सूज येणे. ही स्तनाच्या ककक रोगाची पूिक प्राथगमक लक्षणे दशकितात, ऄशा लक्षणांचे लिकर 

गनदान झाल ेऄसता, स्तनाचा ककक रोग पूणकपणे बरा होण्यास मदत होउ शकते. म्हणून स्तनाच्या ककक रोगागिषयी 

अरोग्य गशक्षण अगण जनजागृती करणे महत्िाचे ठरेल. [१,२] 

प्रगतबधंात्मक ईपाय : स्तनाच्या ककक रोगाचे िाढते प्रमाण कमी करण्यासाठी त्याच्यािरील प्रगतबंधात्मक ईपाय ह े

प्रभािशाली औषध ठरू शकेल. त्यासाठी ―प्रत्येक मगहलनेे प्रत्येक मुलाला ढकमान एक िषक तरी स्तनपान करणे गरजेचे 

अह‖े. कारण स्तनाचे मुख्य कायक ह ेस्तनपान करणे अह.े त्यामुळे स्तनामध्ये कोणताही प्रकारची गाठ होण्याचे प्रमाण 

कमी होउ शकते. त्याच बरोबर ियाच्या ऄठराव्या िषी लग्न करून, एकिीस िषाकपयंत पगहले मुल होउन, तीस 

िषाकच्या अत कुटंुब पुरतात होणे अिश्यक अह.े जेण ेकरून स्तनाच्या ककक रोगचा धोका कमी होण्यास मदत होउ 

शकेल. हा एक स्तनाचा ककक रोगािरील सिाकत महत्िाचा प्रगतबंधक ईपाय अह.े 

दसूरा महत्िचा प्रगतबंधात्मक ईपाय म्हणजे, प्रत्येक मगहलेने ियाचे तीस िषक िय पूणक झाल्यािर ―दर मगहन्यातून 

एकदा स्तनांची स्ि-स्तन तपासणी करणे गरजेच अह‖े. ही तपासणी ज्या मगहलांना मागसक पाळी येते, ऄशा मगहलानंा 

प्रत्येक मगहन्याला मागसक पाळीच्या पाचव्या ढदिसापासून ते दहाव्या ते बाऱ्याव्या ढदिसापयंत करता येते, तर ज्या 

मगहलांची रज्जगनिृिी झाललेी ऄसते ऄशा मगहलांनी प्रत्येक मगहन्याची एक तारखी नीगच्चत करून प्रत्येक मगहन्यास 

त्याच तारखेला स्िस्तन तपासणी करािी. अगण त्याच बरोबर िषाकतून एकदा स्त्रीरोग तनांकडून िार्थषक तपासणी 
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करुन घ्यािी. ज्यामुळे स्तनात कोणती गाठ अढळून अली ऄसता त्याचे लिकर गनदान होउन, त्िररत ईपचार होउ 

शकेल. त्यामुळे स्तनाच्या ककक रोगाचे प्रमाण कमी होण्यास दखेील मदत होउ शकेल. 

स्तनाच्या ककक रोगाची ऄजून एक प्रगतबंधात्मक तपासणी म्हणजे मेमोग्रािी होय. ही तपासणी प्रत्येक मगहलेने ―ियाचे 

चाळीस िषक पूणक झाल्यािर दोन ते तीन िषाकतून एकदा मेमोग्रािी करािी‖. या तपासणी मध्ये स्तनाचा क्ष-ढकरण 

(एक्स-स-रे) काढला जातो. 

स्तनाच्या ककक रोगाचा धोका टाळण्यासाठी प्रत्येक मगहलेने गनयगमतपणे व्यायाम ककिा योगासने करने अिश्यक अह.े 

तर त्याचबरोबर प्रत्येक मगहलेने अहारामध्ये सिाकगधक प्रमाणात पालेभाज्या अगण िळे यांचा समािेश िाढिािा. जेणे 

करून मगहलांमधील अरोग्याचा रेशो दखेील सुधारू शकतो. 

स्तनाच्या ककक रोगाचे जे मुख्य कारण अह,े ते म्हणजे ―ऄनुिांगशकता‖ ऄसल्यास डॉक्टरांकडून गनयगमतपणे 

―गक्लगनकल स्तन तपासणी अगण मेमोग्रािी‖ तपासणी करणे गरजेचे अह.े त्यामुळे भगिष्यामध्ये होणाऱ्या स्तनाच्या 

ककक रोगाचा धोक्का टाळण्यास मदत होउ शकते. [१,२,३,४] 

गनष्कषक : स्तनाचा ककक रोग हा एक सामान्य अजार ऄसून, जगातील मगहलांमध्ये स्तनाच्या ककक रोगाचे प्रमाण ह े

सिाकगधक ऄसल्याचे ढदसनू येते. परंतु स्तनाच्या ककक रोगाची लक्षणे, कारणे, तपासणी अगण ईपचार पद्धती 

यागिषयीची जागरूकता अरोग्य गशक्षणााारे शहरी मगहलांमध्ये गनमाकण करून, स्तनाच्या ककक रोगाची गनयगमत 

तपासणी केल्यास, स्तनाच्या ककक रोगाचे लिकर गनदान होउ शकते, अगण त्यामुळे स्तनाच्या ककक रोगािर लिकर 

ईपचार केले जाउ शकतात. म्हणजेच ―लिकर गनदान अगण लिकर ईपचार‖ केल्यामुळे, शहरी मगहलांमधील 

स्तनाच्या ककक रोगाचे िाढते प्रमाण कमी करण्यासाठी मदतगार ठरू शकेल. 
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विभमान संदभभ मे गांधीजी के आतर्थभक और सामातजक तवचारो ंकी प्रासंतगकिा 

डॉ िबसु्सम खान 

(अतधष्ठािा) 

कला संकाय 

श्री सत्यसाई ंतवश्वतवद्यालय 

पचामा (सीहोर)म॰प्र॰ 

सारांश- 

महात्मा गााँधी मूलरूप से न तो राजनीततज्ञ थे रर न ही  दािातनक॰ गााँधी जी वास्व में एक सामातजक कायाकताा 

या समाज सुधारक कहे जा सकते हैं॰ क्योतंक उन्होनें समाज में व्याप्त बुराइयो ंतथा अंधतवश्वासो ंको जड़ से समाप्त 

करने में अपनी अहम भूतमका तनभाई॰ गााँधी जी ने जीवन के प्रते्यक के्षत्र धातमाक, आतथाक, राजनीततक, नैततकता, 

योग इत्यातद के संबंध में अपने तवचार रिे॰ गााँधीजी ने इन सभी तवचारो ंके अततररक्त सत्य, अतहंसा तथा सवोदय 

के तवचार भी समाज के समक्ष रिने॰ न केवल उन्होनें सामज के समु्मि प्रसु्त तकये, बत्यि स्वयं के ऊपर अपने 

तदए गए तसद्धान्तो ंको अपने स्वयं पर लागू करने के बात समाज को तदये थे॰ तजसे देि की जनता ने समथान तदया॰ 

यह िोध पत्र वतामान संदभा मे गांधीजी के आतथाक रर सामातजक तवचारो ंकी वतामान प्रासंतगकता पर आधाररत है 

जो वतामान में इसकी महत्व का तवशे्लषण तकया जा रहा है, महात्मा गााँधी ने इस तवचारधारा को भी चुनौती दी रर देि 

के गरीब तकसान, दस्कार रर मजदूर के रोजगार रर आजीतवका को अंधाधंुध मिीनीकरण से बचाने के तलए 

उन्होनें कहा तक उससे मनुष्य को सहारा तमलना चातहए॰ वतामान यह झुकाव है तक कुछ लोगो ंके हाथ में िूब संपतत्त 

पहंुचाई जाए रर तजन करोड़ो ंस्त्री-पुरूषो ंके मुह से रोटी छीनी है उन बेचारो ंकी जरा भी परवाह न की जाए॰ सच्ची 

योजना तो यह होगी तक भारत की संपूणा मानव ित्यक्त का अतधक से अतधक उपयोग तकया जाए॰ मानव श्रम की परवाह 

न करने वाली कोई भी योजना न तो मुि में संतुलन कायम रि सकती है रर न इनसानो ंको बराबरी का दजाा दे 

सकती है॰ इसी तरह गााँधी जी ने कहा मनुष्य का लक्ष्य अपने उपभोग को तनरंतर बढ़ाना नही ंअतपतु सादगी के जीवन 

में संतोष प्राप्त करना है॰ यतद ित्यक्तिाली व अमीर लोग इस भावना में तजएं जो गरीबी के तलए संसाधन बचने की 

संभावना कही ंअतधक होगी॰ 

की वडभ - प्रासंतगकता , आतथाक-सामातजक, मिीनीकरण , महात्मा गााँधी 

प्रस्तावना 

मनुष्य जन्म से महान पैदा नही ंहोता है उसके तवचार ही उसे महान बनाते हैं॰ तवचारो ंकी िुद्धता तथा सरलता ठी महान 

लोगो ंको आम लोगो ं से अलग करती है॰ महात्मा गााँधी आज तहन्व्दुस्ान के ही नही,ं बत्यि समूची दुतनया के एक 

तवख्यात महापुरुष हैं॰ वास्व में महात्मा जी ने जो कुछ हातसल तकया है. रर तजसके कारण हम उने्ह पूजते हैं. यह सब 

कुछ उन्होनें अपनी साधना रर तपस्या के बल पर पाया है॰ कुछ-कुछ अंिो ंमें उनका बड़प्पन उनके बचपन में भी 

नजर आता है हम उनके जीवन की छोटी-छोटी घटनाओ ंको देिें तो स्पष्ट् हो जाता है तक गांधीजी की छोटी-सी बातो ंमें 

भी सत्य का तकतना बड़ा रूप तछपा है॰ गुजरात के पोरबंदर में सम्पन्न एवं सम्मातनत पररवार में मोहनदास करमचन्द 

गााँधी का जन्म हुआ था॰ इनका वास्तवक नाम मोहनदास करमबन्द गााँधी था॰ उनके तपता का नाम करमचन्द गााँधी 

तथा माता का नाम पुतली बाई था॰ 02 अकू्टबर को भारतीय सामातजक इततहास में यह तदन गााँधी का जन्म ऐततहातसक 

रूप से महत्वपूणा है॰ साबरमती के इस सन्त का तवश्व पररदृश्य में एक महत्वपूणा नाम है | गााँधी जी पर बचपन से 

भारतीय सामातजक संस्कार का प्रभाव माता की अत्यन्त धातमाक प्रकृतत के कारण था॰ गााँधी जी ने सामातजक व्यवस्था 

में तिक्षा को व्यत्यक्त का जन्मतसद्ध अतधकार माना रर मनुष्य की तकसी भी तरह की भौततक या आध्यात्यत्मक तवकास के 

तलये इसे उतना ही आवश्यक माना तजतना तक बचे्च के िारीररक एवं मानतसक तवकास के तलए माता का दूध॰ यही 

कारण है तक समाज के तवकास आपका महत्वपूणा स्थान है॰ सवामान्य सत्य है तक पुरातन काल से ही समाज के तवकास 

में तिक्षा का आरम्भ हो चुका था॰ सामातजक तवकास के उत्थान में तिक्षा सहज रर स्वभातवक प्रतक्रया है. जो व्यत्यक्त 

को मत्यस्ष्क में प्राकृततक रूप से समातहत होकर अपने तवचारो ंमें गततिील रहती है॰ महात्मा गााँधी सामातजक 

गतततवतधयो ंमें रुतच लेते , गांधीवाद रर समाजवाद का उदे्दश्य अतपतु बहुत कुछ एक जैसा मालूम होता है तफर भी 

उनकी पहुाँच के मागा में काफी अंतर है॰ समाजवाद व्यत्यक्त के सुधार को कोई पृथक महत्व नही ंदेता॰ यह समाज की 

सारी व्यवस्था करके उसे प्रते्यक के माथे मढ़ता है॰ यह सभी को मान्य है तक समतष्ट् व्यत्यक्त का ही समुदाय है. समाज 
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व्यत्यक्तयो ंसे ही  बनता है, तकनु्त प्रश्न यह होता है तक समाज को उन्नत बनाने के तलए पहले व्यत्यक्त को उन्नत बनाना होगा 

या तकसी सामातजक व्यवस्था के द्वारा हम समाज को उन्नत बना सकते हैं, तजससे व्यत्यक्त की भी उन्नतत को होगी ? 

