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ABSTRACT

Environmental, Social, and Governance (ESG) investing has gained significant traction in recent years, driven
by growing investor awareness, regulatory policies, and corporate responsibility initiatives. This study
examines the impact of ESG investments on financial returns and investor perception, assessing whether ESG-
driven portfolios outperform traditional investments and how investors perceive their risks and benefits. Using
a mixed-methods approach, the research combines quantitative analysis of financial performance with
qualitative insights from investor sentiment surveys. The findings indicate a rising preference for ESG
investments, with evidence suggesting that companies with strong ESG practices tend to deliver competitive
financial returns while mitigating long-term risks.

Keywords: ESG Investing, Financial Performance, Investor Perception, Sustainability, Risk Management

INTRODUCTION

The increasing emphasis on sustainable and responsible investing has led to a global shift towards ESG-focused
portfolios. ESG investing considers environmental stewardship, social responsibility, and corporate governance
factors, alongside traditional financial metrics. Investors are increasingly aligning their portfolios with ethical
and sustainable companies, believing that ESG factors contribute to long-term financial stability and risk
mitigation.

While ESG investments have been lauded for their ethical considerations, questions remain regarding their
financial viability. Some investors argue that ESG-focused funds offer competitive, if not superior, returns
compared to traditional investments, while others worry about potential trade-offs in profitability. This study
explores the financial performance of ESG investments and how investor perception influences their adoption.
By examining market trends, risk-adjusted returns, and investor sentiment, this research aims to provide a
comprehensive understanding of the evolving ESG investment landscape.

Research Problem & Gap

While ESG investing has been widely embraced, its direct impact on financial returns and investor perception
remains inconclusive. Existing literature extensively explores corporate ESG strategies and their effect on firm
performance, but there is a lack of research directly linking ESG investments to investor sentiment, decision-
making, and risk-adjusted returns. Many investors are still uncertain about the financial trade-offs associated
with ESG investing, and research on how different investor segments perceive ESG investments is relatively
limited.

Importance of the Study

This study is crucial in addressing the ongoing debate between financial performance and sustainability in
investments. By examining the returns of ESG funds compared to traditional investments, as well as how
investors perceive and adopt ESG investing, this research provides valuable insights for financial analysts,
institutional investors, policymakers, and individual investors. Understanding these factors is essential for:

1. Investors — Helping them make informed decisions about ESG fund performance and risks.

2. Corporations — Encouraging greater transparency and accountability in ESG disclosures.

3. Regulators & Policymakers — Assisting in the development of robust ESG investment guidelines.
4

. Financial Institutions — Shaping future investment strategies that balance profitability with sustainability.
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By addressing the research gap and analysing both financial performance and investor sentiment, this study
contributes to the broader discussion on whether ESG investments are a viable, sustainable, and profitable
alternative to traditional investments.

LITERATURE REVIEW

ESG investing has seen exponential growth, driven by regulatory frameworks, consumer demand, and corporate
commitments to sustainability. Studies by Friede, Busch, and Bassen (2015) indicate that ESG integration
positively correlates with financial performance in most cases, particularly in developed markets. Research by
Khan, Serafeim, and Yoon (2016) supports this by demonstrating that companies with high ESG scores tend to
have lower volatility and better risk-adjusted returns.

However, challenges persist in standardizing ESG metrics and ensuring transparency in reporting. Critics argue
that ESG performance assessments are often inconsistent, leading to concerns about "greenwashing"—where
companies falsely claim ESG compliance for marketing purposes. Despite these concerns, investor interest
continues to rise, with institutions incorporating ESG factors into decision-making to enhance long-term
financial resilience.

Regulatory developments, such as the EU Sustainable Finance Disclosure Regulation (SFDR) and SEBI’s ESG
guidelines, further reinforce the importance of integrating ESG considerations in investment strategies. As ESG
investing matures, advancements in data analytics and artificial intelligence are expected to enhance ESG risk
assessments and improve investor confidence.

Paridhi & Ritika (2025): Investigated the relationship between ESG practices and Return on Assets (ROA) in
Indian companies, highlighting industry-specific variations and the positive overall effect of ESG practices on
financial performance.

Maji & Lohia (2023): Explored the impact of ESG performance on firm performance in India, utilizing
CRISIL ESG scores and quantile regression models to reveal a positive association, especially pronounced at
upper quantiles.

Narula et al. (2024): Conducted a systematic literature review on ESG investing, analyzing 198 articles from
2010 to 2022, and found a positive impact of ESG ratings on firm performance, with insights into barriers and
materiality of ESG practices.

Friede, Busch, & Bassen (2015): Conducted a meta-analysis of over 2,000 empirical studies and found a
positive relationship between ESG factors and corporate financial performance in most cases.

Eccles, Ioannou, & Serafeim (2014): Studied the long-term performance of firms with high sustainability
practices and found they outperform peers in terms of stock market returns and operational performance.

Khan, Serafeim, & Yoon (2016): Found that material ESG factors have a stronger correlation with financial
performance than immaterial ESG factors.

OBJECTIVES
1. To analyse the impact of ESG investments on financial returns.

2. To evaluate investor perception and adoption of ESG-focused portfolios.
3. To identify key factors influencing the growth and acceptance of ESG investing.

RESEARCH METHODOLOGY

This study employs a mixed-methods research design, integrating both quantitative and qualitative approaches
to comprehensively assess the impact of ESG investments on financial returns and investor perception. The
methodology is structured as follows:

Research Design & Approach

The study follows a descriptive and analytical research design, which is suitable for examining both historical
financial data and investor sentiment toward ESG investments.
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e (Quantitative Approach: Used to evaluate financial performance by analyzing ESG fund returns, risk-adjusted
measures, and volatility compared to traditional investments.

e Qualitative Approach: Employed to assess investor perception through surveys and sentiment analysis,
identifying key factors influencing ESG adoption.

This dual approach ensures a comprehensive analysis of both empirical financial data and behavioral insights
related to ESG investments.

Data Collection Methods
a) Primary Data

Primary data is gathered through structured surveys and investor interviews, focusing on:
e Investor perception of ESG investments.

e Factors influencing ESG investment decisions, such as ethical considerations, expected returns, and risk
concerns.

e Challenges faced by investors in adopting ESG funds.

e Comparisons between ESG and traditional investment experiences.

Survey Sample:

e Target Respondents: Retail and institutional investors, financial analysts, and fund managers.
e Sample Size: Minimum 100 respondents from diverse investment backgrounds.

e Sampling Method: Convenience and purposive sampling to ensure relevant investor experiences are
captured.

b) Secondary Data

Secondary data is collected from:
e Financial reports & databases (e.g., Bloomberg ESG Index, MSCI ESG Ratings).

Stock market performance data of ESG vs. non-ESG funds.

Industry reports from SEBI, RBI, and global financial institutions on ESG trends.

Academic journals and white papers discussing ESG investment performance.
Analytical Tools & Techniques

a) Financial Analysis Methods

To evaluate the financial performance of ESG investments, the study employs:

e Risk-Adjusted Return Metrics:
Sharpe Ratio — Measures excess return per unit of risk.

o Treynor Ratio — Assesses risk-adjusted returns using beta as a risk measure.

o Jensen’s Alpha — Evaluates the excess return generated by ESG funds compared to market benchmarks.
e Volatility Analysis: Standard deviation calculations to measure the stability of ESG fund returns.

e Regression Analysis: To determine the relationship between ESG scores and financial returns.

b) Statistical & Sentiment Analysis

e Chi-Square Test: Examines investor preference differences across demographics.

e Correlation Analysis: Identifies the link between ESG factors and investment decisions.

e Textual Sentiment Analysis: Analysis qualitative survey responses to gauge investor attitudes.
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Comparative Analysis

A comparative study is conducted between ESG-focused funds and traditional investment portfolios,
highlighting:
e Differences in return on investment (ROI).

e Risk exposure and downside protection capabilities.

e Investor behaviour trends towards ESG vs. conventional funds.

Ethical Considerations

e Confidentiality: Investor responses are kept anonymous.

e Transparency: Data sources and analytical methods are disclosed.

e No Conflict of Interest: The study maintains neutrality in ESG vs. traditional investment analysis.
4. RESULTS AND DISCUSSIONS

4.1.1 Challenges in Investing
Count of Biggest Challenge

Limited inwestor interes _

Lack of data or standardization _

Greenwashing Risk _

Cost of implementation _

Interpretation:

The biggest challenges in ESG adoption are cost of implementation (318) and limited investor interest (321),

indicating financial and market-related barriers, while greenwashing risk (285) and data standardization (296)
also pose significant concerns

4.1.2 Reasons for ESG Investments
Count of Reason for ESG Investment

_.: F.;-Terrr rEt-.-l-i _

Ethical alignrent

ES 350 3aa 370 3ED 380 400
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Interpretation:

Risk management (393) and regulatory compliance (381) are the top reasons for ESG investment, followed
closely by ethical alignment (367) and long-term returns (359), highlighting diverse motivations among
investors.

4.1.3 Investor Influence
Count of Influence of Investors

Moderate Influence

Lowr Influence

High Influence

420 &40 460 480 500 50 544

Interpretation:
Investor influence on ESG decisions varies, with 509 seeing high influence, 528 perceiving low influence, and
463 considering it moderate, reflecting diverse perspectives on investor impact.

4.1.4 Preference towards ESG Investments
Count of ESG Fund Preference

I _
o

Mo

Interpretation:
The vast majority (1,391) prefer ESG-compliant funds, while only a small fraction (109) do not. This highlights
strong investor interest in ESG investments.
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4.1.5 ESG Drivers

Count of Key ESG Driver

nvestor Demand

E :.-..Ernlv i --. ::Eﬂl'llat - ’ E‘ _

Corporate Leadership

4481 485 480 405 ann 505 510 515

Interpretation:
Corporate leadership (509) is the most cited driver of ESG adoption, followed closely by investor demand (499)
and government regulations (492), highlighting the balanced influence of internal and external factors.

CHI Square Test
Summary & How It Works

The Chi-Square test is a statistical method used to determine whether there is a significant association between
two categorical variables. It helps assess whether the observed data distribution differs from what we would
expect by chance.

How It Works

1.

o

e W 0N O

4.

Define Hypotheses:
Null Hypothesis (Ho): Assumes no relationship between the variables (they are independent).

Alternative Hypothesis (H1): Assumes there is a relationship between the variables.

Create a Contingency Table:
Organize data into a table, showing the observed frequencies (actual counts).

Calculate Expected Frequencies:
Use the formula

(Row Total) x (Column Total)

srand Total

Compute Chi-Square Statistic:

Formula:

Where:
O = Observed frequency

E = Expected frequency
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5. Compare with Critical Value:
The computed Chi-Square value is compared with the critical value from a Chi-Square table (based on degrees
of freedom and significance level, typically 0.05).

If ¥2\chi*2y2 is greater than the critical value, we reject the null hypothesis, meaning there is a significant
relationship between the variables.

Example Use Case

In ESG investment research, a Chi-Square test can determine whether investor perception of ESG investing is
significantly different across age groups or income levels. If a significant association exists, it suggests that
investor sentiment is influenced by demographics.

Chi-Square Test Results for this study
e Chi-Square Statistic (y?): 32.41

e Degrees of Freedom (df): 4

e P-Value: 1.58 x 10°¢ (very small, near zero)

Expected Frequencies:

21.00
24.00

15.00
Interpretation

e The p-value (1.58 x 107¢) is much smaller than 0.05, meaning we reject the null hypothesis (Ho).

e This confirms that there is a statistically significant relationship between ESG awareness and ESG
investment decisions.

e Hi (Alternative Hypothesis) is supported, meaning ESG awareness impacts investment choices.

Observed Frequencies Expected Frequencies (Chi-Square)

40
32.5
17 21.00 19.25
3 30.0
E g 27.5
5 EU.
n wn
82 89 125.0
5o 12 5o 22.00
§ 5 2 53 <225
§ = .§ = :
2 2
T 10 &8 -20.0
z- 15 14 21 Z: 21.25 15.00 13.75 -175
| )
-15
-15.0
Yes No Considering Yes No Considering
Investment Decision Investment Decision

The heatmaps above illustrate the observed and expected frequencies used for the Chi-Square test. The observed
frequencies represent the actual survey responses, while the expected frequencies are calculated based on the
assumption of independence between ESG awareness and investment decisions.

Since the p-value (0.0091) is less than 0.05, we reject the null hypothesis (HO) and accept the alternative
hypothesis (H1). This indicates that there is a statistically significant relationship between ESG awareness levels
and investment decisions.
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5

. CONCLUSIONS AND RECOMMENDATIONS

Implications for Theory, Practice, and Policy

1

[\°]

W

. Theoretical Implications
This study supports the Stakeholder Theory and Modern Portfolio Theory (MPT) by demonstrating that ESG
factors contribute to both ethical and financial considerations in investment decisions.

The findings reinforce the Efficient Market Hypothesis (EMH), suggesting that ESG factors are increasingly
priced into the market, influencing financial returns.

. Practical Implications

For Investors: ESG investments can provide long-term financial stability while aligning with ethical values.
However, due diligence is necessary to avoid greenwashing risks.

For Corporations: Companies need to improve ESG transparency and align with global sustainability
standards to attract long-term investors.

For Financial Institutions: Asset managers should integrate ESG metrics into portfolio strategies,
balancing financial returns with sustainability goals.

. Policy Implications
Regulatory bodies like SEBI and RBI should standardize ESG disclosure norms to prevent misleading
sustainability claims.

Policymakers should incentivize ESG compliance through tax benefits, green bonds, and sustainability-
linked loans.

RECOMMENDATIONS

1

N

w

f N

S

. Enhancing Transparency & Standardization
Regulatory authorities must establish clear ESG reporting frameworks to reduce greenwashing risks.

Companies should adopt uniform ESG metrics for more reliable assessments.

. Strengthening ESG Education & Awareness
Investors, especially retail participants, need financial literacy programs on ESG risks and returns.

Financial advisors and institutions should provide dedicated ESG investment guidance.

. Promoting AI & Data Analytics for ESG Evaluation
Big Data & Al-driven ESG ratings can improve investment decision-making by offering real-time insights
into company sustainability practices.

Encouraging blockchain-based ESG reporting can enhance data authenticity and investor trust.

. ESG Integration in Investment Policies
Financial institutions should embed ESG considerations into risk management models and investment
selection criteria.

Governments and central banks can introduce ESG-aligned monetary policies, promoting sustainable
growth.

UGGESTIONS FOR FUTURE RESEARCH
Long-Term ESG Performance Analysis: A longitudinal study comparing ESG fund performance over
multiple market cycles.

Sector-Specific ESG Impact: Investigate how ESG integration affects different industries (e.g., technology
vs. manufacturing).

Investor Demographics & ESG Adoption: Further research into how age, income level, and risk tolerance
influence ESG investment preferences.
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e Comparative Study Between Global ESG Standards: Analyzing the effectiveness of ESG regulations in
developed vs. emerging markets
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1. ABSTRACT

This research paper examines the impact of Fintech implementation on the Maha Kumbh Mela in Prayagraj
2025 one of the world's largest human congregations. The primary objective is to assess how Fintech adoption
has simplified facilities for pilgrims with digital financial tools, ranging from UPI-enabled micro-payments to
blockchain-based identity management and addressed challenges they face during the event. Using quantitative
research methods, including surveys of pilgrims and travellers, the study investigates their experiences before
and after Fintech integration. Findings reveal that Fintech has significantly improved access to services and
eased the overall pilgrimage experience. However, challenges such as lack of awareness and persistent digital
literacy gap among elderly pilgrims, along with network congestion during peak bathing days were identified
among some users. In conclusion, the study highlights both the positive effects and limitations of Fintech
adoption at Maha Kumbh Mela 2025, providing insights into enhancing digital solutions for large-scale
religious gatherings.

KEYORDS - Prayagraj, Fintech, Banks on Wheels, Maha Shagun, Peshwa.

2. INTRODUCTION

“The integration of digital financial technology in large-scale religious events has the potential to
transform pilgrim services, ensuring seamless access and greater convenience.”
— Adapted from recent research in digital innovation and event management

The Maha Kumbh Mela 2025 at Prayagraj represents a unique convergence of India’s centuries-old spiritual
tradition and its rapidly evolving digital landscape. As the world’s largest religious gathering, attracting an
estimated 400 to 660 million pilgrims over 45 days, the event presents immense logistical and financial
challenges. Historically, the Kumbh Mela was predominantly a cash-based event, exposing pilgrims and small
vendors to risks such as theft, loss of currency, and limited access to formal financial services—particularly for
rural participants and small-scale merchants.

In 2025, the Maha Kumbh was transformed into a "Digital Maha Kumbh," driven by significant fintech-led
innovations aimed at enhancing financial inclusion, safety, and operational efficiency. Key initiatives included
near-universal adoption of cashless payments through UPI and QR codes, with over 95% of transactions
conducted digitally. Major banks and fintech companies such as PhonePe and Paytm introduced several
financial inclusion measures, including “Bank on Wheels,” special edition debit cards, and assisted banking
kiosks to serve pilgrims without smartphones. For example, PhonePe launched the “Maha Kumbh ka Maha
Shagun” cashback offer for first-time users in Prayagraj, while Airtel Payment Bank established multiple kiosks
and introduced the “Bhavya Maha Kumbh QR” code for vendors.

Fintech also played a critical role in ensuring pilgrim safety, launching dedicated insurance products for
accidents and luggage loss. Authorities complemented these efforts by establishing a “Maha Kumbh cyber
police station” to combat fraudulent payment links and fake QR codes. From a management perspective, fintech
innovations contributed to better governance and operational efficiency. Startups like Park+ utilized Al and
FASTag technology to enable pre-booking of parking spots, while RFID bands tracked pilgrims’ entry and exit
times. The Maha Kumbh App 2025 and multilingual chatbots like “Kumbh SahAlak,” integrated with digital
payment helpdesks, assisted pilgrims in navigating both spiritual and financial aspects of the Mela. The Bank of
Baroda deployed “Aditi,” a GenAl virtual assistant, to handle banking queries efficiently.
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The digital-first pilgrim experience was further enhanced by services such as India Post Payments Bank’s
“Banking at Call,” providing doorstep cash withdrawals through Aadhaar-enabled Payment Systems. BharatPe
launched the “Maha Kumbh Shield,” offering free fraud protection of up to 325,000 for UPI transactions.
Fintech platforms also simplified travel by enabling assisted bookings for trains and buses at local kiosks,
ensuring a seamless journey for millions of devotees.

This study explores the multifaceted impact of fintech adoption on the management and pilgrim experience at
Maha Kumbh 2025, highlighting both the technological advancements and the challenges of integrating digital
solutions into one of the largest religious gatherings globally.

3. LITERATURE REVIEW

i. Impact of Fintech on Maha Kumbh :

Fintech has significantly improved financial transactions at large events like Maha Kumbh by enabling cashless
payments, increasing transparency, and enhancing operational efficiency (World Economic Forum, 2017). It
also promotes financial inclusion among diverse groups (Indiana University Lilly Family School of
Philanthropy, 2022).

ii. Perception and Adaptation of Fintech :

Studies show positive perceptions of fintech among pilgrims, though adoption depends on digital literacy, trust,
and accessibility (Singh & Verma, 2021). Awareness campaigns and user support are key to wider acceptance
(Kumar et al., 2022).

iili. Pre and Post Impact of Fintech in Maha Kumbh 2025 :

Before fintech, pilgrims faced cash shortages and delays. After adoption, faster digital payments, improved
safety, and Al tools enhanced the experience (PhonePe Report, 2024). Challenges like connectivity issues and
digital divide remain (World Bank, 2023).

Despite the evident benefits, existing research shows several gaps:
e Limited focus on the firsthand experiences and challenges of ordinary pilgrims, particularly those with low
digital literacy.

e Insufficient exploration of regional and accessibility disparities impacting fintech adoption during Maha
Kumbh.

e A lack of longitudinal studies assessing the sustained impact of fintech on pilgrim satisfaction and event
management.

e The need for deeper understanding of trust and security concerns that influence fintech usage among diverse
demographics.

e Scarcity of research evaluating the effectiveness of awareness campaigns and user support initiatives in
overcoming fintech adoption barriers.

OBJECTIVES
To evaluate how fintech enhances financial processes during Maha Kumbh 2025.

To examine the impact of fintech on improving pilgrim user experiences.
To assess the role of fintech in increasing financial inclusion among Maha Kumbh attendees.
To analyse the effectiveness of fintech in simplifying payment methods at Maha Kumbh.

RESEARCH METHODOLOGY

A A o

Research Design and Approach : This study follows a quantitative research design aimed at gathering
measurable data about visitors' experiences at the Prayagraj Maha Kumbh 2025. The approach is descriptive,
focusing on analysing the patterns and perceptions of attendees.

Data Collection Methods : Data were collected using a structured questionnaire designed to capture
information from a representative sample of individuals who visited the Prayagraj Maha Kumbh 2025. The
questionnaire was distributed through social media platforms such as WhatsApp, Facebook, and Instagram to
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reach respondents efficiently and broadly. Total 140 samples were collected from the respondents.

Analytical Tools and Techniques Used : The collected data were analysed using statistical tools to perform
descriptive analysis, including frequencies, percentages, and mean scores, to summarize visitor responses.
Further, inferential statistics such as chi-square and one way ANOVA tests were applied to explore
relationships between demographic variables and visitor experiences. Data processing and analysis were
conducted using Excel.

Hypothesis
This study tests the following hypotheses:

e Null Hypothesis (Ho): Fintech adoption has no significant impact on management efficiency and pilgrim
experience at Maha Kumbh 2025.

e Alternative Hypothesis (H1): Fintech adoption has a significant positive impact on management efficiency
and pilgrim experience at Maha Kumbh 2025.

Statistical Analysis and Results

To evaluate the impact of fintech adoption on management efficiency and pilgrim experience, quantitative data
collected through structured questionnaires were analysed using chi-square tests, ANOVA, and regression
analysis.

Chi-square tests of independence were performed to investigate the relationship between fintech awareness and
satisfaction with crowd management, healthcare, and parking services. The results indicated significant
associations between fintech awareness and positive satisfaction ratings in crowd management (¥*> = 18.24, df =
2, p <0.001), healthcare management (y*> = 15.67, df = 3, p = 0.001), and parking facilities (y*> = 20.45,df =3, p
< 0.001). This suggests that pilgrims familiar with fintech services were more likely to report favourable
experiences.

A one-way ANOVA was conducted to compare overall satisfaction scores across groups categorized by fintech
awareness (Yes, No, Maybe). Significant differences were observed (F(2, 147) = 12.35, p < 0.001), with post
hoc analysis revealing that respondents aware of fintech reported significantly higher satisfaction (M = 4.2) than
those unaware (M = 3.4).

Further, regression analysis showed that fintech adoption is a significant predictor of pilgrim satisfaction (f =
0.45, p <0.001), explaining 38% of the variance in satisfaction scores (R? = 0.38).

These findings provide strong evidence to reject the null hypothesis and accept the alternative hypothesis,
confirming that fintech adoption positively influences management efficiency and pilgrim experience at Maha
Kumbh 2025.

6. RESULTS AND DISCUSSION
6.1 Effectiveness of Fintech and AI-Enabled Parking Systems

40%

30% 36% 36%
20% 29%
10%

0% —|

Excellent Good Neutral
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12




International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 13, Issue 3 (III): July - September 2026 -

Fig. 6.1 Effectiveness of Fintech and Al-Enabled Parking Systems
Most respondents rated fintech and Al use in parking positively, with 36% saying Excellent and another 36%
saying Good, totalling 72% satisfied users. Meanwhile, 29% were neutral, indicating some room for
improvement. Overall, fintech and Al contributed well to parking management at Maha Kumbh 2025.

6.2 Application of Fintech and Al in Crowd Management
@ Excellent
® Good

Fig.6.2 Application of Fintech and Al in Crowd Management
Fintech and Al technologies were integrated to enhance crowd management at Maha Kumbh 2025 by enabling:
Digital payments, Al powered crowd monitoring, Predictive analytics, Mobile apps and fintech platforms. All
respondents rated the use of fintech and Al in crowd management positively, with 50% rating it as Excellent
and the other 50% as Good. This indicates a unanimous satisfaction and strong approval of these technologies
in effectively managing crowds at Maha Kumbh 2025, contributing to improved safety and smoother crowd
flow.

6.3 Effectiveness of Fintech Solutions in Waste Management during Maha Kumbh
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Fig. 6.3 Effectiveness of Fintech Solutions in Waste Management during Maha Kumbh
The use of fintech in waste and garbage management received largely positive feedback from respondents, with
36% rating it as Excellent and 43% as Good, making a combined satisfaction rate of 79%. Meanwhile, 21% of
respondents rated the fintech solutions as Fair, indicating some areas for improvement.

Several fintech initiatives were implemented to enhance waste management efficiency and user experience
during Maha Kumbh 2025, including:

IoT-enabled smart bins equipped with sensors that notify authorities when bins are full, allowing for optimized
and timely waste collection.

Mobile apps and digital platforms enabling pilgrims and staff to report waste-related issues in real time,
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improving responsiveness and accountability.

6.4 Fintech Use in Healthcare Management at Maha Kumbh 2025
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Fig. 6.4 Fintech Use in Healthcare Management at Maha Kumbh 2025
The majority of respondents rated fintech use in healthcare management positively, with 60% giving the
highest rating of 5, 20% rating it 4, and 13.3% rating it 3. This distribution reflects a strong confidence in
fintech’s contribution to improving healthcare services during the event.

Key fintech initiatives that supported this positive perception included:
Al-powered health monitoring tools for real-time tracking of patient vitals and early health issue detection.

Mobile health applications providing pilgrims with access to health information, consultations, and emergency
services.

6.5 Areas of Highest Fintech Utilization during Maha Kumbh 2025
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Fig. 6.5 Areas of Highest Fintech Utilization during Maha Kumbh 2025
The findings indicate that fintech was most widely used in CCTV surveillance, with 52.6% of respondents
identifying this as a key application area. This underscores the vital role of fintech-enabled monitoring in
ensuring security and managing crowds effectively.
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Both Fire and Emergency Alarm systems and Water drones were reported by 33.3% of respondents each,
reflecting their important contribution to safety and resource management during the event.

Less commonly cited applications included the Incident Response System, Temperature Measuring Devices,
and Digital Police Stations, each noted by 4.7% of respondents. These technologies represent specialized
fintech solutions aimed at improving emergency response, health safety, and law enforcement functions.

Overall, the data demonstrates that fintech was predominantly leveraged for surveillance and safety, with
growing use in emergency and public service innovations at Maha Kumbh 2025.

6.6 Awareness of Digital Khoya Paaya Kendra and Digital Police Security at Maha Kumbh 2025

Digital Khoya Paaya Kendra Digital Police Security
® fes
® Yes P
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Fig. 6.6 Awareness of Digital Khoya Paaya Kendra and Digital Police Security at Maha Kumbh 2025

The data indicates that 57% of respondents were aware of the Digital Khoya Paaya Kendra, reflecting a
moderate level of recognition for this digital service among pilgrims. Similarly, 64% of respondents
acknowledged the presence of police security on a digital platform, suggesting widespread awareness of
technology-enabled law enforcement measures during the event. However, in both cases, around 21% of
respondents were either unaware or uncertain (“Maybe”), highlighting opportunities to improve communication
and awareness campaigns to ensure broader knowledge and utilization of these digital safety and assistance
services at Maha Kumbh 2025.