गांधीवाद का यह कहना  है तक व्यत्यक्तयो ंको सुधार रर उनकी उन्नत अवस्था के द्वारा ही समाज की उन्नत अवस्था 

स्थातपत हो सकती है॰ समाजवाद को भी तहंसा अत्यियार करने का कोई अतधकार  नही ंहै॰ ये वगा-संघषा का अंत कर 

समाज की िांतत-व्यवस्था की स्थापना करना चाहते है॰ 

आधुतनक युग में गााँधी जी ने भारतीय संसृ्कतत पर आधाररत मान्यताओ ंको पुनेः स्थातपत करने का प्रयास तकया॰ तजस 

सत्य तथा अतहंसा का प्रयोग दे जीवन भर करते रहे उनका अत्यन्तम प्रयोग उन्होनें 30 जनवरी 1948 को अपने प्राणो ंकी 

आहुतत देकर तकया॰ उनके तवचारो ंका अध्ययन करना देि की वतामान पीढी के तलए भावी पीतढ़यो ं के तलए भी 

आवश्यक है , क्योतंक जो तवचार रर तचंतन एवं कमायोग गााँधी जी ने तदया वह िाश्वत है रर उसको तनरन्तर दोहराते 

रहना मानवीय -समाज के तलए शे्रयस्कर रहेगा॰ 

आज की सामातजक, राजनीततक रर आतथाक पररत्यस्थततयो ंऐसी है. तजनके कारण मनुष्य तवनाि के कगार की ओर 

अग्रसर हो रहा है॰ समाज में पे्रमबन्धन समाप्त हो रहे हैं, राजनीततक जीवन में त्याग रर तपस्या तथा बतलदान के स्थान 

पर भ्रष्ट्ाचार व्याप्त है॰ आज देि के सामने दो ही रासे् मुख्य रूप से हैं एक मार्क्ावादी तवचारधारा रर दूसरा गााँधी जी 

की तवचारधारा का॰ गहन तचन्तन रर अध्ययन के आधार पर उस बात का तनणाय लेने की आवश्कता है तक तकस मागा 

का अनुिरण तकया जाए रर कौन-सा मागा अतधक शे्रयस्कर है॰ गााँधी जी के तिक्षा-तचन्तन की उपयोतगता पर तवचार 

करना रर भी आवश्यक हो गया है॰ आज तिक्षा के के्षत्र में घोर दुव्यावस्था फैली है, तिक्षा संस्थाओ ंमें अिांतत का 

वातावरण दे. तिक्षा व्यवस्था आज भी गुलामो ंके समय में तनधााररत उदे्दश्यो ंको पूरा करती है॰ तिक्षण का स्र तगर गया 

है. अध्ययन की प्रवृतत्त समाप्त हो रही है॰ बच्चो ंका सवांगीण तवकास की बात तो आज की तिक्षा में सोचनी ही नही ं

चातहये॰महात्मा गांधी की अथाव्यवस्था व अथािास्त्र के बारे में बहुत मौतलक सोच थी॰ यह सोच उस समय के प्रच

तलत तवचारो ंकी परवाह न कर सीधसीधे ऐसी नीततयो ंकी मांग करती थी तजससे गरीबो ंको राहत तमले॰ साथ ही उ

न्होनें ऐसे तसद्धांत अपनाने को कहा तजनसे दुतनया में तनाव व तहंसा दूर हो तथा पयाावरण को नुकसान न पहंुचें॰ गां

धीजी के तलए तवश्व िांतत, संतोष व पयाावरण की रक्षा सबसे महत्वपूणा थे॰ वह इसी के अनुकूल आतथाक नीततयो ंकी

 बात करते थे॰ उन्होनें अथानीतत रर नैततकता में कभी भेद नही ंतकया॰गांधी ने स्पष्ट् तलि मुझे स्वीकार तकया तक 

मैं अथातवद्या रर नीतततवद्या में कोई भेद नही ंकरता॰ तजसअथातवद्या से व्यत्यक्त या राष्ट्र  के नैततक कल्याण को हातन 

पहंुचती हो उसे मैं अनीततमय रर पापपूणा कहंगा॰ उदाहरण के तलए जो नीतत एक देि को दूसरे देि का िोषण 

करने की अनुमतत देती है वह अनैततक है॰ जो मजदूरो ंको योग्य मेहनताना नही ंदेते रर उनके पररश्रम का िोषण

 करते हैं उनसे वसु्एं िरीदना या उन वसु्ओ ंका उपयोग करना पाप है॰ उन्होनें िोषण तवहीन व्यवस्था की मांग 

रिी तातक सबकी बुतनयादी जरूरतें पूरी हो॰ं उन्होनें कहा तक गरीब लोगंो को भी उत्पादन के साधनो ंपर तनयंत्रण 

तमले तातक उनका िोषण न हो॰ गांधी ने तलि मेरी राय में न केवल भारत की, बत्यि सारी दुतनया की अथा रचना ऐ

सी होनी चातहए तक तकसी को भी अन्न रर वस्त्र के अभाव में तकलीफ न सहनी पड़े॰ दूसरे िब्दो ंमें हर एक को 

इतना काम अवश्य तमल जाना चातहए तक वह अपने िाने- 

पहनने की जरूरतें पूरी कर सके॰ यह आदिा तभी कायाात्यन्रत तकया जा सकता है जब जीवन की प्राथतमक आव

श्यकताओ ंके उत्पादन के साधन जनता के तनयंत्रण में रहें॰ वह हर एक को तबना तकसी बाधा के उसी तरह उपल

ब्ध होने चातहए तजस तरह तक भगवान की दी हुई हवा रर पानी हमें उपलब्ध है॰ तकसी भी हालत में वे दूसरो ंके 

िोषण के तलए चलाए जाने वाले व्यापार का वाहन न बनें॰ तकसी भी देि या समुदाय का उन पर एकातधकार अन्या

यपूणा होगा॰ हम आज न केवल अपने इस दुिी देि में, बत्यि दुतनया के दूसरे तहस्सो ंमें भी जो गरीबी देिते हैं उ

सका कारण इस सरल तसद्धांत की उपेक्षा है॰ प्रायेः  यही माना जाता है तक तनरंतर आतथाक तवकास व वृत्यद्ध से ही दु

तनया से गरीबी व अभाव दूर होगी लेतकन महात्मा गांधी ने यह पहचान तलया था तक इस तरह के आतथाक तवकास 

के तहत गरीबी व तवषमता बढ़ने की संभावना भी मौजूद रहती है॰ अतेः  उन्होने 

आतथाक तवकास को नही,ं बत्यि गरीब आदमी की बुतनयादी आवश्यकताओ ंको अपनी आतथाक सोच का कें द्रबना

या॰ उन्होनें देि के  

नेताओरंर तनयोजको ंसे तविेष आग्रह तकया तक जब तुम्हें संदेह हो या तुम्हारा अहम तुम पर हावी होने लगे तो य

ह कसौट आजमाओ॰ 

अध्ययन के उिेश्य 

1- महात्मा गााँधी के वतामान आतथाक,सामातजक प्रासंतगकता का अध्ययन करना॰ 
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2- महात्मा गााँधी के आतथाक रर  सामातजक तवचारो ं की उपयोतगता का अध्ययन करना॰ 

आतर्थभक तवचारो ंकी विभमान प्रासंतगकिा- 

सेवा का अपने गांव के प्रते्यक तनवासी से पररचय होना चातहए रर तजतना बन पडे उतनी सेवा ग्रामवातसयो ंकी क

रनी चातहए॰ इसका मतलब यह नही ंहै तक वह सारा काम अकेले ही कर सकता है॰ वह ग्रामवातसयो ंको यह बता

एगा तक वे तकस प्रकार अपनी सहायता स्वयं कर सकते है रर उन्हें जो सहायता एवं सामग्री की आवश्यकता हो

गी, उसे उनके तलए उपलब्ध कराएगा॰ वह अपने सहायको ंको भी प्रतितक्षत करेगा॰ वह ग्रामवातसयो ंके मन को इ

स तरह जीतने का प्रयास करेगा तक वे उसके पास परामिा के तलए आने लगेंगे॰ 

मैं उन्हें कताई तसिाउंगा रर जब वे मुझसे तकसी बुनकर को लाने के तलए आग्रह करें गे तो मैं उन्हें उसी प्रकार बु

नकर लाकर दंूगा तजस प्रकार मैंने उन्हें तिक्षक लाकर तदया है॰ यह बुनकर उन्हें तसिायेगा तक वे अपना कपडा 

तकस प्रकार बुन सकते है॰ मैं उन्हें स्वास्थ्यरक्षा रर सफाई के महत्व के प्रतत जागरूक करंूगा रर जब वे मुझसे 

कहेंगे तक मैं उनके तलए एक मेहतर की व्यवस्था कर दंू तो मैं बोलूाँगा मैं स्वयं ही ये काया कर सकता हाँ | 

ग्रामवातसयो ंको अपने कौिल में इतनी वृत्यद्ध कर लेनी चातहए तक उनके द्वारा तैयार की चीजें बाहर जाते ही हाथों

हाथ तबक जाएं॰ जब हमार गांवो ंका पूणा तवकास हो जाएगा तो वहां उंचे दजे के कौिल रर कलात्मक प्रततभा वा

ले लोगो ं

 की कमी नही ंरहेगी॰ तब गांवो ंके अपने कतव भी होगें, कलाकार होगें, वासु्तिल्पी होगें, भाषातवद् होगें रर अनु

संधानकताा भी होगें॰ संके्षप में जीवन में जो कुछ भी प्राय है, वह सब गांवो ंमें उपलब्ध होगा॰ आज हमारे गांव गोब

र के ढेर मात्र हैं॰ कल वे संुदरसंुदर वातटकाओ ंका रूप लेंगेतजनमें इतनी प्रिर बुत्यद्ध लोग तनवास करें गे तजन्हें न 

कोई धोिा दे सकेगा रर न उनका िोषण कर सकेगा॰ ऊपर बताई गई पद्धतत के अनुसार गांवो ंके पुरतनमााण 

का काया तत्काल िुरू कर देना चातहए गांवो ंका पुनतनमााण अस्थायी नही ंस्थायी आधार पर तकया जाना चातहए॰ 

तनष्कषभ : महात्मा गााँधी ने राजनीतत, समाज, अथा एवं धमा के के्षत्र में आदिा स्थातपत तकये व उसकी के अनुरूप 

प्रात्यप्त के तलए स्वयं को समतपात दी नही ं तकया, बत्यि देि की जनता को भी जनता को भी पे्रररत तकया व 

आिानुरूप पररणाम भी प्राप्त तकये॰ उनकी जीयन दृतष्ट् भारत दी नही ंसमू्पणा तवश्व के कल्याण का मागा प्रिस् 

करती है॰ आज गांधी हमारे बीच नही ंहैं, तकनु्त एक पे्ररणा रर प्रकाि के रूप में लगभग उन सभी मुझे पर 

उनका मागादिान तनरन्तर ८मारे साथ है॰ तजसका सामना तकसी व्यत्यक्त, समाज या राष्ट्र  को करना पड़ता है॰ 

इक्कीसवी ंसन्दी में गांधी की साथाकता प्रते्यक के्षत्र में है॰ उस अतहंसावादी पुरुप के तसद्धान्तो ं के महत्व को 

समानकर टी संयुक्त तवश्व अतहंसा तदवस के रूप में मनाने की घोषणा की है॰ 
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ABSTRACT 
With a rapidly expanding internet user base and favourable market conditions, India holds significant potential 

in the e-commerce industry. Growing at an exponential pace, the market value of India's e-commerce sector 

was 123 billion U.S. dollars in 2024 and is projected to reach 300 billion U.S. dollars by 2030(Statista2025) 

India's retail sector has witnessed a remarkable transformation over the past decade, driven by increasing 

internet penetration, digital payments, and a growing middle class. The rise of e-commerce platforms like 

Flipkart, Amazon India, and Reliance's JioMart has fueled this growth, making online shopping more 

accessible across urban and rural areas. India’s online shopping sector has rapidly evolved, driven by 

increasing internet penetration, smartphone adoption, and digital payment systems. Major players like Flipkart, 

Amazon, and Reliance dominate the market, offering diverse products. The rise of mobile commerce, social 

commerce, and quick-commerce platforms continues to reshape consumer behavior and retail trends. This 

review article explores the various factors and conditions that have contributed to the popularity of online 

shopping, highlighting its numerous benefits for consumers. The study also examines its significance, key 

facilitators, advantages, challenges, and future scope in the Indian market. 