7. CONCLUSION AND RECOMMENDATIONS

Some respondents provided constructive feedback, including the need for enhanced travel support and better
connectivity, pointing to ongoing infrastructure and accessibility challenges. There were also suggestions to
improve crowd management and a note of caution regarding Al, stressing that despite its potential, its success
should be demonstrated through concrete, measurable outcomes.

The majority of pilgrims and management staff showed strong trust and satisfaction with fintech and Al
applications during Maha Kumbh 2025, especially in areas such as digital payments, crowd monitoring,
healthcare services, parking, and waste management.

There was cautious optimism about Al, with calls for more transparent demonstration of tangible benefits to
build greater confidence.

The integration of fintech at Maha Kumbh 2025 ushered in transformative improvements across pilgrim
services and event management. Key innovations such as digital payments, Al-powered crowd control,
healthcare digitization, and enhanced security systems simplified operations while boosting safety and
convenience. Despite challenges like connectivity gaps and digital literacy barriers, fintech adoption was largely
successful. However, even with fintech used to its maximum capacity, the lack of widespread civic sense
among pilgrims limits the full effectiveness of these technologies. Without responsible behaviour in public
spaces—such as proper waste disposal and respecting shared facilities—digital solutions and machines alone
cannot maintain hygiene and order. Moving forward, focused efforts on awareness, infrastructure upgrades, and
fostering civic responsibility alongside inclusive digital strategies will be essential for fintech to serve as a
scalable and sustainable model in managing future large-scale religious events.

Increase awareness campaigns to familiarize pilgrims with available fintech services.
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Improve digital infrastructure and network connectivity to ensure seamless service delivery.

Strengthen digital police surveillance for enhanced security and quicker incident management.

Implement training and assistance programs to support pilgrims with low digital literacy and promote
inclusive usage.

8.
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ABSTRACT

Green finance has emerged as a crucial tool in promoting sustainable economic growth by integrating
environmental, social, and governance (ESG) considerations into financial decision-making. This study
examines the level of awareness about green finance among investors in Thane, India. Through a survey-based
approach, the research assesses investors' knowledge, perceptions, and willingness to invest in green financial
instruments such as green bonds, sustainable mutual funds, and ESG-focused portfolios. The findings indicate
varying degrees of awareness, with factors such as financial literacy, regulatory policies, and market
accessibility influencing investment decisions. The study highlights the need for greater awareness campaigns,
policy incentives, and financial education to encourage sustainable investing practices.

The insights from this research can aid policymakers, financial institutions, and investors in fostering a greener
financial ecosystem.

For the purpose of data collection, 87 respondents are surveyed from Thane city. Other relevant data is
obtained from digital platforms and print media articles. The study highlights a major gap in awareness about
Green Finance among investors in Thane. Many people are unfamiliar with how financial institutions support
environmentally friendly projects, and a significant 66.7% of respondents either don’t know or are unsure about
government policies on Green Finance. This shows that important information isn’t reaching investors

effectively.

Key Words : Green Finance, Sustainable Development, Investment, Green Financial Instruments, Tax Incentive

1. INTRODUCTION

In recent years, the growing focus on sustainability and environmental protection has significantly shaped the
financial sector. Green finance, which includes financial activities and investments that support sustainable
development and climate change mitigation, has become an essential part of the global financial system. This
concept covers a wide range of initiatives, including investments in renewable energy, green bonds, sustainable
infrastructure, and projects aimed at reducing carbon footprints.

Investor awareness plays a key role in driving the transition towards a more sustainable economy. While some
investors recognize the potential of green finance and its long-term benefits, many remain unaware of its
mechanisms, financial returns, and overall impact. Limited knowledge, accessibility issues, and perceived
financial risks often act as barriers to its adoption. Understanding these challenges is crucial for promoting
green financial instruments and encouraging broader participation. Green financial securities are investment
instruments designed to fund environmentally sustainable projects and initiatives. These securities aim to tackle
global challenges such as climate change, resource depletion, and pollution while generating financial returns.
By channeling capital toward renewable energy, clean technology, and other eco-friendly ventures, green
financial securities play a vital role in promoting sustainable development. They provide investors with an
opportunity to contribute to environmental well-being while securing profitable returns.

As concerns over climate change, biodiversity loss, and environmental degradation continue to rise, green
finance offers a promising solution to align economic growth with environmental preservation.

Green financial securities are a powerful tool for aligning investment strategies with environmental
sustainability. With features like transparency, ESG alignment, third-party certification, and risk diversification,
they offer investors a responsible way to contribute to a greener economy while ensuring financial returns.

17




International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 13, Issue 3 (III): July - September 2026 -

As the global demand for sustainable solutions grows, green finance will play an increasingly important role in
driving climate action and fostering long-term economic resilience.

RESEARCH PROBLEM OR GAP:

There is a growing need to study the awareness of Green Finance among investors in Thane, as sustainable
investment practices gain importance in the global financial landscape. Investors today are generally well-
informed about traditional investment options such as equities, mutual funds, bonds, and debentures, which
offer exposure to diverse sectors like infrastructure, aviation, agriculture, and FMCG. However, when it comes
to Green Securities such as Green Bonds, Green Equities, Green Derivatives, and Carbon Credit Securities
awareness remains significantly lower. Many investors are unfamiliar with how these instruments contribute to
environmental sustainability while generating financial returns.

Understanding the awareness gap is crucial in promoting sustainable finance and encouraging responsible
investment practices. Green Securities play a vital role in funding environmentally friendly projects, such as
renewable energy initiatives, climate change mitigation efforts, and pollution control measures. Despite their
long-term benefits, they are often overlooked due to limited knowledge, accessibility issues, and a lack of clear
information on their financial potential.

RESEARCH OBJECTIVES:
1. To study various investment opportunities available in Green Financial Securities.

2. To assess the awareness level of investors regarding green finance concepts, products, and investment
opportunities.

3. To examine the challenges and barriers faced by investors in adopting green financial products, including
knowledge gaps and risk perception.

IMPORTANCE OF THE STUDY:

The study on awareness of green finance among investors is significant because it can help identify sustainable
investment opportunities, enhance financial literacy, and promote responsible investment practices among
young investors. Furthermore, it will empower investors to make informed financial decisions that not only
contribute to their personal financial growth but also support global sustainability efforts. Ultimately, this
research will help integrate green finance into mainstream investment strategies, ensuring that financial
institutions and policymakers remain relevant and responsive to the evolving expectations of a technology-
driven and sustainability-conscious generation.

2. REVIEW OF LITERATURE

1. Upadhyaya, P., & Zope, D. (2024),

The study says, Financial literacy plays a crucial role in investor decisions regarding green finance. Investors
with higher financial literacy are more likely to engage in green finance, while a lack of understanding leads to
skepticism and limited adoption. Increasing awareness through policy initiatives and financial education
programs can enhance investor confidence and participation in green financial products.

2. Sharma, P., & Sharma, R. (2025),
The study examines financial and non-financial incentives influencing investor participation in green finance.
While monetary factors like returns, tax benefits, and subsidies play a role, social responsibility and ethical
motivations also drive investment. Encouraging green finance requires understanding these key motivators to
promote sustainable financial practices.

3. Ma, Y., Al Mamun, A., & Hoque, M. E. (2025),

The study explores how behavioral economics can boost private investment in green finance. It emphasizes the
need for better policy incentives and education to raise awareness. While green finance options exist, private
sector investment in climate adaptation remains low. Investor decisions are shaped not just by rational models
but also by psychological biases, risk perceptions, and social norms.

4. Kitulazzi, D., Ametefe, F.K., & Karimu, A. (2025),
This paper examines the financial performance of Environmental, Social, and Governance (ESG) investments.
It finds that green investments tend to perform well over time, but investors lack awareness of their long-term
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benefits. Environmental, Social, and Governance (ESG) investing has gained significant traction in financial
markets, with institutional and retail investors increasingly integrating sustainability considerations into their
portfolios. This study examines the impact of ESG performance on the financial performance of real estate
firms listed on the Johannesburg Stock Exchange (JSE). Using a System Generalized Method of Moments
(GMM) approach, the authors analyze whether ESG compliance leads to better financial returns, reduced
volatility, and enhanced investor confidence.

5. Thampanya, N., & Wu, J. (2025),

The study systematically reviews how climate risks influence investor decisions. It reveals that while climate
risks are widely acknowledged, many investors do not fully understand their financial implications. Climate
change has emerged as a critical factor influencing global financial markets, affecting asset prices, investment
strategies, and corporate risk management. This study explores how climate-related risks are perceived and
integrated into investor decision-making and whether climate risk is evolving into a new form of systematic risk
one that affects the entire market rather than specific industries. The authors analyze how different investor
groups, including institutional investors, retail investors, and hedge funds, respond to climate-related financial
risks.

6. Khah, A. M., & Ahmad, M. (2025),

Green finance has gained global momentum as a crucial mechanism for funding sustainable development
initiatives. However, policy frameworks play a vital role in shaping investor awareness and participation in
green financial markets. This study explores how government policies, financial regulations, and incentive
structures influence investor awareness and engagement in green finance. The authors argue that well-designed
policy interventions can drive green investment adoption by reducing information asymmetry, mitigating risks,
and improving financial literacy among investors.

7. Mishra, R. K., & Meher, P. (2025),

As climate change and sustainability concerns rise, green bonds have emerged as a key financial instrument for
funding environmentally friendly projects. Despite their potential, investor awareness and perception of green
bonds remain inconsistent, leading to varying adoption rates across different markets. This study explores how
investors perceive green bonds, their risk-return profiles, and the psychological and financial factors influencing
their decisions. The authors argue that while green bonds offer long-term sustainability benefits, many investors
still perceive them as risky or unfamiliar financial instruments, impacting their market growth.

GAPS IN REVIEW OF LITERATURE:
1. Most studies examine global or broad market trends in Green Finance, but there is a lack of research on
investor awareness at a regional level, such as in Thane or similar urban investment hubs.

2. No study specifically addresses how local investors perceive and engage with Green Finance in comparison
to conventional financial products.

3. Several studies acknowledge low awareness and skepticism (Upadhyaya & Zope, 2024; Mishra & Meher,
2025), but they do not explore specific reasons behind this lack of understanding. There is limited
discussion on whether psychological biases, lack of financial education, or policy inaccessibility
contribute to the low adoption of Green Securities.

4. While studies (Kitulazzi et al., 2025) discuss the financial performance of ESG investments, they do not
directly compare how investors perceive green securities versus traditional financial instruments (e.g.,
Equities, Mutual Funds, Debentures).A detailed risk-return comparison between traditional investments and
green finance options is missing.

5. While Khah & Ahmad (2025) discuss policy frameworks, the study does not assess how effectively these
policies are communicated to investors. The role of financial institutions, brokerage firms, and advisory
services in bridging this awareness gap is unexplored.

6. Existing studies do not explore how fintech innovations, digital trading platforms, or Al-driven investment
advisory services could improve investor engagement with Green Finance.
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7. While some studies touch upon green bonds and ESG investments, there is little focus on newer green
financial instruments like Green Derivatives, Carbon Credit Securities, and Sustainability-Linked
Investments.

3. RESEARCH METHODOLOGY

This study adopts a descriptive research design to understand the level of awareness about green finance
among different sections of the population. The purpose is to collect factual information and assess the degree
of familiarity, understanding, and perception of green finance.The study adopts a questionnaire approach,
combining survey method data collection. A descriptive research design was used to assess awareness levels,
understanding, and perceptions related to green finance among individuals. In this research, the questionnaire
survey method is used for collection of data from the respondents. The questionnaire provided had multiple
choice as well as close-ended questions, and answers were selected directly from the respondents. Overall
information related to the research is as mentioned below:

e Sample Size — 87 Respondents.

e Sample Area — Thane City.

e Tool used — Unstructured questionnaire

e Sample Technique — Random Sampling technique.
4. RESULT AND DISCUSSION

1. Heard about Green Finance :

Yes

No

Figure 1: Heard of Green Finance

Interpretation :

The collected data shows that the majority (80.5%) responded "No", while only a small percentage (19.5%)
responded "Yes". This indicates a strong consensus against the awareness about Green Finance. It shows that
the respondents did not hear about Green Finance. The majority of respondents are not aware about the concept
of Green Finance.
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2. Green Financial Instrument Aware About :

Green Bonds & ESG Funds

Carbon Credit Investments

Renewable Energy Investments

None of the Above

0 10 20 30 40 50
Number of Respondents

Figure 2: Awareness About Green Securities

Interpretation :

The data highlights the respondents are aware about various green finance options. The most preferred choice is
Green Bonds & ESG (Environmental, Social, and Governance) Funds, with 50 respondents (36.2%) choosing
sustainable financial products. This suggests a strong interest in socially responsible investments that align with
environmental and ethical considerations. Renewable Energy Investments attract 40 respondents (29.0%),
indicating a significant inclination toward clean energy solutions such as solar, wind, and hydro power.
Meanwhile, Carbon Credit Investments, chosen by 36 respondents (26.1%), also show considerable
engagement, reflecting awareness of carbon offset mechanisms and emission reduction initiatives. Only 12
respondents (8.7%) selected "None of the Above.

3. Awareness about Government Policies :

Are you aware of any government policies related to Green Finance in India?
87 responses

@ Yes
® No
Maybe

Figure 3: Awareness About Government Policies

Interpretation :

It can be seen that the number of respondents are aware of Government Policies relating to green finance which
is 33.3% with 29 respondents. But the majority of respondents are not aware of Government Policies relating to
green finance which have a count of 40 respondents and it frames 46% of respondents who are unaware about
government policies. Relatively 20.7% of the respondents stated that they might have heard it from stated
sources.
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It clearly shows that the majority of respondents don't know about policies related to Green Finance.
4. Considering investing in Green Finance :

Would you consider investing in Green Finance in the future?

87 responses

@ Yes
® No
Maybe

Figure 4: Investment In Future

Interpretation :

The majority of respondents, 51.7% (45 people), believe in investing in the future in Green finance, indicating a
strong confidence in long-term benefits. This suggests that more than half of the participants recognize the value
of future-oriented investments, whether in financial growth, sustainability, or innovation. However, 33.4% (29
respondents) are uncertain, choosing "Maybe," which highlights that they might invest in the future. This group
may require more information, assurance, or incentives to make a firm decision. On the other hand, 14.9% (13
respondents) do not believe in investing in the future, possibly due to financial constraints, lack of trust, or a
focus on immediate priorities. Overall, while most respondents are inclined toward future investments,
addressing the concerns of the uncertain group through awareness, financial incentives, or risk mitigation
strategies could further strengthen confidence in long-term planning.

5. Challenges Perceived :

Challenges in Green Finance Adoption

Difficulty in Measuring Impact
Perceived Lower Returns

Lack of Clear Government Policies

Challenges

Limited Availability of Green Investment Options

Lack of Awareness

0 5 10 15 20 25 30 35
No. of Respondents

Figure 5: Challenges

Interpretation :

The biggest challenge in adopting Green Finance is lack of awareness, with 29.92% (38 respondents)
identifying it as a major issue. This indicates that many people are not fully informed about Green Finance and
its benefits. Another significant challenge is the difficulty in measuring impact, with 22.04% (28 respondents),
suggesting that people struggle to assess the effectiveness of green investments. Lack of clear government
policies (18.89%) and perceived lower returns (18.11%) are also notable barriers, indicating concerns about
regulations and profitability. Lastly, limited availability of green investment options (11.04%) is a challenge,
showing that people may not have enough opportunities to invest in sustainable projects.
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Overall, increasing awareness, improving measurement methods, and strengthening government policies could
help overcome these challenges and encourage Green Finance adoption.

6. Encourage to Invest :

Factors Encouraging Investment in Green Finance

Transparency in Reporting Environmental Impact

Better Financial Returns

Stronger Regulations on ESG

Government Tax Benefits or Subsidies

Factors Encouraging Investment

Better Awareness and Education

0 5 10 15 20 25 30 25
No. of Respondents

Figure 6: Factors Encourage To Invest

Interpretation :

The study finds that government tax benefits or subsidies (26.20%) are the strongest motivator for Green
Finance investment, emphasizing the role of financial incentives. Stronger ESG regulations (25.51%) and better
financial returns (22.06%) also significantly influence investor decisions. Awareness and education (17.33%)
play a key role in driving participation, while transparency in reporting environmental impact (8.9%) is less
prioritized but still important for trust. Overall, financial incentives, regulations, and profitability are major
motivators, with education and transparency further enhancing investor confidence.

5. CONCLUSION AND RECOMMENDATIONS

The findings reveal that lack of awareness, uncertainty about risks, perceived lower returns, and unclear
government policies remain major obstacles to its widespread adoption. Many investors are either unfamiliar
with Green Finance or hesitant due to concerns about profitability and impact measurement. To overcome these
barriers, a multi-faceted approach is essential. Increasing awareness and financial education, strengthening
government incentives such as tax benefits and subsidies, enhancing transparency in ESG reporting, and
encouraging financial institutions to actively promote Green Finance are key steps toward boosting
participation. Additionally, leveraging digital and social media platforms can play a crucial role in reaching a
wider audience and addressing knowledge gaps.

Ultimately, for Green Finance to become mainstream in India, it is crucial to simplify the investment process,
build investor confidence, and establish stronger regulatory frameworks. With collaborative efforts from
policymakers, financial institutions, and investors, India can successfully integrate Green Finance into its
economic landscape, paving the way for a more sustainable and resilient financial future. From the findings, it
can be observed that if ESG regulations and compliance are strengthened by Financial Authorities such as
SEBI, RBI, MOF, it could enhance investment security and sustainability impact, making it a key area for
policy reform.
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ABSTRACT

Smart financial management is key for any business. It sets the stage for success. It calls for careful planning
and control of a company’s money. This strongly shapes its future. A business's assets, like cash and stock,
matter a lot. They are vital in deciding how it grows over time. As these assets change, they can help or hurt a
company's goals. A solid financial plan makes sure the business sticks to its aims.. Or think of a factory that
doesn't keep up its machines. Old machines break down, causing delays. It lets them make smart choices.
Businesses can invest in new chances for growth.

Keywords: Financial Management Practices, SMEs, Financial Performance, Budgeting, Cash Flow
Management

INTRODUCTION

Financial management plays a crucial role in ensuring the success and sustainability of small and medium
enterprises (SMEs). This entails several essential functions, such as planning, organizing, controlling, and
monitoring the financial resources needed to achieve business objectives. Good financial management is key to
maintaining cash flow, achieving profitability, and enabling growth over time. SMEs encounter distinct
challenges that make effective financial management even more essential. Often, they face limited funding
options, fluctuating cash flow, and high operational costs. These obstacles underscore the importance of robust
financial practices. By focusing on sound financial planning, creating realistic budgets, wisely managing
working capital, and making well-informed investment choices, SMEs can significantly enhance their financial
performance. Such practices allow businesses to utilize their resources effectively, reduce financial risks, and
increase profitability.

SOME IMPORTANT BENEFITS OF FINACIAL MANAGEMENT PRACTICES

+ Improved Profitability: Helps SMEs optimise costs and enhance revenue generation.
+ Better Cash Flow Management: Ensures smooth day-to-day operations and liquidity.
+ Enhanced Decision-Making: Facilitates informed strategic and operational decisions.
+ Business Sustainability: Reduces financial risks and supports long-term survival.

+ Improved Access to Finance: Strengthens creditworthiness and investor confidence.

OBJECTIVES OF THE STUDY
+ To identify challenges faced by SMEs in implementing effective financial management practices.

+ To examine the contribution of investment decisions to the financial performance of SMEs.
+ To analyse the impact of financing choices on the financial performance of SMEs.

+ To study the role of financial management practices in influencing profitability, growth, and overall financial
health of SME:s.

REVIEW OF LITERATURE

Atrill (2018) observed that SMEs with strong financial management practices, including accurate recordkeeping
and strategic investment planning, demonstrate superior financial performance. Abor and Biekpe (2019)
highlighted that access to external finance is closely associated with the quality of financial management, as
well-managed firms are more likely to gain investor and lender confidence.
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In the Indian context, Gupta and Sharma (2020) found that structured financial management practices
significantly improve SME profitability, risk management, and access to credit. Rao and Kumar (2021)
identified inadequate financial literacy and poor financial planning as major causes of SME failures in India.

Brigham and Ehrhardt (2017) emphasised that effective cash flow management ensures business continuity and
prevents liquidity crises. Padachi (2006) stressed the importance of efficient working capital management in
enhancing liquidity, profitability, and long-term sustainability of SME:s.

RESEARCH METHODOLOGY

This study aims to delve into the Management of Finances among Small and Medium Enterprises Primary data
were collected through a structured questionnaire administered to SME owners and managers using Google
Forms. The responses were analysed using percentage analysis for interpretation. Secondary data were collected
from journals, books, and online sources.

LIMITATIONS

* Many SMEs do not maintain comprehensive financial records, which may limit the accuracy and reliability
of the data collected.

* SMEs operate in diverse industries with different financial management strategies, making it difficult to
generalize findings across all sectors.

* The study may not account for variations in financial accessibility due to differences in location, banking
policies, and SME creditworthines

DATA INTERPRETATION :-

1. Type of Business Ownership

TYPES OF BUSNINESS OWNERSHIP

1.40%, 51%

" LTD COMPANY ™ pPARTNERSHIP FIRM ™ SOLE PROPRIETOR ~ CO-OPERATIVE

The study reveals that 51.6% of SMEs operate as private limited companies, benefiting from limited liability
and better access to funding. Sole proprietorships account for 29%, partnerships for 12.9%, and cooperatives for
6.5%.
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2. Does your business have a formal financial plan?

Does your business have a
formal financial plan?

16.10%,
16%

M yes
¥ ho

83.900%,
84% |

About 83.9% of SMEs maintain a formal financial plan, and most follow monthly or quarterly budgeting
practices. Regular budgeting supports better financial control and adaptability.

3. How do you manage cash shortages?

How do you manage cash

shortages?

16.100%6 —_ 295

9.70%—

45.20%
Bank overdraft/Loan
® Reducing operational costs

® Delayed payments to suppliers

B Seeking additional investment

SMEs manage cash shortages mainly by reducing operational costs (45.2%), though excessive cuts may harm
growth. Many (29%) rely on bank overdrafts or loans, gaining liquidity but facing repayment risks. Some
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(16.1%) seek additional investment, showing a growth mindset but requiring investor trust. A smaller group
(9.7%) delays supplier payments, which may strain relationships and disrupt operations

4. Do you maintain proper financial records for your business

Do you maintain proper
financial records for your
business

12.90%

77.40%

yesregularly ™no ™sometimes ®

A large 77.4% of small and medium enterprises regularly keep records. This is a good sign. It shows financial
discipline. Proper records aid compliance. They also improve governance. Businesses can make smarter choices

with reliable data. For instance, they can track income and expenses. This helps them understand their financial
health.

5. How often do you experience financial shortfalls due to inadequate bud

How often do you
experience financial
shortfalls due to inadequate
budgeting?

6.50%

geting

16.1(VH 32.3%

45.20%6

FREQUENTLY ™ OCCASIONALLY ™ RARELY ®NEVER
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Nearly 45.2% of SMEs use basic accounting software, improving accuracy and efficiency in financial
management. However, 32.3% still rely on manual record-keeping, risking inefficiencies and errors. Only
12.9% hire professional accounting services, possibly due to cost concerns. Alarmingly, 9.7% have no formal
record-keeping, leading to financial mismanagement and compliance risks.

6. How do you maintain financial records in your business

How do you maintain
financial records in your

business
9.70%

12.90%A

45.20%
Manual records (e.g., notebooks,ledgers)
™ Basic accounting software (e.g., Tally,QuickBooks)
® professional accounting services

® No proper record-keeping system

Nearly 45.2% of SMEs use basic accounting software, improving accuracy and efficiency in financial
management. However, 32.3% still rely on manual record-keeping, risking inefficiencies and errors. Only
12.9% hire professional accounting services, possibly due to cost concerns. Alarmingly, 9.7% have no formal
record-keeping, leading to financial mismanagement and compliance risks.

7. How would you rate your business’s financial performance in the past three years because of good
financial management practices?

How would you rate your
business’s financial performance
in the past three years because

of good financial management ...
3.20%

25.806

IMPROVED SIGNIFICANTLY™ SLIGHTLY IMPROVED ®NO CHANGE ®
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A strong 71% of SMEs reported significant financial improvement due to effective management, leading to
better profitability and growth. Another 25.8% saw slight improvement, suggesting a need for stronger financial
planning or advanced tools. Only 3.2% reported no change, possibly due to weak practices or external
challenges. Effective financial management remains key to business success

poor financial mana

Have you faced financial
crises due to poor financial
management?

8. Have you faced financial crises due to gement?

ol

90.6CP%

YES ® NO

A staggering 90.6% of SMEs have faced financial crises due to poor financial management, driven by
inadequate budgeting, poor cash flow control, and lack of forecasting. This underscores the urgent need for
better financial planning and control measures. In contrast, only 9.4% of SMEs have avoided crises, likely due
to well-structured financial systems, accurate record-keeping, and effective risk management.

FINDINGS
« SMEs with structured budgeting and financial planning exhibit better financial stability.

» Poor cash flow management is a major cause of financial crises among SMEs.
» Diversified financing sources enhance financial resilience.
» Excessive cost reduction may negatively affect long-term growth.

SUGGESTIONS
+ SMEs should adopt systematic budgeting and financial planning practices.

+ Proper cash flow management mechanisms should be implemented.
« Balanced cost management strategies should be followed.
« SMEs should strengthen record-keeping and use financial reports for profitability analysis.

CONCLUSION

The study concludes that effective financial management significantly influence the financial performance of
SMEs. Budgeting, cash flow management, sound investment decisions, and accurate financial reporting
enhance profitability, stability, and growth. SMEs that adopt structured financial management systems are better
positioned to withstand financial challenges, improve competitiveness, and achieve long-term sustainability.
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ABSTRACT

This study examines the dynamic relationship between linguistic style and cultural translation in Ngiigi wa
Thiong'o's Matigari, originally written in Gikiiyii and translated into English by Wangui wa Goro. Matigari
captures Ngiigi wa Thiong'o's politics of linguistic decolonization, revolutionary consciousness, and recovery of
indigenous language. The text is based on Gikiiyii oral traditions and folklore to critique neocolonialism,
authoritarianism, and capitalism after independence in Kenya. By using an interdisciplinary way of analyzing
post-colonial literary theory, translation studies, and stylistics, this paper analyzes how Wa Goro's English
translation engages with the complexities of tramnslating, in a global language, the different kinds of
unconventional linguistic styles, oral discourse and political dimensions of power, domination and exploitation.
The approach of the study includes a close qualitative textual analysis of the English translation, exploring the
translation strategies used, including a negotiation between foreignization and domestication, including syntax,
figurative language, and discourse. Wa Goro's was able to represent the ideological and allegorical structure
of the novel in translation, without losing rhythm, idioms, and cultural references. This paper is an extension of
what we think of as cultural translation as a transformative act, but the act in which significance is not only
about reproducing meaning, but also transforming meaning through a cross-cultural process.

Keywords: Ngiigi wa Thiong o, cultural translation, linguistic style, postcolonial literature, Matigari

INTRODUCTION
Language serves as more than a mere communication system; it shapes thought, carries culture, and forms the
bedrock of literary expression. As Ludwig Wittgenstein noted,

“The limits of my language are the limits of my world,”

Language becomes a particularly loaded site in postcolonial contexts, often influenced by the burden of
historical colonial imposition and the struggle for cultural sovereignty (Said, Orientalism). In this arena, Ngiigi
wa Thiong'o, who is a critical voice in African literature and postcolonial thought, incorporates both a literary
career and linguistic philosophy as he strives for cultural autonomy. He argues vehemently for indigenous
African languages, claiming in Decolonising the Mind that while the colonizer's bullet was utilized for "physical
subjugation,”" language was the coloniser's diplomacy of "spiritual subjugation" (Thiong'o, Decolonising 9).
Working with Ngiigi wa Thiong'o's novel Matigari, which was originally written in Gik{iyli during his exile and
later translated into English by Wangui wa Goro, is an excellent case for exploring the relationship between
linguistic style and cultural translation.

Matigari emerges from a particular socio-political context of Kenya in the 1980s, a time of authoritarian rule,
suppression of opposition, and establishment of neocolonial structures that contradicted the promises of
independence (Addei et al. 167). Matigari, an allegorical story that draws heavily from Gikuyu mythology and
oral traditions (Heligson and Killam), chronicles the protagonist's search for truth and justice in a repressive
environment, and the character was so well received in Kenya that people began to acknowledge Matigari as
"not as fiction but as reality," a voice standing up to the dictatorial state. At the time, when Matigari was
banned, the sign it was conveying a powerful political message was pertinent (Thiong’o, Matigari 9-10). This
research investigates the complex processes involved in translating Matigari’s culturally specific linguistic
style, rooted in GikiiyQl orality and political allegory, into English. Such a task entails significant challenges,
especially in mediating between distinct linguistic systems, cultural worldviews, and literary traditions.
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OBJECTIVES
e To analyze the specific translation strategies employed by Wangui wa Goro in the English version of
Matigari.

e To assess the effects of these strategies on the novel's linguistic style, thematic resonance, and cultural
representation in English.

This paper is significant not only for appreciating Ngligi's literary style and ideological goals but also for
examining how translation mediates meaning in a postcolonial setting. As André Lefevere articulates,
translators are not neutral deliverers of meaning but active cultural agents of negotiation (Lefevere 12). The
paper ultimately argues that Wa Goro's translation of Matigari performs a double act of resistance: resisting
neocolonial ideologies and the totalizing and assimilative aspects of translation.

LITERATURE REVIEW

The academic literature about Ngiigi wa Thiong'o's work is plentiful, and the scholarly interest in his language
and ideological position continues to expand. He provides a strong critique of linguistic imperialism and affirms
that colonial languages are instruments of cultural oppression, in Decolonising the Mind, and writing in
indigenous languages is both a literary and a political call for action. Furthermore, just as he argues that colonial
language is an instrument of oppression, an indigenous language, meanwhile, is resisting such oppression in
literature, as seen in Matigari, among his other novels. Ngiigi's writings explore literary modernism toward a
form of political allegory. Tobias interprets this as a movement toward a "poetics of revolution," in which
literary artistry gives way to an ideological commitment to revolution (Tobias 163). Oral traditions, proverbs,
and allegory, especially in Matigari, reveal this shift. Heligson and Killam comment that these devices serve
both as stylistic devices and as vessels of collective cultural memory.

In the domain of translation studies, significant theoretical discussions from Lawrence Venuti, Susan Bassnett,
and Walter Benjamin demonstrate the complexities of literary translation. Venuti explores the distinction
between domestication and foreignization and the ethical position of a translator, whether to adapt the text to the
target culture and its contextual meaning or keep its foreignness (Venuti 20). Bassnett emphasizes that
translation is not merely linguistic equivalence, but cultural equivalence (Bassnett 25).

Despite an increasing acknowledgement of Wa Goro's contribution to Ngligi's reception in the Anglophone
world, comprehensive stylistic analyses of her translation of Matigari are lacking. Most articles focusing on
Matigari take a thematic fidelity or ideological fidelity view, thus missing Wa Goro's deliberative choices
regarding stylistics and microstructures (for instance, lexical choices, syntax, use of dialogue, and rhythm) when
the reader experiences the text. This paper addresses that gap and offers a detailed analysis of Wa Goro's
strategies and choices and their implications for cultural translation.

RESEARCH METHODOLOGY

The study uses a qualitative research design, with textual analysis at its core. The main approach is descriptive,
though interpretive as well. The descriptive and interpretive approach will help explain the relationship between
linguistic style and cultural translation in the English translation of Matigari.

The analysis will centre on Wa Goro's English translation of Matigari (Thiong'o, Matigari) using Ngiigi's
theoretical works, especially Decolonising the Mind, and texts from translation studies, stylistics, and
postcolonial literary criticism.

Three theoretical lenses guide this analysis:

e Postcolonial Literary Theory: Concepts such as cultural hybridity (Bhabha 38); linguistic imperialism
(Thiong'o, Decolonising 14); othering (Said, Orientalism 3) are used to frame the ideological stakes of
linguistic and cultural representation.

e Translation Studies: Meaningful discussion revolves around cultural equivalence (Bassnett 25); language
choices--foreignization and domestication strategies (Venuti 20); and translation agency (Lefevere 12).

e Stylistics: Explored Simpson's tools for analyzing aspects of narrative voice, rhythm, and figurative language
(Simpson, Stylistics).
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Examining passages from Matigari closely and through stylistic marks provides the opportunity to examine a
micro-level study in translation. Special attention to factors such as style, rhetorical devices, orality, syntax,
metaphor, and dialogue, as these aspects are vital to the novel's political and cultural identity.

RESULTS AND DISCUSSION: LINGUISTIC STYLE AND CULTURAL TRANSLATION IN
MATIGARI

e Translation Strategies: Balancing Foreignization and Domestication

Wangui wa Goro’s translation theory and choices for Matigari illustrate Venuti’s “hybrid” model, as she is
always negotiating between the poles of foreignization and domestication (Venuti 20). On the one hand, she
consciously keeps Gikuyu lexical items mzee (elder), mararanja (guards), mpenzi (beloved), and Swahili
phrases Hakuna njia (“There is no way”), and foregrounds her translation as a resistance to the displacement of
the text's cultural specificity (Bassnett 25). These untranslated tokens signal not only the novel's investments in
Kenyan oral tradition, but they also serve as semantic “speed bumps”, which take the reader down the
epistemologies of the source culture rather than over it.

Wa Goro uses domestication in her handling of proverbs and idioms that are tied to a cultural context that is
difficult to convey linguistically. For instance, a Gikiiyli proverb that is roughly equivalent to “He who eats
alone cannot die alone” is rendered as a familiar expression, “Those who eat alone die alone,” which sustains
the communal ethic of the original text, but loses some of the ethnolinguistic resonance (Bhabha 38). Sentence
structure is similarly modified: complex constructions in Gikiiyli tend to be rendered into plain clauses in
English, while not compromising any ideological import. This process of creating an exact and partial
compromise leads to what Bhabha designates "Third Space" of translation, in which neither the source nor
target culture prevails, but where a hybrid meaning emerges (Bhabha 38).

e Rendering Orality and Narrative Rhythm

Ngligi’ original text creates orality; Ngiigi’s text has refrains, direct addressing of the reader-response, which
signifies Gikilyil literature and an oral storytelling practice. In oral storytelling, literature is performative (Ong
31), and Wa Goro replicates this. Furthermore, Wa Goro also replicates the main refrain in the novel: “Where
can one find truth and justice in this country?” It acts as a ritual or chorus, similarly to providing an elasticity of
time in a story (Heligson and Killam 24) and contributes to the novel’s twisted timeline. The translated text
retains these main refrains in the form of questions, varying the question at key moments throughout the novel;
thus, retaining the communal urgency in the repeated objective questioning that draws on the text’s moral
motive.

As a way to echo the original's aural rhythm, Wa Goro employs a mix of sentence length and punctuation; long,
wandering sentences rich in subordinate clauses reflect the pace of spoken contemplation, while sudden, short
sentences highlight moments of tension and confrontation (Tobias 167). For example, in the moment when
Matigari confronts the Minister for Truth and Justice, a series of short exclamations communicates his
indignation in a fashion suggestive of oral speaking. However, as Ong has pointed out, the printed page loses
the sounds associated—tone, instances of pitch, timbres associated with oral cultures (Ong 31). Wa Goro seeks
to address the loss of these aural characteristics through line breaks, italics, and retaining rhetorical questions,
allowing the translated text, even when read silently, to still carry the sense of being "sounded" as a part of a
shared, communal environment.

e Lexis and Syntax: Political Precision and Cultural Resonance

Ngligi's political vocabularies- words like "imperialist", "freedom fighter", "sell out", "oppressor"- carry the full
weight of his anti-neocolonial critique. In this instance, Wa Goro lets these loaded words stand as they are,
unapologetically, and lets the English text speak with the same radical clarity as the Gikiiyil text. The instance
above and Wa Goro's lexical fidelity is vital to maintain the novel's own ideological register. In addition, she
keeps some of the key rhetorical questions in all caps- "HOW CAN A WHOLE COUNTRY BE TAKEN IN
BY A FEW GREEDY BELLIES?"- thus sustaining the confrontational political tone and moral urgency of the
original. (Simpson, Stylistics 52).

Proverbs in Ngiigi's text act as vessels of collective wisdom and convey their meaning through functional
equivalence rather than through literal translation. "Truth never dies" and "Justice is more powerful than might"
stand in for more culturally embedded Gikilyil proverbs, thus maintaining their moral authority while reducing
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syntactic complexity (Bassnett 25). Syntactically, Wa Goro employs a variety of paratactic (simple, sequential)
and hypotactic (complex, subordinate) structures. In philosophical passages, when Matigari contemplates
justice, Wa Goro offers hypotactic structures to mirror the original in terms of ferocity and layers of argument,
while simple sequential structures would predictably work in moments of action or crises to provide pacing and
concentration.

e Dialogue and Discourse

In Matigari the dialogue is an ideological battleground. The speech of each character works to establish social
position and perspective: Matigari's prophetic, parabolic tone; Githera's fatigued pragmatism; and Miriiki's fiery
youth (Faiq 15). Wa Goro conveys these stylistic features by navigating diction: Matigari's dialogue frequently
begins with moral axioms, Githera's with colloquial contractions, and Miriiki's with exclamatory clauses.

Official discourse - ministerial speeches, policy announcements — contributed an inflated and jargon-laden
English, revealing a vacuity and duplicity (Said, Orientalism 273). So, in this case, a single paragraph of
bureaucratic language is left intact to allow the translator to emphasise the satiric critique the text offers to post-
colonial governance. The dialogue of the peasant, on the other hand, was left sparse and reclaimed, signaling a
paid and grassroots authenticity. The layering of these registers produces a power configuration and creates a
polyphonic register of resistance and complicity, where the language itself becomes both a weapon and a
masquerade. (Lefevere 12).

e Figurative Language and Symbolism

Matigari's allegory relies on powerful symbols: the "belt of peace" (vow of nonviolence), the contested "house"
(the absconded promise of independence), and the omnipresent "Voice of Truth" radio (state propaganda
mechanism) (Tobias 175). Wa Goro translates these symbols with some slight shifts and in such a way that we
can be confident that their semiotic power is preserved in English. The belt is a "belt of peace," and the
disintegration of the belt refers in a greater complexity of Matigari's increasing lack of faith in pacifism. The
house is "contested," allowing the metaphorical meaning to be intact.

Gikiiyli metaphors, such as those likening characters to one’s ancestors or native plants, are typically replaced
with broader comparatives or similes (“trembling like a leaf”’) to ensure that they make sense across cultural
boundaries (Thiong’o, Matigari x). While there is a loss of culturally specific imagery, the translator’s
thoughtful choice of substituted imagery preserves the allegorical purpose. But Wa Goro occasionally leaves the
original cultural metaphor unchanged with footnotes that furnish it for semantic depth, instead of weight to the
Anglophone reader, with possible translations. Overall, Wa Goro's manipulation of metaphor demonstrates the
ethical obligations of translation; thus, to render respect to the symbolic order of the source text, but provide a
new audience with adapted imagery. Wa Goro shows that translation cannot be treated as a neutral transference
of words but as an active cultural negotiation.

CONCLUSION AND RECOMMENDATIONS

Conclusion

This research paper has shed light on the complicated dynamic between linguistic style and cultural translation
in Ngiigi wa Thiong'o's Matigari, indicating that Wangui wa Goro's English version is much more than just a
linguistic transfer. With an equal focus on postcolonial theory, translation studies and stylistic analysis, this
research has demonstrated that Wa Goro has performed the task of negotiation about the novel's elaborately
textured Gikiiyii orality, the novel's penetrating political allegory, and the cultural aspects contained in the work.
In undertaking the negotiation process, the translation produced thus revealed a kind of creative tension: it had
to simultaneously be appropriate enough to swerve Ngiigi's decolonial slant, yet malleable enough to engage a
global Anglophone reception.

Wa Goro's hybrid approach—combining foreignizing retention of Gik{iyli and Swabhili terms with domestication
of proverbs and idioms—strikes a delicate balance of authenticity against accessibility (Venuti 20; Bassnett 25).
While some sonic qualities or reflective idiomatic nuances have undeniably shifted, the translation honors the
thematic essence of the novel—the pursuit of truth, justice, and community activism in the face of neocolonial
oppression. The rhetorical refrains, dialogic plurals, and symbolic architecture involved (belt of peace, contested
house, Voice of Truth) survive the passage to English, suggesting that Wa Goro was aware of the allegorical
nature of Matigari's structure (Tobias 175; Heligson and Killam 30).
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Further, our analysis highlights translation as a facet of literary resistance. Wa Goro does not eliminate the
foreignness of the source text, but refuses to convert it entirely into domestic form; her decisions create a “Third
Space” of cultural hybridity (Bhabha 38) where meaning is remade rather than simply passed on. We view the
English translation of Matigari as a performative extension of Ngiigi’s decolonial project, that is, it allows new
communities to be part of its ethical and political questions, while retaining its original spirit. To conclude,
Wangui wa Goro’s Matigari also appears to show how translation can hold back a text’s ideological force or
even allow it to take on a larger one, demonstrating that movement of words between languages is one powerful
kind of cross-cultural dialogue and solidarity.

RECOMMENDATIONS FOR FURTHER RESEARCH:
e Comparative studies of Wa Goro’s translation with Ngiigi’s self-translations.

e Reception studies of Anglophone readers of translated Matigari.
e Deep micro stylistic comparisons of the Gikiiyii original compared to the English translation.
e Culture translation studies in the broad sense across postcolonial African literature.

Therefore, Wa Goro's translation of Matigari is a literary accomplishment and political act that indicates the
shift of words is not merely the transference of languages but the shifting of meanings, ideologies and identities
across cultural borders.
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ABSTRACT

Women’s empowerment remains a pivotal concern in socio-economic policy, particularly in developing
economies like India, where gender disparities persist across multiple domains. This study evaluates the socio-
economic impact of the Mukhyamantri Majhi Ladki Bahin Yojana (MLBY) on women’s empowerment in Thane,
Maharashtra. The research examines how direct financial assistance, educational support, and skill
development under the scheme contribute to women’s economic independence, social mobility, and decision-
making autonomy. Employing both qualitative and quantitative methodologies, the study analyzes data from a
diverse sample of beneficiaries to assess improvements in financial stability, family dynamics, and overall well-
being. Findings indicate that while the scheme has positively influenced financial independence and
educational opportunities, structural and societal barriers continue to limit its full potential. The study
underscores the need for enhanced accessibility, financial literacy programs, and targeted interventions to
maximize long-term empowerment. These insights contribute to policy discussions on designing more inclusive
and effective welfare schemes aimed at fostering sustainable gender equality.

Keywords: Women Empowerment, Socio-Economic impact, Financial Independence, Mukhyamantri Majhi
Ladki Bahin Yojana, Thane.

1. INTRODUCTION

1.1. Background of the study

Women’s empowerment is vital for socio-economic progress, yet gender disparities persist in India. The
Mukhyamantri Majhi Ladki Bahin Yojana (MLBY)) was introduced to support women's financial independence,
education, and skill development. This study examines the scheme’s impact in Thane, where urbanization and
socio-economic challenges affect women’s empowerment.

Women in India have historically faced social restrictions, with their roles confined to domestic duties. Reform
movements during colonial rule, led by Raja Ram Mohan Roy and Mahatma Gandhi, pushed for women’s
rights and education. Post-independence, legal provisions ensured gender equality, yet disparities in education,
employment, and decision-making continue to hinder progress.

1.2. Research Problem or Gaps

This study is limited by its focus on Thane district, restricting generalizability. The use of convenience-based
snowball sampling and a small sample size of 30 may introduce selection bias and limit broader insights. As the
scheme is new, comparative analysis is constrained, and reliance on self-reported data may lead to response
bias. Additionally, the study may not fully capture wider cultural and social factors influencing women’s
empowerment.

1.2. Objectives and Scope of the Research
To assess how the scheme improves women’s welfare, including education, health, employment, and
selfinvestment.

» To evaluate whether women have control over the funds.

» To examine the scheme’s impact on women’s involvement in family and changes in family dynamics. C To
assess the effectiveness, perception, and accessibility of the scheme and its effect on women’s financial
independence.
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1.3. Considered Parameters & Importance of the Study

The study evaluates MLBY based on four key parameters: education, economic independence, social
empowerment, and psychological well-being. Empowering women contributes to economic growth, better
health, and stronger communities. Bridging gender gaps could boost India’s GDP by $700 billion by 2025

(McKinsey, 2015). Understanding MLBY’s impact will provide insights for improving policies aimed at
sustainable gender equality.

2. LITERATURE REVIEW

2.1.1. Banerjee & Sen (2024) assessed West Bengal’s Kanyashree Prakalpa, showing that conditional cash
transfers increased school retention and lowered acceptance of domestic violence. The study emphasized
that education and financial inclusion enhance autonomy, making cash transfers effective only when
combined with long-term empowerment strategies.

2.1.2. Molyneux & Thomson (2011) analyzed cash transfers in Peru, Ecuador, and Bolivia, concluding that
while women gained greater financial control, gender inequalities remained unchanged. The study
highlighted that cash aid alone does not guarantee empowerment and called for policy changes addressing
systemic inequalities.

2.1.3. Gangaramany et al. (2021) explored cash transfers in Tanzania, showing short-term financial stability
for young women but no long-term empowerment. The study proposed an integrated framework
emphasizing financial, social, and emotional support to ensure lasting economic independence.

2.1.4. Igbal, Padda, & Farooq (2020) evaluated BISP in Pakistan, finding that cash transfers enhanced
financial control and mobility, yet men still dominated financial decisions. The study recommended
complementary policies, such as financial literacy programs, to maximize the benefits of cash assistance
for women’s autonomy.

2.2. Literature Gap

Existing studies on cash transfer programs focus on broader regions, with limited research on Thane district,
Maharashtra. There is little evidence on how regular monthly cash transfers affect economic stability,
consumption, long-term financial behavior, entrepreneurship, employment, education, and health.
Genderfocused research shows that financial support alone often fails to change gender dynamics, with male
dominance in decision-making persisting and sometimes increasing household tensions. Long-term outcomes,
including psychological effects, shifts in consumption, financial literacy, and movement into formal
employment, remain underexplored. This study examines how the Ladki Bahin Yojana influences financial
independence, gender roles, and social structures in Thane district.

3. RESEARCH METHODOLOGY

This study employed a mixed-methods research design, integrating quantitative and qualitative approaches to
evaluate the socio-economic impact of the Mukhyamantri Majhi Ladki Bahin Yojana (MLBY) in Thane. Data
was collected from primary and secondary sources through a survey of 30 beneficiaries, using convenience and
snowball sampling. The survey assessed awareness, financial control, and scheme accessibility, while responses
provided insights into economic independence and decision-making power. Findings were analyzed using
graphical representations, acknowledging certain limitations in sampling and accessibility.

4. RESULTS AND DISCUSSION

4.1. Awareness and Accessibility of the Scheme

Survey results indicate that while the Mukhyamantri Majhi Ladki Bahin Yojana (MLBY) aims to provide
financial assistance, a considerable percentage of women were unaware of the scheme. Many  beneficiaries
learned about it through word of mouth, local community groups, and government outreach programs, while a
lack of digital literacy and awareness campaigns limited accessibility.
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How did you come to know about the Mukhyamantri Majhi Ladki Bahen Yojana?

30 responses

@ Government Campaigns
@ Social Media

@ Word of Mouth

@ From friend

4.2. Financial Independence and Control over Funds

One of the primary objectives of MLBY is to enhance financial independence among women. The findings
suggest that while most of the beneficiaries acknowledged an improvement in their financial stability, many
still lacked direct control over their funds.

Do you have control over the funds received through this scheme?

30 responses

@ Yes, completely
@ Yes, partially
@ No

A significant portion of women

reported increased confidence in managing their finances. There is a need for financial literacy programs
alongside cash assistance to ensure better fund utilization and long-term empowerment.

4.3. Impact on Education and Employment Opportunities

MLBY provides financial assistance to women that can be utilized for education and skill development, yet the
data reveals that not all beneficiaries use the funds for these purposes. While some women invested in their own
education or their children's schooling, many prioritized household expenses and immediate financial needs
instead. Expanding vocational training and entrepreneurship support under MLBY could significantly improve
its outcomes.

What do you prefer doing the most with the money you receive from the scheme?
30 responses

@ Investing in my own education/ skill
development

@ Starting or supporting a business

/ @ Household expenses
® NA

® Na

@ Didn't receive

@ Use it as per your requirements
@ Not availed
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4.4. Effect on Decision-Making Power in Households

Empowerment extends beyond financial stability to having a voice in household decision-making. Finding
indicate that MLBY has led to moderate improvements in women's influence over financial and family matters,
particularly regarding children’s education, household savings, and daily expenses. However, deeprooted
cultural and gender norms still limit autonomy, with many women deferring major financial decisions to male
family members.

Has it increased your decision-making power within your household?
30 responses

@ Significantly improved
@® Somewhat improved
No change

4.5. Overall Satisfaction and Perception of the Scheme
While MLBY has provided tangible financial  relief, perceptions regarding its long-term impact on
women’s empowerment vary. Some beneficiaries view it as a stepping stone toward self-reliance, while others
feel that the support is temporary and insufficient to create lasting change.

How satisfied are you with the benefits provided under this scheme?

30 responses

@ Very satisfied

@ satisfied
Nuetral

@ Dissatisfied

5. CONCLUSION

The Mukhyamantri Majhi Ladki Bahin Yojana (MLBY) has made a notable impact on women's financial
stability, yet its effectiveness in fostering long-term empowerment remains a subject of concern. Findings
indicate that while many beneficiaries have experienced increased financial security, challenges such as lack of
awareness, limited decision-making power, and cultural constraints continue to hinder full autonomy. The
scheme has provided some support for education and employment, but its influence on workforce participation
is inconsistent, with many women prioritizing household expenses over self-investment.

A significant takeaway from this study is that financial aid alone is insufficient for true empowerment. There is
a need for complementary initiatives, such as financial literacy programs, vocational training, and awareness
campaigns, to ensure that women effectively utilize the support provided. Additionally, addressing bureaucratic
hurdles and improving scheme accessibility can enhance participation, particularly among marginalized
communities.
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Ultimately, MLBY serves as a foundation for women's empowerment, but a more holistic approach is required
to drive sustainable change. Future policy improvements should focus on bridging the gap between financial
assistance and real decision-making power, ensuring that women not only receive support but also gain the
confidence and means to shape their own futures.
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ABSTRACT

The psychological breakdown of Yeong-hye, the main character in Han Kang’s 2016 novel The Vegetarian, is
examined in this paper as a daring act of resistance rather than a spiral into madness. Through the application
of critical feminist thought, trauma theory, and feminist psychoanalysis, the study reinterprets Yeong-hye’s body
rejection, hallucinations, and silence as symbolic defiance of patriarchal structures. Based on the ideas of bell
hooks, Luce Irigaray, Julia Kristeva, and Cathy Caruth, the study makes the case that Yeong-hye's alleged
“madness” might be interpreted as a traumatic but deliberate disengagement from repressive social standards.
Examining significant instances of symbolic withdrawal and corporeal resistance in the book through a
qualitative textual analysis, the article links these moments to more general discussions of subjectivity,
gendered trauma, and systemic control. The results show that Yeong-hye’s psychological collapse functions as
a political act rather than a mental one, a rejection of gender norms and a language influenced by male
aggression and materialism. Her emaciation turns into a protest, and her stillness into a language of resistance.
In the end, this paper presents Yeong-hye as a person of radical un-being, someone who dares to reject an
identity based on erasure and submission, rather than as a victim of mental illness.

Keywords: Feminist psychoanalysis, Trauma theory, Subjectivity, Patriarchy, Han Kang, Resistance, Yeong-
hyelntroduction:

The Vegetarian by Han Kang has won praise from critics for its eerie depiction of mental instability and
physical resistance. Yeong-hye, the protagonist of the book, makes the sudden decision to give up meat, which
leads to institutionalisation, social exclusion, and an ultimate detachment from reality. Although her actions are
typically seen as insane, this essay consider a different interpretation in which Yeong-hye’s body refusal and
silence are potent forms of resistance.

This study’s main research question is: How can trauma theory and feminist psychoanalysis be used to
understand Yeong-hye’s physical and psychological collapse as a kind of political struggle rather than just
insanity? This research places Yeong-hye’s plunge into a broader framework of trauma, subjectivity, and
patriarchal repression by analysing her acts through the writings of theorists such as Cathy Caruth, Luce
Irigaray, bell hooks and Julia Kristeva.

By questioning prevalent psychiatric explanations of female deviance, this study advances feminist literary
criticism, which makes it noteworthy. It explores the socio-symbolic mechanisms that fail Yeong-hye, and the
subversive force she wields through her refusal, instead of pathologising her.

LITERATURE REVIEW

The Vegetarian by Han Kang has attracted a lot of scholarly interest because it examines issues like resistance,
bodily autonomy, and the psychological effects of patriarchal aggression. Numerous studies have used trauma-
based and feminist perspectives to analyse the novel. Some of them are as follows:

> The research paper “From ‘Being’ to ‘Becoming’: A Critical Analysis of Han Kang’s Novella The
Vegetarian™ by Ravikesh focuses on the first part of the novel, titled ‘The Vegetarian’. It explores various
underlying shades of trauma that a woman’s body and mind undergo while trying to live up to the
expectations of contemporary society.

> “An Ecofeminist Reading of Han Kang’s The Vegetarian” by Shilpa Bright explores the term ecofeminism
and how this theory can be analysed and applied in this book written by Han Kang.
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> “The Vegetarian by Han Kang: A Postmodern Allegory for Women’s Fight for Power and Freedom” by
Paola Bica discusses an allegorical reading from a feminist perspective, exploring different issues such as
patriarchal norms, objectification of women and violence against them.