Key words – Online shopping, factors responsible, growth in India, future & challenges of online shopping 

METHODOLOGY  
This paper provides a thorough and critical analysis of the literature on growth & evolution of Indian online 

shopping, the factors influencing online shopping, based on academic studies published in the past for this 

study, databases such as Google Scholar, JSTOR, and Scopus were utilized, along with industry-specific 

sources like Forrester Research and e-Marketer. Around 25 research papers were reviewed both qualitative and 

quantitative. 

ORIGINAL VALUE OF THE PAPER 
This study provides one of the most comprehensive revaluations of both foundational and contemporary 

literature on the development and impact of online shopping trends and drivers in India. Additionally, it seeks to 

advance the field by utilizing existing research to predict future directions and emerging trends in online 

shopping drivers. 

INTRODUCTION 

Shopping has been a fundamental human activity for centuries, dating back to the era of barter transactions. 

However, it was during the late 19th to early 20th century that shopping significantly expanded. This growth 

was driven by economic development, advancements in public transportation, and the emergence of new mass 

production methods. (Woodruff-Burton et al 2002) Traditional shopping requires direct interaction between the 

shopper and the seller at a physical location. Whether at a neighbourhood kirana store, an old ration shop, or 

modern retail formats like specialty stores, shopping malls, and convenience stores, customers must visit 

physical marketplaces to fulfil their shopping needs. However, this process demands significant time and effort, 

leading some to perceive shopping as a laborious task. The internet has revolutionized many aspects of life, 

especially how people shop for goods and services. While visiting a physical store to see and feel products 

remains appealing, the convenience of online shopping is unmatched (Global Trends in Online Shopping). For 

consumers, the internet facilitates communication, provides controlled search options for products and services, 

enables easy comparison of shopping choices, and offers instant access to intangible goods like software (Jones 

and Vijayasarathy 322). Additionally, transaction costs are reduced as the internet grants direct access to 

multiple options while eliminating time and space constraints (Aldridge et al. 164). From a business 

perspective, the internet enhances operational efficiency by streamlining distribution channels and opening new 

market opportunities. For those who prefer to avoid visiting physical stores, alternative shopping methods such 

as catalogue shopping, teleshopping, and the increasingly popular online or internet shopping provide 

convenient solutions. Distant or in-home shopping offers several advantages. Darian (164) identified five key 

conveniences it provides: reduced shopping time, greater timing flexibility, lower physical effort, minimized 

frustration, and opportunities for impulse buying or direct responses to advertisements (qtd. in Kau et al. 140). 
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THE EVOLUTION OF ONLINE SHOPPING IN INDIA 
The growth of online shopping in India has been shaped by technological advancements, increasing internet 

penetration, and changing consumer behavior. Below is a timeline of its key milestones: 

1990s – The Foundation of Indian E-Commerce 
 The introduction of the internet in India in 1995 paved the way for online commerce. 

 Early e-commerce platforms like Rediff Shopping and IndiaMART emerged, primarily catering to niche 

markets and businesses. 

Early 2000s – The First Wave of Online Shopping 
 With the rise of broadband internet, companies like Bazee.com (later acquired by eBay in 2004) gained 

traction. 

 Online travel bookings gained popularity with the launch of IRCTC (Indian Railway Catering and Tourism 

Corporation) for train reservations. 

Mid-2000s – Entry of Major E-Commerce Players 

 The launch of Flipkart (2007) as an online bookstore marked the beginning of large-scale online retail in 

India. 

 Other platforms like Snapdeal (2010) and Myntra (2007) introduced e-commerce for fashion and 

electronics. 

2010s – The E-Commerce Boom 

 Amazon India (2013) entered the market, intensifying competition. 

 The rise of mobile commerce (m-commerce) with increasing smartphone penetration transformed 

consumer shopping habits. 

 Digital payment platforms such as Paytm and UPI (Unified Payments Interface) made online transactions 

more convenient. 

 Big Billion Days and Great Indian Festival sales became major shopping events. 

Late 2010s – Expansion and New Business Models 
 The growth of hyperlocal delivery services like Zomato, Swiggy, and Grofers expanded the online 

shopping landscape beyond retail. 

 The rise of social commerce and direct-to-consumer (D2C) brands leveraged platforms like Instagram and 

WhatsApp. 

2020s – The Pandemic and Digital Acceleration 
 COVID-19 led to a massive surge in e-commerce, with consumers relying heavily on online/digital 

shopping. 

 ONDC (Open Network for Digital Commerce) was introduced to decentralize and expand the e-commerce 

ecosystem. 

 The dominance of quick-commerce platforms like Blinkit and Zepto reshaped online grocery shopping. 

The power of internet Shopping 

The internet has revolutionized various aspects of life, particularly the way people shop for goods and services. 

While visiting a physical store to see and touch products remains appealing, the convenience of online shopping 

is unmatched (Global Trends in Online Shopping). For consumers, the internet enhances communication, offers 

controlled search options for products and services, enables easy comparison of shopping choices, and provides 

instant access to intangible goods such as software (Jones and Vijayasarathy 322). 

Factors responsible for the growth of online shopping in India The Key drivers of in Indian ecommerce 

have been: 

 Smart phone penetration & increased in usage of smart phones. 

 Increasing broadband Internet and 4G penetration. 

 Social Media connectivity & Influence 
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 Growing Living standards,  increase in affluence & lifestyle 

 Freedom and choice 

 Availability of much wider product range 

 Busy lifestyles and lack of time for offline shopping . 

 Increased usage of online categorized sites. 

 Evolution of the online marketplace model with websites like Amezon, Messho  eBay, Flipkart, Snapdeal, 

shopclues, etc. 

 Technological advancements (Easy navigations on online store, Chat boats, Voice search) 

 Improving the delivery experience. 

 Improving the payment options and making it more secure and trustworthy 

 Increase in the range of products. 

 Enhanced shopping experience. 

 Growth 7 acceptance in digital Payments & UPI 

 Increased individual buying & festive buying. 

 Familiarity with vendor & trust 

 Dedicated Customer care centres are available 24*7 

POPULAR ONLINE RETAILERS IN INDIA 

As of March 2025, India's e-commerce sector continues to experience robust growth, with several companies 

leading in revenue. Based on the latest available data, here are the top Indian e-commerce companies by 

revenue: 

1. Flipkart Pvt Ltd. - Flipkart maintains a dominant position in the Indian e-commerce market. In 2024, the 

company reported e-commerce activity revenues of approximately US$31.25 billion. 

2. Amazon.com,Inc. - Amazon India continues to be a significant player in the market. In 2024, Amazon's e-

commerce activity revenues in India were around US$22.6 billion. 

3. Zomato Ltd. - Zomato, primarily known for food delivery, has diversified its services. In the third quarter 

ending December 2024, Zomato reported a net profit of ₹590 million (approximately US$6.8 million), 

despite a 57% decline from the previous year due to increased competition and expansion costs. 

4. Swiggy   Ltd.-  Swiggy, a major competitor to Zomato in the food delivery and quick commerce space, 

continues to expand its market presence. Specific revenue figures for 2025 are not readily available, but the 

company remains a key player in India's e-commerce landscape . 

5. Reliance Retail (JioMart)- Reliance Retail has been rapidly expanding its e-commerce platform, JioMart, 

leveraging its extensive network of supermarkets across India. While exact revenue figures for 2025 are not 

specified, Reliance's strategic initiatives indicate a significant push in the e-commerce sector. 

6. Meesho- Meesho has emerged as a leading social commerce platform, offering a wide range of products at 

affordable prices. The platform has gained substantial traction, especially among consumers in Tier 2 and 

smaller cities. 

7. Nykaa- Nykaa has established itself as a premier online destination for beauty and fashion products. The 

platform offers a vast array of items across various categories, catering to a diverse customer base. 

8. BookMy Show- BookMyShow dominates the online ticketing space in India, offering bookings for movies, 

events, and more. The platform has a significant market share in the entertainment ticketing industry. 

9. FirstCry- FirstCry specializes in baby and kids' products, providing a comprehensive range of items for 

young children. The platform has become a go-to destination for parents seeking quality products. 

10. Myntra- Myntra is a leading online fashion retailer, offering a wide selection of clothing, accessories, and 

footwear. The platform caters to a broad audience with its diverse product offerings. 



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

173 

ISSN 2394 - 7780 

Popular categories among Indian online shoppers 

 Electronics & Smartphones – A top-selling category due to frequent upgrades and competitive pricing. 

 Fashion & Apparel – Led by platforms like Myntra, Ajio, and Amazon Fashion. 

 Grocery & Essentials – Growth in quick-commerce platforms such as Blinkit, Zepto, and BigBasket. 

 Beauty & Personal Care – Nykaa and Purplle dominate this rapidly growing segment. 

Future Trends 
 Quick commerce (Q-commerce)- less than 30-minute delivery 

 Trend-first commerce -frequent launches of trendy collections at affordable prices 

 Hyper-value commerce- ultra-low price assortment)- 

 Integration of AI and AR for personalized and immersive shopping experiences. 

 Growth of voice commerce and regional-language shopping interfaces. 

 Expansion of sustainable and eco-friendly e-commerce solutions. 

 Virtual mirrors allow shoppers to virtually "try on" clothing and accessories before making a purchase. 

 Virtual walls enable customers to scan item barcodes on an electronic display using their mobile phones and 

place orders with retailers. 

CHALLENGES OF ONLINE SHOPPING 

 Data Security & Privacy – Cyber threats, data breaches, and fraud risks can undermine consumer trust. 

 Product Quality & Mismatch – Customers may receive products that differ from their expectations due to 

misleading images or descriptions. 

 Logistics & Delivery Issues – Delays, high shipping costs, and damaged goods can affect customer 

satisfaction. 

 Return & Refund Hassles – Complicated return policies and slow refunds can discourage shoppers. 

 Intense Competition – Businesses must constantly innovate to stand out in a crowded market. 

 Lack of Personalized Experience – Unlike physical stores, online shopping lacks the tactile experience, 

making it difficult to assess products. 

 Digital Divide – Limited internet access in rural areas restricts online shopping growth. 

 Payment Frauds – Fake websites, phishing scams, and insecure payment gateways pose risks to customers. 

In India financial fraud has shown growth of 113.7% from 2021 to 2022and  60% increased  from 2022-

23(www.ciet.ncert.gov.in/) 

 social values and lifestyles-While the growth of mobile, internet, and social media penetration can be 

measured, capturing the shifts in social values and lifestyles that have emerged alongside these trends is 

much more complex. 

 Data Security and Trust in Online Shopping-With the rapid growth of e-commerce, data security and 

consumer trust have become critical concerns. Customers share sensitive information, including personal 

details and payment credentials, making them vulnerable to cyber threats such as data breaches, identity 

theft, and fraud. 

CONCLUSION 

India‘s online shopping sector is constantly evolving, connecting urban and rural markets while setting new 

standards for innovation and consumer engagement. It offers vast opportunities for new startups, and MSMEs 

can leverage this platform to reach new customers.  Intense competition will drive major companies to develop 

innovative features and technologies for online shopping. To build trust, online retailers must implement robust 

security measures, including encryption, two-factor authentication, and secure payment gateways. Transparent 

privacy policies and reliable customer support also play a key role in reassuring shoppers. Additionally, 

customer reviews, brand reputation, and regulatory compliance contribute to fostering a secure and trustworthy 

online shopping experience. In the 21st century, online shopping will play a crucial role in the economy, 

becoming a major contributor to India's GDP. It will create significant opportunities for both large and small 

businesses. 
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ABSTRACT 

Artificial Intelligence (AI) has significantly transformed various business operations, leading to increased 

efficiency across industries. This paper reviews secondary data sources, including academic articles, industry 

reports, and case studies, to understand the role of AI in improving business efficiency. The findings suggest 

that AI applications in automation, predictive analytics, customer relationship management, and HR processes 

have greatly enhanced operational productivity, decision-making, and cost management. However, challenges 

such as data privacy concerns, high implementation costs, and resistance to AI adoption are notable. This 

paper concludes by providing recommendations for businesses looking to integrate AI tools to achieve greater 

efficiency. 