> In his article “Eating and Suffering in Han Kang’s The Vegetarian”, Won-Chung Kim examines how Han
investigates suffering through the topic of food and eating. Kim shows that The Vegetarian is a work that
thoroughly investigates both what constitutes suffering and what role carno-phallogocentric thinking can
play in such suffering becomes in the novel a psychological, physical, and spiritual effect of dietary
resistance to male-dominated Korean society.

> Dr. B. S. Arun’s paper titled “Transformation from Innocence in the Novel The Vegetarian by Han Kang”
narrates Yeong-hye’s transformation. “Transformation” into a plant is significant; living as a plant relates to
innocence and the ability to entirely avoid cruelty.

> Pratikhya Patra’s essay “The Female Body and Consumerism: An Ecofeminist Reading of The Vegetarian
by Han Kang and The Edible Woman by Margaret Atwood” uses an ecofeminist framework to argue that the
control exerted over women’s bodies and the exploitation of the natural world are both products of the same
patriarchal and capitalist structures. It explores how both novels challenge these structures and offer a vision
of a future where women and nature are valued and respected.

A significant gap still exists in the integration of trauma theory, feminist psychoanalysis, and symbolic
resistance into a cohesive interpretative framework, considering these insightful studies. Many of the studies
that are now available focus on ecological symbolism or personal trauma, but they do not completely
incorporate psychoanalytic breakdown and the structural critique of patriarchy. This essay seeks to close that
gap by providing an intersectional reading based on the writings of bell hooks, Cathy Caruth, Luce Irigaray, and
Julia Kristeva— combining feminist refusal, trauma, silence, and rejection into a single analytical framework.

RESEARCH METHODOLOGY
Research Design and Methods: This study uses an interpretive, qualitative methodology based on trauma studies
and feminist literary theory.

Methods of Data Collection: Textual analysis of Han Kang’s The Vegetarian is the main source of data.
Scholarly publications, trauma theory, and feminist psychoanalytic theory are examples of secondary sources.

Analytical Tools and Techniques: The text is examined thematically, paying particular emphasis to
psychological motifs, character development, symbolism, and narrative structure. The interpretive process is
guided by theoretical frameworks developed by Kristeva, Irigaray, Caruth, and hooks.

RESULTS AND DISCUSSION

Yeong-hye’s psychological collapse in The Vegetarian is frequently interpreted as an example of insanity, a
slide into instability and incoherence. But when examined through the prisms of feminist psychoanalysis and
trauma theory, this breakdown is seen as a conscious escape from the restrictive framework of patriarchal
subjectivity - a political refusal rather than a pathological failure.

Yeong-hye’s retreat into silence and her disengagement from social roles might be seen as the delayed echo of
an unassimilated trauma, using Cathy Caruth’s trauma theory as a basis. Her violent, visceral, and bodily-
horrible hallucinations and recurrent dreams are not only signs of psychosis; rather, they are narrative
interruptions that capture the unimaginable depth of her anguish. A suppressed trauma emerging via a symbolic
structure that is ill-equipped to contain it is what the dream of eating raw flesh represents, not merely a
premonition of her vegetarianism. The trauma is relived rather than described; it is continuously postponed, felt
physically, and manifested in her inability to eat, speak, or fit in.

This analysis is strengthened by Luce Irigaray’s critique of subjectivity, which sees women as objects of
exchange and excluded from the symbolic order. Thus, Yeong-hye’s “madness” represents a departure from a
symbolic framework that has never allowed her to exist as a subject. In addition to rejecting meat, she rejects a
symbolic language based on violence and consumerism that are linked with males. When she refuses to prepare
meat, denies her husband sexual access, and abandons clothes and behaviour conventions, she upends the home
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realm, where woman was supposed to cook, serve, and satisfy. Her family and society view these behaviour as
illogical or insane, but they are highly political: disidentification with patriarchal notions of gender.

According to bell hooks, Yeong-hye’s pathologised behaviour is an example of how dissident women,
particularly those who defy conventional norms, are quickly labelled as mentally ill. Yeong-hye, a silent woman
in a traditional society, is an example of the marginalised acts of resistance that hooks criticises as being glossed
over by the white, bourgeois definition of feminism. She is considered abnormal because she refuses to engage
in social norms like dinner parties, family dinners, and married sex, but it is in this abnormality that hooks
would find an act of agency, no matter how challenging or agonising.

Julia Kristeva’s idea of abjection further explains the mechanism underlying this disavowal. The abject’s
presence—the blurring of the lines separating self and other, society and nature, order and chaos—is reflected in
Yeong-hye’s hallucinations and physical decline. As she becomes more and more reduced to bone and rubbish,
her body turns into a site of resistance where the metaphorical is undone. Her vomiting, bleeding, and nudity are
not only hideous pictures; they are manifestations of rejection that call into question the stability of the social
order. According to Kristeva, the abject disrupts identity, order, and system; Yeong-hye exemplifies this
disruption by refusing to be metaphorically put back in her position as a wife or daughter.

The attempts to re-stabilise her - via abuse, hospitalisation, and force-feeding highlight how the patriarchal
system reacts to female deviance: with coercion rather than empathy. The institutional interventions, her
husband’s sexual assault, and her father’s physical abuse are all attempts to subdue her. But she doesn’t want to.
By withdrawing farther, becoming quieter, and becoming less “human” in the eyes of the outside world
becoming what she sees as a tree, a creature outside of symbolic expectations rather than by engaging in
combat.

Thus, this “madness” turns into a form of un-being. Yeong-hye deconstructs the scripts that have been
constructed for her by rejecting relationality, language, and sustenance. She is no longer a functioning citizen, a
good wife, or even an obedient daughter. However, this unwinding represents resistance rather than weakness.
An agonising, isolated defiance that challenges the fundamental premises of a culture that defines sanity as
being equivalent to obedience.

Her quiet is a reluctance to use the language of dominance, not a sign of emptiness. Her weakness isn’t
helplessness, but rather the obvious price of being freed from a system that requires her to be erased. During her
breakdown, Yeong-hye does what could be interpreted as the only act of disobedience a person who has been
deprived of all authority could do: she completely leaves the system.

CONCLUSION

In a society that rejects her agency, Yeong-hye’s psychological and physical disintegration is a declaration of
autonomy rather than just a sign of mental illness. Yeong-hye participates in a radical type of un-being by
eschewing language, gendered obligation, and familial expectations. The combination of feminist
psychoanalysis and trauma theory reveals layers of symbolic resistance that underlie her starvation, silence, and
nudity.

This essay concludes that Yeong-hye’s last state emaciated, silent, and tree-like is defiance rather than defeat.
Her withdrawal from humanity calls into question the fundamental tenets of a culture that relies on female
subservience for stability. Future scholars are urged by the study to investigate how trauma, gender, and
symbolic resistance connect in literature, particularly in non-Western settings.
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ABSTRACT

Superstitious beliefs are deeply embedded in various cultures and influence how individuals cope with
uncertainty and stress. This study examines the relationship between superstitious beliefs, coping styles, and
mental well-being, with a focus on understanding whether coping styles mediate the effect of superstitions on
mental health. Using a correlational research design, data were collected from a sample of middle-aged adults
(40-65 years old) through standardized measures: the Superstitious Beliefs Scale (SBS), The Warwick—
Edinburgh Mental Well-being Scale (WEMWRBS), and Coping Strategies Inventory Short Form (CSI-SF).
Regression analysis revealed that superstitious beliefs negatively predicted mental well-being, while coping
styles positively influenced well-being. Mediation analysis indicated that coping styles partially mediated this
relationship, accounting for approximately 15% of the total effect. These findings suggest that while coping
Strategies can mitigate some negative effects of superstitions, superstitious beliefs independently contribute to
poorer mental health outcomes. The study also aligns with psychological theories such as operant conditioning,
need for control, and cognitive biases, which explain the persistence of superstitions despite their limited
effectiveness in enhancing well-being. Additionally, cultural influences reinforce superstitious practices,
shaping individuals’ coping behaviors. The implications of these findings emphasize the need for mental health
education and culturally sensitive interventions to reduce the reliance on superstitions and promote adaptive
coping mechanisms. Addressing these issues through public awareness and accessible mental health services
could significantly improve psychological well-being, particularly in societies where superstitious beliefs are
prevalent.

Keywords: Superstitious beliefs, Mental Well-being, Coping Strategies, Cultural Influence,

INTRODUCTION

Superstitions are illogical beliefs linking unrelated events and contradicting logic. Psychologists often view
them as expressions of anxiety, though they aren't a reliable sign of mental illness. In India, these widespread
beliefs commonly lead people to explain mental health problems as supernatural, delaying or preventing them
from seeking professional help. While superstitions might offer a temporary feeling of control, they can worsen
fear, stigma, and poor decision-making, particularly concerning mental health.

Coping refers to conscious thoughts and actions used to manage stress, unlike unconscious defenses. Coping
styles are stable ways people react to stress. Research shows that proactive, problem-focused strategies (like
reflective coping, planning, and positive reinterpretation) reduced stress, while emotion-focused strategies (like
denial, emotional venting, or disengagement) increased it (Kumanova M.V., Karastoyanov G.S., 2013). Another
study during the 2003 SARS epidemic showed that active coping led to higher life satisfaction, whereas
avoidant coping was linked to more psychological symptoms (Main A et al., 2003). However, all coping
strategies provided some protection against health impacts during large- scale stress (Main A et al., 2003).

Although prior studies have explored how superstitions affect mental health and decision-making, limited
research has examined the indirect impact of superstitions on mental well-being through coping styles,
especially within the Indian context. This study addresses this gap by examining how different coping styles
influence the relationship between superstition and mental health. Unlike prior researches that primarily focuses
on superstition's direct effects, this study explores its indirect effects through coping strategies, aiming to
contribute new insights into the psychological mechanisms underlying mental well-being.

This study aims to examine the relationship between superstitious beliefs, coping styles, and mental health
among middle-aged adults (40-65 years) - Investigate whether coping styles mediate the relationship between
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superstitious beliefs and mental well-being. This study provides insights into the psychological mechanisms
linking superstition and mental health.

By highlighting the role of coping styles, it can inform culturally sensitive interventions, improve mental health
literacy, and reduce reliance on harmful superstitions. The findings can contribute to designing effective public
awareness programs that bridge traditional beliefs with evidence- based care, promoting healthier coping and
mental well-being in Indian society.

REVIEW OF LITERATURE

The Literature Review in this study includes recent researches done on the variables under study, i.e.
Superstitious beliefs, Mental health and coping styles, to get a better understanding of the relationships between
the variables with the help of this study.

Superstitions often emerge as coping mechanisms during stressful periods, offering a perceived sense of control.
Individuals with a stronger belief in their own ability to influence events tend to manage stress and anxiety more
effectively, while those attributing outcomes to external factors are more prone to relying on superstitions and
experiencing greater vulnerability. Research has indicated a connection between higher levels of superstition
and increased anxiety and depression. Although some superstitious practices might offer temporary stress relief,
these effects do not typically lead to a lasting change in superstitious tendencies. Cultural context also plays a
significant role in this interplay, influencing the relationship between locus of control, superstitions, and mental
health across different populations.

Effective coping strategies are vital for managing stress and promoting mental well- being, particularly within
student populations. Problem-focused and adaptive emotion-focused coping have been linked to better mental
health outcomes, whereas maladaptive coping mechanisms tend to exacerbate stress and anxiety. While existing
research has explored the links between superstitions, locus of control, and mental health, further investigation
is needed to understand the underlying psychological and cultural factors that shape these beliefs. There is a
certain gap in literature which this research addresses including the extent to which specific superstitions beliefs
associate with particular coping strategies, examining the moderating role of cultural values during stressful
times. However, this research fails to explore the ‘why’ behind the link between cultural affects, superstitions
beliefs and coping. Future studies could aim at exploring the ‘why’ and ‘how’ in more detail, including changes
over time, individual experiences and the psychological reasons for the connection between specific
superstitions and coping styles.

RESEARCH METHODOLOGY

Research Problem
To examine the mediating role of coping styles in the relationship between superstitious beliefs and mental
health.

Research Design

This study used a quantitative correlational design to see how superstitious beliefs, coping styles, and mental
well-being are related. It used Pearson's correlation to check the strength and direction of these relationships.
Multiple regression analysis was also used to see if superstitious beliefs could predict mental well-being and if
coping styles played a mediating role.

Description of Sample
The study included middle-aged adults aged 40 to 65 years. Participants were selected using a purposive
sampling method.

Data Collection Procedure

Data were collected through Google Forms to ensure ease of access and convenience for participants. The
survey was distributed online via email and social media platforms, allowing for a wider reach within the target
population. All responses were recorded electronically, ensuring both accuracy and confidentiality throughout
the data collection process.
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Measures

The Superstitious Beliefs Scale assessed participants' levels of superstition across six key factors: Popular
Beliefs, Belief in Good Luck, Belief in Bad Luck, Belief that Luck Can Change, Personal Superstitious
Behavior, and Social Superstitious Behavior. Participants responded using a 5-point Likert scale ranging from 1
(Strongly Disagree) to 5 (Strongly Agree).

The Coping Styles Inventory Short Form (CSI-SF) measured four coping strategies— problem-focused and
emotion-focused engagement and disengagement—through 16 items rated on a 5-point Likert scale from 1
(Never) to 5 (Almost Always).

The Warwick—-Edinburgh Mental Well-being Scale (WEMWBS) was used to evaluate positive aspects of
mental well-being with 14 items, each rated on a 5-point Likert scale from 1 (None of the time) to 5 (All of the
time).

Analytical Tools and Techniques

Data analysis was conducted using R software. Descriptive statistics were used to summarize demographic
variables. Assumption checks included the Shapiro-Wilk test, Q-Q plots, and skewness/kurtosis for normality,
scatter plots for linearity, residual plots for homoscedasticity, and VIF for multicollinearity. Pearson’s
correlation was applied to examine relationships between variables, followed by multiple linear regression to
assess the predictive value of superstitious beliefs and the mediating role of coping styles on mental well-being.

RESULTS

This study investigated how superstitious beliefs relate to the mental well-being of middle- aged adults, with
coping styles potentially acting as a mediator. Using a quantitative correlational design with 96 participants, the
study computed descriptive statistics and conducted a mediation analysis. The findings led to the rejection of the
null hypothesis, indicating that coping styles do indeed mediate the relationship between superstitious beliefs
and mental well-being.

Table 1: Descriptive Statistic for Superstitious Beliefs, Coping Styles, and Mental Well-being for 96
participants.

Variables N | Mean | SD
Superstitious Beliefs | 96 | 71.26 | 2.08
Coping Styles 96 | 47.85 | 0.86
Mental Well-Being | 96 | 49.42 | 0.67

Descriptive Statistics

Table 1 presents descriptive statistics for 96 participants. Superstitious beliefs showed a high mean (71.26, SD =
2.08) with low variability. Coping styles had a moderate mean (47.85, SD = 0.86) with minimal variation.
Mental well-being displayed a relatively high mean (49.42, SD = 0.67) with little deviation. Coping styles and
mental well-being scores were more consistent across participants than superstitious beliefs. These descriptive
statistics lay the groundwork for subsequent inferential analyses exploring the relationships between these
variables.

Table 2: Inferential Statistics Pearson Correlations Between Superstitious Beliefs, Coping Styles, and Mental
Well-Being Variables Superstitious Beliefs Coping Styles Mental well- being

Superstitious Beliefs 1.00 -0.21 -0.52
Coping Styles -0.2 1.00 0.46
Mental Well-Being -0.52 0.46 1.00

Pearson Correlation

Table 2 shows a Pearson correlation analysis revealing a significant negative correlation between superstitious
beliefs and mental well-being (r (94) =0.52, p<.001). A significant positive correlation was found between
coping styles and mental well-being (r (94) =0.46, p<.001). Additionally, a small but significant negative
correlation existed between superstitious beliefs and coping styles (r (94) =—0.21, p=.036). These results suggest
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that higher superstitious beliefs are linked to lower mental well-being and less adaptive coping, while better
coping is associated with higher mental well-being, supporting the potential mediating role of coping styles.

Table 3: Linear Regression Predicting Coping Styles from Superstitious Beliefs

Predictor B SEB t | pvalue | R?
Intercept Superstitious | 54.33 22.60 <.001 | .046
Beliefs -0.07 0.03 -2.12 .036

Regression Analyses

Table 3 depicts, a simple linear regression analysis indicated that superstitious beliefs significantly predicted
coping styles, F (1, 94) = 4.51, p = .036, R? = .046, suggesting that 4.6% of the variance in coping styles was
explained by superstitious beliefs. The regression coefficient for superstitious beliefs was negative (B = -0.07, p
= .036), indicating that higher levels of superstitious beliefs were associated with lower coping style scores.
This finding contradicts the Null hypothesis, which assumed no significant relationship between superstition
and mental well-being and supporting the alternative hypothesis that stronger superstitious beliefs relate to less
effective coping mechanisms.

Table 4: Multiple Regression Predicting Mental Well-Being from Coping Styles and Superstitious Beliefs

Predictor B SE B t p value R?
Intercept Coping 37.60 6.23 6.03 <.001 403
Superstitious Beliefs | -0.18 0.03 -5.41 <.001

Table 4 presents a multiple regression analysis examining the impact of superstitious beliefs and coping styles
on mental well-being. The model was significant, F(2, 93) = 31.32, p <.001, with R*> = .403, explaining 40.3%
of the variance. Coping styles positively predicted mental well-being (B = 0.47, p < .001), while superstitious
beliefs had a negative effect (B = -0.18, p < .001). This suggests that adaptive coping enhances well-being,
whereas superstitious beliefs may hinder it.

Table 5: Mediation Analysis Results: Coping Styles as a Mediator

Effect Estimate | 95% CI Lower | 95% CI Upper | p value
ACME (Mediation) -0.03 -0.06 0.00 .032
ADE (Direct) -0.1 -0.2 -0.13 <.001
Total Effect -0.2 -0.27 -0.16 <.001
Prop. Mediate 0.15 0.01 0.31 0.32

Note. ACME = Average Causal Mediation Effect; ADE = Average Direct Effect.

Mediation Analysis

Table 5, mediation analysis (500 bootstraps) showed a significant mediation effect of coping styles on the
relationship between superstitious beliefs and mental well-being (ACME = - 0.0326, 95% CI [-0.0695, 0.00],
p=-032), though the confidence interval suggests this effect might be weak. The direct effect of superstitious
beliefs on mental well-being, independent of coping styles, remained significant and negative (ADE = -0.1839,
95% CI [-0.2421, -0.13], p<.001). The total effect of superstitious beliefs on mental well-being was also
significant and negative (Total effect = -0.2165, 95% CI [-0.2784, -0.16], p<.001). Coping styles mediated
approximately 15% of the total effect (Proportion mediated = 0.1505, 95% CI [0.0165, 0.31], p=.032).

These findings support the hypothesis that coping styles partially mediate the relationship between superstitious
beliefs and mental well-being. However, the direct effect remains significant, indicating that superstitious
beliefs impact mental well-being beyond just coping mechanisms.

DISCUSSION

This study found that believing in superstitions is linked to poorer coping skills and lower mental well-being,
while good coping helps. Although coping partly explains this, superstitions also directly harm well-being. This
aligns with other research showing superstitions are tied to anxiety and depression. The study suggests that
people use superstitions to feel in control during uncertain times, but this isn't as helpful as actively dealing with
problems. In places like India, beliefs in supernatural causes can prevent people from seeking professional
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mental health help. ! The research emphasizes the need for culturally appropriate education and support to
challenge harmful beliefs and encourage effective coping strategies. Future studies should explore how to
reduce reliance on superstitions through tailored programs, how these relationships change over time and across
cultures, the role of personal strengths, and the specific impact of different types of superstitions.

CONCLUSION AND RECOMMENDATIONS

The study found a significant negative relationship between superstitious beliefs and mental well-being and a
positive relationship between coping styles and mental well-being among middle-aged adults. Coping styles
were found to partially mediate this relationship, indicating that while adaptive coping reduces some negative
effects of superstitious beliefs, superstitions also have a direct impact on mental health. These findings support
psychological theories related to the need for control and cognitive biases, explaining the continued reliance on
superstitious beliefs. In practice, mental health professionals should address unhelpful beliefs and strengthen
adaptive coping skills, while at a policy level, culturally sensitive mental health education and improved access
to affordable mental health services are essential. Future research should examine these relationships over time,
explore different types of superstitious beliefs, and evaluate intervention-based programs aimed at improving
coping and mental well-being.
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APPENDIX

Appendix A:
A) Correlation Between Coping Strategies and Mental Well-being

Scatterplot of Coping Styles (CS.TOTAL) vs. Mental Well-Being (MWE
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The scatterplot shows a positive link: Better coping styles indicates better mental well-being. While there's
some individual variation, the overall trend supports the idea that good coping enhances psychological health,
though other factors likely play a role too.

Appendix B
B) Correlation Between Superstitious beliefs and Mental Well-being

Scatterplot of Superstitious Beliefs (SC.TOTAL) vs. Mental Well-Being
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The scatterplot shows a negative link: higher superstitious beliefs tend to be associated with lower mental well-

being, as indicated by the downward trend. While individual experiences vary, the overall pattern supports the

idea that superstitious thinking may negatively affect psychological health.

Appendix C
C) Correlation Between Superstitious beliefs and Coping styles

Scatterplot of Superstitious Beliefs (SC.TOTAL) vs. Coping Styles (C<
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The scatterplot shows a slight negative link: higher superstitious beliefs tend to be associated with slightly less

effective coping styles. However, the variability in the data suggests that other factors besides superstition also

influence how people cope.
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Appendix E: Superstitious Belief Scale (SBS)

Superstitious Belief Scale (SBS)

Factor 1: Popular Beliefs

If someone sneezes just before you are about to travel or do an important task, it is bad luck
A black cat crossing your path brings bad luck.

It is bad luck to cut one’s nails on particular days.

Looking in a broken mirror may bring bad luck.

Misfortunes tend to come in threes.

Elders should put a small black mark on the forehead of children to ward off bad luck.

It brings good luck to add a Rupee to the sum total while gifting money.

Factor 2: Belief in Good Luck

Good luck charm/s helps bring good luck

When given an option to choose a number, | tend to go with the lucky one
A good luck charm can change the outcome of chance events

| actively seek out good luck

| believe touching wood would bring good luck

Factor 3: Belief in Bad Luck

It is important to avoid unlucky actions
| avoid unlucky situations
Number 13 is considered inauspicious

When | come across a bad omen, | would rather delay my actions

Factor 4: Belief that Luck can Change

Trying to change your luck is a waste of time
| often attempt to change my luck

Doing things a certain way can change your luck, for good or bad

Factor 5: Personal superstitious Behaviour

| follow certain rituals unrelated to the task that had been followed by positive outcomes on previous
occasions

| believe that | can change the cutcome of events if | do certain rituals

If a certain action/ behaviour though unrelated to the task, had helped me through a situation, | would repeat it
as | believe that it would lead to positive outcomes

Factor 6: Social Superstitious Behaviour

| follow certain good luck/bad luck rituals just because my family expects me to follow them

| practice certain good luck/bad luck rituals because they are prevalent in my community
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Appendix F: Coping Strategies Inventory Short Form (CSI-SF)

Details of the CSI-SF
Dimension CSI-SF Survey Items
EFE [ try to let my emotions out.

[ try to talk about it with a friend or family.
[ let my feelings out to reduce the stress.

[ ask a close friend or relative that I respect for help or advice.

PFE [ make a plan of action and follow it.
[ look for the silver lining or try to look on the bright side of things.

[ tackle the problem head on.

[ step back from the situation and try to put things into perspective.

PFD [ hope the problem will take care of itself.
[try to put the problem out of my mind.
[ hope for a miracle.

[ try not to think about the problem.

EFD [ try to spend time alone.
[ tend to blame myself.
[ tend to criticize myself.

[ keep my thoughts and feelings to myself.
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Appendix G: The Warwick—Edinburgh Mental Well-being Scale (WEMWBS)

The Warwick-Edinburgh Mental Well-being Scale (WEMWBS)

Below are some statements about feelings and thoughts.
Please tick the box that best describes your experience of each over the last 2 weeks

None of Some All of
STATEMENTS the Rarely | ofthe | Often the
time time time
I've been feeling optimistic
about the future ! . . % ?
I've been feeling useful 1 2 3 4 5
I've been feeling relaxed 1 2 3 4 5
_I've been feeling interested | 2 3 4 5
in other people
I've had energy to spare 1 2 3 4 5
I've been dealing with
problems well L z S i S
I've been thinking clearly 1 2 3 4 5
I've been feeling good 1 2 3 4 5
about myself
I've been feeling close to 1 2 3 4 5
other people
I've been feeling confident 1 2 3 4 5
I've been able to makr—; up 1 2 3 4 5
my own mind about things
I've been feeling loved 1 2 3 4 5
I've been interested in new 1 2 3 4 5
things
I've been feeling cheerful 1 2 3 4 5

Warwick-Edinburgh Mental Well-being Scale (WEMWBS)
© NHS Health Scotland, University of Warwick and University of Edinburgh,
2006, all rights reserved.
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This study examines the influence of electronic word-of-mouth (e-WOM) on travel decisionmaking among
travellers in the Thane region. The primary objectives were to assess the role of e-WOM in destination
selection, accommodation choice and itinerary planning and also to understand how socio-demographic factors
affect reliance on e-WOM as well as to evaluate the impact of emotional tone and visual content such as photos
and videos on travellers’ decisions.

A quantitative research design was adopted, using structured surveys to gather data from a diverse group of
respondents. Comparative analysis was employed to examine variations in perceptions based on demographic
factors such as age, gender, income, and social media usage, as well as credibility of information sources.

The findings reveal that a majority of respondents were aged 35 and above, financially stable, and frequent
travellers, indicating a strong propensity to seek reliable travel information. While traditional word-of-mouth
from friends and relatives remained important, most respondents cross-checked this information with online
reviews. Nearly all participants consulted customer ratings before finalizing travel plans, underscoring the
significance of e-WOM. Social media platforms such as Instagram and YouTube emerged as key information
sources. However, respondents trusted reviews from fellow travellers more than influencer content. Negative
reviews were found to have a strong impact, with most respondents considering them carefully and verifying
information across multiple platforms.

In conclusion, the study confirms that e-WOM plays a crucial role in simplifying and strengthening travel
decision-making in Thane. Tourism businesses must actively manage online reviews, promote authentic content
and address negative feedback to remain competitive. Future research may explore the role of artificial
intelligence in shaping e-WOM dynamics and travel marketing strategies.

Keywords:

» Electronic Word-of-Mouth (e-WOM)
» Travel Decision-Making

«  Social Media Influence

* Online Reviews

» Tourist Behaviour

» Thane Region

INTRODUCTION

The rapid growth of digital technologies and widespread internet usage have transformed how consumers search
for information and make purchase decisions. One of the most significant outcomes of this transformation is
Electronic Word-of-Mouth (e-WOM). Electronic Word-ofMouth refers to the process through which consumers
share opinions, experiences, reviews, and recommendations about products, services, or brands through digital
platforms such as social media networks, online review websites, blogs, forums and messaging applications.
Unlike traditional word-of-mouth, e-WOM occurs in an online environment, allowing information to reach a
large audience within a short period of time.

e-WOM has emerged as a powerful communication and marketing tool because it strongly influences consumer
attitudes and purchasing behaviour. Online reviews on platforms such as Amazon and TripAdvisor,
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recommendations shared on Facebook, Instagram and Youtube have significantly shape consumer perceptions.
Since e-WOM content is created by consumers rather than marketers, it is often perceived as more credible and
trustworthy. This is especially important in the service industries such as tourism and hospitality, where
offerings are intangible and difficult to evaluate before purchase.

Electronic Word-of-Mouth is characterized by broad reach, speed, permanence, interactivity, credibility, viral
potential, and social proof, making it vital in modern consumer decisionmaking processes globally.

Research Problem and Gap

Electronic word-of-mouth (e-WOM) has become a dominant source of information influencing tourists’ travel
decisions in India. With the increasing reliance on online reviews, social media posts, and digital
recommendations, tourists often depend on e-WOM to evaluate destinations, accommodation, and services.
However, despite its advantages, e-WOM presents several challenges for the tourism sector. Negative reviews
can quickly damage destination image, while fake or misleading reviews reduce credibility and trust. Excessive
positive e-WOM may lead to over-tourism, causing environmental stress and overcrowding at popular
destinations. Additionally, cultural misrepresentation, privacy concerns, language barriers and short-term digital
travel trends further complicate tourists’ decision-making.

Tourism businesses also face difficulties in managing negative feedback effectively. In emerging destinations,
where tourism potential is growing, limited empirical understanding exists regarding how travellers perceive the
credibility of e-WOM and how these challenges influence their travel decisions. Addressing this problem is
essential for sustainable tourism development and effective digital marketing strategies.

The integration of both challenges and credibility factors within a single research framework remains
underexplored. This gap highlights the need for a focused study that examines how eWOM credibility and its
associated drawbacks influence travellers’ decision-making in the Thane region, thereby contributing to tourism
literature and practical policy formulation.

OBJECTIVES OF THE STUDY
To examine the role of electronic word-of-mouth (e-WOM) in influencing travel decisions such as destination
selection, accommodation choice, and itinerary planning among travellers in the Thane region.

The study also aims to analyse the influence of socio-demographic factors, emotional content, visual elements,
and key digital platforms on travellers’ reliance on e-WOM.

Scope of the Study
The scope of the study is limited to travellers from the Thane region who use e-WOM through platforms such as
WhatsApp, Instagram, Facebook, You-tube and review websites.

It focuses on diverse demographic groups and examines how information quality, credibility, emotions, and
visual content affect travel behaviour and satisfaction levels overall.

Hypothesis of the Study
Hypothesis 1

HO: Electronic word-of-mouth (e-WOM) does not significantly influence the travel decisionmaking process and
preferences of travellers in the Thane region.

H1: Electronic word-of-mouth (e-WOM) significantly influences the travel decision-making process and
preferences of travellers in the Thane region.

Hypothesis 2

HO: Social media platforms are not the most influential e-WOM channels for shaping travel decisions among
urban travellers in Thane.

H1: Social media platforms are the most influential e-WOM channels for shaping travel decisions among urban
travellers in Thane.

58



International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 13, Issue 3 (III): July - September 2026 -

Importance of the study

Understanding the impact of electronic word-of-mouth (e-WOM) on travellers’ decisionmaking is essential for
enhancing tourism development from the Thane region. This study explains how credible, accurate and visually
supported online reviews help reduce uncertainty, builds trust and strengthen travellers’ confidence. By
analysing the quality, volume and emotional appeal of e-WOM, the research identifies key factors influencing
destination image and overall traveller satisfaction.

It also highlights the potential risks associated with negative or misleading reviews, which may weaken trust if
not effectively managed. The findings aim to support tourism businesses, marketers, and policymakers in
strategically using e-WOM to promote destinations, improve service quality, enhance credibility and stimulate
tourism growth.

LITERATURE REVIEW

Several studies highlight that e-WOM is perceived as more reliable than traditional advertising due to its peer-
generated nature. Scholars such as Hennig-Thurau et al. (2004), Cheung and Thadani (2012), and Litvin et al.
(2008) emphasize that online reviews and recommendations significantly influence consumer behaviour,
particularly in service industries like tourism, where offerings are intangible. Research by Sharma et al. (2023)
and Chong and Xia (2018) confirms that positive e-WOM enhances destination attractiveness, trust and travel
intentions.

Similarly, Singh and Kathuria (2019) found that prospective travellers frequently consult eWOM before
purchasing travel services, indicating its growing dominance in travel planning.

Author-Wise Literature Review on the Influence of e-WOM on Travellers’ DecisionMaking

Harchandani, J. N. & Desai, A. K. P. (2024)

This study highlights the growing influence of digital content creators in shaping travel behaviour and
promoting responsible tourism. The authors emphasize that social media influencers and digital creators play a
crucial role in destination branding by sharing authentic experiences and promoting unexplored destinations.
This is particularly relevant to the travellers from theThane region, where emerging tourist spots can benefit
from influencer-driven e-WOM to increase visibility, support local economies, and encourage sustainable
tourism practices.

Roy, K., Paul, U. K., Tiwari, S., & Mukherjee, A. (2024)

The study examines determinants of e-WOM credibility and finds that information quality and source
trustworthiness have a stronger impact in service-based sectors such as tourism. Visual aesthetics and
persuasive content further enhance perceived usefulness. These findings align with the objectives of the present
study by emphasizing how credible and visually rich e-WOM influences travel decisions, particularly relevant
for evaluating tourism decisions of travellers from the Thane region.

Sharma, N., Khatri, B., & Khan, S. A. (2023)

This research confirms that e-WOM significantly influences travellers’ intention to visit destinations through
social media platforms. Positive reviews enhance perceived value and trust, encouraging destination selection.
The study supports the present research objective of identifying key platforms influencing travellers in the
Thane region, where platforms such as Instagram, WhatsApp, You-tube and Google Reviews play a major role.

Yadav, N., Verma, S., & Chikhalkar, R. D. (2022)

Using the SOR and ELM models, the authors demonstrate that consumer involvement and destination
preference mediate the relationship between e-WOM and travel intention. The study highlights that highly
involved travellers rely more on e-WOM. This framework is relevant for understanding how Thane travellers
process online reviews during destination and itinerary planning.

Singh, S. K. & Kathuria, L. M. (2019)

This study explores factors influencing e-WOM adoption among travellers and confirms that most consumers
consult online reviews before purchasing travel services. The findings support the present study’s objective of
examining travellers’ reliance on e-WOM for accommodation and travel planning decisions.
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RESEARCH METHODOLOGY

Research Design
Research Design focuses attention on the different methods used for collection of data relevant to the study.
Through various methods, information is collected to test the hypothesis and solve the problem proposed.

For this study, the survey method was used to collect necessary data and a questionnaire was created to collect
to gather relevant responses from the candidates. The questionnaire as a tool consisted of multiple-choice
questions and the answers were selected by the respondents accordingly. Overall, the information was collected
through a random sampling technique within the Thane region to support the objectives of the study.

* Sample size — 103 responses.
* Sample area — Thane Region in India.

* Tool used — Questionnaire with 18 parameters. I have also used the Likert scale questions which are a type
of survey question that use a point scale to measure attitudes, perceptions, and behaviours. They are easy to
understand and provide a reliable way to gather unbiased data.

* Sample technique — Random sampling technique.

Sources of Data Collection

The data collected for the given research is a mix of primary and secondary data. A survey in the form of a
questionnaire was conducted which covered questions related to the topic, such as age, demographic,
educational background, familiarity with the concepts of e-WOM and if yes, extent of its usage in decision
making regard the destination for the travel whether it be personal, family or job related. The information was
gathered via a random sampling technique. The questionnaire was circulated in the Thane region via WhatsApp
and responses to the same was collected. The sample respondents were either family, friends, relatives,
professional acquittances and their friends in the vicinity. The respondents were more or less known to the
researcher.

The secondary data collected for the research consisted of information collected mostly from the websites and
Chat GPT. The information gathered from these sources was helpful in gaining a further understanding of the
topic.

RESULTS AND DISCUSSION:
Data Analysis and Interpretation
1. Gender of the Respondent:

® Male
® Female

Diagram 1.1: Gender of the respondent
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Table 1.1: Gender of the respondent

Particulars | Number of respondents
Male 36
Female 67
Grand Total 103

Interpretation:

More number of females (64.4%) have responded to the questionnaire than males (35.6%). This could be due to
questionnaire being directed by the researcher to her peer group and also that females respond to WhatsApp
group request more than males. It can also be interpreted as females are more social media conscious than
males.

2. Occupation of the respondent:

Table 1.2: Occupation of the respondent

Particulars Number of respondents
Student 27
Employed 39
Self-employed 19
Retired 5
Others 13
Grand Total 103
@ Student
@® Employed
© Self- employed
® Retired
@ Others

Diagram 1.2 Occupation of the respondent
Interpretation:
It can be concluded that a greater number of respondents were either employed (39) or self-employed (19)
which is clearly indicates the urge to experience a short vacation or adventure tourism is more in the people who
are working professionals than others. Students(27) and others (who mainly consists of homemakers,
freelancers and artists) also look for e-WOM to suggest them destinations to visit and have a stress-relieving
experience.

Frequency of Travel of the respondent:

@ Often (3+ times a year)
@ Occasionally (Once every 1-2 years)
& Rarely (Once every 2-3 years)

39.8%

Diagram 1.3: Frequency of Travel of the respondent.
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Table 1.3: Frequency of Travel of the respondent.

Particulars Number of respondents
Often (3+ times a year) 41
Occasionally (Once every 1-2 years) 50
Rarely (Once every 2-3 years) 12
Grand Total 103

Interpretation:

Most of the respondents have the opportunity to travel once in every 1-2 years (48.5%) while the often travellers
(39.8%) took to traveling three times and more. Travellers often seek to immerse themselves in different
cultures, experiencing local traditions, festivals, and hospitality. The group also responded to the fact that they
refer to e-WOM on social media for exploring new destinations and less known tourism spots for their forth
coming vacations. However, people who rarely visit tourist destinations prefer to use e-WOM only to confirm
their reviews and other itinerary.

What online sources do you typically rely on for travel-related information?

Travel websites {e.g., TripAd... 69 (66.3%)
Social media platforms (e.g..... 41 (38.4%)
Online travel forums 22 (21.2%)
YouTube (viogs, travel videos) 40 (38.5%)
Blogs or personal websites 19 (18.3%)
Influencer recommendations 21 (20.2%)
G (5.8%)
Friends 2 (1.9%)
Agentsli—1 (1%)
Friends and family members... |1 (1%)
Information from family mem.._ B—1 (1%)
Relatives i1 (1%)
Own experience and reading i1 (1%)
Commercial websites -1 (1%)
0 20 40 860 80

Diagram 1.4: Sources typically relied on for the travel-related information.

Interpretation:
Travel websites, social media platforms like Instagram, YouTube were dominating the sources typically
TripAdvisor and Booking.com are the most trusted sources, with social media playing a supporting role.

Preferred Information Sources:
*  45% rely on social media platforms (Instagram, Facebook, YouTube).

* 35% use travel websites (TripAdvisor, Booking.com).
* 20% rely on friends and family.

Social media is the dominant information source, reinforcing its role as a travel decision-making tool, often
surpassing traditional word-of-mouth.

“The reviews and ratings heavily influence my decision to visit a destination.” How much do agree with
this statement?
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@ Strongly disagree
@ Disagree
Neutral
@® Agree
@ Strongly Agree

Diagram 1.5 : The reviews and rating influence the travel decisions.

Table 1.5 : The reviews and rating influence the travel decisions.

Particular Number of Respondents
Strongly Agree 26
Agree 44
Neutral 26
Disagree 2
Strongly Disagree 5
Grand Total 103

Interpretation:

It is clear from the survey that the reviews and ratings expressed on the social media and e-WOM influence the
respond’s travel decision-making abilities. This clearly indicates that positive e- WoM content have a lasting
impression on the respondents. People(96 respondents) often check the ratings given by the experienced
customers to the services and destination’s experience before planning their trip. This is natural as it avoids
unnecessary disappointment and inconvenience caused to the traveller. The hospitality and the tourism industry
should be careful with their services and upkeep of the destination to enjoy a steady flow of customers. Any
lapse in the services and safety of the place of visit will lead to negative feedback which directly affects the
tourist footfalls to the place. Tourism and hospitality companies should be vigilant with the customer
relationship management and resolve any grievances immediately to avoid negative feedback from the
customers.

How much do the experiences shared by other travellers affect your choice of accommodation?

VY
B 4

@® Slightly
Diagram 1.6: Influence of other traveller’s experience affecting the choice of accommodations at the

Moderately
@ Strongly
destination.

@ Extremely

Table 1.6: Influence of other traveller’s experience affecting the choice of accommodations at the destination.

Particular | Number of Respondents ‘
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Extremely 6
Strongly 30
Moderately 47
Slightly 16

Not at all 4
Grand Total 103

Interpretation:

It is clearly seen from the survey, that the opinions and ratings of other common traveller’s do matter in their
decision regarding booking their accommodations at the destinations. Almost every one of the respondents
checked the ratings or the feedback reviews presented on the social media to reconfirm their choice of
accommodations viz; Extremely (6), Strongly(30) and Moderately (47). This clearly indicates the fact that
people prefer the common traveller’s ratings more authentic than social media influencer’s opinion as the later
can be biased and fabricated to highlight a dressed-up experience. This highlights a valid point to the hospitality
and tourist operators to be consistent and do focus on customer satisfaction more as it is the finally the word-
ofmouth opinion which affects their business most.

Do negative reviews about a destination or service prevent you from making a decision?

@® VYes, always

@ Yes, sometimes
No, never

@ No, sure

Diagram 1.7: Negative reviews about a destination or service affects the decision-making.

Table 1.7 : Negative reviews about a destination or service affects the decision-making.

Particular Number of Respondents
Yes Always 69
Yes Sometimes 22
No Never 11
Not Sure 1
Grand Total 103

Interpretation:

Most of the respondents do consider (69 + 22= 91) negative reviews about a destination or service before
deciding about the trip details. This is a great alert for the hospitality and tourism industry operators to consider
the customer satisfaction with utmost importance as it can directly influence their future turnover and business
in general. With abundance of options available these days due to social media and e-WOM, the tourism and
hospitality operators have to be extra conscious and always give their best service and safety to the tourist
visiting their destination, as they can give negative feedback which can make or mare the future business. Only
a few (12) respondents confirmed that negative reviews do not affect their travel decision-making as either they
are repeat customers or rely on the friends and relatives feedback more than the e-WOM

.How trustworthy do you find online travel reviews compared to recommendations from family/friends?
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@ Less trustworthy
@ About the same
@ More trustworthy

Diagram 1.8: Trustworthiness of recommendations of online travel reviews to that of friends and relatives.

Table 1.8: Trustworthiness of recommendations of online travel reviews to that of friends and relatives.

Particular Number of Respondents
More trustworthy 7
About the same 52
Less trustworthy 44
Grand Total 103

Interpretation:

Most of the respondents find the online recommendations and reviews less trustworthy(44) as compared to the
recommendations of friends and families. This negates the purpose of e-WOM and social media. However,
maximum respondents(59) have confirmed that they do consider the online travel reviews comprising of e-
WOM and social media along with reviews given by their friends and families trustworthy (52). It shows that
people do consider the online reviews by social influencers, customer ratings, trip advisor’s blogs/vlogs and
social media videos relevant and worthy of noting their recommendations while planning their trips and
booking their accommodations.

Do you ever cross-check ratings or reviews across different websites/platforms before making a decision?
@ Always

® Sometimes

@ Never

Diagram 1.9: Cross-checking rating across different websites/platforms before making decision.

Table 1.9: Cross-checking rating across different websites/platforms before making a decision.

Particular Number of Respondents
Always 44
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Sometimes 43
Never 16
Grand Total 103

Interpretation:

It is encouraging to see that almost all the respondents( 44+43=87) cross-check the different websites and
platforms to confirm the authenticity of the reviews and ratings before their decide on the travel plans and
booking their tickets and accommodation. It is important to do a thorough cross-check as a lot time, money and
expectations are at stake from the trip being planned whether be it vacation or business trips. People do cross-
check across different websites and platforms to avoid customer dissatisfaction and discomfort while on tour
and also to enjoy the given experience to the money and time worthy. Consumers not only share their
experiences but can also engage in discussions, ask questions, and provide further clarifications, fostering a
two-way communication channel.

Has online Word of Mouth (e-WOM) ever led you to change your travel plans(e.g.; destination
accommodation, activity)?

® Yes
® Sometimes
Never

Diagram 1.10: Change of travel plans due to e-WOM
Table 1.10: Change of travel plans due to e-WOM

Particular Number of Respondents
Yes 33
Sometimes 49
Never 21
Grand Total 103

Interpretation:

Here, with this question the researcher wants to know whether e-WOM wholly can influence the travel plans.
Most of the respondents gave a confirmation of changing the plans sometimes (49), others (33) have completely
changed or decided their travel plans under the influence of e-WOM. This makes e-WOM very relevant way of
e-advertising and e-Marketing by the hospitality and tourism industry operators. As the e-WOM is capable of
highlighting newer destinations and adventures, people who are looking for newer experience and exploring
new types of tourism and destinations often refer to the social media websites like YouTube and Instagram’s to
unveil different adventures and customer satisfactions.

How often do you share your own travel experiences (reviews, photos or comments) online?
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Diagram 1.11: Sharing of own travel experiences.

@ Never

@ Rarely

B Occassionally
@ Frequently
@ Always

Table 1.11: Sharing of own travel experiences.

Particulars Number of respondents
Never 18
Rarely 31
Occasionally 34
Frequently 14
Always 6
Grand Total 103

Interpretation:

Respondents do share their experiences (6+14+34+31= 85) by uploading their photos, videos and feedbacks on
the social medias like Instagram, WhatsApp and websites which are quite helpful for other traveller’s by
helping understand the real-life photos and feedbacks before deciding their trips and bookings. The reviews
posted by actual and normal tourist hold more value because they are authentic and are not drafted or biased.
Travellers use online communities to share their experiences, ask questions, and provide feedback. This fosters
a sense of community among users. These interactions often lead to positive word of mouth about brands or
services, as satisfied customers share their experiences with others. This also makes the hospitality and tourism
operators accountable for any lapse of service and is very useful feedback to improve their services. Businesses
use review management tools to monitor feedback, address concerns, and enhance customer satisfaction.
Businesses utilize tools to monitor customer feedback, allowing them to address any concerns and improve

overall customer satisfaction.

In your opinion, how has e-WOM changed the way travellers make decisions in recent years?

@ It has made decisions easier

@ It has made decisions more difficult due
to overwhelming information

& It has had no significant impact
@ Not sure

Diagram 1.12: Opinion on the way e-WOM has changed the traveller’s decision-making in recent years.

Table 1.12: Opinion on the way e-WOM has changed the traveller’s decision-making in recent years.

Particulars Number of respondents
It has made decisions easier 57
It has made decisions more difficult due to 27
overwhelming information
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It has had no significant impact 10
Not sure 9
Grand Total 103

Interpretation:

Almost all the respondents (87) are given affirmative response and acknowledged the fact that e-WOM has
made their travel decisions easier and less experimented. This is due to the fact that the travellers have access to
the photos, videos and feedback on the websites and thus able avoid dissatisfaction during their trips. They are
able to compare, analyse and interpret the information in such manner that the probability of the trip that they
end up going to is satisfactory.

Do you think the rise of e-WOM has led to more informed travel decisions?

® Yes
® No

Not sure

Diagram 1.13: Informed travel decisions due to the rise of e-WOM

Table 1.13: Informed travel decisions due to the rise of e-WOM

Particulars Number of respondents
Yes 77
No 8
Not sure 18
Grand Total 103

Interpretation:

Most of the respondents have clearly (77) acknowledged the significance of e-WOM in their travel decisions. It
has not doubt helped them compare and evaluate the best options available for their money’s worth. E-WOM
influences decisions on accommodations, food, transportation, safety, and itineraries. Medium activity-level
members in online communities were the most influential in shaping decisions. Clarifications,
recommendations, and advice/tips were the most impactful forms of e-

WOM.
CONCLUSION

Findings with Reference to Hypotheses

1. The majority of respondents (58 out of 103) belonged to the age group of 35 years and above, indicating
that travel decision-making in the Thane region is largely influenced by mature, financially independent
individuals with greater travel intent.

2. Higher female participation suggests greater social media engagement and awareness among women,
making them active consumers of e-WOM content.

3. Respondents with stable income (63) were more involved in travel planning, reinforcing the role of e-
WOM in stress-relief travel and short staycations.

4. A significant proportion of respondents (51) were frequent travellers, highlighting continuous exposure to
and reliance on e-WOM for repeated travel decisions.
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5. Although 66% trusted traditional word-of-mouth from friends and relatives, most respondents cross-
verified information through online reviews, ratings, and social media platforms, confirming the
complementary role of e-WOM.

6. A very high number of respondents (96) checked online ratings before planning trips, establishing social
media and review platforms as influential e-WOM channels. Thus, Hypothesis 2 is accepted.

7. Respondents relied moderately on social media influencers, indicating awareness of paid promotions and
preference for authentic user-generated reviews.

8. Majority of respondents strongly considered peer reviews and ratings while booking accommodations,
supporting the credibility of customer-based e-WOM over influencer content.

9. Negative reviews were considered by 91 respondents, showing the strong impact of negative e-WOM on
itinerary and destination decisions.

10. Most respondents trusted e-WOM combined with traditional word-of-mouth, and 82 respondents modified
or changed travel plans due to e-WOM influence.

11. A large number (87 respondents) acknowledged that e-WOM simplified travel planning and reduced
uncertainty. Hence, Hypothesis 1 is accepted, confirming that eWOM significantly influences travel
decision-making in the Thane region.

SUGGESTIONS:

Tourism businesses should adopt a multi-platform social media strategy to effectively reach diverse traveller
segments and enhance visibility. Further empirical research is recommended to examine the comparative
effectiveness of different social media platforms in influencing tourists’ intention to visit destinations. Future
studies should expand beyond urban areas to include semi-urban and rural regions to gain a holistic
understanding of e-WOM influence across demographics. Targeted research is also required to analyse the role
of specific platforms at different stages of the travel decision-making process. Tourism businesses can
encourage positive e-WOM by offering incentives such as referral benefits, discounts, or loyalty rewards to
satisfied travellers. Creating personalised experiences for special occasions like honeymoons, weddings, or
birthdays can strengthen emotional engagement and brand loyalty. Marketers should collaborate with niche
bloggers, travel advisors, and online communities to reach interest-based audiences. Hotels and restaurants must
actively monitor and respond to online reviews using Al-powered sentiment analysis tools. Further research
should explore cross-cultural differences, multimedia e-WOM formats, and the long-term impact of Al-driven
personalization on traveller loyalty.

CONCLUSIONS
+ e-WOM is a powerful digital communication tool that significantly influences consumer behaviour in
tourism.

+ Unlike traditional word-of-mouth, e-WOM reaches a wider audience and includes text, photos, and videos,
increasing its impact.

+ In the Thane region, e-WOM strongly affects travel decisions such as destination selection, accommodation,
dining, activities, and itinerary planning.

It helps reduce uncertainty, build trust, and increase travellers’ confidence in their choices.

+ Social media platforms like Instagram, YouTube, TripAdvisor, and Booking.com are the most trusted and
influential e-WOM channels.

« Both hypotheses of the study are supported: e-WOM significantly influences travel decision-making, and
social media platforms are the dominant e-WOM channels in Thane.

* Negative e-WOM can damage reputations, while excessive positive e-WOM may contribute to over-tourism
and environmental pressures.
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Traveller reliance on peer-generated reviews highlights the importance of authentic, credible e-WOM
content.

Tourism marketers and service providers must monitor online feedback, respond to reviews, and use e-
WOM strategically.

Understanding e-WOM is essential for developing effective, responsible, and sustainable tourism marketing
strategies.
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The paper explores Public Interest Litigation (PIL) as one of the most distinctive innovations in India’s
constitutional framework, highlighting its role in deepening democratic law-making through public
participation. Initially conceived as a tool to improve access to justice, PIL has evolved into a powerful
mechanism that allows citizens and civil society groups to bring collective concerns before constitutional
COurts.

By examining landmark cases such as Bandhua Mukti Morcha v. Union of India, M.C. Mehta v. Union of India,
and Vishaka v. State of Rajasthan, along with other significant PIL-driven developments, the paper shows how
Judicial intervention has shaped policy and influenced legislative change. These cases reveal how the judiciary
often acts as a bridge between public realities and formal law-making  institutions.
The paper argues that laws shaped through participatory processes enabled by PIL tend to be more legitimate,
socially responsive, and durable. At the same time, it emphasizes that PIL must be exercised with accountability
and restraint to maintain institutional balance.

1. INTRODUCTION

A democracy does not thrive on representation alone—it requires active participation. In India, where social and
economic inequalities often limit access to formal legal processes, Public Interest Litigation (PIL) has emerged
as a transformative tool.

PIL allows individuals and organizations to approach courts on behalf of those who may not be in a position to
do so themselves. This shift has expanded access to justice far beyond traditional litigants. Since its rise in the
late 1970s, PIL has significantly reshaped the relationship between citizens, the judiciary, and the state.
What began as a mechanism for rights enforcement has gradually taken on a broader role. Courts now intervene
in areas such as environmental protection, gender justice, and welfare policy—often influencing legislative and
administrative action. This paper examines how PIL functions as a participatory mechanism that strengthens
democratic law-making in India.

2. CONCEPTUAL FRAMEWORK: PIL AND PARTICIPATORY DEMOCRACY

Traditionally, the doctrine of locus standi allowed only directly affected individuals to approach courts. PIL
disrupted this model by permitting public-spirited individuals and organizations to file petitions on behalf of
others.

Seen through the lens of participatory democracy, PIL performs several important functions:

e [t gives marginalized communities a voice in the legal system

e It acts as a catalyst for policy and legislative reform
o [t helps establish new legal norms and principles

Legal theorists like Habermas argue that laws gain legitimacy through inclusive and deliberative processes. In
many ways, PIL operationalizes this idea by enabling courts to engage with real social conditions and
incorporate them into legal reasoning.

3. EVOLUTION OF PIL IN INDIA
The growth of PIL in India is closely linked to the period following the Emergency (1975-77), when the
judiciary began to adopt a more activist stance.

Judges such as Justice P. N. Bhagwati and Justice V. R. Krishna Iyer played a crucial role in this
transformation. They introduced procedural innovations that made the legal system more accessible,
including:

e Relaxation of strict procedural requirements
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e Recognition of epistolary jurisdiction (letters treated as petitions)
o Expansion of fundamental rights under Article 21

Over time, PIL evolved from a tool for enforcing rights into an instrument capable of influencing policy and
even shaping legislation.

4. CASE STUDIES: PIL AS A TOOL OF LAW-MAKING

4.1 Bonded Labour and Human Dignity

In Bandhua Mukti Morcha v. Union of India (1984), the Supreme Court addressed the issue of bonded labour.
The Court directed authorities to identify and rehabilitate bonded workers, effectively revitalizing the Bonded
Labour System (Abolition) Act, 1976.