Keywords: Artificial Intelligence, Business Efficiency, Secondary Data, Automation, Predictive Analytics, 

Operational Efficiency. 

1. INTRODUCTION 

In the rapidly evolving business landscape, Artificial Intelligence (AI) has emerged as a transformative 

technology that is reshaping the way organizations operate. AI encompasses technologies such as machine 

learning, natural language processing, and robotics, all of which enable businesses to automate complex tasks, 

predict trends, and optimize processes. As a result, AI has the potential to significantly improve business 

efficiency, reducing operational costs, increasing productivity, and enhancing decision-making capabilities. 

This paper aims to examine the role of AI in enhancing business efficiency by reviewing secondary data from 

various sources, including academic literature, industry reports, and case studies. The research focuses on 

understanding how AI applications are improving business operations and what challenges organizations face in 

adopting these technologies. 

2. LITERATURE REVIEW 

AI Technologies in Business 

AI technologies are used across industries to automate processes, analyze data, and support decision-making. 

Machine learning, for example, enables systems to learn from data and make predictions, which is widely used 

in applications like demand forecasting, risk management, and customer behaviour analysis. Natural language 

processing (NLP) helps in automating customer service through chatbots and sentiment analysis. Additionally, 

robotic process automation (RPA) is being used to automate repetitive administrative tasks such as data entry 

and invoice processing, further improving operational efficiency. 

AI's Impact on Business Efficiency 

Several studies have highlighted the role of AI in improving business efficiency. A study by Brynjolfsson and 

McAfee (2014) suggests that AI technologies are central to improving business productivity by enhancing the 

speed and accuracy of operations. In industries such as retail and finance, AI helps businesses provide 

personalized services, optimize supply chains, and make more informed decisions (Davenport, 2018). 

While much research has focused on AI's potential, there is limited exploration of its practical application across 

diverse sectors. Secondary data offers insights into how businesses across different industries are leveraging AI 

for operational gains, and this paper fills that gap. 

3. METHODOLOGY 

This paper employs a qualitative research approach, relying on secondary data obtained from credible academic 

journals, industry reports, surveys, and case studies. The focus is on extracting relevant information from 

secondary data to analyse the application of AI in improving business efficiency. Data was collected from 

sources like academic databases, government reports, and well-established market research firms such as 

McKinsey, PwC, and Accenture. The data was then analysed thematically, focusing on AI applications in 

different business functions. 
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4. FINDINGS AND DISCUSSION 

AI Applications in Business Efficiency 

AI applications are found across several business functions, contributing to efficiency improvements in various 

ways. 

1. Automation of Routine Tasks 
AI technologies such as Robotic Process Automation (RPA) have become key enablers of operational 

efficiency. RPA automates repetitive and time-consuming tasks, such as invoice processing, payroll 

management, and customer data entry. By automating these processes, businesses reduce human error, enhance 

speed, and free up employees to focus on higher-value tasks. According to a report by PwC (2020), RPA can 

reduce operational costs by up to 25% in back-office functions. 

2. Predictive Analytics for Decision-Making 
AI-driven predictive analytics tools analyze large datasets to forecast trends and make informed decisions. For 

example, in retail, AI is used for inventory management, demand forecasting, and customer segmentation. A 

McKinsey (2017) report highlights those predictive analytics in supply chain management has led to a 15% 

reduction in inventory costs for companies like Walmart and Amazon. Similarly, financial institutions use 

predictive models to detect fraud and assess risks more accurately. 

3. Customer Relationship Management (CRM) 
AI has significantly enhanced CRM systems, allowing businesses to personalize customer interactions and 

improve customer service. AI-powered chatbots provide instant support to customers, while machine learning 

algorithms analyze customer data to suggest personalized offers and solutions. A study by Accenture (2019) 

found that AI in CRM has improved customer satisfaction by over 30% in companies like Starbucks, which 

uses AI to personalize customer recommendations. 

4. AI in Human Resource Management 
AI has also made strides in the HR domain. Recruitment and talent management processes are increasingly 

automated with AI tools that screen resumes, match candidates with job openings, and even conduct initial 

interviews. AI-based HR analytics also provide valuable insights into employee performance, engagement, and 

attrition patterns. As per a report by Deloitte (2021), AI-driven recruitment has reduced the time-to-hire by 40% 

in companies like Unilever. 

5. AI in Marketing and Sales 
AI plays a pivotal role in modern marketing strategies. AI tools are used to analyze customer data and segment 

audiences for targeted marketing campaigns. AI-driven recommendation systems, such as those used by Netflix 

and Amazon, enhance the customer experience by offering personalized content and product suggestions. 

Additionally, AI-powered sales tools enable businesses to predict customer buying behavior, optimize pricing 

strategies, and increase conversion rates. 

IMPACT ON BUSINESS EFFICIENCY 

The integration of AI has led to measurable improvements in business efficiency. AI-driven automation reduces 

the time spent on manual tasks, freeing up resources for more strategic activities. In operations, predictive 

analytics enhances decision-making, while CRM systems powered by AI improve customer satisfaction and 

retention. These improvements translate into cost savings, increased productivity, and more agile business 

operations. 

1. Operational Efficiency 
AI‘s ability to streamline operations is evident in its application across industries. For example, predictive 

maintenance in manufacturing using AI sensors helps prevent equipment failures and minimize downtime, 

leading to higher production efficiency. 

2. Cost Efficiency 
AI technologies have been instrumental in reducing costs. Automation of routine tasks lowers labour costs, 

while predictive analytics helps companies avoid overstocking and understocking, thus optimizing inventory 

management and reducing wastage. 

3. Time Efficiency 
By automating tasks and enhancing decision-making processes, AI significantly reduces the time required to 

complete business processes. AI in marketing, for example, can analyze vast datasets and optimize campaigns 

in real-time, making marketing efforts more efficient. 
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4. Employee Productivity 
AI improves employee productivity by offloading repetitive tasks and enabling employees to focus on more 

complex and value-added activities. For instance, in customer service, AI-powered chatbots handle common 

inquiries, allowing customer service representatives to focus on more intricate issues. 

5. CHALLENGES AND LIMITATIONS 

Despite its potential, AI adoption comes with several challenges: 

1. High Implementation Costs 
AI systems can be costly to implement, requiring substantial upfront investment in technology, training, and 

integration with existing systems. Many small and medium-sized enterprises (SMEs) may find it difficult to 

justify the expense. 

2. Data Privacy and Security 
AI systems rely on large datasets, raising concerns about data privacy and security. Companies must ensure that 

they comply with regulations like GDPR when handling personal data. 

3. Resistance to Change 
Organizational resistance to AI is another barrier. Employees may fear job displacement, while managers may 

struggle to integrate AI into existing workflows effectively. 

4. Bias in AI Systems 
AI systems can perpetuate biases if they are trained on biased data. This could lead to unethical decisions, such 

as discriminatory hiring practices or biased customer interactions. 

6. CONCLUSION 

AI is a powerful tool that has the potential to revolutionize business operations by improving efficiency in 

various areas, including automation, predictive analytics, and customer relationship management. Secondary 

data reveals that AI is already driving significant improvements in business productivity, cost reduction, and 

decision-making. However, businesses must be mindful of challenges such as high costs, data privacy concerns, 

and resistance to adoption. 

To maximize the benefits of AI, organizations must invest in the right technologies, ensure data privacy 

compliance, and foster a culture of innovation. Moving forward, AI‘s role in enhancing business efficiency will 

continue to grow, and businesses that effectively integrate AI into their operations will be better positioned for 

success in the competitive global market. 
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ABSTRACT  

Healthcare facilities play a pivotal role in shaping the socio-economic landscape of any region. This research 

paper examines the impact of healthcare infrastructure on the regional development of Solapur District, 

Maharashtra, India. Located in a drought-prone region, Solapur faces unique challenges in healthcare 

delivery, yet its evolving medical infrastructure has contributed significantly to economic growth, social well-

being, and human development. Through an analysis of healthcare accessibility, employment generation, and 

its influence on rural-urban dynamics, this study highlights how investments in healthcare facilities foster 

regional development. The findings suggest that while progress has been made, disparities in healthcare 

distribution and resource allocation remain critical barriers to equitable growth. 

Keywords: Healthcare, Regional Development, PHC 

1. INTRODUCTION 

Regional development encompasses economic prosperity, social welfare, and improved quality of life within a 

geographic area. Healthcare facilities are a cornerstone of this process, serving as both a public good and an 

economic catalyst. Solapur District, situated in Maharashtra, India, is an agrarian region known for its textile 

industry and agricultural output, including pomegranates. However, its semi-arid climate and economic 

vulnerabilities necessitate robust healthcare systems to support its population of approximately 4.3 million (as 

per the 2011 Census, with growth projections to 2025). This paper explores how healthcare infrastructure 

influences Solapur‘s development by enhancing human capital, stimulating local economies, and bridging rural-

urban divides. 

2. HEALTHCARE INFRASTRUCTURE IN SOLAPUR DISTRICT 
Solapur District‘s healthcare system comprises a mix of public and private facilities. The public sector includes 

77 Primary Health Centres (PHCs), sub-centres, and district hospitals managed by the Maharashtra State 

Government and Solapur Municipal Corporation. Private hospitals, nursing homes, and clinics have also 

proliferated, particularly in urban centres like Solapur City, which is emerging as a medical tourism hub. Key 

metrics of healthcare provision in Solapur include: 

 Bed-Population Ratio (BPR): Measures hospital beds per capita, reflecting capacity to handle inpatient 

care. 

 Doctor-Population Ratio (DPR): Indicates availability of medical professionals, with India‘s national 

average at 1:1456 compared to the WHO recommendation of 1:1000. 

 Hospital-Population Ratio (HPR): Assesses the number of healthcare institutions relative to the 

population. 

Despite these facilities, rural areas such as Karmala, Solapur South, and Sangola lag urban zones in healthcare 

access, a disparity rooted in geographic and economic factors. 

3. METHODOLOGY 

This study adopts a qualitative and analytical approach, synthesizing existing literature and government reports 

on Solapur‘s healthcare system. Data on PHCs, hospital infrastructure, and health outcomes are drawn from 

secondary sources, including the District Administration of Solapur and studies on Maharashtra‘s healthcare 

landscape. The analysis focuses on three dimensions: economic impact, social development, and spatial equity. 

Limitations include the absence of primary data collection due to resource constraints and reliance on pre-

existing studies up to March 23, 2025. 

4. IMPACT OF HEALTHCARE FACILITIES ON REGIONAL DEVELOPMENT 

4.1 Economic Growth and Employment  

Healthcare facilities in Solapur contribute to economic development by creating jobs and attracting investment. 

Hospitals employ a diverse workforce, including doctors, nurses, administrative staff, and support personnel. 
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For instance, a single district hospital can employ hundreds, stabilizing local economies even during downturns. 

Private healthcare expansion in Solapur City has spurred ancillary industries such as medical equipment 

suppliers, pharmacies, and transport services, enhancing the district‘s economic ecosystem. 

Moreover, improved healthcare reduces absenteeism and boosts workforce productivity. Healthier populations 

engage more effectively in agriculture and textile production, Solapur‘s economic mainstays. The emergence of 

Solapur as a medical tourism destination further stimulates revenue through patient inflows from neighbouring 

regions, supporting local businesses like hospitality and retail. 

4.2 Social Development and Human Capital: 

Access to healthcare enhances social indicators such as life expectancy, maternal and child health, and disease 

prevention. In Solapur, initiatives like upgrading PHCs from six to 30 beds (with a budget of Rs. 21.60 lakhs) 

reflect efforts to improve primary care. These advancements reduce mortality rates and improve quality of life, 

critical components of human development. 

Education and health are interlinked; healthier children perform better academically, contributing to long-term 

socio-economic progress. The presence of trained medical officers and nurse-midwives in PHCs also promotes 

community health awareness, reducing reliance on informal practitioners and fostering a culture of preventive 

care. 