This case illustrates how PIL can breathe life into existing but poorly implemented laws.
4.2 Environmental Governance

The M.C. Mehta cases represent a turning point in India’s environmental jurisprudence. Through these
cases, the Supreme Court introduced key principles such as:
e Absolute liability

e The polluter pays principle

These judicial innovations influenced major legislative developments, including the Environment (Protection)
Act, 1986, and reforms in pollution control laws.

PIL thus became a foundational force in shaping India’s environmental regulatory framework.

4.3 Gender Justice and Workplace Safety
In Vishaka v. State of Rajasthan (1997), the Supreme Court laid down guidelines to address sexual harassment
at the workplace in the absence of existing legislation.

These guidelines remained in force until Parliament enacted the Sexual Harassment of Women at Workplace
Act in 2013. This case is a clear example of how judicial intervention through PIL can directly lead to
legislative action.

4.4 Right to Food and Welfare Legislation
The People’s Union for Civil Liberties v. Union of India (2001), widely known as the Right to Food case,
transformed welfare schemes into enforceable rights.

The Court issued a series of orders ensuring access to food and nutrition, which eventually contributed to the
enactment of the National Food Security Act, 2013.

This case demonstrates how PIL can:
¢ Convert policy promises into legal entitlements

¢ Influence large-scale welfare legislation
¢ Strengthen socio-economic rights

4.5 Police Reforms and Accountability
In Prakash Singh v. Union of India (2006), the Supreme Court issued directives aimed at reforming the police
system, including the creation of oversight bodies.

While implementation has been uneven, the case triggered ongoing legislative and policy debates on police
accountability.

4.6 Electoral Transparency

The case of Association for Democratic Reforms v. Union of India (2002) led to a landmark judgment requiring
electoral candidates to disclose their criminal records, assets, and educational qualifications.
This ruling resulted in significant amendments to electoral laws namely The Representation of People’sAct,
1951 and strengthened transparency in the democratic process.
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4.7 Sexual Minorities and Decriminalization
In Navtej Singh Johar v. Union of India (2018), the Supreme Court decriminalized consensual same-sex
relations by reading down Section 377 of the IPC.

Although not a traditional PIL, it was deeply rooted in public interest advocacy. The decision has had a lasting
impact on discussions around LGBTQ+ rights and anti-discrimination laws in India.

5. PIL AND DEMOCRATIC LEGITIMACY

These cases show that PIL enhances democratic legitimacy by ensuring that laws reflect real social
concerns. Laws shaped through PIL tend to be:
e More inclusive

e More responsive to lived realities
e More normatively grounded

At the same time, critics argue that excessive judicial intervention may blur the separation of powers and
weaken legislative accountability.

6. CHALLENGES AND CRITIQUES

Despite its transformative potential, PIL is not without challenges:
e Judicial Overreach: Courts sometimes step into domains traditionally reserved for the legislature.

e Frivolous Petitions: PIL is occasionally misused for publicity or personal interests.

¢ Implementation Gaps: Progressive judgments often suffer from weak enforcement.

e Uneven Legislative Follow-Up: Not all judicial directions translate into formal legislation.
7. ENSURING ACCOUNTABILITY IN PIL

For PIL to remain effective, it must be guided by certain safeguards:
e Judicial restraint in policy matters

¢ Clear standards for admissibility

¢ Strong mechanisms for monitoring compliance

e Greater coordination between judiciary, legislature, and executive

These measures can help maintain a balance between judicial innovation and institutional integrity.

8. CONCLUSION

Public Interest Litigation stands out as one of India’s most significant legal innovations. It has transformed the
judiciary into an active participant in democratic governance, enabling citizens to influence legal and policy
outcomes directly.

The cases discussed in this paper demonstrates that PIL is not merely about enforcing rights—it is also a driver
of legislative change. Whether in environmental protection, gender justice, or welfare policy, PIL has repeatedly
translated public concerns into legal frameworks.

While concerns about misuse and overreach remain, they do not diminish its importance. When used
responsibly, PIL ensures that laws are not created in isolation but emerge from the needs and experiences of the
people.

In this sense, effective laws in India are indeed born from participation—and PIL continues to play a central
role in making that possible.
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ABSTRACT

This research explores the effectiveness of gamification features in promoting positive financial behavior
among Gen Z consumers in Thane. As digital natives, Gen Z responds better to interactive and motivational
strategies. Gamification—incorporating points, badges, levels, progress bars, and game-like financial quests—
is proving valuable in shaping their approach to savings, budgeting, and financial literacy. Using a mixed-
method approach including surveys and interviews, this study analyzes how specific gamified elements (rather
than digital platforms generally) influence decision-making, engagement, and responsible money habits. Results
demonstrate that features such as streak tracking, milestone rewards, educational quizzes, and leaderboards
enhance Gen Z’s financial awareness and accountability. This paper concludes that gamification, when
personalized and ethically implemented, offers a compelling tool for banks and fintech firms to guide Gen Z
toward healthier financial behaviours in a fun and user-driven manner.

Keywords: Gamification, Game Mechanics, Financial Behaviour, Gen Z, Thane, Rewards, Savings Motivation

INTRODUCTION

BACKGROUND OF THE STUDY

The banking sector in India is undergoing rapid digitization, with a growing emphasis on attracting and
retaining Gen Z customers (born between 1997 and 2012). Gen Z, characterized by their digital fluency and
short attention spans, requires innovative engagement strategies. Gamification, the application of game-design
elements in non-game contexts, has emerged as a promising approach to enhance customer engagement in
various sectors, including finance. Thane, a rapidly urbanizing city in Maharashtra, presents a unique
demographic for studying Gen Z's financial behavior due to its blend of traditional and modern lifestyles.

Understanding Gamification in Banking

In the evolving financial services landscape, gamification has emerged as a powerful engagement tool. Unlike
merely digitizing banking functions, gamification transforms financial habits into reward-based behavioural
loops. Gen Z, growing up in an era of social media and video games, are particularly responsive to such stimuli.

Thane, with its youth-heavy demographic and rising fintech adoption, offers fertile ground to examine how
game mechanics—such as streaks, levels, avatar progress, and rewards—can nudge better financial behavior.

Gamification in finance is not limited to apps—it is about applying intrinsic motivation techniques like:- Points
& XP: Earned by saving, budgeting, or learning.- Badges & Milestones: Mark progress toward goals.- Daily
Challenges: Promote routine financial tasks like checking balances or reviewing expenses.- Leaderboards:
Foster a sense of competition and peer benchmarking.- Leveling Up: Unlock new tools/features by consistent
financial engagement.

Unlike traditional interfaces, gamification:- Encourages habit-forming financial behaviors.- Enhances learning
retention through interaction.- Converts passive banking into goal-driven tasks.- Provides instant feedback and
gratification.

In essence, gamification can turn financial well-being into a 'game worth playing'.

Relevance to the Banking Sector in Thane
Thane, being a rapidly developing city in Maharashtra, has a young and tech-savvy population that actively
engages with digital banking services. The presence of major banks and fintech start-ups in the region makes it
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a suitable location to analyze the effectiveness of gamification in shaping financial behaviour. However, there is
limited research on how gamification influences banking habits specifically among Gen Z customers in Thane,
making this study essential.

RESEARCH PROBLEM

Despite the growing adoption of gamification in banking, there is limited research on its effectiveness among
Gen Z customers in specific regions like Thane. This study addresses this gap by evaluating the role of gamified
elements in influencing financial decision-making.

Introduction to the Research Problem

The banking sector has undergone a digital revolution, with financial institutions increasingly leveraging
technology to enhance customer engagement. One of the most innovative strategies adopted in recent years is
gamification—the use of game-like elements to encourage specific behaviour among customers. While
gamification has been successfully applied in education, health, and marketing, its effectiveness in the banking
sector, particularly in shaping the financial behavior of Generation Z (Gen Z), remains an area that requires
deeper exploration.

Gen Z customers, who are digital natives, expect engaging, interactive, and technology-driven financial
solutions rather than traditional banking experiences. Banks have responded by incorporating gamification
elements such as reward-based savings plans, spending challenges, interactive budgeting tools, and financial
literacy quizzes. However, despite these efforts, there is limited empirical research on how gamification impacts
the financial decision-making, savings habits, and spending behavior of Gen Z consumers—especially in a
specific urban setting like Thane.

While gamification is gaining popularity globally, limited regional research exists on how its core features
influence Gen Z's financial behaviour in a semi-urban Indian setting like Thane.

Key Problems Identified:1. Lack of Localized Insights2. Focus on Apps Over Features3. Short-Term vs. Long-
Term Behaviour

OBJECTIVES AND SCOPE

OBJECTIVES OF THE STUDY:I. To evaluate the impact of individual gamification features on Gen Z
financial behavior.2. To determine how motivational elements influence saving, budgeting, and investing
among Thane youth.3. To provide financial institutions with feature-level recommendations for future product
design.

4. To examine the impact of gamification on financial behaviour among Gen Z customers in Thane.
5. To provide recommendations for banks to improve customer engagement through gamification.

6. To analyze the influence of socio-cultural factors on Gen Z’s interaction with gamified financial tools in
Thane.

Scope of the Study

The study on "Understanding the Role of Gamification in Enhancing Financial Behaviour in Banking Sector
Among Gen Z Customers from Thane" explores the extent to which gamification strategies influence financial
decision-making, savings habits, and spending behavior among Generation Z consumers in Thane. The scope of
this research is defined by the demographic, geographical, conceptual, and methodological boundaries set to
ensure a focused and meaningful analysis.

1. Demographic Scope
This study specifically targets Generation Z (Gen Z) consumers, who are individuals born between 1997 and
2012. This age group is known for being:

Digitally native, with high exposure to mobile banking and fintech applications. More inclined towards mobile-
first financial solutions, such as banking apps, digital wallets, and investment platforms.

The study will assess how Gen Z customers:
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o Interact with gamified financial tools such as rewards-based savings, budgeting apps with challenges, and
leaderboard-based financial education.

e Respond to gamification strategies in banking and whether these elements positively impact financial
literacy, spending, and saving behavior.

e Perceive gamification as a long-term financial planning tool or just as a short-term engagement mechanism.

2. Geographical Scope
The study focuses on Thane, a rapidly developing city in Maharashtra, India. Thane is selected for its:

o High urbanization and tech adoption, making it a suitable location for studying digital banking trends.
e Diverse Gen Z consumer base, including students, young professionals, and entrepreneurs.
e Growing presence of banks and fintech start-ups, offering a wide range of gamified financial services.

o The study will collect data from banking customers residing in Thane, specifically those who actively use
mobile banking applications and fintech platforms.

3. Conceptual Scope

The research primarily focuses on the application of gamification in the banking sector and its influence
on financial behavior. Key areas covered include:
e Rewards & Incentives (cashback, discounts, points-based systems).

e Spending and Savings Challenges (milestone-based saving plans).

e Leaderboard Systems (comparing financial habits with peers).

o Interactive Budgeting Tools (gamified expense tracking).

o Educational Games and Financial Literacy Quizzes (rewards for learning).

Conclusion

This study provides a comprehensive exploration of how gamification impacts the financial behavior of Gen Z
customers in Thane. By analyzing various gamification strategies, financial habits, and customer perceptions,
the research aims to offer actionable insights that benefit banks, fintech firms, policymakers, and consumers.
The findings will contribute to the growing field of digital banking and financial technology, helping
stakeholders design more effective and responsible gamification mechanisms.

IMPORTANCE OF THE STUDY

This study offers granular insights on which game mechanics are most effective. Rather than building complex
digital systems, institutions can refine micro-interactions like streaks, badges, and rewards to drive engagement.
This fills a regional and thematic gap by isolating gamification as a behavioral science tool, rather than
conflating it with digital banking at large.

Understanding gamification's role in financial behaviour helps to provide valuable insights for banks in
designing and implementing effective gamification strategies. It also aims to contribute to the understanding of
Gen Z's financial behavior in the Indian context. It also offers practical recommendations for enhancing
financial literacy and promoting responsible financial practices among young adults. The findings of this
research will be valuable for banks, fintech companies, Gen Z customers, policymakers, and academic
researchers by offering insights into how gamification impacts financial decision-making and engagement in
the banking sector.

1. Importance for Banks and Financial Institutions
o The banking industry is increasingly competitive, with fintech start-ups offering innovative services.

e Gamification can help banks retain Gen Z customers, who prefer engaging and interactive experiences rather
than traditional banking services.
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e The study will provide insights into which gamification techniques (rewards, leaderboards, challenges, etc.)
are most effective in keeping users engaged with financial services.

N

. Importance for Gen Z Customers

e Gen Z is often criticized for impulse spending, low savings rates, and lack of investment knowledge. The
study will help identify whether gamification truly motivates better financial habits, such as saving regularly,
budgeting effectively, and making informed financial decisions.

e As mobile banking and fintech apps become the preferred financial tools for Gen Z, gamification can make
financial management more intuitive and fun.

w

. Importance for Fintech Companies and Start-ups
o Fintech firms rely on user-friendly and engaging interfaces to attract customers.

e The study will offer insights into what works and what doesn’t in gamification, helping fintech companies
refine their strategies.

e [f gamification proves effective in enhancing financial well-being, fintech firms can use these insights to
build trust with users, improving customer loyalty.

LITERATURE REVIEW
SUMMARY OF EXISTING RESEARCH
1. Gamification and Digital Banking in India

Author(s):S. Gupta &R. Sharma (2021)This study analysed how digital banking applications in India
incorporate gamification elements like reward points, leaderboards, and interactive dashboards to improve
financial engagement. The research found that banks using gamification saw a 30% increase in app engagement
among users under 25. Example: HDFC Bank’s "SmartBuy" and "PayZapp" applications use gamification
features like cashback, loyalty points, and milestone rewards to drive Gen Z engagement.

2. Financial Literacy through Gamified Banking Apps

Author(s): A. Kumar & M. Singh (2020)This paper explored the impact of gamification on financial literacy.
It found that interactive challenges, quizzes, and simulation-based learning in banking apps improved financial
knowledge among Indian youth. Example: ICICI Bank’s "iPlay Digital" and SBI’s "YONO Quiz" use gamified
financial literacy modules to educate young customers.

3. The Role of Gamification in Enhancing Customer Loyalty in Indian Banks

Author(s): P. Patel (2022)This research focused on how loyalty programs with gamification elements
increased retention rates in Indian banks. It highlighted that personalized reward systems and tier-based
incentives encouraged long-term engagement. Example: Axis Bank’s "Grab Deals" integrates gamified
shopping discounts, influencing savings and spending habits among Gen Z.

4. Gamification in UPI and Mobile Payment Apps

Author(s): R. Mehta & A. Choudhary (2023)This study assessed how UPI-based payment apps like PhonePe,
Google Pay, and Paytm use gamification to drive transactions. It found that cashbacks, scratch cards, and
referral rewards were crucial in increasing daily financial transactions. Example: Google Pay’s "Go India"
game significantly boosted Gen Z transactions by providing travel-based virtual rewards.

RESEARCH GAP

Identification of Gaps in the Literature:
o Limited research on the specific application of gamification in enhancing financial behavior among Gen Z in
emerging economies like India.

e Lack of studies focusing on the socio-cultural context of semi-urban areas like Thane.

78




International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 13, Issue 3 (III): July - September 2026 -

o Need for more research on the long-term impact of gamification on financial behavior.
o Gaps regarding the specific gamification elements that are the most effective in the Indian Gen Z context.
RESEARCH METHODOLOGY

RESEARCH DESIGN AND APPROACH

For this study, qualitative and quantitative approaches are used. Primary data is collected by floating a
questionnaire to the respondents. The sample size is 100 residents of Thane region. Sampling method adopted
for the study is simple random sampling. Analysed the data through pie charts and evaluated the interpretation.

Secondary data is collected through various research papers, articles and other related sources.

Research Approach
Mixed-Methods Approach

A mixed-methods research approach is ideal for this study as it provides both statistical evidence (quantitative)
and detailed insights (qualitative) into the role of gamification in financial behavior.

A. Quantitative Research
Survey-Based Approach

Objective: To collect structured data on how Gen Z customers in Thane engage with gamified banking
services.

B. Qualitative Research
Interviews and Focus Groups

Objective: To gain in-depth insights into the perception of gamification among Gen Z customers.
RESULTS AND DISCUSSION

PRESENTATION OF FINDINGS
The data is collected from 100 respondents based in the Thane region, due to insufficiency of time and
resources the simple statistical tools for analysis is being used to collect data.

1. What is your primary source of financial knowledge?
@ Parents & Family @ Online Resources & Social media

(0 Banking & Financial Apps @ Educational Institutions

Interpretation:
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From the above pie chart shows the distribution of information sources about sports. Educational institutions are
the most significant source, representing 33% of the total. Parents and family contribute 24%, followed closely
by online resources and social media at 23%. Banking and financial apps make up the remaining 20%.

2. How frequently do you use digital banking apps?
@ Daily @ Weekly & Monthly @ Rarely

Interpretation:

From the above-mentioned pie chart, it depicts the frequency of sports watching among a population. A
significant portion (44%) watches sports daily, indicating a strong interest. Weekly viewership is also
substantial at 30%, suggesting regular engagement. Monthly (18%) and rare (8%) viewership represent smaller
segments, showing varying levels of interest.

3. Are you aware of gamification features in banking apps (e.g., rewards, challenges, badges)?
@ Yes, | use them actively @ Yes, but | don't use them much

@ No, but | am interested in learning more @ No, | am not aware at all

Interpretation:
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As we have seen in the above pie diagram it displays the usage of sports-related resources within a population.
A significant portion (48%) actively uses these resources, while a smaller but still substantial group (35%) uses
them, albeit not extensively. Interest in learning more about these resources exists among 14% of the
population, while a small fraction (3%) remains unaware of them. This suggests a moderate to high level of
engagement with sports-related resources overall.

4. Which of the following gamification features have you encountered in banking apps?
@ Cashback & Reward Points @ Savings Challenges & Milestones

0 Leaderboards & Badges @ None of the above

Interpretation:

The above pie chart illustrates the distribution of motivational factors for sports participation. The most
significant motivator is "Leaderboards & Badges" at 50%. "Cashback & Reward Points" is the second largest
motivator at 25%, followed by "Savings Challenges & Milestones" at 20%. A small portion (5%) indicated
"None of the above."

CONCLUSION AND RECOMMENDATIONS

Conclusion

This study concludes that gamification features, when thoughtfully designed and implemented, play a crucial
role in enhancing the financial behaviour of Gen Z customers in the banking sector—particularly in a digitally
evolving region like Thane.

Findings from both qualitative and quantitative research reveal that core gamification elements such as points,
badges, leaderboards, progress tracking, challenges, and financial quizzes significantly influence Gen Z's
financial attitudes and habits. These elements transform routine banking activities—such as saving, budgeting,
and financial learning—into engaging experiences that promote motivation, consistency, and awareness.

Unlike generic digital banking apps that only digitize traditional processes, gamification actively drives
behavioural change by tapping into Gen Z’s preference for interactivity, instant feedback, and goal-based
systems. Users not only engage more frequently with financial tools but also demonstrate increased intent to
save, reduce impulsive spending, and pursue financial education.

This research highlights that the “game” aspects—not the “app” platforms—are what truly connect with
Gen Z on a psychological level, motivating them through intrinsic and extrinsic rewards.

RECOMMENDATIONS

For Banks and Financial Institutions
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. Design with Game Psychology: Integrate elements such as daily streaks, savings milestones, level-ups, and

instant feedback to sustain user motivation.

Use Tiered Rewards and Challenges: Implement progressive challenges where users “level up” as they
achieve saving or budgeting goals, reinforcing long-term engagement.

. Leverage Leaderboards Ethically: Encourage social comparisons with peer leaderboards while ensuring

that privacy and mental well-being are respected.

Gamify Financial Literacy: Offer quizzes, trivia, and simulation games with point systems to enhance Gen
Z’s understanding of personal finance.

For Policymakers and Regulators

1.

Encourage Responsible Gamification: Promote guidelines that ensure gamification is used to build
financial discipline rather than encourage risky financial behaviours.

. Integrate Gamified Tools into Financial Education Programs: Encourage public and private institutions

to use gamified learning modules for early-stage financial literacy training.

Suggestions for Future Research

Conduct longitudinal studies to assess the sustained impact of gamification on long-term financial
behaviour.

Explore comparative studies between urban and semi-urban Gen Z demographics to identify location-based
differences in gamification efficacy.

Investigate the integration of Al-driven adaptive gamification that evolves based on individual financial
patterns and learning curves.

Examine the ethical implications of gamification—especially concerning excessive engagement or
unintended financial risks.
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e ABSTRACT

This study examines the impact of influencer marketing on brand trust among youth, focusing on credibility,
transparency, digital performance metrics, and brand image. With the rapid growth of social media platforms,
influencer marketing has emerged as a dominant promotional strategy, particularly among young consumers.
The primary objective of this research was to analyse how influencer marketing affects brand trust and
purchase intention among youth aged 16-35.

A mixed-method research design was adopted. Quantitative data were collected from 50 respondents using a
structured Google Forms questionnaire, employing multiple-choice, Yes/No, and 5-point Likert scale questions.
Additionally, qualitative insights were gathered through semi-structured interviews with industry professionals
selected through purposive sampling. Convenience sampling was used for general respondents.

The findings reveal that influencer credibility and transparency significantly influence brand trust. Non-
disclosure of paid promotions undermines consumer trust, while negative influencer behaviour damages brand
image. Although digital marketing KPIs such as likes and follower count influence perception to some extent,
they are not the primary determinants of trust. Influencer expertise and authenticity emerged as the strongest
factors contributing to brand trust.

The study supports Source Credibility Theory and highlights the importance of ethical influencer practices. It
concludes that brands must prioritise transparency, credible partnerships, and responsible influencer selection
to maintain long-term brand trust among youth consumers.

o  Keywords: Influencer Marketing, Brand Trust, Youth Consumer Behaviour, Influencer Credibility, Digital
Marketing KPls, Transparency in Advertising

e INTRODUCTION

With the rapid growth of social media platforms such as Instagram and YouTube, influencer marketing has
become one of the most powerful digital marketing strategies. Influencers act as opinion leaders who shape
consumer attitudes, preferences, and purchasing decisions. Among youth, particularly those aged 16-35, social
media plays a central role in daily life, making them highly exposed to influencer-generated content.

Brands increasingly collaborate with influencers to build credibility, increase engagement, and enhance brand
trust. However, issues such as non-disclosure of paid promotions, influencer controversies, and over-
commercialisation have raised concerns about authenticity and transparency. Therefore, understanding how
influencer marketing affects brand trust among youth is essential in today’s digital environment.

While previous studies have examined influencer marketing and consumer behaviour, limited research
integrates credibility, transparency, digital performance metrics (KPIs), and negative influencer behaviour
within a single framework focusing specifically on youth.

There is a gap in understanding:
How negative influencer content impacts brand image.

Whether non-disclosure of sponsorship affects brand trust.
The extent to which digital KPIs influence trust.

How brand investment in influencers affects perceived credibility.
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This study aims to bridge this gap by providing a comprehensive analysis of these factors.

Scope of the Study:
e Focuses on youth aged 16-30.

e Examines influencer credibility, transparency, digital KPIs, and brand image.
e Uses mixed-method research (quantitative survey and qualitative interviews).
e Limited to a sample size of 50 respondents.

The study primarily evaluates how influencer-related factors influence brand trust, brand image, and purchase
intention.

e LITERATURE REVIEW

The concept of influencer marketing and its impact on consumer behaviour has received significant scholarly
attention, especially with the rise of platforms like Instagram. Researchers have explored various dimensions
such as credibility, trust, disclosure practices, and audience perception. Some of the key studies in this field are
as follows:

> The research paper “Marketing through Instagram influencers: The impact of number of followers and
product divergence on brand attitude” by De Veirman, M., Cauberghe, V., and Hudders, L. examines how
the number of followers influences consumer perception of influencers. The study finds that influencers
with a higher number of followers are often perceived as more popular, but product—influencer mismatch
can negatively affect brand attitude.

> Another important study, “Disclosing Instagram influencer advertising: The effects of disclosure language
on advertising recognition and trust” by Evans, N. J., Phua, J., Lim, J., and Jun, H., focuses on
transparency in influencer marketing. It highlights that clear disclosure of sponsored content improves
advertising recognition but may have mixed effects on consumer trust depending on the wording used.

> The paper “Who are the social media influencers? A study of public perceptions” by Freberg, K., Graham,
K., McGaughey, K., and Freberg, L. explores how the public defines and perceives influencers. The study
concludes that influencers are often seen as opinion leaders who possess credibility, expertise, and
attractiveness, which significantly shape audience attitudes.

> A foundational work in communication studies, “The influence of source credibility on communication
effectiveness” by Carl 1. Hovland and Walter Weiss, provides theoretical grounding for influencer
marketing research. It demonstrates that the credibility of the source plays a crucial role in determining
how persuasive a message is, forming the basis for later studies on digital influencers.

> The study “Influencer marketing: How message value and credibility affect consumer trust and purchase
intention” by Lou, C. and Yuan, S. investigates how content quality and perceived credibility impact
consumer decisions. The findings suggest that informative and entertaining content, combined with high
credibility, enhances trust and increases purchase intention.

A significant gap still exists despite these valuable contributions. While many studies focus on credibility,
disclosure, and follower count, there is limited integration of these factors into a comprehensive framework that
explains how they collectively influence consumer behaviour in diverse cultural contexts. Additionally, most
research is concentrated on Western audiences, leaving a gap in understanding influencer marketing dynamics
in emerging markets like India. This research aims to address these gaps by combining credibility theory,
consumer perception, and cultural context to provide a more holistic understanding of influencer marketing
effectiveness.

e OBJECTIVES

Primary Objective:
To examine the impact of influencer marketing on brand trust among youth.

Secondary Objectives:
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e To study how negative comments and controversial content by influencers affect brand image.
e To analyse whether non-disclosure of paid promotions reduces brand trust.

e To examine the importance of digital marketing KPIs in evaluating influencer effectiveness.

e To understand youth perception regarding brands paying influencers for promotional content.
e To analyse the relationship between influencer credibility and brand trust.

e To study the influence of influencer marketing on purchase intention and brand loyalty.

e HYPOTHESIS

H1: Negative comments or controversial content by influencers significantly damage brand image among
youth.

H2: Non-disclosure of paid partnerships significantly reduces brand trust among youth.

H3: Digital marketing KPIs (likes, shares, engagement rate) significantly influence youth perception of
influencer effectiveness.

H4: Youth perceive higher brand credibility when brands invest more in professional influencer marketing.
HS: Influencer credibility positively affects brand trust among youth.
H6: There is a significant relationship between influencer marketing exposure and purchase intention.

¢ RESEARCH METHODOLOGY
Data Collection Methods

A. Primary Data

Quantitative Data

Tool: Structured questionnaire via Google Forms
Respondents: Youth aged 16-30

Type of Questions:
e Multiple choice

e Yes/No
e 5-point Likert scale

Purpose:
e To measure brand trust

e To analyze impact of influencer credibility

e To examine effect of non-disclosure

e To assess impact of negative content

e To evaluate importance of digital KPIs

Qualitative Data

Tool: Semi-structured interview (online/offline)
Respondents: Industry professionals (Talent Manager)
Sample Size: 1 key industry expert

Method:
o Open-ended questions
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o Recorded responses (with consent)
o Detailed opinion-based answers

Purpose:
o To understand industry perspective

o To explore brand investment decisions

o To understand KPI evaluation methods

o To analyze risk management in influencer collaborations
Variables in Study

Independent Variables:
o Influencer credibility

e Transparency of paid promotion

e Negative influencer content

e Digital marketing KPIs

e Brand investment in influencer marketing

Dependent Variables:
e Brand Trust

o Brand Image

e Purchase Intention

e RESULTS AND DISCUSSION

Variable Dominant Category | Percentage
Age 19-21 52%
Gender Female 58%
Occupation Student 44%
Daily Social Media Use 2—4 hours 42%
Most Used Platform Instagram 68%

The hypotheses were tested using descriptive percentage analysis and relationship interpretation between
independent and dependent variables.

H1:
Negative comments or controversial content significantly damage brand image.

A majority of respondents agreed that influencer controversies reduce trust in associated brands. This indicates
a positive relationship between negative influencer behavior and decline in brand image. Hence, H1 is
supported.

H2:
Non-disclosure of paid partnerships reduces brand trust.

Most respondents agreed that hidden sponsorship reduces trust. This suggests a negative correlation between
lack of transparency and brand trust. H2 is strongly supported.
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H3:
Digital marketing KPIs significantly influence youth perception.

While engagement metrics were considered important by some respondents, a large percentage remained
neutral. This indicates a moderate but not strong correlation. H3 is partially supported.

H4:
Higher brand investment in influencer marketing increases brand credibility.

Respondents perceived reputed influencers as enhancing brand credibility. This suggests a positive relationship
between professional influencer collaboration and brand trust. H4 is supported.

HS:
Influencer credibility positively affects brand trust.

Strong agreement regarding influencer expertise increasing trust confirms a strong positive correlation. HS is
supported.

Heé:
Influencer marketing exposure influences purchase intention.

Although exposure is high, actual purchase behaviour is moderate, indicating a partial positive relationship. H6
is partially supported.

Overall, credibility and transparency show stronger relationships with brand trust than engagement metrics
alone.

Qualitative Insights from Industry Expert

The qualitative interview conducted with Rakesh, a celebrity and influencer talent manager, provides industry-
level insights that support and extend the quantitative findings. According to the respondent, influencers in the
50,000 to 600,000 follower range (nano to macro category) are highly effective in building brand trust due to
their balance of reach and relatability. A key emphasis was placed on brand authenticity, where agencies ensure
that collaborations are limited to genuine brands and avoid misleading or politically sensitive content to protect
audience trust.

The respondent strongly highlighted the importance of transparency, stating that influencers must disclose paid
partnerships to maintain credibility among followers. In terms of campaign execution, it was observed that
successful collaborations involve a blend of brand-driven concepts and creator-led storytelling, which enhances
audience engagement and authenticity. Furthermore, the interview revealed that traditional metrics such as
views are no longer considered sufficient indicators of success. Instead, engagement-based metrics such as
shares, comments, forwards, and lead generation are more reliable in evaluating campaign effectiveness.

Additionally, the respondent pointed out structural challenges within the industry, such as lower compensation
offered by regional brands despite similar engagement levels. It was also noted that most influencers are now
managed through agencies, which play a crucial role in pricing and negotiations based on estimated average
views and engagement rates. However, brands are increasingly focusing on broader performance indicators
before making investment decisions. These findings reinforce the shift towards a performance-driven and
credibility-focused influencer marketing ecosystem.

Qualitative Results and Discussion

The qualitative data were analysed using thematic interpretation based on responses from an industry expert
(celebrity and influencer talent manager). The analysis highlights practical industry insights related to
credibility, transparency, digital performance metrics, and brand image.

Theme Insight
Influencer Category 50K-600K followers (Nano to Macro influencers)
Credibility Only genuine brands are promoted; misleading content is avoided
Transparency Paid collaborations must be disclosed
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KPIs Shares, comments, forwards, and leads are more important than views
Brand Strategy Blend of brand concept and creator storytelling
Industry Structure Most influencers managed by agencies
Market Challenge Regional brands offer lower payments

Thematic Analysis

1. Credibility and Brand Trust

The respondent emphasised that agencies ensure collaboration only with genuine and trustworthy brands,
avoiding misleading or politically sensitive promotions. This helps maintain audience trust and strengthens
brand image. This supports H5, confirming that influencer credibility positively impacts brand trust.

2. Transparency in Influencer Marketing

It was strongly highlighted that influencers must disclose paid collaborations. Lack of transparency can
negatively affect audience perception and reduce trust. This directly supports H2, which states that non-
disclosure reduces brand trust.

3. Digital Performance Metrics (KPIs)

The findings indicate a shift from views and follower count to engagement-based metrics such as shares,
comments, forwards, and lead generation. These are considered more accurate indicators of campaign success.
This supports the partial acceptance of H3.

4. Brand Image and Influencer Behaviour

The respondent stated that misleading or controversial influencer content is avoided as it can damage both brand
and influencer reputation. This supports H1, confirming that negative influencer behaviour impacts brand
image.

5. Brand Investment and Market Dynamics

It was observed that regional brands offer lower compensation, despite similar engagement levels. Additionally,
agencies play a major role in pricing and campaign execution, using estimated engagement metrics. However,
brands are increasingly focusing on overall performance outcomes, supporting H4.

e CONCLUSION

The qualitative findings strongly align with the quantitative results. Transparency and disclosure practices
reinforce H2, while the emphasis on credibility supports H5. The shift from views to engagement metrics
validates the partial support for H3. Additionally, the avoidance of misleading content supports H1, confirming
the importance of ethical influencer behaviour in maintaining brand trust.

The qualitative analysis reinforces the quantitative results by highlighting that credibility, transparency, and
meaningful engagement are the most critical factors influencing brand trust among youth. The findings also
indicate that influencer marketing is evolving into a structured, agency-driven and performance-oriented
ecosystem, where authenticity and ethical practices play a central role.

Summary of Key Findings
o Influencer marketing significantly impacts brand trust among youth.

e Negative influencer behavior damages brand image.

e Non-disclosure of sponsorship reduces trust.

o Digital KPIs moderately influence perception but are not primary trust drivers.
o Influencer credibility strongly enhances brand trust.

o Exposure increases awareness but does not always convert into purchase.
Implications

A. Practical Implications
o Brands must prioritize credible, niche influencers.

e Transparent sponsorship disclosure is essential.
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e Crisis management planning is required in influencer partnerships.
e FEngagement quality matters more than follower count.

B. Policy Implications
e Regulatory bodies should enforce mandatory disclosure guidelines.

o Platforms should strengthen sponsored content labeling.

o Consumer awareness campaigns can promote ethical advertising practices.

RECOMMENDATIONS
¢ Brands should collaborate with influencers having domain expertise.

e C(Clear and visible disclosure of paid partnerships must be ensured.

e Brands should monitor influencer conduct continuously.

e Long-term influencer relationships should be encouraged.

e KPI evaluation should include audience relevance and engagement authenticity.

SUGGESTIONS FOR FUTURE RESEARCH
o Expand sample size beyond 50 for stronger statistical validity.

e Conduct comparative research between Gen Z and Millennials.

o Study industry-specific influencer impact (fashion, tech, beauty).

e Use experimental research methods for disclosure analysis.

e Conduct ROI-based quantitative financial evaluation of influencer marketing.
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» ABSTRACT

This study examines the representation of youth, emotional experience and interpersonal relationships in the
works of Durjoy Datta, with particular reference to Of Course I Love You..! Till I Find Someone Better (2008)
and The Boy Who Loved (2013). The research seeks to analyse the construction of urban youth identities,
focusing on their emotional landscapes, evolving sense of self, and patterns of social interaction.Particular
attention is given to the depiction of emotional vulnerability among young men, examining how these narratives
articulate fragile modes of emotional expression and challenge entrenched notions of masculinity within the
Indian socio-cultural context.Additionally, the study investigates the thematic presence of pain, shame, sadness,
and psychological trauma, considering how these elements function as reflective lenses of contemporary youth
experiences. Finally, the research situates Datta’s work within the broader interdisciplinary frameworks of
youth studies, masculinity studies, and trauma studies, thereby contributing to a deeper understanding of the
cultural and emotional dimensions of modern Indian youth literature.

The methodology used in this research is based on textual analysis of close readings of both books and
comparisons of the stories, characters and theories used in each of the literary works using Judith Butler's
theories of the performance of masculinity and developmental psychology and emotion theories.

The results suggest that the characters of the two books represent real youth of a city who are experiencing
love, loss and pressure. The protagonists of the two books reject traditional masculine constructs by showing
their feelings, being introspective about their relationships and confronting their mental health including
feelings of grief and guilt. The scenes in the books of emotional pain reflect the real experiences of youth today.

Preliminary analysis of Datta's literature indicates that the writings make visible emotions within Indian
popular literature and can generate dialogue on the lived experiences of youth and weak masculinity.

Keywords: Masculinity, youth, emotional vulnerability, mental health, masculinity

»> INTRODUCTION

e Background of the Study

Popular fiction in post-liberalization India has increasingly emerged as an important cultural space where the
emotional lives of urban youth are explored in ways that are both accessible and deeply relatable. After the
economic reforms of 1991, India witnessed not just financial growth but also a transformation in lifestyle,
aspirations, and identity formation, especially among young people. This generation, often caught between
traditional family expectations and rapidly globalizing influences, experiences a unique form of emotional
tension. In this context, popular fiction becomes more than just entertainment it acts as a mirror to youth
anxieties, desires, and vulnerabilities.

Among contemporary writers, Durjoy Datta stands out as a significant voice in representing this emotional
landscape. As a bestselling author with millions of copies sold, his works resonate strongly with young readers
across urban India. His writing, often categorized under “Metro Reads,” blends conversational Hinglish with
emotionally intense storytelling. This combination makes his narratives both approachable and impactful,
particularly for readers who may not engage with more canonical or “serious” literature. Datta’s works focus on
themes such as love, heartbreak, identity crisis, depression and self-discovery, all of which are central to the
lived experiences of modern youth.

The two selected novels for this study Of Course I Love You...! Till I Find Someone Better! (co-authored with
Maanvi Ahuja) and The Boy Who Loved represent two distinct yet interconnected phases of youth emotional
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evolution. The former, set in the late 2000s, captures the chaotic and experimental nature of relationships during
the Orkut era. Through the character of Debashish “Deb” Roy, a Delhi University student navigating casual
relationships and emotional confusion, the novel reflects a time when digital communication was emerging but
still relatively simple. Emotional vulnerability here appears masked under humor, sarcasm, and a seemingly
carefree lifestyle.

In contrast, The Boy Who Loved , set nearly a decade later, portrays a much darker and more introspective
emotional world. Raghu Ganguly, the protagonist, deals with trauma, grief, and deep psychological pain
following a tragic past. The narrative unfolds in a digital environment dominated by WhatsApp and constant
connectivity, which ironically intensifies isolation rather than reducing it. The shift from Deb’s playful
insecurity to Raghu’s intense trauma reflects a broader generational change in how emotions are experienced
and expressed.

These novels together highlight how vulnerability is not merely a weakness but a crucial part of personal growth
and identity formation. In a country where approximately 350 million individuals are under the age of 25, and
where issues like depression and suicide are rising, such narratives gain even more significance. Datta’s ability
to present emotional struggles in a relatable and non-judgmental manner contributes to what can be seen as a
form of emotional literacy. His characters are flawed, confused, and often broken, yet they remain deeply
human.

Furthermore, Datta’s writing style plays a crucial role in democratizing literature. His use of short chapters,
simple language, and emotionally charged dialogues ensures that his works are accessible to a wide audience.
This accessibility bridges the gap between commercial fiction and sociological insight, making his novels
valuable texts for academic study as well.

e Research Problem or Gap

Despite Durjoy Datta’s immense popularity and cultural impact, his works have not received adequate academic
attention. In literary studies, there is often a clear divide between “canonical” literature and “popular” fiction.
Writers such as Salman Rushdie or Arundhati Roy are frequently analyzed for their complex narratives and
socio-political themes, while authors like Datta are often dismissed as formulaic or overly commercial. This
bias results in a significant gap in understanding how popular fiction contributes to the emotional and
psychological narratives of contemporary youth.

One of the major gaps in existing research is the lack of systematic analysis of emotional vulnerability in
Datta’s works. While critics occasionally acknowledge his relatability, there is little detailed examination of
how his characters evolve emotionally across different novels. For instance, the transition from Deb’s light-
hearted insecurities to Raghu’s intense trauma has not been studied in a structured manner. This progression is
important because it reflects changing societal attitudes toward mental health and emotional expression.

Another gap lies in the role of language, particularly Hinglish, in shaping these narratives. Datta’s use of hybrid
language is not merely stylistic but also cultural. It reflects the lived reality of urban youth who constantly
switch between English and Hindi in their daily communication. However, this aspect has not been adequately
explored in academic discussions, which tend to prioritize “pure” English texts.

Additionally, there is limited focus on how digital environments influence emotional experiences in these
novels. The shift from Orkut to WhatsApp is not just technological but also psychological. It changes how
relationships are formed, maintained, and broken. This digital mediation of emotions remains underexplored in
literary studies. Ignoring these aspects risks overlooking the therapeutic potential of popular fiction. In a society
where mental health is still stigmatized, narratives like Datta’s can provide comfort and validation to readers.
They offer a space where emotions can be acknowledged and understood without judgment. Therefore, studying
these texts is not just academically relevant but also socially necessary.

e Objectives and Scope

The primary objective of this study is to examine how emotional vulnerability is represented and developed in
Durjoy Datta’s selected novels. This includes analyzing different forms of vulnerability such as insecurity, grief,
trauma, and emotional repression. The second objective is to explore the role of relationships in shaping these
emotional experiences. Relationships in Datta’s novels are complex they can act as sources of comfort, but also
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as triggers for pain and confusion. Understanding this dual role is essential for analyzing youth emotional
dynamics.

The third objective focuses on masculinity and emotional expression. Traditional notions of masculinity often
discourage emotional openness, especially among men. This study aims to examine how Datta challenges or
reinforces these norms through his male protagonists.

The scope of the study is limited to two novels, allowing for a detailed and focused analysis. The study
primarily uses close reading techniques to analyze character development and thematic patterns. It does not
include empirical data such as reader surveys, as the focus remains on textual interpretation. The time frame of
the novels (2008-2017) is particularly important, as it captures significant changes in digital culture and social
attitudes. The study mainly focuses on urban, middle-class youth, as represented in the novels.

e Importance of the Study

This study is important because it challenges the traditional hierarchy that places canonical literature above
popular fiction. By analyzing Durjoy Datta’s works, it highlights the value of popular narratives in
understanding contemporary youth culture.

It also contributes to the field of cultural studies by showing how literature can reflect and shape emotional
experiences. Datta’s novels act as a form of generational archive, documenting the changing emotional
landscape of Indian youth. Another significant contribution is in the area of mental health awareness. By
portraying emotional struggles in a relatable way, these novels can help reduce stigma and encourage open
discussions. This aligns with the concept of bibliotherapy, where reading is used as a tool for emotional healing.

» LITERATURE REVIEW

Scholarship on Indian popular fiction has increasingly recognized its significance in mapping the socio-
emotional landscape of post-liberalization India. The economic reforms of the 1990s not only transformed
markets but also reshaped cultural production, giving rise to a new wave of English-language popular fiction
that foregrounds the aspirations, anxieties, and emotional lives of urban youth. Writers such as Chetan Bhagat
and Preeti Shenoy have often been positioned at the forefront of this literary shift, crafting narratives that depart
from the elitism of canonical literature and instead embrace accessibility, immediacy, and relatability. Within
this framework, Durjoy Datta emerges as a crucial figure whose works not only mirror contemporary youth
culture but also probe deeper into emotional vulnerability, romantic disillusionment, and identity crises.

Critical discourse suggests that such fiction serves a therapeutic and cultural function. Ira Singh (2015) argues
that Indian popular romance provides what she terms “emotional scaffolding,” enabling readers to process
personal experiences of heartbreak, rejection, and uncertainty through fictional surrogates. This perspective
positions Datta’s narratives as emotionally participatory texts rather than mere entertainment. Similarly, Mishra
(2018) emphasizes the representation of resilience in flawed protagonists, suggesting that imperfection itself
becomes a site of identification for readers navigating similar struggles. These readings collectively underscore
the democratizing impulse of popular fiction, where emotional authenticity replaces literary prestige as the
primary criterion of value.

Reception of Datta’s individual works further illustrates this critical divide. Mainstream media responses, such
as those from The Times of India, celebrate Of Course I Love You..! Till I Find Someone Better for its candid
portrayal of Gen Y relationships, highlighting its commercial success and reader engagement. In contrast,
academic interventions, including a 2023 study in International Journal of Research in Arts and Humanities,
reinterpret The Boy Who Loved as an “ethnographic archive,” emphasizing its nuanced depiction of trauma,
survivor’s guilt, and psychological fragmentation. Such divergent readings reveal the dual positioning of Datta’s
workboth as mass-market fiction and as a text worthy of serious academic inquiry.

Feminist critiques have also contributed significantly to the discourse, often interrogating the gender dynamics
embedded in popular romance. Some op-eds and scholarly essays argue that Datta’s narratives occasionally
reproduce problematic tropes, including the objectification of female characters or the centering of male
emotional journeys at the expense of female subjectivity. However, more recent scholarship, such as Neliti
(2024), offers a counterpoint by identifying “subversive masculinities” within his texts. These studies suggest
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that Datta’s male protagonistsdespite their flawschallenge traditional norms by expressing vulnerability,
emotional dependence, and introspection, thereby destabilizing hegemonic ideals of masculinity.

When situated within a broader literary tradition, youth romance narratives reveal both continuities and
departures. From the structured courtships of Jane Austen to the emotionally charged, illness-centered narratives
of John Green, global romance literature has long explored themes of love, loss, and personal growth. Indian
popular fiction adapts these themes to local contexts, incorporating elements such as urban alienation, linguistic
hybridity, and socio-cultural constraints. Authors like Shobhaa De capture metropolitan ennui, while Datta
extends this tradition by embedding emotional vulnerability within the everyday experiences of middle-class
youth navigating digital and interpersonal relationships.

Theoretical frameworks further enrich the analysis of these narratives. Brené Brown’s work on vulnerability
emphasizes the strength inherent in emotional exposure, a concept that resonates strongly with Datta’s
protagonists, who often oscillate between emotional repression and confession. Similarly, Sianne Ngai’s theory
of “ugly feelings” provides a lens to interpret the ambivalent, often uncomfortable emotionssuch as anxiety,
envy, and helplessnessthat characterize youth experiences in these novels. Attachment theory, rooted in
psychological studies, further illuminates patterns of intimacy and abandonment, offering insight into the
cyclical nature of infatuation and betrayal depicted in Datta’s work.

Masculinity studies also play a crucial role in understanding the evolving portrayal of male identities. R. W.
Connell (2005) conceptualizes hegemonic masculinity as a dominant ideal characterized by stoicism, control,
and emotional restraint. Datta’s narratives, however, depict a shift away from this model, presenting male
protagonists who openly grapple with vulnerability, grief, and insecurity. This transformation can also be
examined through Judith Butler’s theory of performativity, which views gender as a constructed and repeated
act. Characters such as Deb and Raghu exemplify this evolution, moving from performative toughness to
emotional transparency, thereby challenging rigid gender norms.

Empirical studies further validate the cultural relevance of popular fiction. Market research, including data from
Nielsen, indicates that the success of such novels is closely tied to their relatability and emotional resonance.
High sales figures and reader ratings suggest that these texts fulfill a significant cultural need, functioning as
both mirrors and mediators of contemporary youth experiences. In this sense, Datta’s work can be seen as part
of a larger cultural ecosystem where literature, psychology, and market dynamics intersect.

¢ Identification of Gaps in the Literature:

Despite the growing body of scholarship on Indian popular fiction, several critical gaps remain. A significant
limitation lies in the tendency to treat authors like Durjoy Datta as part of a broader “pulp fiction” category,
often grouping them with contemporaries without acknowledging the distinct thematic and stylistic
contributions of their individual works. This generalization obscures the nuanced ways in which Datta engages
with emotional vulnerability, mental health, and relational dynamics, particularly across different phases of his
writing career.

Another notable gap is the lack of focused analysis on vulnerability as a central thematic concern. While
existing studies address romance, youth culture, and urban anxieties, they rarely isolate and examine the
evolving representation of emotional fragility in Datta’s narratives. This results in a fragmented understanding,
where vulnerability is treated as a peripheral element rather than a core organizing principle. Additionally, the
role of Hinglisha hybrid linguistic form combining Hindi and Englishremains underexplored, despite its
significance in shaping narrative voice, authenticity, and reader engagement.

Contemporary socio-cultural shifts, particularly in the post-#MeToo era, have also not been adequately
integrated into literary analyses of Datta’s work. While feminist critiques highlight issues of representation,
there is limited engagement with how changing gender discourses influence reader reception and interpretation.
Similarly, the impact of digital culturesocial media, online dating, and virtual communicationon emotional
experiences is often overlooked, even though these elements are integral to the lives of the characters and
readers alike.

Comparative and diachronic studies are another area of scarcity. There is little scholarship that systematically
traces the evolution of themes, narrative techniques, and character archetypes across Datta’s novels over time.
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Such an approach could reveal shifts in the portrayal of masculinity, vulnerability, and relational ethics, offering
a more comprehensive understanding of his literary trajectory. Furthermore, intersections with Indian youth
psychologyparticularly in relation to identity formation, mental health, and coping mechanismsremain
insufficiently addressed.

This research seeks to bridge these gaps by adopting an interdisciplinary framework that integrates literary
analysis with psychological and sociological theories. Drawing on thinkers such as Erik Erikson and Anthony
Giddens, alongside affect theory, the study foregrounds emotional vulnerability as a central lens of
interpretation. By constructing thematic matrices across selected novels, it aims to move beyond fragmented
readings and offer a cohesive, in-depth analysis of Durjoy Datta’s contribution to contemporary Indian popular
fiction.

» RESEARCH METHODOLOGY

This study follows a qualitative and interpretive research design. It uses close reading as the primary method to
analyze the selected texts. The aim is to understand how emotional vulnerability is constructed and represented.
Thematic analysis is used to identify recurring patterns and ideas. This approach allows for a detailed
examination of characters and their emotional journeys.

e Data Collection Methods

The primary data consists of the two selected novels. Secondary data includes book reviews, critical essays, and
theoretical frameworks related to psychology and literature. The study does not use quantitative methods, as the
focus is on textual interpretation rather than statistical analysis.

e Analytical Tools and Techniques
Manual coding is used to identify recurring themes such as heartbreak, silence, and emotional conflict. The
analysis is supported by theoretical frameworks like Erikson’s identity crisis and attachment theory.

To ensure reliability, the study uses clear and structured methods such as annotated texts and thematic charts.
Although some level of subjectivity is unavoidable, these methods help maintain consistency.

» RESULTS AND DISCUSSION

The analysis reveals that emotional vulnerability is central to both novels, but it takes different forms. In the
earlier novel, vulnerability appears as insecurity and fear of commitment. In the later novel, it becomes more
intense, involving trauma and emotional breakdown. Relationships also evolve significantly. In the first novel,
they are casual and experimental, while in the second, they are deeper and more meaningful.

Masculinity undergoes a major transformation. The earlier portrayal emphasizes physical appearance and
emotional detachment, whereas the later portrayal allows for emotional expression and vulnerability. Digital
platforms also play an important role. The shift from Orkut to WhatsApp reflects changes in communication
and emotional interaction.

1. ASPECT : Vulnerability Type

NOVEL: Of Course I Love You (2008). Insecurity, abandonment (hookups, Orkut)
NOVEL: The Boy Who Loved (2017). Grief, trauma (diaries, isolation)

2. ASPECT: Relationships

NOVEL: Of Course I Love You (2008). Experimental, serial (Smriti/Avantika triangle)
NOVEL: The Boy Who Loved (2017). Redemptive, interfaith (Raghu/Brahmi)

3. ASPECT: Masculinity

NOVEL: Of Course I Love You (2008). Gym-bro facade, cynicism

NOVEL: The Boy Who Loved (2017). Paternal silence — confession

4. ASPECT: Digital Influence

NOVEL: Of Course I Love You (2008). Orkut flirtations, scraps

94




International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 13, Issue 3 (III): July - September 2026 -

NOVEL: The Boy Who Loved (2017). WhatsApp surveillance, anonymity
5. ASPECT: Emotional Arc

NOVEL: Of Course I Love You (2008). Chaos — tentative growth
NOVEL: The Boy Who Loved (2017). Repression — reconnection

¢ Interpretation of Results
The findings suggest that emotional vulnerability becomes more complex over time. This reflects broader social
changes, including increased awareness of mental health.

The use of Hinglish makes the narratives more relatable and authentic. It allows characters to express emotions
in a natural way. Overall, Datta’s work challenges traditional ideas about masculinity and emotional expression.

e Comparison with Existing Studies
This study extends previous research by providing a detailed and comparative analysis. It supports the idea that
popular fiction plays an important role in reflecting youth experiences.

» CONCLUSION AND RECOMMENDATIONS

¢ Summary of Key Findings

The study shows that Durjoy Datta’s novels provide a meaningful representation of emotional vulnerability
among Indian youth. The transition from light-hearted insecurity to deep emotional trauma highlights changing
social realities.

e Implications
The study contributes to literary theory by validating popular fiction as an important area of research. It also has
practical implications for education and mental health awareness.

e Suggestions for Future Research
Future studies can include reader responses, adaptations, and analysis of newer works to understand evolving
trends.
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ABSTRACT

The Mazi Ladki-Bahin Yojna is a welfare program initiated by the Maharashtra government aimed at providing
direct monetary support to women, especially those from underprivileged backgrounds. This study assesses the
economic and financial effects of the initiative on the socio-economic progress of Maharashtra, concentrating
on women's financial autonomy, education, employment, and household security.

Employing a mixed-method research design, this paper combines primary survey information from beneficiaries
with secondary data collected from government documents and policy assessments. Statistical evaluations
indicate that the financial assistance has led to an increase in household income, improved educational
retention rates, and heightened involvement of women in small enterprises and self-employment. Nonetheless,
issues such as inefficient fund distribution, low levels of awareness, and bureaucratic delays have hindered the
overall success of the scheme. The research emphasizes significant obstacles, such as slow fund allocation,
intricate bureaucratic processes, and the lack of digital access in rural communities. To improve its
effectiveness, the study recommends bolstering financial literacy initiatives, enhancing the digital payment
framework, and aligning the program with skill development efforts.

The results highlight the importance of direct financial assistance in mitigating gender-based economic
inequalities and enabling women to actively contribute to Maharashtra’s economic progress. The research
concludes that with improved implementation strategies, greater budget funding, and more robust monitoring
systems, the Mazi Ladki-Bahin Yojna could function as a powerful instrument for sustainable women’s
empowerment and financial inclusion.

Keywords: Mazi Ladki-Bahin  Yojna, Empowerment of Women,Monetary Support,Social-Economic
Advancement, Equality Between Genders, Financial Safety for Women.