4.3 Rural-Urban Dynamics and Spatial Equity: 
Healthcare facilities influence Solapur‘s rural-urban dynamics significantly. Urban centres like Solapur City 

host advanced hospitals, drawing patients from rural Taluks and reducing pressure on local facilities. However, 

this migration highlights disparities in healthcare access. Rural areas, with limited infrastructure and fewer 

doctors, struggle to meet demand, exacerbating regional inequalities. 

The influence of Solapur City extends to its rural fringe, where villagers increasingly prefer private facilities 

due to urbanization and changing preferences. This shift, while improving care quality for some, underscores 

the need for stronger rural healthcare to ensure balanced development across the district. 

5. CHALLENGES AND BARRIERS 

Despite progress, Solapur faces challenges in leveraging healthcare for regional development: 

 Resource Disparities: Rural PHCs lack adequate staff and equipment compared to urban hospitals. 

 Geographic Constraints: Drought-prone conditions and poor connectivity hinder healthcare delivery in 

remote areas. 

 Financial Barriers: High out-of-pocket expenses in private facilities limit access for low-income 

households. 

 Policy Gaps: Implementation of national standards (e.g., Bhore Committee norms) remains uneven, with 

ratios like DPR falling short of targets. 

These issues delay equitable growth and highlight the need for targeted interventions. 

6. DISCUSSION 

The interplay between healthcare and regional development in Solapur mirrors broader trends in India‘s semi-

urban districts. Economic benefits are evident in job creation and productivity gains, yet social gains are 

tempered by unequal access. The district‘s healthcare system acts as a dual force: a catalyst for urban prosperity 

and a mirror of rural neglect. Comparative studies, such as those in Leh or Anantnag, suggest that spatial 

planning and resource allocation are critical to maximizing healthcare‘s developmental impact. 

Solapur‘s drought-prone nature adds complexity, as environmental stressors increase health burdens (e.g., 

waterborne diseases), necessitating resilient infrastructure. Investments in telemedicine and mobile health units 

could bridge gaps, aligning with national initiatives like Ayushman Bharat. 

7. CONCLUSION 

Healthcare facilities in Solapur District significantly influence regional development by driving economic 

activity, enhancing social welfare, and shaping spatial dynamics. While urban areas benefit from advanced 

infrastructure, rural regions require greater attention to achieve inclusive growth. Strengthening PHCs, 

improving doctor availability, and integrating technology are key to unlocking healthcare‘s full potential as a 

driver of Solapur‘s progress. Future research should focus on primary data collection to quantify these impacts 

and inform policy. 
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8. RECOMMENDATIONS 

 Enhance Rural Infrastructure: Increase funding for PHCs and ensure adequate staffing. 

 Leverage Technology: Expand telemedicine to improve rural access. 

 Public-Private Partnerships: Encourage collaboration to reduce financial burdens on patients. 

 Policy Alignment: Align local healthcare standards with national and WHO benchmarks. 
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ABSTRACT 

The Sina River is a significant left bank tributary of the Bhima River, originating from the Balaghat Hill ranges 

near Ahmednagar. This area is characterized by a chronic lack of rainfall, making it one of Maharashtra's 

drought-prone regions. The rivers in this region are highly seasonal, and even during the rainy season, only 

small water bodies can be found in the river channels. Consequently, the aquifer in this basin is unconfined, 

resulting in very low groundwater levels. The Sina River basin has limited irrigated land, with much of the area 

consisting of scrubland or dry land. The economic conditions of the local population are relatively weak when 

compared to those in other basins. This paper analysis of determine whether its dry climate has a long-standing 

history or if it has transitioned from favorable to unfavorable conditions and observing average rainfall from 

2011 to 2024 features Sina River Basin. 

Keyword: - average rainfall, spatial and temporal variation in rainfall. 

INTRODUCTION 

The Sina river basin is a geographical area characterized by a variety of physical and socio-economic features. 

Land use is defined as the necessity for land to be utilized in a manner that meets the diverse needs and 

legitimate aspirations of the entire population (Stamp 1962). In this region, land is a crucial asset that underpins 

its economic development. The overall advancement of the area is closely linked to the effective management of 

land resources. These resources play a pivotal role in shaping economic, social, and cultural progress, as 

evidenced by the economic histories of various nations. Agricultural land use is particularly significant. The 

evolving relationship between humans and their environment is essential in determining how land is utilized 

within the region. The current land use patterns have emerged from a long-standing interaction of 

environmental factors, influenced by socio-economic and historical contexts (Shafi, M. 1951). Land is essential 

for human existence, providing living space, food, and various raw materials necessary for fulfilling human 

needs. 

STUDY AREA 

The research area is located between latitudes N17°15'00" and N19°15'00" and longitudes E74°30' and E76°15', 

as represented on 1:250,000 scale maps numbered 47 I, J, N, and M, as well as 1:150,000 scale maps numbered 

47N/1, 2, 471/11, 12, 47J/9-16, and 47M/4 from the Survey of India (SOI 1973, 1995). This region 

encompasses the border areas of the Ahmednagar, Bid, Osmanabad, and Solapur districts (see Fig. 1). As 

previously noted, this area is prone to chronic drought, and the Sina River exhibits significant seasonal 

variation. The river originates from the Balaghat hill range, which trends northwest to southeast and features a 

well-dissected, undulating landscape. Figure no.1.1 
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OBJECTIVES 

1. To analyses of Change Rainfall Patterns in the Sina River Basin, 

DATA COLLECTION 

To obtain the data regarding water resources in Sina basin, and the maps have been prepared using a system 

based on secondary data collected from the Maharashtra Government's website, Mahan, for the period 2011 to 

2024 in the basin. Also collect data High Resolution CRU Gridded Monthly rainfall data from CRU website. 

REVIEW OF LITERATURE 

Despite having numerous rivers, the country relies heavily on groundwater for drinking and domestic needs in 

both rural and urban areas (Chinnasamy, 2015). Approximately three-quarters of India's total groundwater usage 

is dedicated to agriculture. Over the past fifty years, the rate and scale of groundwater extraction have escalated 

dramatically. In 1990, India had around 12 million pumps, a figure that surged to approximately 20 million 

within two decades. This rapid increase has led to the over-exploitation of groundwater in various regions, 

which are classified as dark blocks or over-exploited areas by the Central Groundwater Boards (CGWB, 2012). 

Even the most productive aquifers in India are experiencing a declining extraction-to-availability ratio, resulting 

in reduced yields and falling water levels (Garg and Hassan, 2007). In Northwest India, satellite data from 

climate experiments indicate a significant rise in groundwater depth due to excessive consumption (Panda and 

Wahr, 2016). Rodell et al. (2009) note that low electricity prices and the adoption of advanced agricultural 

techniques, particularly for rice and wheat, have fueled uncontrolled groundwater use. Additionally, the sharp 

decline in groundwater levels over the past decade has been driven by increasing competition among various 

agro-based industries and domestic sectors (Singh et al. 2019). 

Average Rainfall:- 

It is evident that rainfall is predominantly concentrated from June to September. During this period, the 

precipitation in the basin is primarily influenced by the southwest summer monsoon. Given that the Sina basin 

is situated in the central region of the Indian subcontinent, its climate is classified as semi-arid, largely due to 

orographic rainfall occurring on the mountain peaks, which creates a rain shadow effect to the east of the 

Western Ghats. illustrates the average rainfall from 2011 to 2014, with the peak average of 86 cm recorded in 

both 2021 and 2024.  
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The highest average rainfall amounts were 85 cm in 2011 and 81 cm in 2024. Figure 1.1 and 1.2 presents the 

average rainfall across various rain gauge locations, revealing that east side of Sina River experienced the 

highest average of 85.84cm, with an average rainfall of 56 cm, while Upper part of Sina River recorded the 

lowest at 60cm average rainfall and an average rainfall of 53 cm. 

Spatial and Temporal Variation in Rainfall:- 

Prior to examining the fluctuations in rainfall within the Sina River basin, it is crucial to evaluate both the 

spatial and temporal variations of precipitation in the area. The spatial variation reveals which regions 

experience high levels of rainfall compared to those with lower amounts, while the temporal variation reflects 

the precipitation patterns over time, including annual cycles. Table No.1.1 illustrates the monthly average 

rainfall across the entire basin. 

Table 1.1 Showing the information of the rain gauge stations in Sina basin (2011 – 2021). 

Sr. No. District Taluka Average Annual Rainfall (cm) 

1 Ahmednagar Pathardi 57 

2 Ahmednagar Ahmednagar 59 

3 Ahmednagar Jamkhed 60 

4 Ahmednagar Karjat 69 

5 Osmanabad Bhoom 74 

6 Osmanabad Kalamb 75 

7 Beed Beed 80 

8 Solapur Madha 82 

9 Osmanabad Tuljapur 85 

10 Solapur South Solapur 85 

(Source: CRU, https://crudata.uea.ac.uk/cru/data/hrg/) 

The spatial distribution of rainfall within the Sina basin. It is evident that the upstream area of the basin, 

particularly at the Middle part , receives a relatively low amount of rainfall, ranging from 57 to 69 cm. 

However, as one moves south and east, there is a noticeable increase in rainfall amounts, with Eastern side 

recording the highest levels, exceeding 75cm. The report moderate annual rainfall, approximately between 69 

and 85 cm. A significant correlation has been identified between rainfall amounts and the number of average 

rainfall various area, as shown in figure 1.2 Furthermore, it is noted that stations situated further southeast tend 

to experience a greater number of average rainfalls compared to other locations within the Sina basin. The 

orographic effect contributes to rainfall on the mountain peaks, creating a rain shadow area to the east of the 

Western Ghats, with rainfall levels increasing again as one moves eastward. 
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Figure No.1.2 

Table 1.2 Showing the information of the rain gauge stations in Sina basin (2020 – 2024). 

Sr. No. District Taluka Average Annual Rainfall (cm) 

1 Ahmednagar Pathardi 58.2 

2 Ahmednagar Ahmednagar 61.42 

3 Ahmednagar Jamkhed 64.84 

4 Ahmednagar Karjat 71.63 

5 Osmanabad Bhoom 75.03 

6 Osmanabad Kalamb 75.03 

7 Beed Beed 78.44 

8 Solapur Madha 78.44 

9 Osmanabad Tuljapur 75.04 

10 Solapur South Solapur 81.84 

(Source: CRU, https://crudata.uea.ac.uk/cru/data/hrg/) 

Table No.1.2 shows that, the spatial distribution of rainfall within the Sina basin. It is evident that the upstream 

area of the basin, receives a relatively low amount of rainfall, ranging from 58.2 to 71.63 cm. However, as one 

moves south and east, there is a noticeable increase in rainfall amounts, with low recording the highest levels, 

exceeding 75.03cm. The report moderate annual rainfall, approximately between 64.03 and 78.44 cm. A 

significant correlation has been identified between rainfall amounts and the average rainfall various area, as 

shown in figure 1.3 Furthermore, it is noted that stations situated further southeast tend to experience a greater 

number of average rainfalls compared to other locations within the Sina basin. The orographic effect contributes 

to rainfall on the mountain peaks, creating a rain shadow area to the east of the, with rainfall pattern change it is 

high levels increasing as moves eastward and South direction after Covid-19. 

https://crudata.uea.ac.uk/cru/data/hrg/
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Figure No.1.3 

CONCLUSION 

A notable downward trend in rainfall has been detected throughout the Sina basin, with only four locations 

showing an upward trend in rainfall, though these changes are not statistically significant. In certain regions of 

the Solapur and Osmanabad districts, groundwater levels exhibit considerable fluctuations. Over the 2011 to 

2020, the pre-monsoon season has seen a general decrease in the groundwater table across the entire Sina basin. 

Conversely, during the post-monsoon season, there is a significant rise in groundwater levels observed 

throughout most of the basin. There exists a strong relationship between precipitation patterns and groundwater 

level trends in the Sina basin, indicating that climatic variations have a greater impact on groundwater levels 

than human activities. 
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ABSTRACT  
The retail industry in India is one of the fastest-growing sectors, contributing significantly to the country's GDP 

and employment. With a rapidly expanding middle class, increasing urbanization, and a surge in digital 

adoption, the sector has undergone a massive transformation over the past two decades. India's retail industryis 

characterized bya blend of traditional and modern retail formats, with significant scope for further growth and 

development. The evolution of modern retail in India from 1999 to 2024 has beenremarkable, driven by 

technological advancements, policy support, and changing consumer behaviors. The Indian retail industryhas 

undergone a significant transformation over the past 25 years, evolvingfrom a predominantlyunorganized 

market to a modern, technology-driven sector. The introduction of organized retail, e-commerce, and 

omnichannel strategies has reshaped consumer shopping behavior and business models. While challenges 

remain, the sector is poised for continued growth, with innovations shaping the future of retail in India This 

study explores the Indian retail sector's current landscape, growth drivers, challenges, and future prospects in 

detail. 

Key words- The retail industry, key drivers, retail transformation, Challenges & future of retail. 

RESEARCH GAP 

While several studies have examined India's retail sector, most focus primarily on either organized or 

unorganized retail in isolation. Additionally, much of the existing literature lacks updated insights into the post-

pandemic consumer behaviour shift, digital transformation, and the rise of quick-commerce and D2C brands. 

There is limited holistic research that integrates these contemporary trends with traditional market dynamics. 

This studyaims to fill that gap by offering a comprehensive analysis of the Indian retail ecosystem, including 

structural changes, technology adoption, and evolving consumer preferences. 

RESEARCH OBJECTIVES 

This study aims to: 

1. Analyze the current structure of the Indian retail industry, highlighting the roles of organized, unorganized, 

and e-commerce segments. 

2. Examinekeygrowthdrivers, including urbanization, digitaladoption, and rising disposable income. 

3. Investigate consumer behavior trends post-pandemic, with a focus on digital payments, convenience 

shopping, and brand preferences. 

4. Explore challenges faced by there tail sector, such as supply chain issues, regulatory hurdles, and rural-urban 

disparities. 

5. Identify emerging trends like Omnichannel retailing, quick-commerce, and sustainable retail practices. 

6. Providere commendations for retailers and policy makers to align with futureretail transformations. 

RESEARCH METHODOLOGY 

Research Design 

This study adopts a descriptive and exploratory research design to analyze the evolving Indian retail sector, 

using both qualitative and quantitative approaches. 

DATA SOURCES 

Secondary Data was collected from: 

 Reports by industry bodies such as the Retailers Association of India (RAI), Confederation of Indian 

Industry (CII), and FICCI. 

 Government publications, including policy documents on FDI, GST, and Digital India. 

 Market research reports from firms like Statista, PwC, and Deloitte. 

 Peer-reviewed academic journals and articles related to retail management, consumer behavior, and digital 

commerce. 
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 Case studies on companies like Reliance Retail, Flipkart, Amazon India, Blinkit, and Zepto. 

DATA ANALYSIS 

 Thematic analysis  was used to extract key insights from qualitative data such as case studies and industry 

reports. 

 Trend analysis was applied to identify market growth patterns, investment trends, and consumer behaviour 

shifts over the last decade. 

 Comparative analysis between organize dandun organized retail formats was conducted to highlight 

structural shifts and competitive dynamics. 

MARKET OVER VIEW 

India‘s USD 1.3 trillion retail industry, the world‘s fourth largest, contributes 10% to GDP and employs 8% of 

the workforce. Unorganized retail—kiranas, small shops, and vendors— dominates with 80% share, while 

organized retail, including e-commerce, holds 20%. With a 12–14% CAGR, growth is fueled by urbanization, 

rising incomes, e-commerce, and better supply chains. 

EVOLUTION OF MODERN RETAIL IN INDIA FROM 1999 TO 2024, 

The Indian retail market has grown from approximately USD 250 billion in 1999 to an estimatedUSD1.3 trillion 

in 2024. Modern retail, including organize dretail chains, shopping malls, and e-commerce, has expanded 

significantly, capturing nearly 20% of the total market by 2024. 

1. Early2000s: Emergence of Organized Retail- 

The late 1990s and early 2000s saw the entry of large domestic players like Big Bazaar, Shoppers Stop, and 

Pantaloon, introducing department stores and supermarkets to Indian consumers. Shopping malls began 

emerging in metro cities, offering a structured shopping experience. The early 2000s also marked the 

introduction of private labels in apparel and grocery retailing. 

2. Mid-2000stoEarly2010s: Growth of Supermarkets and Global Investments 

Large retail chains such as Reliance Retail and Spencer‘s expanded aggressively.India allowed partial Foreign 

Direct Investment (FDI) in single-brand retail in 2006, paving thewayfor global brands like Zaraand H&M.The 

adoption ofmodern supplychain logisticsand better warehousing facilities improved organized retail operations. 

3. 2014-2024: E-commerce Boom and Omnichannel Retailing 

Platforms like Amazon India and Flipkart revolutionized shopping habits, contributing to the rise of digital 

retail.The adoption of omnichannel strategies, integrating offline and online shopping, became essential for 

major retailers. The introduction of the Goods and Services Tax (GST) in 2017 streamlined tax structures, 

promoting organized retail growth.Quick- commerce services like Blinkit and Zepto transformed grocery 

shopping. 

CONTRIBUTION TO THE ECONOMY 

The retail sector contributes 10% to India‘s GDP and employs about 8% of the workforce, making it a major 

economic driver. Organized retail grew to 20% in 2024 from 5–7% in the early 2000s. E-commerce now holds 

7–8%, boosted by digital adoption and quick-commerce platforms. 

SEGMENTATION OF THE RETAIL SECTOR 

India‘s retail sector has three key segments: organized retail (supermarkets, malls), unorganized retail (kiranas, 

street vendors) accounting for over 75% of sales, and rapidly growing e-commerce. Driven by smartphones and 

affordable internet, online shopping is expanding fast. Organized retail sees rising investment from domestic 

and global players, reflecting the sector‘s dynamic growth. 

GROWTH DRIVERS OF THE RETAIL INDUSTRYIN INDIA 

1. Urbanization and Middle-Class Expansion 

India is experiencing rapid urbanization, with over 35% of the population now residing in urban areas. This 

trend has led to increased disposable income and greater exposure to global brands. A growing middle-class 

population, expected to reach 550 million by 2030, is amajor driver of retail consumption. 

2. E-commerce Boomand Digital Transformation 

The rise of platforms such as Amazon, Flipkart, and Reliance Digital has revolutionized shopping experiences. 

Digital payment solutions, including UPI, mobile wallets, and buy- now-pay-later (BNPL) services, have 

enhanced the convenience of online shopping. 



International Journal of Advance and Innovative Research   
 Volume 12, Issue 2 (V): April - June 2025 
 

191 

ISSN 2394 - 7780 

Quick- commerce services such as Blinkit, Zepto, and Swiggy Instamart have accelerated the shift towards 

instant delivery models. 

3. Government Policies and Foreign Direct Investment (FDI) 

The Indian government has eased FDI regulations, allowing 100% FDI in single-brand retail and51%inmulti-

brandretailthroughtheautomaticroute.Initiativeslike "Makein India,"the implementation of the Goods and 

Services Tax (GST), and infrastructure investments have simplified business operations. 

4. Consumer Preferences and Technological Advancements 

Indian consumers increasingly  prefer convenience, quality products, and digital transactions. While value for 

money and discounts remain  key, there's rising demand for premiumproducts and global brands in urban areas. 

Rural markets still rely on traditional retail. AI-Driven personalization, AR features, and chatbotsare 

enhancingcustomerexperience, making shopping more engaging and tailored across platforms. 

5. Growth of Organized Retail and Shopping Malls 

The development of shopping malls, hypermarkets, and branded outlets has encouraged a shift from 

unorganized to organized retail. International brands such as H&M, Zara, and Uniqlo have established a strong 

presence in India, catering to aspirational consumers. 

CHALLENGES FACED BY THERE TAIL INDUSTRY 

1. Competition from E-commerce and Discounting Strategies 

Traditional retailers struggle to compete with e-commerce giants offering deep discounts, cashback offers, and a 

vast selection of products. The proliferation of direct-to-consumer (D2C) brands has further intensified 

competition in various categories. 

2. Regulatory and Compliance Issues 

Frequent changes in government policies, tax structures, and local regulations create uncertainties for retailers. 

Data privacy laws and restrictions on foreign investment in multi- brand retail pose challenges for global 

companies. 

3. Infrastructure and Supply Chain Management 

Inefficient supply chains, inadequate warehousing facilities, and logistics constraints impact product availability 

and timely delivery. The cost of last-mile delivery remains high, particularly in smaller cities and rural areas. 

4. Consumer Behaviour Shifts 

The rise of experiential shopping, demand for sustainable products, and preference for customized goods 

require traditional retailers to innovate continuously. Omnichannel retailing—integrating physical stores with 

online platforms—is becoming a necessity for brick-and-mortar retailers to stay relevant. 

5. Competition from Unorganized Retail: 

Traditional kirana stores continue to dominate, offering personalized services. 

6. Regulatory and Infrastructure Bottlenecks: 

Complex FDI regulations and inadequate warehousing in Tier 2 and Tier 3 cities remain hurdles. 

7. Price Sensitivity of Consumers: 

Organized retailers struggle to sustain margins while competing with local vendors andonline discount 

platforms. 

THE FUTURE OF THE INDIAN RETAIL INDUSTRY 

It is poised for continued transformation, driven by technological advancements, changing Consumer 

preferences, and an evolving retail and scape. Here are some of the key trends and factors that will shape the 

future of retail in India: 

1. Continued Expansion inTier2 and Tier3 Cities 

 Urbanization and Rising Incomes: With rising urbanization, increasing disposable incomes, and a shift 

toward more affluent lifestyles, Tier 2 and Tier 3 cities are becoming key growth markets for Indian 

retailers. These cities are seeing a surge in demand for organized retail and branded products. 

 Affordable Formats: Retailers will develop smaller-formatstores, hypermarkets, and affordableretail 

formats to cater to theprice-sensitiveconsumerbasein theseregions. These formats will focus on local 

preferences and convenience while also making global brands more accessible. 
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 Local Adaptation: Retail strategies in smaller cities will need to focus on regional tastes, cultural 

preferences, and localized marketing to effectively reach consumers. Regional and vernacular language 

campaigns will also become more common. 

2. Omnichannel Retail and E-commerce Growth 

 Seamless ShoppingExperience: Omni channel retailingwill dominate as consumers seek seamless 

experiences across online and offline platforms. Retailers mustintegrate inventory and CRM systems to meet 

these flexible shopping expectations. 

 E-commerce Growth: E-commerce in India will grow rapidly, capturing a larger retail share. Leaders like 

Amazon, Flipkart, and Myntra will thrive, alongside emerging quick-commerce and D2C platforms. 

 Social Commerce: With the rise of social media platforms like Instagram and Facebook, social commerce 

will become a major trend. Influencers, celebrities, and brands will use these platforms to directly sell to 

consumers through integrated shopping experiences. 

3. Technological Integration in Retail 

 Artificial Intelligence (AI) and Big Data: AI will play a pivotal role in shaping the future of Indian retail. 

Retailers will use machine learning algorithms to personalize shopping experiences, optimize supply chains, 

and predicted and patterns.AI-driven recommendations and dynamic pricing strategies will enhance 

customer satisfaction and improve profitability. 

 Automation and Robotics: The use of automation in warehousing, robotics for order picking, and AI-driven 

inventory management will improve efficiency and reduce operational costs. Technologies like AI-powered 

chatbots and automated customer service will also improve customer engagement. 

 Augmented Reality (AR) and Virtual Reality (VR): AR and VR technologies will revolutionize the 

shopping experience,  especially in categories like fashion, beauty,  andfurniture.Consumers will be able to 

try products virtually,interact with 3D models, or visualize how a piece of furniture fits in their living room 

before making a purchase. 

4. Sustainability and Ethical Consumerism 

 Eco-Friendly Products and Practices: With rising environmental awareness, consumers will favour 

sustainable products—recyclable, organic, and fair trade. Retailers must adopt green practices to meet these 

expectations. 

 Circular Economy: The concept of a circular economy, which focuses on recycling and reusing products, 

will become more popular. Retailers will increasingly adopt practices like product take-back schemes, 

refurbished products, and recycling programs. 

 Ethical Retail: Consumers will demand more transparency about the origins of products. Retailers will need 

to embrace ethical sourcing, fair wages, and responsible labor practices. This will be important in sectors like 

fashion, food, and electronics. 