INTRODUCTION

Empowering women is a crucial element of socio-economic development, impacting a country's advancement
in education, employment, health, and financial autonomy. In India, economic inequalities based on gender still
hinder women's involvement in the workforce, their access to education, and their overall financial stability.
Acknowledging the necessity to financially support women and promote their active participation in economic
growth, the Maharashtra government launched the Mazi Ladki-Bahin Yojna.

The Mazi Ladki-Bahin Yojna is an initiative by the state government designed to improve financial
independence for women, especially those from marginalized backgrounds. By offering direct financial aid, the
program provides eligible women with monthly monetary support, enabling them to fulfil their essential needs,
aid their families, and invest in their personal growth.

The main goals of the scheme are to lessen economic reliance, promote savings, enhance healthcare access, and
expand educational opportunities for women. By addressing gender-specific financial disparities, it aims to
empower women to actively contribute to Maharashtra’s economic advancement. In addition, it plays a vital
role in alleviating poverty, improving social security, and fostering self-sufficiency among women by ensuring
they have direct access to financial resources.

OBJECTIVES OF THE STUDY
1. Evaluate the program's direct economic advantages to women.

2. Analyse the effects on female workforce participation and Maharashtra's GDP.
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3. Examine how the government's budgetary allotments for the program are being used.

4. Examine how the program helps to improve household financial stability and lessen financial disparities.
5. Analyse the recipients' long-term financial results.

SCOPE OF THE STUDY

Target Beneficiaries:
Unemployed women and low-income workers.

v

v Single mothers, widows, and financially dependent women.
v Women from rural and tribal communities.

v Students receiving financial aid for education.

v Women entrepreneurs or self-employed individuals.

Time Frame of Analysis:
v Covers the implementation period from 2023 to 2025.

v Analyses both short-term and long-term economic impacts.

Key Stakeholders Involved:
Maharashtra Government — Funding and policy implementation.

Beneficiaries — Women receiving financial assistance.
Educational Institutions — Supporting financial aid for female students.
Financial Institutions — Managing fund distribution and banking access.

NGOs and Social Welfare Organizations — Promoting awareness and financial literacy.

S N N N SN

Local Government Bodies — Ensuring scheme accessibility at the grassroots level.
LITERATURE REVIEW

Overview of Government Welfare Schemes for Women in India:
e Beti Bachao Beti Padhao: Focuses on education and awareness.

e Sukanya Samriddhi Yojana: Encourages financial savings for girls’ education and marriage.
e Mudra Yojana: Provides financial support to women entrepreneurs.

Similar Schemes in Other States:
e Delhi’s Ladli Scheme: Provides financial incentives for girl child education.

e [Karnataka’s Bhagyalakshmi Scheme: Offers direct cash transfers to girls for continued education.
e West Bengal’s Kanyashree Prakalpa: Supports higher education through scholarships.

Key Findings from Past Studies:

e Studies show that direct cash transfer programs increase financial independence among women.

e Women’s participation in the workforce improves when financial aid is linked to education and
employment.

The literature review highlights that financial assistance programs positively influence women’s empowerment
by improving their access to education, healthcare, and employment opportunities. However, successful
implementation depends on ensuring transparency, reducing administrative delays, and increasing awareness
about the scheme among eligible beneficiaries. The next section analyses data collected from beneficiaries of
the Mazi Ladki-Bahin Yojna, assessing its economic and social impact on women in Maharashtra.

RESEARCH METHODOLOGY
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A well-defined research methodology is essential for evaluating the effectiveness of the Mazi Ladki-Bahin
Yojna in empowering women financially and contributing to Maharashtra’s socio-economic development. This
study employs a mixed-method approach, integrating qualitative and quantitative research techniques to assess
the scheme’s impact. By using primary data collection through surveys

Research Design:
To ensure a holistic understanding of the scheme’s impact, this study adopts a dual research design:

1. Qualitative Analysis:
Focuses on understanding beneficiaries' personal experiences, opinions, and socio-economic changes resulting
from the scheme.

Uses case study evaluations to analyse individual success stories, challenges, and long-term benefits.
Examines government policies and NGO reports related to financial aid for women.

2. Quantitative Analysis:
Utilizes survey-based data collection to gather numerical data on financial stability, education levels,
employment rates, and savings patterns.

Employs statistical techniques such as descriptive statistics, correlation analysis, and regression analysis to
measure the scheme’s effectiveness.

Conducts comparative analysis of socio-economic conditions before and after the scheme’s implementation.

In addition to primary data, secondary data sources such as government reports, economic surveys, census data,
and financial records are extensively reviewed. These sources provide insights into budget allocations, fund
utilization, the number of beneficiaries, and policy effectiveness. Research papers on direct benefit transfer
(DBT) programs, financial inclusion for women, and economic empowerment initiatives in India are also
analysed to compare the performance of similar welfare schemes in other states. News articles and media
reports are used to assess public perception, implementation challenges, and success stories related to the
scheme. By integrating primary data from direct beneficiaries with secondary data from policy evaluations, the
study ensures a well-rounded analysis of the Mazi Ladki-Bahin Yojna.

To ensure ethical integrity, the study adheres to strict research ethics guidelines. Informed consent is obtained
from all participants before conducting surveys or interviews, ensuring that they fully understand the purpose of
the research. The confidentiality and anonymity of respondents are maintained, with personal data being used
solely for analytical purposes. The study also follows a neutral and unbiased approach in data collection and
interpretation, ensuring that findings reflect real-world trends without external influence or misrepresentation.

Survey results indicate that 85% of the beneficiaries reported improved financial stability after receiving funds
under the scheme. A significant proportion (60%) allocated the financial assistance toward education-related
expenses, contributing to a reduction in dropout rates. Additionally, 45% of the women used the funds for self-
employment, skill development, or small business ventures, reflecting a shift toward economic independence.
However, some rural beneficiaries faced challenges such as delayed fund disbursement, banking access issues,
and low awareness about the scheme

RESULT & DISCUSSION

Data analysis is essential for evaluating the effectiveness of the Mazi Ladki-Bahin Yojna in achieving its
objectives of women’s financial empowerment and socio-economic development in Maharashtra. This section
presents findings based on primary data collected through surveys and secondary data from government reports,
policy documents, and financial records. A random sampling technique was used to ensure diversity among
respondents, covering women from urban, semi-urban, rural, and tribal areas. The total population size was 50,
out of which 44 responses were received, making the dataset representative of various socio-economic
backgrounds.
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Statistical analysis further reveals a positive correlation between financial assistance and economic
independence. Regression analysis suggests that households receiving aid experienced increased savings,
reduced financial dependency on male family members, and higher investments in education and healthcare.
Comparative analysis of pre- and post-implementation conditions highlights that districts with bette
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When asked about the fairness of the eligibility criteria: 46.2% of respondents believe the criteria are fair,
30.8% are unsure (Maybe), and penetration have witnessed a steady rise in female workforce participation.
23.1% feel the criteria are not fair. This data suggests that while a majority accept the current eligibility
conditions, a significant portion finds them unclear or restrictive.

The scheme aims to promote financial inclusion, yet: 65.4% of beneficiaries have not opened a bank account
despite participating in the scheme. Only 34.6% have opened a bank account, showing that many women still
lack formal financial engagement.

Bank Account Ownership Among Ladki Bahin Yojna Beneficiaries

Opened Bank Account

Access to Banking Services

No Bank Account

0 10 20 30 a0 50 60 70
Percentage (%)

This raises concerns about financial literacy and accessibility, which need further improvement.

CONCLUSION AND RECOMMENDATIONS

The Mazi Ladki-Bahin Yojna has played a crucial role in enhancing women’s financial independence,
education, and overall socio-economic status in Maharashtra. The study found that 85% of beneficiaries
reported improved financial stability, with a significant number using the funds for education (60%) and self-
employment (45%). Statistical analysis confirmed a positive correlation between financial aid and economic
empowerment, with increased savings, reduced dependency, and higher workforce participation in areas where
the scheme is effectively implemented. However, challenges such as delayed disbursement, lack of awareness,
and banking access issues were identified, particularly in rural regions.

To maximize the scheme’s impact, several recommendations are proposed. Improving fund distribution
mechanisms through biometric verification and faster processing can ensure timely disbursement. Expanding
financial literacy programs will help beneficiaries make better use of funds for long-term financial security.
Integrating skill development initiatives with the scheme can further enhance women’s employability and
entrepreneurship opportunities. Additionally, awareness campaigns targeting rural and tribal areas will increase
enrolment and ensure that more eligible women benefit from the initiative.

In conclusion, while the Mazi Ladki-Bahin Yojna has contributed significantly to women’s empowerment,
addressing key challenges and strengthening implementation strategies will help achieve greater financial
inclusion and socio-economic growth for women across Maharashtra.
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ABSTRACT

This study critically examines Generation Z’s evolving orientation toward volunteerism by empirically
investigating the relationship between internal personal transformation and sustained volunteer engagement
within the humanitarian service groups and spiritual awakening centres across Mumbai. This research employs
primary data derived from structured questionnaires to rigorously operationalize abstract inclusivity ethical
and ethical constructs including ego transcendence, emotional regulation and self-discipline into observable
and measurable behavioural outcomes, thereby establishing a substantive linkage between inner self-regulatory
processes and long-term commitment to social service. This research responds to escalating conditions of
emotional alienation, ethical fragmentation, and psychosocial pressures characteristic of a digitally mediated
society that increasingly shape Generation Z’s modes of social participation and fellowship. Despite
unprecedented technological connectivity, this research recognizes that contemporary youth exhibit pronounced
deficits in social belonging, empathy sustainability, and moral anchoring, prompting the pursuit of value-
oriented frameworks that integrate individual self-development with collective welfare.

The primary objective of this study is to analyse the motivational and ethical determinants that drive Gen Z
volunteers towards distinctive service paradigm, which systematically integrates social integrity, disciplined
self-regulation, and inner transformation with structured social service practices. This research will reinforce
transformative institutional platform that integrates individual spiritual well-being with collective social
welfare, while explicitly bridging the gap between internal ethical transformation and externally sustained
volunteerism through an empirically grounded, scalable, and replicable model of values-driven youth
empowerment and social development.

This research will enable to find how Gen Z uses spirituality, meditation, mindfulness, and personal values to
transform volunteer work into a lifelong commitment to social justice and community well-being, ensuring their
actions are an honest reflection of their inner selves. The key findings will highlight that  Gen Z’s approach is
driven by a search for "internal regulation” and "emotional safety” amidst a global loneliness epidemic and
digital fatigue.

Keywords : Gen Z, Humanitarian service Groups, Spiritual centres, Social Integrity, Self Discovery, Youth
Empowerment, Social Impact, Social Welfare , Self Control, Mindfulness

INTRODUCTION

Generation Z—the cohort born in the late 1990s through the early 2000s—is often described as hyper-connected
yet paradoxically isolated. Recent research confirms that today’s youth, despite constant social media
engagement, face unprecedented loneliness: one global study found 80% of Gen Z respondents reported feeling
lonely in the past year. This “loneliness epidemic” is driven in part by digital saturation and social media
pressures that “amplify feelings of inadequacy and isolation”. At the same time, Gen Z is on a quest for
meaning and well-being. Observers note that this generation is “turning inward. Towards a new, more
personalized form of spirituality,” emphasizing peace, purpose, and identity. In fact, studies show that both
cognitive and emotional empathy have increased among late Millennials and Gen Z, countering stereotypes of
apathy. In other words, today’s youth are deeply aware of social needs and long for authentic connections —
even as they grapple with digital fatigue and stress

This search for connection frequently finds expression in collective service and volunteering. Across Mumbai’s
numerous humanitarian NGOs and spiritual centers, Gen Z volunteers channel their values into community
action. Collective service offers a bridge between personal growth and societal impact. For example, young
people who engage in spirituality tend to exhibit greater empathy and altruism: “spirituality nurtures empathy
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by helping young people recognize their interconnectedness with others,” and spiritual youth report more pro-
social behaviors.

Importantly, surveys of youth worldwide show that higher spirituality correlates with more civic engagement
(e.g. volunteering) and greater environmental concern. Likewise, sustained volunteer experience itself
cultivates inner skills: mentors and volunteers consistently report that their empathy, patience and self-
regulation improve over time. In practice, projects like youth mentoring or service events often foster discipline
and emotional insight even as they meet local needs. Thus community service and spiritual practice mutually
reinforce one another — young volunteers develop self-discipline, mindfulness and moral purpose, while society
benefits from their committed energy Building on these observations, the present study investigates the inner
motivations and ethical values that drive Gen Z toward committed service. We focus on constructs like ego-
transcendence, emotional regulation and disciplined self-awareness, asking how these “inner-work™ factors
relate to long-term engagement. Empirical evidence suggests this linkage is powerful: for instance, long-term
volunteers in India describe positive transformations across cognitive, behavioral and emotional dimensions,
and experience higher psychological well-being than short-term volunteers

In this research, structured questionnaires and interviews operationalize abstract constructs (like humility,
empathy and self-control) into measurable indicators of personal change. By correlating these with
volunteering intensity in Mumbai’s humanitarian and spiritual groups, this study highlights a values-driven
model of youth empowerment. In essence, the study underscores that internal self-development and outward
service are two sides of the same coin for Gen Z — one that can be institutionalized into a scalable framework
linking personal growth with social welfare.

Key terms: “volunteering is the silent narrative through which social integrity is sustained across
generations.” In simpler terms: “Volunteering quietly passes on society’s values and bonds from one
generation to the next.” This perspective captures the view that every act of service embodies a transfer of
communal ethics

Volunteerism

Volunteerism can be framed as a spiritual practice of mindful service, often described (for example in the
concept of seva) as selfless giving. In this view, engaging in service becomes a form of spiritual discipline akin
to meditation or contemplative practice that fosters ego transcendence and compassion. Philosophical
reflections emphasize that such altruistic action promotes inner transformation by aligning personal values with
community needs, reinforcing moral responsibility and prosocial identity. Generation Z is particularly inclined
to this values-driven perspective: they see volunteer engagement not as a box to be checked but as authentic
participation, expecting clear social impact and meaningful community connection. Empirical evidence
suggests that sustained volunteering supports personal growth and emotional well-being among youth: many
report increased self-confidence, reduced stress or anxiety (indicative of improved emotional regulation)
through giving, while also cultivating skills like empathy, resilience, and leadership. Through regular reflective
service and community involvement, volunteerism thus helps young people develop self-awareness and
integrity, thereby bridging inner transformation with community empowerment and sustained social good

RESEARCH PROBLEM STATEMENT

This study seeks to analyse how humanitarian service groups and spiritual centres cultivate value-based
narratives and experiential practices to foster emotional connection, internal personal transformation, and
sustained volunteer engagement among youth. It examines how ethical self-regulation, spiritual awareness, and
disciplined service influence Gen Z’s orientation toward social integrity and servitude.

RESEARCH OBJECTIVES
1. To examine the influence of internal personal and spiritual transformation on sustained volunteerism among
Gen Z in Mumbeai.

2. To analyze the role of humanitarian service groups and spiritual centres in shaping Gen Z’s social integrity
and service orientation.

3. To identify the ethical, emotional, and spiritual motivations driving long-term youth engagement in
collective service.
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4. To establish a linkage between inner self-regulation and externally sustained social participation.

REVIEW OF LITERATURE
The role of volunteerism in influencing youth attitudes, values, and social participation has been extensively
discussed in existing literature

Singh (2022) investigates how internal spiritual intelligence acts as a catalyst for Gen Z to engage in
community service, arguing that this generation uses service as a tool for internal transformation rather than
social status.

Suresh (2021) explores the traditional concept of "Seva" in modern spiritual centers, suggesting that disciplined
self-regulation gained through service helps Mumbai’s youth overcome the "ethical fragmentation" of modern
lifestyles.

Gupta (2023) utilizes primary data from Mumbai to demonstrate how structured social service leads to ego-
transcendence, serving as an emotional safety net against the psychosocial pressures of a fast-paced urban
environment.

Fernandes and Rao (2023) examine the intersection of mindfulness and social activism among Indian youth,
highlighting that internal self-regulatory practices are essential for preventing "burnout” in long-term volunteer
commitments. Their study emphasizes that personal well-being is the foundation for effective collective
welfare.

Iyer and Sharma (2024) analyze the transition from digital engagement to physical servitude in their research,
The authors argue that Gen Z seeks out structured humanitarian groups to find a sense of "social belonging" and
"moral anchoring" that digital platforms fail to provide.

RESEARCH METHODOLOGY

The study adopts a mixed-method approach using primary data collected from approximately 100 Generation
Z students in Mumbai through structured questionnaires. Quantitative analysis was used to identify patterns of
sustained volunteer engagement, while qualitative inputs captured ethical and spiritual dimensions of service.
This approach enables the translation of internal personal transformation into observable youth participation
trends.

SCOPE OF THE STUDY

The study is confined to Generation Z respondents engaged in humanitarian service groups and spiritual centres
within the Mumbai .It focuses on examining their perceptions of social integrity, servitude, and sustained
volunteer engagement through ethical and spiritual dimensions. The findings are limited to the selected
demographic and geographic context.

LIMITATIONS OF THE STUDY
e The study is limited to Generation Z individuals associated with social service organisations within Mumbai,
and therefore does not account for variations across other regions or service models.

e The study focuses on ethical, service-oriented , and self-regulatory dimensions of volunteerism, and does not
examine economic, institutional, or policy-level factors influencing youth participate

HYPOTHESIS
1. Null Hypothesis(Ho) .There is no significant association between GenZ’s approach towards social integrity
and servitude

2. Alternative Hypothesis(Hi) there is a significant association between GenZ’s approach towards social
integrity and servitude
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CONCEPTUAL MODEL
volunteer engagement
behaviour{wilingness to serve,
. + consistency.responsibility)
mternal personal ethical & value
transformation{mindful based orientation
ness emotional self (social integrity self
reflection) dicsipline

sustained social commitment (long-
term volunteerism community,well
being)

EXPLANATION OF THE MODEL

1. Internal Personal Transformation
o Cultivates mindfulness, emotional regulation, and self-reflection in youth.

o Serves as the foundational trigger for ethical awareness and moral development.
o Enables Generation Z to align personal values with social service engagement.

2. Ethical & Value-Based Orientation
o Represents social integrity, empathy, and disciplined decision-making.

o Acts as the bridge between internal transformation and volunteer behavior.
o Guides moral choices, reinforcing prosocial and community-oriented actions.

3. Volunteer Engagement Behaviour
o Captures observable actions: willingness, consistency, and responsibility in service.

o Operationalizes internal values and ethical orientation into measurable behavior.
o Reflects youth commitment to meaningful social participation.

4. Sustained Social Commitment
o Indicates long-term volunteerism and continuous community contribution.

o Translates personal transformation and ethical engagement into societal impact.
o Embodies enduring commitment to social welfare and collective well-being.
Key relationships:

e Internal Personal Transformation — Ethical & Value-Based Orientation, Generation Z’s mindfulness,
self-reflection, and emotional regulation foster ethical awareness, social integrity, and empathy, which guide
their moral decisions in collective service.

o Ethical & Value-Based Orientation — Volunteer Engagement Behaviour,Youth with strong ethical
grounding and value-driven perspectives translate their moral and spiritual awareness into active, consistent
participation in social and volunteer initiatives.

e Volunteer Engagement Behaviour — Sustained Social Commitment, Consistent volunteer participation,
shaped by internal transformation and ethical orientation, cultivates long-term commitment to social welfare,
community well-being, and values-driven service.
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DATA ANALYSIS

How do You personaily refate 10 the idea that “Serving others Is serving the Divine™? @ Copy chart
OF responees

@ ternty snperwaes Qi e bl m p sone

@ s v v e mybo

L i T
qndy

@ 1 b0 e ald vy vt d g pewtnely

Data Interpretation
e Most respondents (48.5%) don't just think about the idea of service being divine; they actively live it out

o While a smaller group understands it only as a theory, philosophy and a way to create social positive.

Why do you think collective service is more relevant than Individual efforts in @ Copy chart
today's society, especially for Gen Z?

97 responses

@ 11 enabies addeestng Larger and complex soctal
challengs

@ 11 fourrs unity sccrows sectal snd cultuesl

dfference s

O neneres y sovd shiared

o encour ape s coll shormion and peer Engagement

Data interpretation

e Most of the individuals feel that Collective service is seen as essential for Gen Z because it provides the
combined strength needed to solve complicated social problems that one person cannot fix alone

o [t creates a route to address larger social issues following the urge of unity across cultural differences

What primarily drives your participation in collective service activities? LD Copy chart

97 responses

@ st of wau responsialiny
. sptrtiual Or ethical vabars
O testre 10 contribase 10 comeranity development

@ rereond Geowih snd sl dacrplice

Data interpretation

e Respondents are mainly motivated to join group service by a strong sense of duty to society, rather than
doing it just for their own personal growth.

e They feel the desire to contribute to the society enhancing their spiritual and ethical values.
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In your view, What is the most significant long-term outcome of collective
service?

97 responses

socsery

Youth

. Creation of 3 more empathenic And Compassionate

@ D clopmens of responathie And Value driven

LD Copy chart

ne L

cary

of the seciety

@ Transtormanon of both ndh sbuals and the future

and mutual

Data interpretation

e The most important result of this work is the total transformation of both the people serving and the

community they live in, creating a more caring future.

e According to the individuals the most significant role of collective service is the development of responsible

and value-Driven Youth

How has Collective service shaped your understanding of society and your role
within it ?

97 responses

LD Copy chart

@ iocreased belief tn anry 2nd munal care
@ sronger sense of persomal soctal responsibility

| Betrrr undervanding of innrconnecredne ss of

humaniy

@ o stor change

Data interpretation

e Participating in group service has primarily helped 31.4% of individuals recognize the interconnectedness of

humanity, making them realize how closely everyone is linked together.

e A significant 28.4% of people also report a stronger sense of personal social responsibility as a direct result

of their involvement.

Which social issue Do you think collective service addresses most effectively?
97 responses
@ Poverty and basic needs

P Emirommental concerns

@ ovx marenens

@ Educanonal or soctal tnequaliry

and active cntzenship

lD Copy chart

Data interpretation

e Collective service is seen as most effective in tackling educational or social inequality, according to 30.2%

of respondents.
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e [t is also highly valued by 27.1% of people for its ability to increase civic awareness and promote active
citizenship.

What internal change has Volunteering brought in you? LD Copy chart

97 responses

@ Greser emparty and compassion
@ 1mproved emoncmal balance and pattence
Stronger senae of parpose and responsthiliry

@ tore bumibry snd self swareness

Data interpretation
e The most prominent internal shift for 41.2% of volunteers is a stronger sense of purpose and responsibility,
giving them a clearer direction in life.

e Additionally, 21.6% of participants experience a meaningful increase in empathy and compassion toward
others and improved emotional balance and patience

What best explains your willingness to continue volunteering in the future? LD Copy chart

97 responses

@ toner fuliiliment and purpos
@ Atgnment with ny values and bebiefs
Sense of belonging to a collective mission

@ suill development and expertence

Data interpretation
e The primary motivator for 32.1% of people to continue is the opportunity for skill development and gaining
valuable experience.

e A nearly equal number (29.9%) are driven to stay committed because the work aligns perfectly with their
personal values and core beliefs

FINDINGS

e Core Internal Transformation: The primary psychological shift reported by volunteers is a heightened sense
of purpose and responsibility (40.9%), followed by improved emotional balance and empathy.

e Systemic Problem Solving: There is a strong consensus that collective service is more relevant than
individual effort for Gen Z because it provides the scale needed to address large, complex social challenges
(48.5%).

e Value-Driven Commitment: Willingness to continue volunteering in the future is most strongly tied to an
alignment with personal values and beliefs (29%) and the pursuit of inner fulfillment.

e Collaborative Responsibility: Survey participants believe that service should be viewed as a shared
responsibility rather than an individual choice, requiring better coordination and peer engagement to be
effective.
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DISCUSSION

The study demonstrates that collective service acts as a powerful catalyst for internal transformation, with
40.9% of participants reporting a significant sense of purpose and personal responsibility. It reveals a shift in
perspective among Gen Z, where 48.5% of respondents view collective service essential for tackling the scale
and complexity of modern social challenges. Ultimately, the data suggests that long-term commitment is
anchored in a strong alignment with personal values, moving service from a mindful activity towards a deeply
felt shared responsibility.

SOCIAL RELEVANCE OF THE STUDY

This study is socially significant because it highlights how collective service can bridge the gap between
individual growth and Societal Upliftment. By identifying that Gen Z values systemic impact over individual
effort, the research provides a roadmap for organizations to design more effective, large-scale community
initiatives.It emphasizes the need for consistent community engagement rather than "one-time activities," which
is essential for building long-term social trust and resilience.The findings demonstrate that fostering a culture of
service leads to a more empathetic and unified society, effectively addressing social inequalities through shared
responsibility. Ultimately, the study underscores that fostering a culture of shared responsibility is the most
effective way to address social inequalities and cultivate a more empathetic, unified society.

CONCLUSION

The survey data highlights that volunteering is a powerful driver of internal change, primarily fostering a
stronger sense of purpose and responsibility among participants. To maximize this impact, service must evolve
from individual, short-term acts into collective, value-aligned initiatives that address complex systemic
challenges. By integrating consistent community engagement and regular reflection, organizations can transition
volunteering from an optional activity into a youth empowered responsibility. Ultimately, rooted in compassion
and discipline, this collaborative approach ensures both long-term social integrity and personal inner evolution
for a more unified community.

SUGGESTIONS AND RECOMMENDATIONS

o Prioritize Long-Term Consistency: Shift the focus from sporadic, one-time volunteer events toward
consistent community engagement to build deeper trust and lasting social impact.

e Embed Regular Reflective Practices: Integrate structured reflection and feedback sessions into service
initiatives to help volunteers connect their outward actions with their inner values.

e Adopt a Community-Centric Design: Focus on listening to real community needs and fostering authentic
relationships with stakeholders to ensure service is rooted in care and co-creation.

o Early Intervention and Education: Instill the values of collective service in individuals from a grassroot
level to transform volunteering from a choice into a lifelong sense of responsibility.

e Professionalize Through Skill-Based Volunteering: Strengthen initiatives by aligning specific volunteer
skills with community requirements and improving coordination across different organizations.

FUTURE SCOPE OF THE STUDY
This research opens multiple avenues for future exploration and practical applications regarding how collective
service impacts society:

e Expanding Demographic Reach: Future studies could look at how older age groups or people living in
rural areas participate in and view these community service efforts. This would help determine if the values
of social responsibility and shared duty vary across different generations and regions.

e Tracking Long-Term Behavioral Changes: It would be beneficial to follow participants over a longer
period to see if their commitment to service stays strong as they grow older. This would help confirm if the
internal sense of purpose found in this survey leads to permanent, lifelong habits.

o Exploring Digital and Global Perspectives: Future research could examine how digital platforms and
visual storytelling can be used to promote the idea of servitude to a much wider, international audience. This
would help in understanding how to bridge cultural gaps and foster social unity on a global scale.
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These directions would further strengthen the understanding of how purposeful Social integrity can promote
sustainable, culturally significant, and impactful forms of service
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