5. Quick-Commerce (Q-commerce) and Delivery Innovations 

 Instant Delivery Models: Quick-commerce, which refers to the rapid delivery of everyday essentials in 

under 30 minutes, will continue to grow. Companies like Blinkit (formerly Grofers) and Zepto are already 

capitalizing on this trend, and more players will enter the market. 

 Enhanced Logistics and Last-Mile Delivery: The Future retail will innovate last- mile delivery using 

drones, autonomous vehicles, and hyper local hubs to speed up deliveries, especially in urban areas, 

enhancing online shopping convenience. 

 Subscription Models: Retailers may offer subscription-based services, where consumers receive regular 

deliveries of products like groceries, personal care items, or clothing. This model ensures convenience for 

consumers while offering a predictable revenue stream for businesses. 

6. Personalized Shopping and Customer-Centric Retail 

 Hyper-Personalization: Retailers will leverage customer data and AI to deliver personalized experiences 

through tailored recommendations, targeted ads, and dynamic pricing based on individual behavior. 
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 Loyalty Programs: Brands will enhance loyalty programs and memberships with personalized discounts, 

earlysale access, and perks, usingadvanced CRM tools based on purchase history. 

 Interactive and Experiential Stores: Physical stores will evolve into experiential spaces, offering 

interactive brand engagement through product demos, customization, and virtual trials. 

7. Rising Importance of Direct-to-Consumer (D2C) Brands 

 D2C Brands: The D2C model is expected to continue its rapid growth in India. This model allows brands to 

build a direct relationship with consumers, bypassing traditionalretail channels.D2Ccompaniessuchas 

MamaEarth, BoAt, and UrbanClap have already shown that Indian consumers are comfortable buying 

directly from brands online. 

 Brand Loyalty: D2C brands focus on building strong customer loyalty through personalized experiences, 

subscription models, and quality control. These brands are likely to become even more main stream in the 

coming years, particularly in sectors like personal care, fashion, and electronics. 

8. Cashless Payments and Contactless Transactions 

 Digital Payments: India‘s shift to cashless transactions will grow, driven byUPI, QR code payments, and 

mobile wallets. Retailers will adopt these across formats to streamline and speed up checkouts. 

 Contactless Payments: Post-pandemic, contactless payments like tap-and-go cards and mobile wallets have 

surged, prompting retailers to enhance such options. 

9. Government Support and Policy Reforms 

 FDI and Retail Policy: India‘s  FDI  policies allow greater foreign investment in retail, supporting current 

and future growth in organized and e-commerce sectors. 

 Incentives for Sustainable Practices: Assustainability become sakey focusarea, the government may 

provide incentives for retail companies tha tadopt greentechnologies and sustainable practices. 

CONCLUSION 

The future of the Indian retail industry is incredibly exciting, with significant growthpotential driven by 

digitalization, technological innovation, consumer demand, and sustainability. While challenges exist, such as 

navigating India‘s complex regulatory environment and competing with the dominance of unorganized retail, 

the sector's outlook is positive. As Indian consumers increasingly demand more convenience, personalization, 

and ethical practices, retailers will need to adapt quickly to stay competitive. The growth of e- commerce, 

omnichannel retailing, and sustainability, combined with the expansion into smallercities,willcreate 

newopportunitiesandreshapetheretaillandscapein Indiafor years to come. 
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भोगलेल्या दुुः खालाही सकारात्मकिेने घेणारी लेखखका डॉ. आशा आपराद 

पल्लवी रणझंुजारे 

संिोधक तवद्याथी, पुण्यश्लोक अतहल्यादेवी होळकर, सोलापूर तवद्यापीठ सोलापूर 

प्रस्तावना :-  

कवी सुरेि भटांच्या एका कतवतेत ते तलहतात, ‗भोगले जे दुेः ि, त्याला सुि म्हणावे आपले‘. त्या 

सुिाच्या िोधासाठी माणूस आयुष्यभर भटकत असतो. सुिाचा िोध हे माणसाच्या जगण्याचे 

धे्यय असते. संत तुकारामांच्या एका अभंगात ‗सुि पाहता जवापाडे, दुेः ि मात्र पवाताएवढे‘ 

जवसाएवढ्ा सुिासाठी माणूस दुेः िाचे अनेक पवात चढून जातो. काही लोकांचा जन्मच असा 

असतो, त्यांच्या आयुष्यातून दुेः ि पाठ सोडत नाही. त्यांची दुेः िािी एवढी मैत्री होते तक, दुेः ि 

त्यांच्या आयुष्यातून जाणे हेच त्यांना दुेः िदायक होऊन बसते. प्रतसद्ध सातहत्यत्यक िेर्क्तपअर असं 

म्हणाला होता तक, ―नावात काय आहे ?‖ भारतीय लोकांनी त्यांच्या मुलांना तदलेली नावे आतण 

त्यांच्या नावाचा अथा आतण त्यांना जगावे लागलेले जगणे, जर िेर्क्तपअरने बतघतले असते तर 

कदातचत त्याला आपले वरचे वाक्य परत घ्यावे लागले असते. अिाच एका नावाची कहाणी, ‗तजचं 

आयुष्य प्रचंड दुेः िाने, अवहेलनेणे आतण अपमान यांनी ठासून भरले होते, अिा एिाद्या व्यक्तीचे 

नाव आिा असावे‘ हा केवढा दैवदुतवालास. आपल्या आयुष्यात आलेली प्रचंड दुेः िे सहन करून 

स्वतेः च्या सुिाचा मागा स्वतेः  तयार करून िेवटी सुिाचा िोध घेऊन आपल्या वाट्याला आलेले 

जगणे इतरांच्या वाट्याला येऊ नये. त्यांच्या आयुष्यात ‗आिेचा प्रकाि‘ घेऊन जाणारी दूत म्हणजे 

आिा आपराद.  

आशा आपराद यांचे कौटंुतबक जीवन व बालपण :-  

आजपयंत अनेक लेिकांनी आपली आत्मकथने तलहली. त्या आत्मकथनात आपल्या जवळच्या 

लोकांिी झालेला संघषा, समाजाने तदलेला त्रास आतण एिाद्या व्यक्तीचा व्यत्यक्तगत संघषा त्या 

आत्मकथनातून सांगण्याचा प्रयत्न झाला. माणसाच्या दुेः िाला श्रोता तमळाला तक माणूस मोकळा 

होता. मराठीतील आत्मचररते्र आवडीने वाचली गेली आतण वाचकांनी त्याला लोकाश्रय तदला. 

मराठी सातहत्यात मुत्यस्लम सातहत्यत्यकांनी आपले योगदान तदले आहे. स्त्री लेत्यिकांचा तवचार करता, 

मेहरुतन्नसा दलवाई यांच्यानंतर मुत्यस्लम त्यस्त्रया तलह्त्या झाल्या. त्यातील आिा आपराद यांनी 

आपली लेिणी हीच आपली ताकद मानून, प्रवास केला. एक सोतित मुलगी, बायको. इथपासून 
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सुरु झालेला ततचा प्रवास अनेक अडथळे पार करून प्राध्यापक आतण डॉक्टर इथपयंत येऊन 

पोहचला. त्यांचा जन्म एका मुत्यस्लम कुटंुबात झाला. जन्माला येताना आईला झालेला त्रास आतण 

ततच्या पाठीवर झालेल्या चार मुली याला कारण जन्माला आलेली पतहली मुलगी या तवकृत 

समजुतीने त्यांच्या आईने त्यांचा वयाच्या पंचवीस वषाापयंत केलेला छळ. या सगळ्यात त्यांना सहन 

करावे लागले ते केवळ दुेः ि आतण अपमान. जन्मतेः च कुरूपपनाचा बसलेला तिक्का. ततच्या 

पाठीवर चार मुली जन्माला आल्या म्हणून ती अपिकुनी, पांढऱ्या पायाची, पालीसारख्या तोडंाची, 

दळभद्री, रडकी, तबसरी, बेअक्कल अिी तविेषणे दररोज ऐकावी लागली. हा छळ बाहेरच्या 

लोकांनी केला असेल तर आपण समजू िकतो, पण याची सुरुवात करणारी जर जन्म देणारी 

आईचं असेल तर. आईने जन्म तदलेल्या पाच मुलीपैंकी फक्त केवळ आिा यांचाच छळ केला, पण 

स्वतेः च्या आयुष्यात चांगल्या जगण्याचे तदवस येतील म्हणून आिा ते सहन करत रातहली. ‗एका 

तळ्यात होती, बदके सुरेि, होते तयात वेडे तपलू्ल कुरूप‘ या  मराठी गीताप्रमाणे, आिा त्या 

कुटंुबातील एकमेव कुरूप तपलू्ल  त्याच्या कुरूप तदसण्याला आतण जगण्याला सहन करत 

रातहली. आईने तदलेल्या तिव्या आतण आईची गुलामी याचे लोढणे स्वतेः च्या गळ्यात बांधून घेऊन 

आिा यांच्या आयुष्याचा ‗बोन्ऱाय‘ झाला होता. त्यांची मूळ न जतमनीत जात होती, न फांद्या 

आकािाला तभडत होत्या. आईचे वडील आतण घर अततिय श्रीमंत होते, वडील तलाठी, घरात 

आबादी, सोने, नाणे भरपूर. सत्यहास मोटारीच्या भागीदारीतल्या धंद्यासाठी तदलेले सगळे दातगने, 

चुलत भावाकडे तदले जातात. तिकारीवर गेलेल्या आईच्या वतडलांचा मृतू्य होतो. त्यावेळी सगळे 

नातेवाईक त्यांना हुसकावून लावतात, यात त्यांची फसवणूक होते. श्रीमंतीत तदवस काढलेल्या 

आईला गररबी अनुभवायला येते. ती घरकाम करण्यासाठी घराबाहेर पडते. कोणी चुकून ततच्या 

वतडलांच्या आतण माहेरच्या श्रीमंतीबद्दल तवषय काढला तर ती तचढायची आतण म्हणायची, ―क्या 

जलाने की, उनकी तिरमंती, बडेजावी ? बडा घर, पैसा, दातगना, हामना क्या तमला.‖  दुदाम्य 

इिािक्ती असलेल्या आिा त्यांच्या आत्मकथनात तलहतात, ‗घरच्या गररबीने आई, घरातील वसू् 

गहाण ठेवून गरज भागवायची सवय. ततने कधी भांडी, दातगने, वतडलांचा लग्नातला जरी पटका, तर 

कधी स्वतेः च मंगळसूत्र गहाण ठेवलं. ततने गहाण ठेवलेल्या वसू् मी सोडवत आले. मला माझ्या 

आईपािी गहाण ठेवलेलं आयुष्यही सोडवून घ्याव लागलं ‘
i
 आिा यांना त्यांची आई दुस्वास करत 

असताना वडील मात्र पे्रमाने वागवत होते. तदवसातून हजारवेळा तिव्या, आतण अपमान हे ती सहन 
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करत असे. एकदा कोणाकडून तरी एक आणा घेतला म्हणून त्यांच्या आईने हातावर तापलेले 

उलथने ठेवले. आठव्या वषीच सकाळी लवकर उठून काम  करावे लागे. जर कुचराई, कंटाळा 

केला तर तिव्या आतण िेरेबाजी ठरलेली असायची. कामान थकायला हायचं. ताप आला, 

गालगंुड आले, तरी पे्रमाने चौकिी नाही, कधी जवळ घेणे नाही. एकदा कोणत्यातरी चुकीमुळे 

चुलीच्या कोपऱ्यातले जळके लाकूड एवढे जोरात दोन्ही पायावर मारले तक, कुत्र्यासारिे केकाटत 

ती बाहेर ओरडत गेली. आईने अगदी कमी वयात लग्न लावून तदले लग्नानंतर आिा जेहा तपक्चर 

बघायला जातात. तह गोष्ट् आईला समजल्यावर आई ततला म्हणते, ―लाज लगी नई क्या गे, तचपकल 

के मू की, मरद संगट तितनमा को जाने को, लगेच सोकावे गई तो‖ii
 एवढा त्रास तदलेल्या आईला 

आिा स्वावलंबी झाल्यावर पण तवसरल्या नाहीत. आपले तदवस पालटले तरी त्रास देणाऱ्या आईला 

त्यांनी वाऱ्यावर सोडले नाही. ततला त्या मदत करत रातहल्या. िेवटी हक्काच्या घरकुलात गेल्यावर 

ततथे घुसू पाहणाऱ्या ‗मा‘ ला ततने स्पष्ट् िब्दांत नकार तदला. ―आता तुला इथे जागा नाही‖ त्या 

म्हणतात, ―आतथाक बाबतीत मी ‗मा‘ ला कधीच तवसरणार नाही. पण माझ्या आयुष्यात ततने पुन्हा 

यावे इतकी क्षमािीलही होणार नाही‖ आईने आपल्या सोबत असे का वागावे. या प्रश्नांचे उत्तर ते 

म्हणजे केवळ एक मानतसक तवकृती आहे. ज्याला मानसिास्त्रात ‗अतनयंतत्रत व्यत्यक्तमत्व‘ 

म्हणतात. आक्रमक, हुकुमिाही, हट्टी आत्ममग्न, हेकट, उद्धट अिा आईच्या गुलामतगरीतून 

गहाण पडलेले आयुष्य त्यांनी सोडवून घेतले.  

वतडलांबिल पे्रम :-  

त्यांचे वडील इिाईल देसाई इंग्रजी तवषयात एम.ए झालेले होते. इंग्रजांकडे ते दुभाषी म्हणून काम 

करत, इंग्रज गेल्यावर त्यांची नोकरी जमीन सारेच गेले. एका तमत्राच्या व्यवहारात जामीन झाले 

होते, त्याचा व्यवहार अंगावर आला आतण व्यवसाय बसला. गांधी हते्यनंतर कोल्हापुरात सुरु 

केलेलं सायकलच दुकान लुटले गेले. त्यांची आई श्रीमंत घरातून आलेली, वतडलांची नोकरी गेली, 

व्यवसाय बुडाला, फसवणूक झाली. या सगळ्यात आलेली गररबी, त्यामुळे त्यांची आई सगळा राग 

वतडलांवर काढे. आिा वतडलांना ‗भई‘ म्हणत असे.ते कवीमनाचे होते. हळव्या असणाऱ्या 

वतडलांचे आिा यांच्यावर अतोनात पे्रम. ते त्यांचा लाड करायचे. आईने मात्र वतडलांसोबत आिा 

यांचा राग करायला सुरुवात केली. वतडलांना आिा यांना तिक्षण देऊन वकील बनवायचे होते. 

सनातनी वातावारणात वाढलेली त्यांची आई मात्र ततच्या तिक्षणाच्या तवरोधात होती. आई त्यांना 
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सहज हाक मारताना पण, ‗की गे कुते्त‘ तकंवा ‗आगे ए तछनाल इधर आ‘ म्हणून बोलवणारी, मुलीने 

मदतीसाठी बघावं तर आईने त्यांचाही पालापाचोळा केलेला. सततचा अपमान आतण अवहेलना 

आपल्या आतण आपल्या वतडलांच्या वाट्याला का ? या प्रश्नांचे उत्तर त्या आयुष्यभर िोधत 

रातहल्या. वतडलांची आवडती मुलगी, आईची मात्र नावडती असते. वतडलांवर आईचा राग एवढा 

होता तक घरात कधी मटनरस्सा असेल तर, वतडलांच्या ताटात मात्र डाळ – आमटीच असे. वडील 

आजारी पडून मरण पावले त्याबाबत आिा म्हणतात, ‗आईकडून होणारी उपेक्षा, छळ ते बघत 

सोसत आले होते. ते मुकाट राहत. भाईनी पे्रम तनमााण केलं तर आईने दहित तनमााण केली‖.
iii

.  

तशक्षणासाठीचा संघषभ :-  

स्वतेः च गहाण पडलेले आयुष्य, जर गुलामीतून बाहेर काढायचं असेल तर त्याला तिक्षणातिवाय 

पयााय नाही. त्यासाठी कोणत्याही पररस्थतीत तिक्षण घेणे. तिक्षणासाठी ती संघषा करते, यात 

ततच्या वतडलांचा ततला पाठीबंा असतो, पण आईचा स्वकें द्री स्वभाव, ती देत असलेला त्रास सहन न 

होऊन त्यांच्या वतडलांचा अकाली झालेला मृतू्य, यानंतर त्यांच्या संघषााला त्यांनी सहनिक्तीची 

जोड तदली. तजल्हास्रीय तनबंध स्पधेत तमळालेल्या पतहल्या क्रमांकाचा चषक घेऊन उंबऱ्यात 

पाय टाकताच त्याचे कौतुक करण्याऐवजी ‗ऐिे तटनपाट बक्षीसा, लई देत्यिवा मैने, रि जा, ऐिे 

गलासा में हामी उद घालतीय, उद‘
iv
 असे म्हणून त्याचा वापर उद घालण्यासाठी करते. 

आयुष्याच्या प्रते्यक पायरीवर आिाला अडथळे आणून ततला कसा त्रास देता येईल एवढेच ततची 

आई बघत असे. ततची आई अतितक्षत, पारंपारीकतेचे भूत ततच्या अंगात घुसलेले, मुलीच्या जातीने 

जास् तिकायचे नसते, या समजुतीने वडील गेल्यावर िाळेत तनघालेल्या मुलीचे दप्तर तहसकावून 

घेतले आतण फेकून तदले, ―चुले्ह में घाल तेरी िाळा‖  वयाच्या तेराव्या वषी लग्न करून संसाराला 

जंुपून टाकले. नवऱ्याकडे गेल्यावर दुेः ि कमी होईल हे स्वप्न स्वप्नच रातहले. आईने नवराच 

घरजावई करून तदला. त्यामुळे ततचे सासर आतण माहेर एकच झाले. आिा यांचा नवराही 

सासूच्या कह्यात, त्यामुळे त्याने सासूचा धडा तगरवून आिा यांचा ‗छळवाद‘ चालू केला. वयाच्या 

२० व्या वषाापयंत चार मुलीचंी आई झाली. दुसऱ्याकडे वेठ्तबगारीवर काम करणाऱ्या नवऱ्यासाठी 

उधारीवर ररक्षा घेऊन देते. स्वतेः च्या आतण कुटंुबाच्या मुक्तीसाठी ती तिक्षणाचा आतण 

स्वावलंबनाचा मागा पत्करते. आपले तिक्षण सुरु ठेवते. तिक्षणाच्या एक एक पायऱ्या पार करत. 

अनेक तठकाणी नोकरी करत, प्राध्यातपका बनते. त्यानंतर त्या स्वतेः च्या मुलीनंा चांगले तिक्षण 
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देतात. नवऱ्याला सासूच्या गुलामतगरीतून मुक्त करतात. त्यांना तिक्षण घेताना तवरोध करणारे 

नातेवाईक मात्र स्वतेः च्या मुली तिकवताना त्यांच्या समोर आिा यांचे उदाहरण ठेवतात. ―देिो 

आिा भाभी कैसे कष्ट् में तििे, तुमना अब्यास करना क्या जानते हो ?‘‘ म्हणून स्वतेः च्या मुलीनंा 

तिक्षणासाठी प्रोत्साहन देतात. तिक्षणाने आलेला सकारात्मक दृष्ट्ीकोन, ज्या आईने तिक्षण घेताना 

तदलेला त्रास, हे सगळे बाजूला सारून आईची देिभाल करायला कमी पडत नाही. ती आई नंतर 

ततचे तोडंभरून कौतुक करत सगळीकडे सांगत तफरते. ―मेरी बडी बेटी पोपेसर हाय. उने्हच सब 

मेरा देिततया‖v
  

व्यखिमत्व उभारणीि मदि करणाऱ्या व्यिी :- 

आिा या भंयकर वादळात सापडलेल्या, वाट हरवलेल्या, या वाटेत तिक्षण घेताना अनेक लोक 

त्यांना हात देतात. या लोकांबद्दल त्यांना पे्रम आहे, त्याची कृतज्ञता त्या व्यक्त करतात. 

आयुष्यातल्या वादळांसमोर िंबीरपणे उभा राहन घेतलेले आत्मतिक्षण आतण आत्मिोध यातून 

त्या जगण्याची लढाई लढल्या. तह लढाई त्यांना एकटीलाच लढावी लागली. ना कुणाची साथ, 

सोबत, उभा करण्यासाठी कोणी नाही, सोबतीला कोणी नाही, जिमी झाले तर मलमपट्टी 

करायला पण कोणी नाही. अनेक अडथळे कलम करत त्या अिेरीच्या कलामापायंत पोहचल्या. 

या एकट्या योद्ध्याला घराने साथ तदली नसेल पण समाजाने साथ तदली, पे्रम तदले. स्वकीयांनी 

पायांत तनिारे पसरले असताना माझ्या पदरात मात्र फुलांच्या ओजंळी टाकणाऱ्या हातांनी मला 

सावरले‘ हे पे्रमळ हात दतलततमत्र बापूसाहेब पाटील, प्राचाया लीला पाटील, श्री रवीदं्र सबनीस या 

लोकांनी त्यांना मदतीचा हात तदला. उठवून उभा केले. आिा यांनी केवळ तिक्षण हेच आपले धे्यय 

ठेवून घरातील पररत्यस्थतीच्या तवरुद्ध लढा तदला. आपल्या चारही मुलीचें तिक्षण प्रततकूल 

पररत्यस्थतीत सुरु ठेवले.  

 

मुखिम सत्यशोधक मंडळामधे्य केलेले काम :-  

 स्वतेः च्या जगण्यातील दुेः ि बाजूला ठेवून त्यांनी आपल्यासारिे दुेः ि दुसऱ्याच्या वाट्याला येऊ 

नये, म्हणून सामातजक कायााला सुरुवात केली. १९८४ साली कोल्हापुरात सुरु झालेल्या ‗मतहला 

दक्षता सतमतीच्या‘ सक्रीय सदस्य म्हणून त्यांनी काम केले. मतहलांना आधार, त्यांची समजूत घालून 

व तडजोडीने अनेक कौटंुतबक तंटे त्यांनी सोडवले. सामातजक कायाात स्वतेः  उतरल्यावर या 
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कामात पतीलाही सहभागी करून घेतले. आपल्या लेिनातून त्यांनी समाजमानस घडवण्याचा 

प्रयत्न केला. आपली नोकरी सांभाळून काही काळ मुत्यस्लम सत्यिोधक मंडळाचे काम केले. 

तलाकतवरोधात मोचाात सहभागी झाल्या. मुत्यस्लम तिक्षण पररषदेच्या आयोजनात सहभाग घेतला. 

कोल्हापुरातील तलाकतपडीत मतहलांना दक्षता सतमतीच्या सतचव या नात्याने न्याय तमळवून तदला. 

या सवा प्रवासात त्यांना तवरोध सहन करावा लागला तरी त्या मागे हटल्या नाहीत.  

समारोप :-  

आपल्या आयुष्यात आपण जे भोगले, ते फक्त जगाच्या नजरेसमोर आणावे या हेतूने तलहलेली तह 

आत्मकथा आहे. त्या आपल्या या आत्मकथनाबद्दल त्या म्हणतात, ― माझं जगण इतरांना पे्ररणा 

देणारे असेल यासाठी मी तलहले आहे‖ कारण असा आग्रह माझ्यासोबत असणाऱ्या अनेक 

लोकांनी केला होता. त्या हे तलहण्याच्या पाठीमागचे कारण सांगतात, ―माझी जडणघडण ज्या 

समाजात, ज्या माणसांच्यात घडली त्याबद्दलही मला बोलायचे होते. हे सगळे मला तमळालेले 

वरदान आहे.  

                                                           
i
 डॉ. आपराद आिा – भोगले जे दुेः ि त्याला – मेहता पत्यब्लतिंग हाउस  

ii
 . आपराद आिा – भोगले जे दुेः ि त्याला – मेहता पत्यब्लतिंग हाउस  

iii
 डॉ. आपराद आिा – भोगले जे दुेः ि त्याला – मेहता पत्यब्लतिंग हाउस 

iv
 डॉ. आपराद आिा – भोगले जे दुेः ि त्याला – मेहता पत्यब्लतिंग हाउस 

v
 डॉ. आपराद आिा – भोगले जे दुेः ि त्याला – मेहता पत्यब्लतिंग हाउस 
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